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CEKIUA 1. IVIOBAJIBHBIE TEHAEHIIUU PABBUTUA UHAYCTPUU MO/JbI

YK 338.24

M. H. TurtoBa
Cankr-IlerepOyprckuii  TOCyIapCTBEHHBIM YHHMBEPCUTET TPOMBIIUICHHBIX TEXHOJOTHH U
nu3aitna, Poccusi, Cankr-IlerepOypr. JlOKTOp SKOHOMHYECKHMX HaykK, Mpodeccop, 3aB.
kadenpoii MeHeKMEHTa. marinatitovasutd@mail.ru

KPEATUBHOCTb U TEHJAEHIIUHN PASBUTUA NHHAYCTPUHN MO/1bI

PaccMoTpeHBI BOBMOKHOCTH KPEAaTUBHOTO MOX0/[a B MNHHOBAIIMOHHOM Pa3BUTUU HHIYCTPUH
Moapbl. [Tokazanbl BapuaHThl TpaHCc(OpMaIMd TEKCTHIIBHOW M JIETKOW MPOMBIIUICHHOCTH B
WHIYCTPUIO MOJIbI, CIOCOOHYIO JEHCTBOBATh Ha TI00ANBHBIX phIHKAX. [IpuBeneHb mpuMephl
HOBBIX TEXHOJIOTUI U KOMIIETEHIIMN qu3aiiHepa.

Knrouegvie cnosa: mona, ”HHOBAIIMU, KPEAaTUBHOCTh, KACTOMU3ALIMSL.

Pa3Butne unaycrpun Mol XXI Beka TpedyeT JOMOJHUTENBHOTO aHaIu3a
TEXHOJIOTMYECKMX  MHHOBAIlMM M ydeTa 3a4a4 1O  ITOBBILICHUIO
MIPOU3BOJIUTEIIBHOCTH TPYJa Ha OINEPAallMOHHOM YypoBHE. OCHOBOW pa3BUTHUSA
uHOyCcTpuu MoAbl XXI Beka SBIAETCS KpPEATUBHOCTh M IPOTPECCHUBHBIC
TexHonornuu. CynIeCTBEHHBIM CIOBAT B  OIIEHKE IIEPCIEKTUB  PA3BUTHS
IUTAHUPYETCS HAa YPOBHE aBTOMATU3allMHU, pOOOTH3AIINH, KOJIBLIEBON S5KOHOMUKHU.
PaccMoTpuM OCHOBHBIE OIpeAeNeHUs] B 00JIACTH KpPEaTUBHBIX HHAYCTPUU.
TBOpYECKHE MHAYCTPUU — 3TO «Ta JAEATEIBHOCTb, B OCHOBE KOTOPOM JIEKUT
VWHJVMBUAYAJIBHOE TBOPYECKOE HAYAJIO, HABBIK WJIM TAJAHT, U KOTOpas MOXKET
co3/1aBaTh J100aBJICHHYIO CTOMMOCTh U paboyue MecTa IyTeM MPOU3BOJCTBA U
AKCIUTyaTallM WHTEJJICKTYallbHOM COOCTBEHHOCTH» [l]. cliemoBaTenbHO, 11eIb
TBOPYECKOW MHIAYCTPUM — CO3JaTh W pPEAJIN30BaTh HEKUH MNPOAYKT B
pAaCIIMPUTENILHON WM JIOKAIBHOM TpakToBke. [loHATHME «KpeaTHBHBIE
WHTyCTPUI» KaK 9aCcThIO MPOMBINIIIEHHBIX mpeiioxkeno P. Keitecom [2] B paboTe
no 0a30BOMY aHalIM3y MHUKpPOIKOHOMHUKU. Ero KoHIenuus OCHOBaHa Ha
WHyCTPUATILHON KJIacCU(HKAIMU, YTO B TIEPEHOCE HA KPEATHBHOCTH MPUBOIUT
K HapylLICHHUIO CTPOTOW JIOTUKHU. IIpu 3TOM aHaiIU3 TBOPYECKUX OTpacCied IO
NPU3HAKY MPOAYKTY W OTpacid SBISETCS Ha JaHHBII MOMEHT Haubosee
BOCTpeOOBaHHBIM. «B HIMPOKOM CMbICHE, KpeaTHUBHBIE OTPAcid HESIBHO
onpeeeHbl U KJIacCU(PUIIMPOBAHbI COTJIACHO UHYCTPUAIIbHBIM ceKTopam» [3].

KpeatuBHblE HMHIyCTpUM  COAEpKAT TMOTEHIMAT TpeoOpa3zoBaHUs
TEXHOJOTMM HMHIYCTPUU MOJIbI, B MPOIECCE KOMIUIEKCHOM TpaHchopMaluu
MHUPOBOTO PBhIHKAa MOJBI (OPMHUPYETCS TI00ATBHBIN CETEBOM PBIHOK MOJHOM
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olexbl, OOyBH M akceccyapoB oObemMoM $0,1 TpiH. C TIOJOKUTEIBHON
JTMHAMUKOM pocTa v MOTeHIAIoM yBenndeHus 10 $2,8 tpiu. B 2035 roxy.

NHHOBalMM Ha OCHOBE KpPEATHBHOCTH W  HOBBIX  TEXHOJOTWUI
pelomnpeesieHbl  TeM, 4YTO  TPaJAMIMOHHBIMU  SIBISIIOTCS ~ MEIJICHHBIE
KOMMEpYECKHE TMPOIECChl M IENOYKH MOCTaBOK, B TOM YHCJIE BbI3BaHHBIC
NEPEeHOCOM MPOU3BOJICTBA B OT/IaJIEHHBIE PETUOHBI. AJIbTEPHATUBOI MOXKET CTaTh
pEIIOPUHT Ha OCHOBE TMPOTPECCHBHBIX TEXHOJOTHMM W OMMKHUHA JOCTYTI,
OpPUEHTUPOBAHHBIM Ha THOKOE MPEJIOKEHNE U CETMEHTUPOBAHHBIN CIIPOC.

Mona sBiisieTcst KpyIHEUIIIUM YeTKO CTPYKTYPUPOBaHHBIM BUI0M OU3HEca,
VCTOPUYECKH IPEICTABICHHAS] CUCTEMOM TOBAapHBIX CETMEHTOB M KaTErOpHil.
[Toka3aTenbHa M cUJIbHASA MOJSPU3ALUS YYACTHUKOB OH3HEC-IIPOLIECCOB. 3a
nocnennee aecsatuierne 20 MOpOLEHTOB UIPOKOB B Moje mnonyuwin 100
MPOLIEHTOB SKOHOMUYECKOM NpHObUIM, TOrAa Kak HuwkHue 20 MpoIEeHTOB
KOMITAaHUA TOKUHYJIM PBIHOK. [loJjisipu3anusi mpojoikaeT ocTaBaTbCsi B MOJE
aOCOIOTHON PEAJbHOCTHIO: TIOJHOCTBIO 97 TMPOIEHTOB 3IKOHOMHUYECKOM
npuOBLIN JIJIs1 BCEW OTpaciiv MOIy4aroT TOJIbKO 20 KOMIaHu#, OOJBIIMHCTBO U3
KOTOPBIX B CETMEHTE NMPeAMETOB pockomu. [IpumeuarensHo, uro Ton-20 rpynn
KOMITAaHUWA OCTABAJIUCh CTAOWJIBHBIMU C TE€YEHHUEM BpeMeHH. JlonarocpouHbie
JUAEpHI BKI0oUaroT, cpenu npoyero, Inditex, LVMH u Nike, koTopbie Oonee yem
YABOWJIM CBOIO SKOHOMUYECKYIO MPUOBLIb 32 MOCIEIHUE JECATH JIET.

N3mepenrie MoAbl BIEPBbIE MPOBOJUTCS HA OCHOBE OOBEIUHEHUS
BBICOKOTEXHOJIOTHYHBIX ITPOLIECCOB C KPEATUBHBIM HCKYCCTBOM. J{aHHBIN TOAX0A
OCHOBaH Ha BEPTHKAJIbHO HHTETPUPOBAHHBIX IpoLleccaX MPOEKTUPOBAHUS,
pa3paboOTKU U MPOU3BOACTBA HOBOTO MPOAYKTa C MPUOBLIIBHOCTHIO HE MEHEE
155 %.

BepTukanbHO WHTErpUpOBaHHBIE CTPYKTYphl Oojiee 4eM B JiBa pasza
OMEepekKalT TPAJAUIIMOHHBIE OU3HEC-EIMHULIBI HMEHHO B U3MEPUTENSX BPEMEHU
Ha CTaJusX MPOEKTUpOoBaHUA U pa3padbotku (11 VS 24 nenenu), 4To MO3BOJISIET
CHU3UTh PUCK HEBOCTPEOOBAaHHOCTH MPOAYKLUHH 3a CYET YCTPAHEHHsS TakK
Ha3bIBa€MOM TETIM 0OpaTHOM CBSI3M M BKJIIOUSHHMS U3CIUI CII0OKHOTO JU3aifiHa
B COKpallleHHble OOJKEThl BpEMEHU U (PUHAHCOB. DTy METOJUKY MOKHO
pacnpoCTpaHUTh Ha NOKa3aTesb 001eH CKOPOCTH BbIXOa Ha PHIHOK 10 LIEHOBBIM
cermeHTam (35 VS 46 Henenb s CKBO3HOIO MpoIEcca). DTOT IMOKA3aTeNb
3¢ (PEeKTUBHO peann30BaH B OTHOCUTEIBHO HU3KUX LEHOBBIX CErMeHTax. B atux
LEHOBBIX CErMEHTax pa3padaThIBalOT OOJIbIIME O0BEMBI U yaAeNseTcsa Oobliee
BHUMaHUE TeMIaM OOHOBJIEHHS aCCOPTUMEHTAa, MO3TOMY B 3TOM ILIEHOBOM



CEerMEHTE TMPOUCXOAUT OoJiee OBICTPOE Pa3BUTHE MOBI. YUYACTHUKH JAHHOTO
PBIHKA CTIOCOOHBI TPEIJIOKUTH PHIHKY MOJHBIN JU3aliH 10 00JIee HU3KUM IICHAM.

Crnenyromiast TEHACHIMS COOTBETCTBYET 1O0POKHOM KapTe koHuenuuu HTU
FASHIONNET. 910 nmudpoBast KOHIIENIMs AU3aiiHa IPeACTaBIIsieT COO0M HOBBIM
criocod pabotel B moje. ['mOkas Mojenb CTUMYJHUPYET BHEAPEHHE HOBBIX
TEXHOJIOTUH.

HoBaropckue KommaHuu, KOTOpBIE BHEIPUIM TPEXMEPHBIM AU3aWH M
BUPTYaJIbHYIO CpEly, HOJATBEPKIAIOT YCTOMUMBOE COKpaleHue 3aTpat. [lomumo
COKpAIllCHUSI BPEMEHUM U CTOMMOCTH MPOIECcCa MPOCKTUPOBAHUS, ITO TAKXKE
YMEHBIIIAET YKOJIOTUYECKUH Clie/] MPOU3BOACTBA.

Pa3BuBaroniyecss TEXHOJIOTMU M HU3MEHEHUE TOBEACHHS MOTpeduTenen
MO3BOJIIIOT YMNPOCTUTh PEaU3aiiH MHOTHX CJIOXKHBIX TpoiieccoB. Hampumep,
KOMIIaHUH, TIpeJjiararoiiue CI0KHbIE M0 CBOCH PUPO/Ie MPOAYKTHI UM YCIIYTH,
MOT'YT HaKJaJbIBaTh UTPOBOM MHTEp(ENC Ha ONPeIeICHHbIE BEO-CTpaHUIILI. TeM
HE MEHEe, MHCTPYMEHTHI U CTaHAapThl MEHSIOTCS OBICTPEE, YeM KOMITAaHUU MOTYT
pearnpoBath. KIIMEHTHI CKOPO CMOTYT UCKATh TOBAPHI 110 U300PAKEHUIO, TOJIOCY
M KECTaM; aBTOMAaTUYECKH y4acTBOBATh B UYXKUX CJEIKAaX; MU HAWUTH HOBBIC
BO3MOXXHOCTH C MOMOIIBbIO YCTPOMUCTB, KOTOPHIEC TOMOJHSIIOT UX PeaJbHOCTh. B
TeUeHUE OIMKaNIIero BpeMeHU MOXKHO YBUJETh, YTO MOTPEOUTEIHCKHUI OIBIT
OylleT paguKaJlbHO HHTETPUPOBAH B (PU3UUECKYIO W BUPTYaJIbHYIO Cpemy.
BONBIIMHCTBO TEXHOJIOTUM, HEOOXOAUMBIX IS pealu3ally 3TOro ClieHapws,
yKe 1oCTyIHbI. Oco0yI0 MOMYJISIPHOCTh MPUOOPETAET KOMMYHUKAIIHS OJMKHETO
noist NFC, 4To mpuBeAeT K MacCOBOMY PAaCIIMPEHUI0 HOBBIX MHTEPAKTHUBHBIX
MIPUIIOKEHHM.

JlonoJIHUTENbHBIM ~ ()aKTOPOM  KPEaTUBHOCTU IPABOMEPHO CUUTATH
MOCJIEACTBUS TPAaMOTHOTO MTO3UIIMOHUPOBaHUS OpEH/1a, MPOBOLUPYIOIINE AU3ANH
HOBBIX BII€YATIICHU.

CyliecTBeHHO  MEHSIIOTCA  3amaun  au3aiiHepa  [4].  Ilepemosas
npombiniuieHHass  texHosorusi  SolidThinking  Evolve  mpemoctaBisier
BO3MOXHOCTh OBICTPO, 3(MD(PEKTUBHO M C HAMMEHBIIMMHU 3aTpaTaMH yCHIIHMA
MIPOMBITIUICHHOTO JM3aliHepa pa3padaThiBaTh U MEHITH KOHIICTITYalbHbIE (POPMBI
Mojenel, OOBEKTOB, KOHCTPYKIIMH U W3JACIMA JUIsl pa3HBIX OTpacieu
POMBIIUIEHHOCTH. [IporpaMMHbIi MPOAYKT codyeTaeT B cebe OecrpeneIeHTHYIO
CBOOO/ly KOHEUHODJIEMEHTHBIX pPAacyeTOB UM  OJIHOBPEMEHHO KOHTPOJIb
napaMeTpoB MOJICIIUPYEMOIO U3JIeNUs U MIpeJjiaracT BapuaHThl, KOTOPbIE MOTYT
ObITh Pa3BUTHI B TOTOBBIA MPOAYKT M JIETKO SKCIOPTUPOBAHBI B JIHOOYIO
coBpeMeHHyr0o CAD-cuctemy. MaccoBoe TpPOU3BOACTBO TOXE  OyJleT
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aBTOMATU3UPOBAaHHBIM — YK€ celdyac Au3ailHephl MOJEIHPYIOT OJEKIY B
rpadpuueckux penakropax (Hampumep, Virtual Fashion Professional), a
PACKpOMKOM OJEKIbl 3aHMMAKOTCA CIelualbHble MamuHbl. Kpome Toro,
MPOU3BOAMUTENIN OJEXKbl MILYT PEIICHMS, MO3BOJSIONIME YMEHBIIATh OTXOJIbI
IIPU packKpoe.

Ha npou3BoAcTBO BIMSET CHPOC M3MEHUBIIMXCA ToTpeduteneir. OHu
CTPEMSATCS K HWHAUBUAYAJIU3AlMM W OTKa3y OT MAacCOBOCTHM Ha JaHHOU
TEPPUTOPUAIBHON JIOKauu. PaKkTOp MOJBI CTAHOBUTCS MOCPEIHUKOM MEX]TY
PBIHKOM U HUCKyccTBOM [5]. TennmeHusi mMoATBEpPKAAETCA KOJIMYECTBOM (DAIIIH-
OpeH/I0B Ha MUPOBBIX PhIHKAX, KOTOPOE PE3KO BBIPOCIIO B MOCJEIHUE MATH JIET.
Tonbko Tpu minatdopMmbl (crapramna), nmosiBuBimecs ¢ 2015 roma Ha pbIHKaX
EBponsl u CIIA, BmMecte arperupytot noutu 300.000 HOBBIX OpEHIOB OJEXKIbI,
00yBu, homewear: NJAL (23.000), Tictail (170.000), Makersrow (100.000).

B »Tux ycnoBusx 3agaum  Omrpkaiiimiero OyAymiero  OObeAUHSIOT
KPEaTUBHOCTh W HWHHOBAIMOHHOCTh. JTO TEXHOJIOTMYECKUM KOHCAITHUHT
MPOU3BOJIUTENIEH OJIEK/bI, IPOU3BOJICTBO HATYPAJIbHBIX MATEPHAIOB C
3aJaHHBIMU  CBOMCTBaMM,  IPOU3BOJICTBEHHO-IM3AMHEPCKUX  PELICHUH,
nepepaboTKa cTapoi oAeX bl (B TOM YHCIe U HaneyaTaHHOM Ha 3D npunTtepe),
CO3JJaHUE HOBBIX «YMHBIX» TKaHEH U MaTepuasioB, 3D-MoeTupoBaHUE O/IEHK/IbI
U pa3paboTKa DdJIEKTPOHHBIX «PEUENTOB» OJEKAbl MO €€ IMPOU3BOJCTRY,
pa3zpaboTka MHTEPPEINCOB JIs1 BUPTYATbHBIX PUMEPOUHBIX POTPaMMUPOBAHUE
POOOTOB JIJIs1 TIOIITMBA OCHKTBI.
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COBPEMEHHBIE TEHAEHIIUA
COIIMAJIbHOM OPUEHTAIIMU JTU3AWH-MBIIIJIEHUA:
ITOUCK PABHOBECHA B UBMEHAIOINEMCH

B cratbe paccMaTpuBarOTCd COHHUAJIBHBIC ACIICKTbBI MBINUICHUA U HpO(bGCCHOHaHBHOﬁ
ACATCIIbHOCTU I[H33.I>iHGpOB B C(bepe MOJBI KaK OTBCT Ha BbI3OBbI COBPCMCHHOCTH. HpI/IBOI[I/ITCSI
aHaJIM3 PE3yJIbTAaTOB UCCIECA0BAaHUS B paMKax IporpamMmsl «MexayHapoaHble KOMMYHUKALUU
B chepe Mozbl», pean30BaHHON Ha 0a3e MEXIYHApPOHBIX BHICTABOK B I'. Mmtane ((popmar
Henenmn Mopst, 2019-2020 rr.). IlpencraBinen aHanu3 pe3yJbTaTOB MHTEPBBIO AU3aWHEPOB,
BKJIIOUAIOLIUI XapaKTEPUCTUKY Pa3IMYHBIX aCMEKTOB YCTONYUBOCTH U BIUSHUSA KYJIbTYpPHBIX
OCOOEHHOCTEH, Ha WU IU3alHEepPCKOro OpeHaa. ABTOPBl HCCICAYIOT COIMAJIbHBIE |
KyJbTYpHbIE MPOOJIEMBI, TOJTHUMAEMbIE COOOIIECTBOM NMPOPECCUOHANOB UHAYCTPUH MOJBI.
Knroueesvie cnoea: nuzaiinep, MEXAyHapOHbIE BBICTAaBKH, UHIYCTPUS MOJBI, AU3ANHEPCKUM
OpeHI, KyJlbTypa, MAW3aiiH-MBINLICHUE, KpPEaTHBHOCTh, YCTOMYMUBOCTh, WHHOBAIIWU,
0e30MMacHOCTbh, IEGHHOCTH, TOTPEOHOCTH.

AKTyanbHOCTh pacCMaTpPUBAEMON TEMBI, I0 MHEHHIO aBTOPOB, CBSI3aHA CO
CJIETYFOIIMMHU TTPOOIeMaMU: BO-TIEPBBIX, TIOSIBJICHHEM HOBBIX BBI30BOB, CTOSIIIMX
nepes; 4esioBeUeCTBOM (MAaHAEMHUH, TJI00AIBHBIX JKOJOTUUECKUX MPOoOIieMm,
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3a/1aud COXPAHEHUS KYJIbTYPHBIX TpaAulMi W IIEHHOCTEW 0OllecTBa U 1p.), U
HEO0OXOMMOCTBIO TIOUCKA PEIIEHUI; BO-BTOPHIX, BAXKHOCTHIO MEPEOCMBICIICHHUS
posi MOJZIbI U TIPO(ECCUOHATILHON JeATeIbHOCTH JU3aHEPOB B COBPEMEHHOM
MHUpE; B-TPETbUX, 3a00TOM O YEIOBEKE B €ro CIOXHBIX OTHOIICHHUSX C
OKpY>Kalolled  JeUCTBUTENBHOCTBIO, TIOMCKOM  CIIOCOOOB  COXpPaHEHHS
WHIUBUyJIbHOCTH, YAOBIETBOPSSE MOTPEOHOCTH B OE€30MACHOCTH, COXPaHSS
KyJIbTYpPHBIE IICHHOCTU U TPAJUIIMH C YIETOM TEXHOJIOTUUECKIX WHHOBAIIUH.

B nganHOi cTaTthe MBI TPUBOAMM  PE3yJbTaThl  HCCIICIOBAHUSA,
BBITIOJIHEHHOTO B paMKaxX MporpamMmbl «MexIyHapoaHble KOMMYHUKAITUU B
chepe Mo, pa3pabOTaHHON U PEATM30BAHHOMN KaHIMIaTOM IICUXOJIOTHIECKUX
Hayk, noueHrom H. H. T'opauenko. Llenbro sBiseTCs aHalin3 COLMAIBHBIX
aCIEeKTOB MBIIIJICHUS U TPOGECCUOHAIBHON JeATEILHOCTH TU3aliHEepOB B cepe
MOJbI B CBS3M C AaKTyaJlbHbIMH TIpoOsiemMamu oOmiectBa. MccnenoBanue
peanr3oBaHO Ha 0a3e MEXIyHApOIHBIX BRICTABOK B popmate Henenn Mojpl B T.
Munane (deBpans 2019-peBpans 2020 r1r.): «SUPERY», « WHITE Milano» u
«TheOneMilanoy». B kauecTBe MeTO1a HCCIICIOBAHMS HCIIOJb30BAaHO HHTEPBBIO,
MIPOBEICHHOE IO 3apaHee pa3paOOTaHHBIM BOMPOCAM, HAa AHTJIIMICKOM S3BIKE.
Taxke mpoaHaIM3WPOBAHBI MAaTEPUAIIbI, TPEAOCTABICHHBIE MEXKyHAPOIHBIMU
Mpecc-IEHTPaMH BBICTABOK aKKPEIUTOBAHHBIM YUYaCTHHKAM.

Yame Bcero, paccyxnaas o Henene Moabl kak COOBITHH, OCBEIIAOT
MOJIHBIE MOKa3bl U TpeH 1bl. OTHAKO 0COOYI0 3HAUMMOCTh MPEACTABISIOT UMEHHO
MEXIYHAPOJHbIE BBICTABKM HMHIYCTPUM MOJIbI, KOTOpbIE OOBEIUHSIOT
OPOIIEAIMX OTOOp Ju3ailHepoB U  MpodecCUOHATIOB JaHHOU  cdepsl,
noJIy4uBIINX akkpeautanuio. B despane 2020 r. B popmare Tpex BBICTaBOK
npuHsiin ydyactue okosio 1000 muzaitHepoB n3 ctpan EBpombl, A3un u CIIIA,
MPEACTaBUBIINX OPCH/IBI B IIIECTH PA3IMYHBIX MTaBHJIbOHAX.

CoBpemeHHbIe HCCle0BaTeNN o0palaloT BHUIMAaHUE HA W3MEHEHHE KakK
COJIEpKaHMs JISATEIbHOCTH Au3aiiHepa B cdepe MOJIbl, TaK U PACIIUPEHUE €ro
dbyHkIui B odmecTse. Bee vaiie mpuxoauTcs MOJHUMATh HOBBIE MPOOJIEMBI U
UCKAaTh MYTH WX PEUIEHUs, CTAJIKWUBATBHCSI C 3aja4aMH, KOTOPBIX paHee He
kacanoch TBopuectBo. JI. FO. Koponesa [3] otMeuaer, 4To npodeccoHaIbHBIC
3a/1aun Au3aiiHepa B COBPEMEHHOM MHPE 3aTparuBarOT 00JacTH, HE CBSI3aHHBIE
Cyry0o ¢ TU3aiiHOM.

VYyensie paccyxaar0T 00 3PHEKTUBHOCTH ACSITEIBHOCTH, 3aKI0YaOLIEHCs
B TBOPUYECKOM IOJX0JI€ U 0COOOM MBIIIJIEHUHU AU3aliHEepa, HaImpaBJIE€HHOM Ha
co3uganue u npeodpazoBanue mupa. A. A. Kynemosa u 0. JI. Jlemunosa [4]
MOJIYEPKUBAIOT HEOOXOJUMOCTh HE TOJBKO TBOPUYECKOW CcaMopeau3aiuu
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COBPEMEHHBIX CHEIHAIMCTOB JAaHHOTO NpoduiIs, HO U MBIIUICHHE O
NEPCIIEKTUBAX Pa3BUTHS OOIIECTBA, TAK KaK COI[MANIbHBIC YCTAHOBKU IU3aTHEPOB
yepe3 CO3JaHHbIE KOJUIEKIIMM CIOCOOHBI OKa3bIBaTh OOJIBIIOE BO3JCHCTBUE Ha
o0pa3 xu3HM mojed. VIMeHHo au3aiiHepy MOJBIACTHO 0CO00€ MOHUMAaHHE
TEKYIIEW CUTyalluu, OH MOYKET Yepe3 BO3MOKHOCTH TBOPUECTBA yUACTBOBATH B
CO3/IaHUHU U PacCIpOCTpaHeHUU HOBBIX LIeHHOCTEW. [1o MEenuto H. C. Kupuuenko
[1], B HacTosIIee BpeMsl IHU3aiH BBIXOJUT HAa YPOBEHb AHTPONOJOTHMYECKHX
UCCJIEIOBAaHUM TOBE/IEHUS YeJIoBeKa M 00J1a1aeT MOTEHIIMAIOM YIIPaBJICHHSI €T0
MoTHUBaLMen notpedienus. bonee Toro, Ha MepBbIil IUIaH BBIIBUTAECTCS YEJIOBEK
B €r0 CIOXHBIX OTHOLIEHUAX C OKPYXKAIOUIEH Cpenou, C BHUMaHUEM
OTHOCSIIIIMICA K YCJIOBUSAM JKA3HU M 300POBBIO, K YIOBJIETBOPEHUIO
notpedbHocteil. Kak nmomguepkuBaeTr A. B. KoHeBa [2], BHYTpeHHSII JUHAMUKa
TBOpPYECTBA AU3aliHEpa — TO HEYJOBHMOE Pa3BUTHE CTHJIS, IBUKEHUE BIIEpEL,
KOTOPOE€ CMOXKET OKa3aTh BIUSHUE Ha Oyyliiee.

Hamu BbISIBIEHBI OCHOBHBIE TEHJCHIIMM HHAYCTPUM MOJbI B CBSI3U C
BBI30BaMH COBPEMEHHOCTH: Pa3BUTHE YCTOMUMBON MOJIbI; TOUCK OaaHca MEXTy
TpaJAWIMSIMU ¥ WHHOBAIMSIMHU; COXPAHEHHE KYJIbTYPHBIX IIEHHOCTEH; 3a00Ta 0
YEJIOBEKE, COXPAHEHUH €r0 MHAUBUYAIbHOCTU U 00ECTIEUeHHE yI0BIETBOPEHUS
NOTpeOHOCTEM.

1. YcroiiuuBasi MOIa KaK OTBET HA IJ100aJIbHbIE IKOJOTMYeCKUe
npoodIeMbl

Ocob6oe BuuManue Ha BbicTaBke «WHITE Milano» [7] ynensiercs
HAaIMPAaBJICHUIO TaK HAa3bIBAEMOM YCTOMYMBOM MOJIbI, SBJISIOLIENCS B HACTOAIICE
BpEMsI B TOM YHCJI€ U COIMAIbHBIM MOCBUIOM, HAIlPABJICHHBIM HA MPUBIICUCHHE
BHMMaHUS 00IIECTBA K AKOJOTHYECKUM TpobdsiemaM. J(u3aiiHepbl, paboTaroiiue B
dbopmare TaHHON KOHUEIMLUU, CTPEMSTCS MCIOIb30BATh SKOJOTUYECKHA YUCTHIE
WM nepepaboTaHHble MaTepuaibl, OTKa3bIBasACh, HAIPUMEP, OT IJIACTUKA WM
HaTypalnbHOTO Mexa. HeckosbKko neT Ha3azd CAeAuTh 32 CBOMM JKOJOTMYECKAM
cJe0M OBLIO BEIOOPOM, B COBPEMEHHOM CUTYyaIluH — 3TO HEOOXO0IUMOCTh. Benpb
WHyCTPUS MOJIBI MPOJOKACT OKa3bIBaTh KaTacTpouyeckoe BO3JCHCTBUE HA
OKpPY’KAIOLLYyI0 CpeNy, Onepexasi MHOTME BUAbI POU3BOACTBA. DAKTUYECKH, ITO
BTOpasl 1O BEJIWYMHE 3arps3HEHUs] B MHUPE HWHIAYCTpUSA TOCiIe HEPTIHOM
IIPOMBIIIEHHOCTH. BOJBIIMHCTBO JI0JIEH HE OCO3HAET, YTO YaCTh UCIIOJIb3YEMOU
OJIEXbl, MOKET OBITh U3rOTOBJIEHA U3 TOKCUYHBIX XMMHKATOB, CIIOCOOCTBYET
3arpsiI3HEHHIO BOJIbI U BIIUSIET HA BHIOPOC MAapHUKOBBIX ra3oB. Ha m3rorosnenue
MHOTUX HW3JAEIUN YXOOUT JOCTaTOYHO OOJIBIIOE KOJMYECTBO MPUPOIHBIX
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pecypcoB. YTIEpOAHBIN clie/l HEYKJIOHHO YBEJIUYMBAETCS, U MOJIa UTPAET B 3TOM
OOJIBIIYIO POJIb.

«WHITE Milano» wmHorue roasl oOpamiaer BHUMaHHME JIOJEH Ha
HKOJIOTHYECKUE TPOOJIIEMbl M CTPEMUTCS B3aUMOJIEUCTBOBATh C BEIYIIUMHU
ycroitunBbiMu Openzamu. B 2006 roay npoexkt « WHITE» ognum u3 nepBbix B
MHUpE MOJHSI OCTPYIO SKOJOTHYECKYI0 NpOoOJeMy U MpeACTaBUll MOHUMAaHHE
ycroiunBoctu. OcHoBarenb npoekta, M. buzsu obparjaer BHUMaHKUE HA TO, YTO
«ubl  nepedicusaem  becnpeyedeHmuoe 8pems O UHOYCMPUU  MOObL,
npoU3800CmMea U mopeoeiu. Mo 3HAK INOXANbHLIX NepeMeH, U 8MOpIICceHUe
KOpOHABUpyca OUKmyem 6dadCHOCMb AKYeHmda HA PAa3IUYHbIX  MOOEesX
npoussoocmea. Baswcnetivuum asnsemcs poxyc na ycmouuusocmu.

HeorpemiiemMoil 4acThiO KM3HEHHOTO IUKJIA WHIYCTPUH MOJIBI SIBIISETCS
SKOJIOTUYECKA YKHCTOE IMPOU3BOJCTBO, COKpAIlEHHWE OTXOJOB, OXpaHa
OKpYXKaroUIEeW Cpelbl U KYJbTypa YCTOMYMBOro passutus. Ilocie 3amycka B
deBpane 2019 roma B dpopmare « WHITE Milano», B 2020 roay mpomaoiKuI
ydqacthe crenuaibHbeiii mpoekT «Give a FOK-us», BriIrogaronui «3elieHble
OpeHIB» W CTaBAIMMA CBOCH IIEIBbI0 TIOBBIIICHHE OCBEIOMIICHHOCTH 00
DKOJIOTUYECKOM CUTyaluu. JlaHHBIA IIPOEKT OINMPAECTCS HA HamIpaBJICHUE
nestenpHocT M.  Yopnaa, coydpenurtens W TEHEpPaJbHOrO JUPEKTOpa
nuzaitHepckoi komnanuu Wrad. «Cucmema mo0wl nepescugaem pegonioyuio, 8
npoyecce KOMOpOU HeoOX00UMO NepeopueHmuposams HaAuly OesimerbHOCHb,
ymooObl OHa YO081eMBOPANA pedlbHble NOMpPeOHOCMU NIAaHembl, 00wecmsa u
omoenvHblx at00el. Mvl 6ce Oonvuwie HanoiHseMcs 6ewjamu, KOmopwvle He
ompasicarom HAuLy UCMUHHYIO cywHocmuy, — cautaet M. Yopa.

B 2020 rony B pamkax «Give a FOK-us» uzy4anace CBSI3b MEXIy MOJION U
MIPUPOJION, MOJION U 001IecTBOM. B HHTepakTUBHOM (hopMate, BO3ICUCTBYIOIIEM
Ha 3MOIMOHAIBHYIO chepy moceTuTenel (MHCTALISALINY, CIeIHaTbHBIN CBET U
3BYK, HarJisjiHble oOpasbl), OblIa MpENOCTaBlieHAa YHHUKalIbHAs BO3MOXKHOCTH
MOJIY4YUTh O0Jiee rTy00KOe MpeICTaBICHHE 00 OTHOIICHHUSIX MOJIBI M IIPUPOIBI, a
TaKK€ COBPEMEHHBIX TEXHOJIOTUSIX B UHIYCTPUHU.

Ha nam Bompoc O TOM, 4YTO TaKo€ «yCTOMYMBOCTHY», OOJIBIIMHCTBO
ONPOLIECHHBIX IU3aHEPOB aKIEHTUPOBAJIM BHUMAHHUE HA CIEIYIOIIUX CMBICIaX
JTAHHOT'O TTOHSITHSI:

® craceHue, COXpaHEHUEe OKpYKaloIe cpebl, 3a00Ta 0 Hel. JluzaitHep
UTaIbSIHCKOTO OpeHga Vicino Venezia TOMYEPKUBACT, UYTO «COXPAHEHUE
OKpydfcaroweri cpedvl 8 HACmosuee 8peMs A8Aemcs YCmoudusol meHoenyuetl,

Mbl MAKAHCEe ee N0O0ePHCUBAEM,;
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® yKa3aHWE HAa YCTOMYMBOCTh KaK WCIIOJB30BAHHE KadeCTBEHHBIX
MaTepHayioB M, B KOHEYHOM HTOTE, MPOM3BOJCTBO Ka4ye€CTBEHHOTO MPOIYKTA,
KOTOPBI MOKET CIYXKUTh JTONT0. «Ycmouyueocms — 5mo KaueCmeeHHblll
npooykm u 3aboma 06 oxkpydicarouell cpedey, — yTBEPKAAI0T JU3aiiHEPhl OpeHaa
ALINE u Susana BETTENCOURT wu3 I[lopryranuu;

® TIPO3PAYHOCTH MPOU3BOACTBA U CO3AAHNUE MTPOCTHIX POPM;

® yYMCHBIIICHNE IPOU3BOJICTBA, UCTIONIb30BaHNE OpPTaHUYECKUX
MaTeprajoB U OCHOBHBIX I[BETOB;

® YCTOWYMBOCTH KAaK CTHJIb KU3HU W aKTyaJIbHOCTH BEIIEH, HECMOTPS Ha
BESIHUSI BPEMEHHM M MOJIbI; COXPAHEHHE EIWHCTBEHHOTO CTWJIS ISl OJHOTO
openna. O6patumcs k paccyxaeHusm ausaiinepa opennga CANCELLATO wus
Utamuu: «A dymaro, umo ycmouuusas mooa O00JIHCHA Oblmb CMUNEM IHCUSHU.
Hnoeoa cnoso «sustainable» ucnonvzyemcs Openoom Kaxk MapKemuH208bli X00.
Taxoe ne Odonycmumo. JI0osam, 3a0elicmeoBanHbiM 6 pabome HAO Geujami,
HeoOX00uMO omciedcusams 6ce manvl npouzeoocmea. He oondxcno Ovims
AIIOXUX YCI08ULL 011 pabOMHUKOS, He Cledyen HeOCO3SHAHHO Mpamums oymazy,
anekmpuiecmeo u 8o0y... Taxace ycmouuusas mooa — 3mo Kakue-mubo eewju,
Komopbie Obliu U OCMAlOMCs AKMYANbHbIMU HECMOMpPs HA 8peMs, HAnpumep,
ManenbKoe YepHoe niamve U KpacHvle my@au-1000uKu.

Korma roBopsAT o 11o06ampHOM TOTEIJICHWH, YTJIEPOJHBIX BBIOpOCAX,
o0pa3oBaHWM TUIACTUKOBOTO «OCTPOBa» B OKEaHEe, yIrpo3e HCUYE3HOBCHHS
HEKOTOPBIX BHJIOB JKMBOTHBIX, 3TO KaXETCA YEM-TO MAJICKUM M OT Hac He
3aBHUCSIIEM, HO 3TO HE Tak. MHOTHE TU3aitHEPHI HE TIPOCTO aKTUBHO MOHUMAIOT
T BOINPOCH, HO M pearupyroT Ha T1I00adbHbIE HW3MEHEHHS, OpPTraHu3ys
MIPOU3BOJICTBO € 3a00TOM 00 OKpyX aroiei cpee.

2. Pyunoii Tpya u naHoBauuu. IIpod.siema coxpanenus u
BbIpa:KeHHsI HHANBHAYAJIbHOCTH B H3MEHSIIOIEMCSI MHPE MAacCOBOI0

NMPou3BOACTBA
Baknast Tema, KOTOPYIO 3aTPOHYIJIH MPOGECCHOHAIB HHAYCTPUU MOJIBI B
dbopmare BbicTaBku «TheOneMilano» [6], — nocTuxeHue OanaHca MEXIY

TpaguIIUSIMU 1 MHHOBAIIUAMU. JlaHHAs BBICTABKa — BakKHAs J1aO0OpaTopus, U B TO
e BpeMmsi, 0003peBaTelib Ha CIIEHE MEXTYHAPOIHBIX BEICTABOK, OMIPEACIISICT Ce0s
KaK MHHOBAITMOHHBIN BBHICTABOYHBIA KOHIICHT, CIIOCOOHBIM K KOMOMHUPOBAHHUIO
paznmuuHbix MuUpoB Mojbl. «TheOneMilano» mnpoucxoaut OT OOBEIUHEHUS
«MIFUR» (MexayHapogHoit MexoBoil BeicTaBku) U «MIPAP» (monbl mpet-a-
opTe).
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B despane 2020 roma xonneniust « TheOneMilano» 6a3upyercs Ha paHee
chOpMYyJIUPOBAHHBIX  MPHUHIMIAX  KOMMYHHUKAllMH, OOBEOUHSS  HJEH,
npeJcTaBlICHHbIE B (hopMaTe JBYX MPEAbLAYIIMX BBICTABOK («3MMHETO cajay —
BO3BpAILICHUS W HAXOXJEHUS OTIAOXHOBEHUS B MPUPONE; «OTCYTCTBUS
CE30HHOCTHY»). «Smpo» mpomenmeil skcno3unuu: «Bceraa riae-to 3umay», —
OTCBHIJIAET K IUPKYJISAPHOCTH COBPEMEHHOTO MHpa, B KOTOpOM Ooliee He
CYILLECTBYET PU3NUYECKUX U KyJIbTYypHbIX nuctaniuil. B 2020 roxy apxurekropom
H. Pota u cuenorpapom M. Ilammum Bocco3maHa ujes HUHIYCTPHUAIBHOTO U
OPOAYKTUBHOIO  MEramojuca,  BIOXHOBJEHHAass  IIYMOM W CYyeTOH
ypOaHUCTUYECKUX IIEHTPOB (TaKMX, KaK B Hbm—ﬁopxe, I'onkonre wnu [lanxae).

[IpeacTtaBieHHble Ha BBICTABKE KOJUIEKLIMH, CPOKYCHPOBAaHbI Ha

KOMITaHMSIX, Ybs OTJINYUTEIbHAS 0COOEHHOCTb BBIpa)KeHA B
MEPCOHAIM3UPOBAHHOM W TBOPYECKOM  pemeciie  (pydHOM  Tpyae),
OOBEUHSIONIEM 3HAYUTENbHBIN MPOU3BOJCTBEHHBIM OIBIT U COBPEMEHHBIE
texHojgorun. B deppame 2020 roma cepaieM OSKCIO3HUIUU  SBISICTCS
CHEUUAIbHOE NPOCTPAHCTBO C TaK HA3bIBAEMBIM «3aKyJHCHBIM B3IJISAOMY,
nocsiiieHHoe koHuenty «Made in Italy», cozmanHOoe B COTpyIHHUYECTBE C
Confartigianato (HanMoHaNbHOUW KOH(penepanuein pabOTHUKOB HAPOIHBIX
npombicioB B Utanuu). B nanHoM gopmate MOXXHO BBIIEIUTH TEMAaTHUYECKUE
MHCTAJUIALMY, a TAKXKE MMaHeJbHbIE TUCKYCCUU Il OallepoB, OpraHU30BaHHbIE
JUIsL TOTO, YTOOBI BOCCTAHOBUTH U YTBEPAUTH 3aHOBO IIEHHOCTh PYYHOTO TpyJa
B CO3/1aBAEMBIX KOJUIEKIMAX, & TaKKE OTHOLICHHE K MAacCTEPCTBY JIIOJEH,
TBOPSIIIUM C OOJBIIMM BHUMAHUEM K JeTalsiM M NpodhecCHOHATBHOU
ruOkocThio. B (pokyce mpoekra — yHacieqoBaBIIe MHOTOBEKOBbIE TPAJAULIUU
peMecIIeHHbIE TPEANPUATHS, MNPEUMYIIECTBEHHO Mallble, HO CIOCOOHbBIE
MCIIOJIb30BaTh MHHOBALMM W JaTh OTBETHl HA MOCIEIHUE U3MEHEHHMS PBIHKA.
Cymuocts Moawsl «Made in Italy», — MuKC Tpaauiui, HCCIeIOBaHUS U
TEXHOJIOTHYECKUX WHHOBAIMI, CIOCOOHBIX K CO3/IaHUI0 HOBBIX TIJI00aJbHBIX
TPEHJIOB.

MHcTamsmms no3BossieT aKKpeAUTOBAaHHBIM ITIOCETUTENSAM YBUAETD, YTO U

KAK JIeJIal0T COBPEMEHHBIE PEMECIEHHUKH, — HAIIPUMED, BBIIIMBAJIBIIUK, IIBES
U TOPTHOHM, TKay, OOYBUIMK, MPOU3BOJIUTENb KOXKAHBIX BEIIEH, CKOPHSK,
IOBEJIMp W BA3AIbIIMK. Bce OHM paboTaroT, HCHOJB3Yyd CHELHAIbHbIE
MHCTPYMEHTBI; a BeOKaMepbl B MPSAMOM 3(Hpe TpaHCIUPYIOT HU300paKeHUs
CO37aBa€MOro MpoayKTa. B pesyibTaTe co3maeTcs UCTOpHS, pacCKa3aHHas B
dbopme KUBOM KapTUHBI C peaTbHBIMH YyYacTHHKaMu. B HeopauHapHoi
COBPEMEHHOM  JEMOHCTPAllMOHHOM 30HE PEMECIEHHHMKH  PaCKpPBIBAIOT
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IIPOU3BOJACTBEHHBIE  CEKPETBI, MPENOCTaBIsA  BO3MOXKHOCTH  YBUIETh
usroropieHue koswekuud «Made in Italy» B pexume peanbHOro BpeMEHH.
[IpuBeneM HEKOTOPBIE MPUMEPBI HHTEPAKTUBHOTO IPOEKTA.

WNranus umeeT NONTyr0 UCTOPUIO U TPAJMLMIO PEMECia U3rOTOBIICHUS
00yBH, LICHHBIE 3HAHUS [IEPEAl0TCA U3 MOKOJIEHMs B IOKoJeHue. Ha BbicTaBke
npodeccus npeacrasnera Jl. Kesnnunu, ypoxkenuem r. depmo, Haxoasmerocs
B cepjie 00yBHOTO MPOU3BOJICTBA UTAIBIHCKOTO pernona Mapke. CeMelHbIi
OmbIT Ou3Heca BeaeT oTcueT ¢ 1930-x rofoB u Mo ceit IeHb, 3HaHUE U3 MPOIILIOr0o
MOJIKPEIUISIeTCS] TEXHOJIOTHEH, HAlleJIeHHOM B Oyay1iiee.

B unrepaktuBHOM mpocTpancTtBe «Made in Italy» Taxke nmpeacraBieHo u
CKOPHSKHOE JIEJI0 — PEMECIIO, YXOAsIIee KOPHAMHU B JaJeKoe npouutoe [ 'minbsaun
CkopusikoB u llIkypHHKOB (0OHY M3 CEMH KpYNMHEHIINX TMIIbAWNA, TPU3HAHHBIX
Bo ®mopenunn B 14 B., Hapsaay c runbaued bankupos, Tkaueit [llenka,
Toprosues, Bpaueit u ®@apmaretoB, lllepcrsnsix dadpukantoB u Kymios,
Cyneii u HotapuycoB). OpraHu3aTopbl BBICTABKM COCPEIOTOYMINCH Ha
JEMOHCTPALMH JIBYX HABBIKOB:

v’ PEMOJICTTUPOBAHUSI, WJIH TIEPEPAOOTKH IIKYP, HCIOIB3YEMbIX IS
CO3JaHUSI YHUKAJIbHOM oOnexkapl. OTIMYMATENbHAS 4YepTa YacTU KOJUIEKLIHH,
npejcTaBieHHOW koMmanued Emmefurs, — ee co3gaHue C HCMOJIb30BaHUEM
MOJIEPKAHHBIX MEXOB, & HE HOBBIX LIKYD;

v’ TOHKOM py4HOU paboThI, MOCIEI0BATEILHOCTH OCTOPOXKHBIX U YMEIBIX
JBUWKEHUW, CO3JAIOIIMX, HANpUMeEp, HHKPYCTALMIO, WIACAJIbHBIA IIOB WJIHU
COEIMHEHHE JBYX pa3JIMYHbIX MaTepHANIOB, — MPEACTABICHHOW OIBITHBIM
MacCTEpOM.

PeMeciieHHUKN HOBOTI'O MOKOJIEHHUS! UCIHOJIB3YIOT HU(PPOBbIE TEXHOJIOTUU
npousBojacTtBa. Hampumep, 3D-npuHTEPBI, NMPEBpPAIAIONIME 3CKA3 B HEUYTO
TPEXMEPHOE, BUIMMOE M OCSI3a€MOE€ I MOTEHIMAJIBbHOTO KIMEHTA. MOXKHO
YIOMSHYTh B KaudecTBe IpuMepa mnoaxox K BsasaHutro C. Celku U ux
yJIbTPAaCOBPEMEHHBIC  BSI3aJIbHBbIC  MAllIMHBI, [POU3BOJALINE OECIIOBHBIE
nepyaTKd, KOTOpble HE ObLIM OBl CO3/aHbl 0€3 HCIIOJIb30BAHMS CTapUHHBIX
KpPYTJIbIX UIJI. MIMMEpPCUBHBIE CHCTEMBI 3JEKTPOHHOM KOMMEpPLHU HE TOJBKO
0000IIAIOT MOBECTBOBAHMSI O HABbIKaX MAacTepoB, HO U CONPOBOXKIAIOT
3aKa34YMKOB B CHSTHUHU TOYHBIX MEPOK JJI UHJMBHIyalbHOTO MMOLIUBA.

OpranuszaTopbl BBICTaBKM MOJHSIM 3HAUMMYIO MPOOJEMYy IOBBIIIEHUS
cratyca mnpodeccuid W PYyYHOro TpyJda, C YCHEXOM MPOJEMOHCTPUPOBAB
o0beIMHEHNUE TPAJULIUOHHBIX TEXHOJOTUH C HWHHOBALMAMHU B HHIYCTpPHUHU.
BricokokBanupuiupoBaHHblii pyYHOU TPy TAPAHTUPYET MOBBIIIEHNE KAaYeCTBa
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U3NIETTUST W €r0 yHUKAJIbHOCTh, TO3BOJISISL TPOSIBUTH HWHIUBHUAYaTbHOCTH
obyazaTensi M3rOTOBIICHHON BelM. PydHOE Ka4yecTBO MPEANOoJaraet TakkKe H
COCPEIOTOYEHHOCTh Ha TaK Ha3bIBAEMOU «MeIeHHON Mozie» («slow fashiony) u
€€ IEHHOCTSX, 3aKIIOYAIOIIMXCS B MEPEeKUBAHUM TEKYIIEr0 MOMEHTA.
[lepenaBaeMble W3 TIOKOJIEHHS B TIOKOJICHME TpPAaJUIMU TPOU3BOJACTBA
00€eCIeunBalOT €r0 COXpAaHEHHE, YTBEPXKIAIOT LIEHHOCTh PYYHOrO TPyJAa, a He
00€3JIMYEHHOTO MAaCCOBOTO HM3TOTOBJICHUS. PydHOU Tpyn HOBOTO THICSYEICTUS
OTKpBIBAET IMEpe]l MOJOJICKbIO PEalbHbIE MEPCHEKTHUBBI M MOXKET SIBISTHCS
OJIHMM W3 HAIPABJICHUIN SKOHOMUKH OYIyIIIero.

3. CoxpaHeHue ¥ TPAHCJAAUNS KYJbTYPHBIX IEHHOCTEN Yepe3 MOy

ITocbin «TheOneMilano» rpoMKuii M SICHBIM: MOKYNKa CETOIHS — 3TO
KYJbTYpPHBIM aKT, OCO3HAHHBI OTBET Ha MpoOJIeMy TMEpPernpOU3BOJICTRA,
3arps3HEHUS] OKPYKAIOIIEH Cpejibl U HEXBATKY YBKEHHUS K JIFOASIM U UX TPYIY.
[Ipouiecc mpuobOpeTeHuss 03Ha4YaeT paclo3HABaHUE U MPU3HAHUE CIOCOOHOCTH
CO3/1aBaTh KpPAacoTy U LEHUTh €€, OCTaBliAisi B CTOPOHE MPOAYKIUIO,
MpUOOPETAEMYIO JIUIITb TTIOTOMY, YTO €CTh TTOKYMATeNIbCKasi CIOCOOHOCTb.

MOXHO BBIICIIUTh 5 «KPAaC€YroOJbHBIX KaMHEW» LEHHOCTEH KOHIIEITa

«Made 1n Italy», KOTOpBIE aHATU3UPYIOTCS CTICIIUATUCTAMU B HACTOSIIIIEE BpEMSI:

1) TpaauIMOHHOE HACJIEINE U KPEaTUBHOCTh, — IIEHHOCTH
«Made 1n Italy», npusHanHbIe B MUDE;

2) MeXayHapoIHbIE TOTPEOUTENH U IICHHOCTh YCTOMUYUBOTO Pa3BUTHUS
«Made in Italy»;

3) 3HaYEHHE U IIEHHOCTh PYYHOTO TBOPUYECTBA U TEXHOJIOTUYECKOE
pa3Butue npoaykuuu «Made in Italy»;

4) YHUKaIBHOCTH MPOAYKTA U U(PpOBasT MOJCPHU3AIMS TPOU3BOICTBA;

5) LIEHHOCTh Ka4eCcTBa U CTOPUTEIUIUHTA.

SpKkuM TIpUMEPOM COXPAaHEHHS M TIepeadll TPATUITMOHHBIX KYJIbTYPHBIX
neHHoctet B moje spisiercsa npoekt « WHITE Milano» «®okyc Ha Cuniununy,
npeacraBuBuil B geBpane 2020 r. 41 cununuiickuii 6penna. CrenuanbHO
MOrOTOBJICHHBIC KaMMeHHbI ObUTH OTCHATHI B [lasiepMo Ha IBYX UCTOPUUECKUX
Buiax — Villino Florio u Villa Virginia. B Hactosiee Bpems cuniuiiuiickast Moaa
— 3TO PAa3BUBAIOLIUIKCS CEKTOpP C IKCTPAOpAMHAPHBIM IoTeHnuanoM. bpenn E.
Vazzano, Hanpumep, UCIOJIb3yeT CTAPUHHYIO CHUIMIIMACKYIO TEXHUKY PYYHOTO
TpyJa, MPEACTABICHHYIO B OJEXK€, 00YBH U aKCeccyapax, MpOU3BEACHHBIX U3
LIEHHBIX «KYCOUKOB» B ILIBETaX, XapaKTEPHBIX JJis peruoHa. bpenna akceccyapos
Filotessuto npoaeMOHCTpUPOBa TPAJAMLMOHHYIO CHLMIMHACKYIO BBILIUBKY
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«Chiaccherino», a DueRRuote npennoxuiy niarbs ¢ IpUHTaAMH, HaBEIHHBIMU
TPAAUIMOHHBIMU CUIIWJIMIUCKUMU TTOBO3KAMH.

Huzaitnepam u3 ctpan EBponbl, A3un u CIIIA Ha Tpex BbICTaBKax ObLI
3alaH BOMNPOC O CBS3M uAEH OpeHja, KOTOPbIA OHM MPEACTaBIISIOT, C
HAIlMOHAIBHBIMUA M KYJBTYPHBIMH OCOOCHHOCTAMM POJHOM cTpaHbl. B dokyce
PaCCyXXIIEHU WTAbIHCKUX JU3aHHEPOB OKA3aJIMCh CIEAYIONIME acCHEeKTh
pOoOJIEMBI:

® HaJguyue CBSI3U UJiel OpeH/la ¢ MECTHBIMH TPATUIUSMHU U KYJIbTYpPOH.
Tak, nampumep, nuzaiinep Openna CAMICETTASNOB o00swscHsieT, 4TO «Ha
O1y3aX MOJCHO Y8uoemv 6 HNPUHMAX HYACMUYKU GUMpAdicell, KOmopblMu
HanoJiHeHvl COO0PbI Haulell CIMPaHbLy;

® KpEAaTUBHOCTH KaK YEPTa, CTPEMIICHHE K HMHHOBALUSM;

® BAXKHOCTH yueTa HAllMOHAIBHBIX OCOOEHHOCTEH MOKyIaTeae u3
JIPYTUX CTpaH. AKIIEHT Ha HEOOXOJAMMOCTU MPOU3BOIUTH PA3IUYHbIC 10 CBOEMY
JM3aiiHy S3JE€MEHThl OJEXKIbl JJIs YJIOBJIECTBOPEHHUS JKEJAaHUN 3apyOeKHBIX
nokymnarenei. J{uzaitnep Opennga MUSETTI nomuepkuBaet, 4uTto, Hampumep, B
AMepuKe, BKYC Y KIIMEHTOB COBEPILIEHHO APYTOM;

® HalMOHAJBHBIN XapaKTep, MOJI0KUTEIbHAS YIHEPTHUS, BKYC U CTUJIb,
MPUCYIIHNN UTAJIbSIHIIAM;

® [IPEINOYTEHHUE SIPKUX IPUHTOB, KOM(POPTA, YHUBEPCATIHLHON OJI€HKIbI
JU1s1 TE000TO ciyJasi;

® NCIIOJB30BaHNUE PYYHOTO TPyJa B IIPOU3BOJICTBE.

Cpenu ocobennocteit Moabl B MTanuu B OOJIBIIMHCTBE CBOEM JTU3aiTHEPHI
BBIJICJIAIIN: KPEATUBHOCTD, CO3/IaHNE TPEHI0B, KAYECTBEHHBIE TKAHU, OTCYTCTBHE
y Jojell OOsi3HM BbIpaXaThb CBOIO HHAMBUAYAIbHOCTH, NMOUCK HHTEPECHBIX
CII0CO0OB KOMOMHUPOBAHMS M COYETAHUS OJICK/Ibl, COXPAHEHHE TPAAUIIMOHHOTO
MPOU3BOJICTBA, PYYHOU TPY[, CTHIIb U NIEPUOJI TOCTIOACTBA YIUYHON MO/IBI.

JuzaiiHepaMu U3 ApPMEHUU BBIJCJICHBl CIENYIOUUME KYJIbTYpHBIE U
HallMOHAJIbHbIE OCOOEHHOCTH, CBSI3AHHbBIE C OPEHIOM:

® CMENIMBaHME PA3IMYHBIX TEXHUK U TKaHel. J(u3alinep OpeHaa
AVAGY AN pabotaer Haj TeéM, 9TOOBI HCTIOIB30BaTh HAa MTPAKTUKE METOJT «carpet
making» (TEXHOJIOTHIO MPOU3BOACTBA KOBPOB) JJIsi M3TOTOBJICHUS PA3TUYHBIX
WU30CIUM;

® NCIIOJIb30BaHNUE TPAJAUIIMOHHOIO PYYHOTO TPYAa;

® BIIMAHHME apMAHCKOU KynbTypbl. Ju3aiinep Openga VAHAN
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KHACHATRYAN oaHy u©3 CBOMX KOJUIGKUMH ITOCBATWJI apMSHCKON
MHHMATIOPE, IEPKOBHOU TEMATHUKE.

Oco0eHHOCTBIO MOJBl B ApPMEHHH ONPOLIEHHBIE IU3aliHEphl HAa3Baju
YHUKAJIbHBI MUKC €BPONEICKOro ¢ apadCKUM, MOJYEPKUBasi, YTO MOJIa B CTpaHE
TOJIbKO HAUWHAET Pa3BUBATHCA.

HNuzaiinepsl u3 Kutas cBsizanu uneu OpeH10B ¢ TAKMMH HallUOHATBHBIMU U
KYJIbTYPHBIMU OCOOCHHOCTSIMH, KaK:

® MHUHUMAJIU3M U CJIOKHBIM KPOH (Kak B KUMOHO);

® cJep>KaHHbIE BEIU (MaJIO IPKUX U «KpUYALIUX»). «/[ymaro, amo xax
pasz cesa3ano ¢ Hawel Kyasmypouy, — yTBepxkaaeT nuzaiinep Openna BEIJING
HAI HUA CHENG XIN;

® NCIIOJIb30BAaHUE TPEUMYILIECTBEHHO HATyPAJIbHBIX TKaHeH. «/lannasi
MeHOeHYUsl CYUWecmeo8ala eue MHO20 Jlem HA3a0, K020a U320Mmasiusaiuch
Haps0bl O dNOX KUMAUCKOU MOHApXUu», — PaccKasblBaeT nu3aitHep OpeHaa
ZAOQIANG COUNTY CHANGDI FUR CO.

BaxxubIMu 0COOEHHOCTSMH MOJIbI B COBpeMEHHOM Kurtae pecrnoHIeHTHI
0003HAYMIIM: TPOCTOTY OJEXKAbl, JOMOJHEHHOM SPKUMH aKCeCcCyapamu;
BHUMaHHE K JACTallAM; CTpEeMJIEHUE OpOCUTh BBI30B Tpaauuuu. JluzaiiHepsl
MOAYEPKUBAIOT, UTO «CMUPAIOMCS 2eHOEPHble 2PAHU, NONVIAPHA 00eHCOd, SAPKO
He 0eMOHCmpUpYIowas Noa08yI0 HPUHAONEHCHOCTb. MO YOOOHO U A6IAemcs
C80€e00pA3HbLIM  8bI3060M. JNIOOU NOKA3LIBAIOM, UMO 6eWU, CYUMABUIUECS
MPAOUYUOHHO NPABUTILHBIMY, YXOO0SAM HA 6MOPOU NJaH»; BIASHHUE Ipolecca
riio0anu3anuu, 3aTPOHYBIIETO MOJY.

CHIA B dopmaTe UHTEPBBIO TIPEACTABIICHBI TU3aliHepaMu U3 bpasunuu u
AprenTtunsl, B ¢eBpane 2019 r. npuHUMaBIIMMHM ydyacThe B IPOEKTE «Super
Talents» B ¢popmate BricTaBku «SUPERY. C uuesimu npeicTaBieHHbIX OpEHI0B
JM3aliHEpBl TMPEXKIE BCETO CBS3BIBAIOT TAKHE HALMOHAIBHBIE M KYJIBTYPHBIE
O0COOEHHOCTH, KaK: HAI[MOHAJIbHBIC IIBETA U MPHUHTHI, UCIIOJIH30BAHUE PYYHOTO
TpyJla ¥ HaTypaJIbHBIX MaT€pPUAIOB B Tpon3BoicTBe. Cpeau 0cOOEHHOCTENH MOIbI
B CTpaHax BbIACIAIOTCS: pazHooOpasue, Jierkas HeOpeKHOCTb, CMEJIOCTh U CUJIA,
HKCKJIIO3UBHOCTb, KPEATUBHOCTh; BHUMAHHE JIIOJIEH K JETAISIM B OJEX e, 00YBH
U aKceccyapax.

Baxxno ormeruth, uto B 2019-2020 rr. B OOJIBIIMHCTBE KOJUICKIIHH,
MPEACTABICHHBIX JW3allHEpAMU Ha MEXIYHApOJHBIX BBICTaBKaxX B I. MuiaHe,
YETKO BBIPAKEHA CBSA3b KOHIICTIINHU OPEH 1A C KyJIbTYpPOU CTpaHbl, €€ TPAIUIIUIMHU
U IIEHHOCTSIMU. J{aHHast 0COOCHHOCTD SIBIIAECTCS HEOOXOIUMOM JJIsi TIPOSIBICHHUS
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YHUKAJIBHOCTH, OTJIMYAIOIIEH U3/ENHsI KOHKPETHOTO OpeH/1a Ha MEXTyHAPOTHOM
peiHKE. Moma, ¢ OJHOM CTOPOHBI, CIIOCOOCTBYET BBIPAKCHUIO KYJIBTYPHI, a C
JPYTOM — SIBIISIETCS OJHUM U3 (DaKTOPOB €€ pPa3BUTHS.

4. Wneu, BbIpaKeHHbIE IW3aHEPCKUM OpeHIAOM Kak 3a0ora o
YyeJIOBEKe U yI0BJIETBOPEHUH €ro nmoTpedHocTeil

B pamkax mnporpammbl HCCIEOBaHUS C MCIOJIb30BAaHUEM METOMA
MHTEPBbIOMPOBaHUS Nu3aitHepoB u3 ctpaH EBponsl, Azun u CILA, namu Obutu
IpOoaHaIU3UPOBaHbl HaHOOJIee PACTIPOCTPAHEHHBIE OTBETHI Ha BOMPOC 00 UAESX,
KOTOpbIe BhIpakaeT OpeHn. IIpencraBumM OCHOBHBIE CMBICIIOBBIC HAIPaBIICHUS
ujei, Haubosee pacpoCTpaHEHHbIE B OTBETAX JIU3aIHEPOB:

® KPEaTUBHOCTb, OPUTUHAILHOCTh, MHHOBAIIUU, — MYTh K
TpaHcpopMariiu 4YeloBeKa B OOBIYHOM JKM3HU (Yepe3 HCIOJIb30BAHHUE
CIOXHO(AKTYPHBIX BEIEH ¢ MHTEPECHBIM JU3aliHOM U KPOE€M, MHHOBAIIHOHHBIX
MaTepUaJiOB U HOBBIX TEXHUK);

® LCIOJb30BaHUE LIBETA ISl CAMOBBIpAXEHUS (HapUMep, Kak OpeH/T
LED u LUCAS LEAO u3 bpazwimun);

® YHHUBEPCAIbHOCTH: MPOAYMBIBAHUE OACK/IbI U AKCECCYyapOB JJI TOTO,
9TOOBI K&XKIbI M3 TMOKYyIaTeled CMOr HaWTh 4YTO-TO Oym3Koe st ceOls;
UTHOPUPOBAHUE TEHACHIMH (OpeH/I BHE BPEMEHH ); IPOM3BOJICTBO YHUKAIBHOTO,
HO TMOJXOJAIIEro g Bcex (Hampumep, kak y Opennma Glamar w3 Uramum);
CO37aHue 1eJ0ro oOpa3a BMECTO OJIHOTO M3JAeNus (HampuMmep, B KOJIJIEKIIMIX
openna Pink Memories);

e KOMQOpPT U YI0OCTBO: CO3/IaHHUE OACHKIIbI U3 HATYPaTbHBIX U JOPOTUX
MaTEpUaJIOB, «Ymobbl  NOKynamenb  4y8cmeosanr  cebs  MAKCUMAIbHO
KomgopmHoy»,  —  TIONUEPKUBACT  JU3alHEp  HMTAIBIHCKOTO  OpeHza
CAMICETASNOB; akiieHT Ha MUHHMaJIU3M€E U MPOCTOTE, €CIU 3TO OTBEYAET
MOTPEOHOCTSIM MOKYyNaTelNew;

® KaueCTBO: MOBBIIICHUE CPOKA CIYIKOBI U3/ICIUNA, KOTOPHIE MOTYT OBITh
PEKOHCTPYHUPOBAHBI U MIEPEIABATHCS U3 OKOJIEHUS B IOKOJICHHE;

® CaMOBBIPAKECHHUE U PA3BUTHUE JIUYHOCTH UY€pPE3 MOJIY: BO3MOKHOCTh
dbopMHUpOBaHUS UYYyBCTBA CTWJIS, DPA3BUTUE OPUTHHAIBHOCTH M CBOOOIBI
MBIIUICHUS; YyBCTBA OCMBICIIEHHOCTH KU3HH YEPE3 «BO3MONHCHOCHb C1e008ANb
JUYHBIM AMOUYUAMY, — CAMTAIOT TU3aiHEPBI; IPUIaHUE JIETKOCTHU, IPEIJIOKEHUE
Pa3JIMYHBIX CIOCOOOB €KETHEBHOTO CAMOBBIPAYKEHUSI;

® VHJIWBUyaIbHBIA MOAXO («OOIbUWUHCMBO 6ewyell NOKYynamelb
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cmodicem  noocmpoums  Nnoo  cebs», — YTBEPXKIAIOT Au3aiiHephl OpeHna
ZAOQIANG COUNTY CHANGDI FUR CO u3 Kuras);

® DKOJIOTUYHOCTh: YMEHbILIEHUE MOTPEOICHUS, YBEIUUEHUE CPOKA
CIIy>KOBbl BelIel 4epe3 MOBBIIICHUE KAaYeCTBA, BO3MOXKHOCTh MEpPepadOTKUA U
PEKOHCTPYKIIMU U3ACNHs, 32a00Ta 00 OKpyKaloIIei cpee.

MosHO crenatb BBIBOJ O TOM, YTO B OOJIBIIMHCTBE MPECTABICHHBIX Ha
BBICTaBKaX KOJUICKIIMI, OTpaXkaeTcsi 3a00Ta O 4YeJIOBEKe, KaueCTBE €ro >KU3HU U
yIOBJIETBOPEHUHN OCHOBHBIX MOTpeOHOCTEN. BhIpaskeHo cTpemiieHre Au3aiiHEpOB
K CO3JaHHMI0 MAaKCHUMaJIbHO KOM(OPTHON B COBPEMEHHOM >KM3HH CpEIbl uepe3
MOJY.

CoBpeMeHHbIe TPOOIEMBbI CTABIT MOJ BOIPOC CMBICH U LIEHHOCTU MOJIBI.
OpHako nu3aiiHEpHl OKA3bIBAIOT, YTO BO3MOKHO HE TOJBKO YUHUTHIBATH HOBBIE
BBI30BBI, HO U aKTUBHO Y4YacTBOBATh B CO3/1aHMU 00Jiee TAPMOHUYHOU CHUCTEMBbI
OTHOLUEHUH YEJIOBEKA C OKPYXAKOIIUM MUPOM. MOKHO BBIIEIUTh HEKOTOPHIE
TEHJCHIIMA COLMAIbHOW OpPUEHTALMU JAU3aiH-MBIIIEHUS NPO(EeCcCHOHANIOB
MHUPOBOW UHyCTPUH MO/JIBI:

1) oOparmieHue NpuUCTaIbHOIO BHUMAaHUSI OOIECTBAa HA IKOJIOTHUYECKUE
npoOeMbl B CBSI3U C POJBbI0 MHAYCTPUU MOJIbI; TTOUCK KPEATHUBHBIX PEIICHUIM
OCO3HaHHOT'O MPOU3BOJICTBA;

2) mnoOyXaeHue NoTpeOUTeNsl K OCO3HAHHOCTH, YJIYUIICHUIO Ka4eCTBa
YKU3HH MOCPEACTBOM MPUHATHSA LIEHHOCTEH YCTOMYMBOI MO/IbI;

3) yCKOpeHHE pa3BUTHS COBPEMEHHBIX TEXHOJIOTUM, HO C COXPAaHEHUEM
TPaJAMLIMOHHOIO IPOM3BOJCTBA, YTBEPKIAOLIEIO LIEHHOCTh PYYHOIO TPYIa,
yBa)K€HUE K MPOoQeccuu;

4) moBbILIEHHE CTaTyCa TPAJUILMOHHBIX Ipodeccuil 1 MpeaocTaBiIeHNE
HOBBIX BO3MOYKHOCTEH JIJ1sl TpyJla B COBPEMEHHBIX YCIOBUSX;

5) mouck rapMOHMM U OajlaHCa B OTHOILICHUSIX Y€JIOBEKAa COBPEMEHHOTO
METranoJikca 1 Npupoaou;

6) mnepenaua TpaaUIMil, 3aJI0)KEHHBIX B KyJIbType, COXpaHEHHE
TPaJULUOHHBIX LIEHHOCTEN U (POPMUPOBAHNE HOBBIX;

7) yIOBIETBOpEHUE NOTPEOHOCTEN UeIOBEKa B CAMOBBIPAXKEHUHU U B
0e3011aCHOCTH;

8) pa3BUTHE JIUYHOCTH, CBOOObI MBIIIEHUS U KPEATUBHOCTH.
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MODERN SOCIAL-ORIENTATION TRENDS OF DESIGN-THINKING: SEARCH
FOR BALANCE IN THE CHANGING

The article devoted to the social aspects of design-thinking and professional activity in fashion
as a response to the challenges of modern life. We present the research results in the frame of
the program “International Communications in Fashion”, implemented on the basis of the
international exhibitions in Milan (Fashion Week 2019-2020 format). We have revealed the
analysis of the interview for designers, including characterization of the different aspects of
sustainability and the impact of cultural characteristics on the ideas the designer brand. The
authors research the social and cultural problems, raised by the professionals in fashion
industry.
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LUXURY AND AVATARS: AN EXPERINCE OF INNOVATION?

Luxury fashion brands lead the design agenda for product and brand communications. The
evolution of digital technologies, increased sophistication of visual imagery and growth in the
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use of virtual worlds and gaming present opportunities for luxury fashion to take a creative lead
in digital brand engagement. The ability of consumers to download huge amounts of data very
quickly means brands now have the opportunity to be more adventurous in working with digital
design, especially in respect of aesthetics and complex 3D structures. Millennials and Gen Z
are increasingly familiar with avatars through gaming and virtual world entertainment and some
researchers believe that within ten years the entire Internet and the way we interact with the
world, will be dominated by virtual humans.

Keywords: luxury, fashion, design, avatar, 3D, virtual, worlds, digital, online, brand,
immersive, clothing, influencer, Instagram, Lil Migela, Noonoouri, Fabricant, Sims, Drest,
Millennials, gaming, engagement, Prada, Gucci, Armani, Moschino.

Brands within the luxury industry are synonymous with innovation and
design leadership. From cars, to watches and clothing to accessories, products
have been characterised by a number of elements including exquisite craft
manufacture, highest quality or rare materials and leading conceptual design. The
modern identities of most luxury fashion brands are rooted in the pioneering
vision of their individual founders. That original vision and purpose of the founder
typically drives the DNA of the modern luxury brand, a view articulated by
Leonardo Ferragamo, Director of Salvatore Ferragamo when he explained the
term heritage; “It’s a direction. It’s a framework for ideas, innovation, talent, style
and vision. It starts withthe founder and is that personality, that vision that spreads
throughout the organization and it becomes a philosophy. It is this philosophy that
becomes a guiding light for thecompany and its ongoing evolution to becoming a
brand”, [Jackson, 2015]. A luxury brand’s heritage normally comprises their core
competence and history, which combine to provide foundations for its strategic
direction and brand story-telling opportunities.

Luxury has continued to lead design beyond product with ground breaking
communications and advertising campaigns, which challenge social and cultural
norms such as YSL’s ‘LeSmoking’ adverts in 1962. This philosophy has also
applied to luxury store design over thelast 20 years as leading architects have
collaborated with brands including Peter Marino for Chanel and Rem Koolhaas
(OMA) for Prada.

We are now in a digital age where reality can be enhanced or even redefined
through the use of technologies. Innovation and leadership in design is likely to
be undertaken in a technology rich existence where Internet of Things (IoT) and
the power of 5G networks facilitate an expansion of creative applications.
Consumers’ lifestyles and leisure activities are becoming ever more dependent on
digital engagement of one sort or another and now 5G broadband will
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significantly raise expectations. We know that Millennials think digitally first and
are open to new brands and experimentation and digital characters are used by
young consumers to represent themselves in social media with Gucci’s Genies
and Snap’s Bitmojis as examples.

3D virtual worlds

The use of 3D digital constructs, which are designed to replicate people and
products is not a recent phenomenon in luxury and fashion. In fact, a small number
of luxury brands experimented with such digital representations in the virtual
world Second Life soon after its launch in 2003. By 2007 luxury brands were
experimenting in different ways within that virtual world. Armani had a virtual
store displaying digital versions of real world clothing in addition to a limited
collection for sale to in-world avatars. At one point there was even a tour of the
store with an avatar of Giorgio Armani himself. Similalrly, Hublot watches had a
dedicated island to showing collections of super-sized watches, which enabled the
brand to bring their products to a new segment of early adopter customers. The
use of such branding strategies within a virtual world was referred to as
Metabranding; in other words, taking real-world brand values and translating
them into a virtual context. However, the sophistication of digital images at the
time was limited and avatars tended to look unreal or exotic rather than human.
In 2007 Prada enhanced their conceptual art and design brand positioning through
a collaboration with art director James Lima by producing an avatar themed video
called ‘Trembled Blossom’. Once again the avatars in it were not reflective of real
people, but the video provided a spectacular piece of 3D storytelling to enhance
Prada’s brand DNA. The avatars used in that video had no human identity or
personality.

Evolution of avatars and ‘avastars’

The use of avatars has expanded beyond video games as brands seek
engagement with them in commercial relationships. Perhaps the most
recognisable digital influencer currently used in luxury fashion is robot avatar
Miquela Sousa, also known by her Instagram name Lil Miquela. Created as far
back as 2016 by US tech business Brud, Lil Miquela has subsequently generated
considerable discussion and debate about who or what ‘she’ is. With over two
million Instagram followers, the activity around the ‘is she or isn’t she (real)’
mystery has raised the profile of the brands partnered with her. The humanisation
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of Lil Miquela has also evolved through images and video interactions with real
people including bloggers and some celebrities. Lil Miquela promoted Prada’s
A/W 18/19 runway show and has also featured in a controversial Calvin Klein
video kissing real-world model Bella Hadid. The more recent development of a
relationship with a ‘real-world’ boyfriend provided fans with the exciting gossip
driven content associated with teenage relationships and so increasing both
engagement and empathy with her. Other examples of avatars being used to mimic
humans include Balmain’s 2018 New Virtual Army of CGI avatars with human
features and names; Margot, Shudu and ZHI. The three ‘models’ are designed to
look human and pragmatically reflect different racial profiles to have maximum
appeal.

Both Ohanian’s [1990] Celebrity Endorsement and Shrimp’s TEARS
[2010] models suggest that an influencer needs to be attractive, trusted and have
credibility in the market segment they are focused on. In each of these respects
Lil Miquela is able to represent brands, which in turn benefit from the halo effect
of being associated with her. Then her values arecombined with the brands and
transferred to the consumer, as in McCraken’s Meaning Transfer Model [1989].
The emergence of avatars as digital characters with contemporary human lifestyle
concerns and values is also represented by Noonoouri, although ‘she’ was not
created to appear human. Noonoouri is the realisation of a dream by creator Joerg
Zuber and went live in February 2018 being assigned an age of 19years, the same
as Lil Miquela. However, unlike Lil Miquela, Zuber has said that he will age
Noonoouri. With 355, 000 followers on Instagram she defines herself as ‘cute,
curious, and couture’. Noonoouri currently employs a team of seven people
working on her hair, makeup, styling, and positions.

Zuber sees Noonoouri as an embodiment of a set of values and ambitions
for change that he can shape. He is very transparent about using her to express his
values, i1deas and opinions which make the character quite distinct from Lil
Miquela. Zuber explained; “I am the voice of her and in a way I am giving her the
soul, which is very important for me. I think that’s the difference between
Noonoouri and other digital characters” [Zuber, 2019].

Despite modelling for Dior in the Ultra Rouge lipstick and 'backstage girls'
beauty campaigns, Zuber clearly wants her to be more than just an animated
digital character; “The reason why I gave her the soul is that [ want her to be the
voice of different kinds of social activities and I really want her to be heard. She
has of course a lot of my visions and ideas and identity. So she is Vegan because
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[ am Vegan. It’s more about issues that she is interested in rather than the brands”
[Zuber, 2019].

Digital clothing

In many ways, media is the new creativity, or at least the range of digital
technology adaptations is inspiring and enabling new kinds of creativity. In the
same way that Bitcoin provides a conceptual, creative and actual alternative to
actual cash, so digital clothing and accessories are complementing real world
fashion.

The Fabricant is one of the first digital only fashion houses, which produces
fashion clothing specifically in a digital only form. Describing themselves on their
website; “We are creative technologists pioneering new challenges for human
connection and self-expression.” This is consistent with expressing a personal
style or fashion statement using real world clothing although the audience maybe
more select. In 2019 a US based CEO bought a Fabricant dress, costing $9,500,
for his wife. The digital design was rendered onto an image of his wife, the final
image then being available for use across digital and social media. It’s adifferent
kind of ownership that achieves for an individual a very similar outcome to real-
world fashion. Although not currently a recognised luxury brand, The Fabricant
is reminiscent of a Couture maison where the creations are unique, require skilled
craft manufacture and command a high price. In fact, like Haute Couture, The
Fabricant’s digital artefacts resemble art and are likely to appreciate in value as
does much digital art.

In 2019 The Sims 4 featured digital clothing items from luxury fashion
brand Moschino through a collaboration with creative director Jeremy Scott. The
digital range followed on from Sims themed real clothing sold in Moschino stores.
The collaboration enabled the relatively small luxury fashion brand, which had
around 60m Euros revenue turnover in 2018, to access up to 20 million unique
Sims players. While the majority would not be current customers the collaboration
certainly builds brand awareness and engagement with potential future consumers
and supports the brand’s quirky brand identity from such a trendy tech
partnership.

Other digital fashion brands, such as Norwegian company Carlings, also
produce and sell items for consumers who wish to display themselves as digitally
styled within particular online environments, including games and across social
media. This form of digital fashion expression across various social contexts
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allows an individual to achieve similar social recognition offered by fashion
brands but with no physical item and so in a more sustainable way. The
monetising of digital fashion for use on personal avatars or images can therefore
provide clear revenue opportunities for brands as modern societies grapple with
the idea of ‘de-growth’ and pressures to reduce production and consumption of
physical products.

Gaming

Gaming has helped establish avatars as familiar vehicles for individuals to
express their personal identities with players being able to customise ‘skins’ on
their avatars. However, there is an almost philosophical debate about the
difference between engagement within a virtual world and online gaming. Games
suggest a specific purpose with start and end points and some sort of objective.
By contrast virtual worlds, such as The Sims and Second Life, have more
engagement which 1s social and continuous rather than competitive and
punctuated by timed objectives and skill requirements. The overlap is that they
are both means of entertainment and enjoyed in social groups. Fashion is a
familiar vehicle for people to express personal identities to friends and among
social groups and this clearly also occurs in virtual worlds and multiplayer online
role player games (MORPG).

In Asia, entrepreneur Adrian Cheng believes that gaming and the use of
avatars are only going to become more prevalent as younger generations
increasingly employ or play with digital characters; “Companies are already
looking into Alpha Gen in China or Asia and it’s all about Virtual Reality and also
about online gaming. So the paradigm shift now in Asia is about how online
gaming experiences can influence the consumer”, [Jackson, 2019].

Now avatars can take on more realistic human forms, with their own
identities, personalities and sets of values, so they can be positioned to appeal to
specific segments of luxury consumers. Equally people can customise their own
avatars, which provides immersive experience opportunities for brand
engagement.

It is expected that digital influencers will become more common and
integrated into consumers’ decision making in the future. Dudley Nevill-Spencer,
Director Virtual Influencer Agency explained; “I predict the entire Internet and
the way we interact with the world, will be dominated by virtual humans in 10
years”, [Ward, 2020]. Crucially HypeAuditor, digital research company, reveals
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that virtual influencers on Instagram have approximately three times the
engagement rate of real-world people influencers [2020]. Also in Q4 of 2019,
70% of digital influencers saw their followers grow [HypeAuditor, 2020]. By
2025 the Millennial generation is expected to represent the largest consumer
generational segment for luxury goods, with Gen Z close to joining the market.
There are clear opportunities for luxury brands to extend their design leadership
positions into the digital, virtual and immersive worlds and so retain their creative
and trend setting reputations.

Luxury brands need to lead in the application of technology and take
advantage of Millennial and Gen Z consumers desires to experiment and play with
3D computer simulations including the use of avatars and digital characters.
Consumers and some brands are already reimagining the essence and value of
fashion and luxury products and redefining their relationships. However, it’s fair
to question at what point does the novelty wear offand an influencer avatar
become over exposed through too many brand associations? If the avatar is here
to stay as a versatile communications tool for consumers, then may be brands need
to develop their own.
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THE FASHION ATMOSPHERE

The article is devoted to the actual problem of understanding how the modern fashion industry
is created, and how it should be developed in the future. The subject of forming the real needs
of the consumer, his authenticity in connection with the problems of fashion industry, is
analyzed. The emphasis is on the importance to understand that person’s identity is built of his
personal free decisions, free choices and real actions, which influence on the future, and
sustainability as well. The idea is that for the fashion industry to be able to become sustainable
it must redefine society and the role of the people in it.

Keywords: fashion industry, sustainability, consumer, consumption, fashion magazines,
authenticity, values.

In the last couple of years, we have been witnessing the rise of
sustainability. But it didn't make it into the Oxford dictionary word of the year.
Although what does sustainability really even mean? To me, sustainability is the
mindset that is anchored in being fair, kind and friendly to the planet but most
importantly to others. Sustainability doesn't start in the supply-chains but it starts
from within. But we haven’t adapted this mindset, so what are we really even
talking about? With all the greenwashing, preaching and criticism around
sustainability, it has become an ideology or even a religion kind of topic that
everybody should faithfully follow. And the ones that don’t follow, are simply
not relevant, but is that true?

Climate Crisis was the word of the year in the Oxford dictionary in 2019.
Together with the rise of fake news in the media, greenwashing by the very
“activists” or the “change-agents” ofsustainability, at least people who have
branded themselves that way or simply used it as their personal branding
strategies have created an atmosphere, and this atmosphere has turned into a
negative, judgemental and misleading one, where people are separated and
competing. Mirror mirror on the wall who is the most sustainable of them all?
Who is the first, who is the pioneer who is the true queen or king and the real
changemaker?

Repeating the same numbers of a couple of reports, or idolizing
personalities like Greta Thunberg. What did Greta really do? Yes, she raised
awareness but about what? What kind of impact have these movements created?
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Has anyone calculated that? Are we measuring our footprint? What about our
digital footprints? Are we relying on facts and data or just simply using
sustainability and climate crisis as an excuse to speak up, get validation and break
free of the judgment that we are all surrounded within our social societies? What
is that our actions have truly changed to better? For the past two years, in nearly
all the seminars, panels, events and media we have been repeating the same things,
same sentences, same topics yet with little improvement. Using sentences like
“there is no planet b” or “we must be conscious of our choices” these are of course
true and hard not to agree with or share in our social media channels to yes, again,
get validation and brand ourselves as the “believers”.

Why haven’t we questioned the very structure of the fashion industry? Even
in the midst of the Pandemic the industry insiders, many being members of the
media, share the paradigm of “Nothing major will change after the pandemic is
over” but at the end of the day that is a decision the industry has to make not a
given fact necessarily. So has the industry aka. luxury fashion houses, fast fashion
companies, and the publications already decided to keep the industry as untouched
as possible? If yes, then this is exactly that mindset that needs to change.

Why haven’t we made the real changes in our business models and in our
daily lives, in a way that it actually matters? This could be and should be an eye-
opening moment for the consumers to understand how much they can create
impact by simply being mindful of their consumption. Again, if the industry
decides to completely ignore and underestimate the power and wisdom of
individuals, that is indeed when they will go bankrupt.

How fashion magazines operate, do you know? How bias can they really
be in their articles and how is the “sustainability editor” really qualified to state
the “next big thing” in sustainability, or who is the “most sustainable” in different
topics and industries. There are however several extremely talented journalists
and very much qualified to share information around sustainability to the masses
but how can one know if that journalist's output is actually something to take into
consideration or believe? How can we trust the fashion magazines on sharing
information on how to be sustainable or inform us who is doing the right thing
when current titles are being shared in the industry between friends? I see these
as a great strategic marketing partnership between individuals and publications
but is it ethical or sustainable procedure one might wonder.

This could have been and still can be another amazing opportunity for the
industry to work in an interdisciplinary way, say hire researchers or scientists to
work with the magazine, collaborate with the journalists to create and share
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meaningful and fact-based content. Media is playing a huge role in sustainable
development and therefore this is an alarming topic that should be taken seriously
by the publications.

Publications must thing about how can the magazines become sustainable
when their very core business is to sell aka. advertise? Not only products that we
do not need but how their companiesare actually funded? Advertisements of
brands that actually are not sustainable. How are we supposed to raise awareness
on reducing our leather consumption, when we read a four-pagearticle on the topic
that is highly encouraging us to actually ditch leather when the issue comes with
an extra attachment catalog wrapped tightly in plastic with the actual magazine
which is solely filled with the advertisement of leather good of several brands.
Who should we listen to? Who should we believe? How can we trust publications
and how can we measure their integrity? I have this habit of always asking myself
“What is the real purpose of this article? What is the message they want to deliver?
Is this based on data and facts or opinions and experiences of industry people?”

The fashion industry is still run by a handful of people who are the ones
who actually make a profit in the industry. Many times, we point fingers on fast
fashion brands and ignore the luxury fashion houses and groups. Luxury brands
are at least as responsible for the pollution in the industry if not more than the fast
fashion brands. They urge you to buy pair of shoes for 3500 Euros, the shoes are
advertised in most of the fashion magazines, worn by the most popular pop stars
and branded as the “must-haves” of the season. The same design is soon copied
and produced in fast fashion chains costing 79,95€. Why does this happen?
Because fashion is a business of manipulation that takes advantage of our social
system, supports and creates the needs to seek validation by buying things we
don’t actually need, every season, multiply times a year. Then the industry points
fingers to the fast fashion companies whilst the luxury brand is selling the boots
for thousands of euros. What justifies the price of the shoes? Are they completely
sustainable in terms of material sourcing? No. Are they transparent in terms of
their supply chains? No. What about the pricing? No, again. So what are we really
paying for?

Let’s talk about another scam of the century, the influencers. Walking
advertisements, that is. People that create so-called brand stories and illusions that
we end up following. Why? Because we want to be like these people, we want to
be thin, attend the best parties, have pumped lips and perfect boyfriends. Eat
muesli for breakfast and green smoothies and for dinner in-and-out burgers and
fries without it ever showing on our bodies.
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These people have become the new #goals we work hard to reach. The
unreachable lifestyles. Contributing massively in ever more anxious social
societies. We have to be thin, we have to be rich, we have to wear this and that
and don't forget the avocado bread which is a symbol of sophistication! Do you
see the conflict here? How are we supposed to be sustainable, meaning actually
change our lifestyles, change the current system if we are surrounded by the
opinions of others which nobody actually has the courage to change?

If you speak up, and if it isn't appropriate in terms of capitalism, just don’t
spek, because most of the industry, who is owned by someone who pays for your
bills, and who makes the profit cant accept.That is the moment when you can
either become a scary outsider or bend over and flex to the rules and ways of the
current fashion monarchy.

Ultimately, becoming sustainable means straightening the conflicts and
disharmony of our actions. Instead of basing our global economy on taking
advantage of people's weaknesses, using people's strengths in making business
should be the embraced way. This is, of course, a more challenging concept that
simply businesses who have functioned in an unsustainable way have trouble
transiting to. During the lockdown, we do have the most valuable resource of
human life, time, to actually deeply think about these aspects and change.

If you are a sustainability activist but you advertise an unsustainable
company and you get fame and money for it, aka. modern power, you are simply
not sustainable. If you dedicate your time to rather interact with an influencer due
to their followers, to gain some more for you to strengthen your social standing
and numbers of followers rather than giving that space and time to an actual
professional like some of the researchers to talk about different important topics,
you are not sustainable. Eventually, we must come to terms with the fact that we
are not perhaps qualified to carry out many things but that is exactly why
collaboration should be booming and yet still it is not enough and that is because
the industry entourage wants to keep the hard grip and control of the industry, for
financial benefits.

We live in a lie and tell ourselves that it is the right way and we are
supported by a hundred thousand to a couple of million people. Our followers are
our currency. But here again, we run into a dilemma. Where quantity is again
more valuable than quality. You are simply more powerful in the eyes of
Capitalism if you have 400 thousand weak followers that cannot help but follow
you as they don’t know of anything better or 400 strong individuals that support
you and actually live up to their values. Could changing the terminology help?
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Instead of calling them followers, we should call them victims? How many people
do you manipulate daily? How many people do you encourage to buy
unsustainable products that are bad for the environment but also for you? How
much money can you make out of the misery of other people?

In the world, where money equals power people who don’t have much of it
have no choice but to try their best to fit into the social mold our inhumane society
has formed for us. We, humans, have been able to build a toxic reality that we all
suffer from, even Naomi Campbel suffers from low self-esteem so, in the end, no
matter of your financial situation or social standing, we are all victims of this toxic
atmosphere which we are miraculously maintaining.

We should be focusing on fundamentals. Firstly stop feeding this system
that does not serve us. Stop believing everything you read in commercial
magazines. Stop buying things for yourself to get justification from others, in
other words, stop living for validation but live for yourself. Be patient and find
the likeminded people, your tribe that value your values and the true you and
accept and admire you for your heart and persona rather than your expensive pair
of shoes.

Stop 1dolizing people that haven’t created a real impact with their power.
The artists singing in autotune is an illusion, the work of a big company and a
team of forty+ people to seduce your desires and get you addicted to that specific
idea of the person. Once they get you to fall for it, you will idolize, listen, follow
and spend money on that imaginary person, which is again a product you are
buying into.

Authenticity should be the 2021 world of the year in Oxford Dictionary
because that is all we should be talking about. We must develop systems and ways
to identity authenticity. What is real? How dowe measure impact? How do we
really define if something is really sustainable or not? And no, this is not
something the sustainability editor can say, this is something that needs to come
from animpartial party. From a source of fact and data, not friends, opinion or
money.

I have had many opportunities to sell my soul to the devil. Repeating an
idea where 1 tell myself that what can I really, really change? Me, a tiny little
person, without millions of euros to donate to rebuilding the church. Wouldn’t it
be just easier to go with the flow, aka. support the current pyramid and climb it so
I can live a 70 if I'm lucky 90 years of easy and averagely happy and materialistic
life? Have a couple of real friends, many fake ones, be "accepted" by my
neighborhood and my colleagues at work?
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I refuse to give up on the concept of reality, life, and existence. I do not
believe that man-made things are the answer to happiness in life nor the expensive
shoes will bring me long term happiness. I believe that beyond a perfect bronzed
bikini body is a mind that is more valuable than anything in life.

I believe in planet b and also planet Mars and the Moon. I believe in healthy
food diet and freedom of choice, I believe in shared values and common goals. |
believe in being free and equal.

For the fashion industry to be able to ever become sustainable it must first
redefine society and the role of the people in it. Where a product does not go ahead
of the purpose and where talent is embraced, credited and celebrated over the
entourage you posses. Where consumers are not treated or seen as a massive cattle
herd but as judges, that will have a say and impact on our work and life.

Our lives have become the anti-Disney reality, where meeting the perfect
prince or princess is actually impossible due to your expectations and your current
reality.

This is the time to take a moment, to think about your own footprint, your
personal, individual purpose as a memeber of the society. Take this moment to
redefine your return to consumption, and how you can actually create larder
impact and a happier reality with being more conscious and living for yourself
and your loved ones.
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TEXHOJIOTMU PELIEHUSI SKOJOT'MYECKHUX MTPOBJIEM B
WHIYCTPUH MOJBI 1 IN3ATHA

[Ipobnema 3ammTHl SKONOTHHM HpuoOpena B pe3yibTare II00alu3aluy MPOU3BOACTBA H
notpelieHuss TI00aNbHBIA XapakTep. 3HAYUTENbHas 0N BPEAOHOCHOTO BIUSHHUS Ha
sKoc(hepy MPUXOAUTCS HAa MHIYCTPUIO MOJIBI M TU3aifHa, IIO3TOMY MOHMCK TEXHOJIOTHYECKUX
pELICHNH COKpaIleHWs] HEraTHBHOTO BO3ACHCTBHSA NpHOOpeTaeT Juii Hee 0colyro

aKTyaJIbHOCTD.
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Knrwoueswie cnosa: 3xon0ruyeckue mpoodieMbl, MHIYCTPUS MOJIbI, TEXHOJIOTHH.

[IpoGneMbl BpeqHOTO BIUSHUS HA OKPYXAIOIIYIO Cpely TEKCTUIBLHOW U
JETKOM MPOMBIIUIEHHOCTH KOPHAMH YXOIAT B TIepuol (GopMUpOBaHUS
(aOpHUYHOrO NMPOU3BOJACTBA U CBSI3aHBl C MCIIOJIB30BAHUEM OPIaHUYECKUX U
HEOPTraHWYECKUX KpAaCHUTEIEd M pPEearcHTOB B TEXHOJIOTMYECKOM IIPOLECCE
CO3MAaHUS TEKCTWIS, OACKIbl, OOYBM M KOXKIaJaHTEpEeHHbIX wu3aenui. B
pesysbTaTe MPOMCXOAMT obpasoBanue W BbIOpoc B atMochepy CO? M HMHBIX
BPEAHBIX I OKPY KAIOIIEeH cpeibl COMMyTCTBYIOLIUX MepepadOTKe MPOTyKTOB.

Cokpamenue XU3HEHHOIO LHMKJIa MOJHOIO TOBapa M YCKOPEHHOE Kak
MOpaJbHOE, TaK U (PU3NUECKOE €r0 YCTApEBAHUE B paMKaX KOHLEMIUHU OBICTPOI
MO/JIbI IIPUBEJIO K MEPENPONU3BOACTBY IPOAYKTOB II100aNbHON MHIYCTPUU MOJbI
U u3aiiHa ¥ HEPAUOHAJIbHOMY MOTPEOJICHUIO €€ NPOAYKIHH, YTO YCHUIIUBAET
BpEIHOE BO3JCHCTBHME M HArpPy3Ky Ha 3KOJOTHIO. Kpome TOro, pacmmpeHHoe
IPOU3BOJCTBO NPUBOAUT K U30BITOYHOMY PACXOJOBAaHUIO (PUHAHCOBBIX,
IIPUPOJIHBIX, TPYAOBBIX U UHBIX PECYPCOB.

Co3aHre HOBBIX HMCKYCCTBEHHBIX M CHHTETUYECKMX MAaTEpHAJIOB,
UCIIOJIB3YEMBIX ITPOM3BOIUTEIAMU HMHAYCTPUM MOJBI M JOM3alHA, C OJHOU
CTOPOHBI, ITO3BOJISICT YJIYUYLIUTh YTUJIUTAPHBIE CBOMCTBA U3JEIUN, a, C APYTOU
CTOPOHBI, NMPUBOJUT K OKYIA€MOCTH HWHBECTHULIMM B CHIPHEBBIC WHHOBALIMM U
NPUHOCUT pPa3pabOTYMKaM W HWHBeCTOpaM MpuObUb. OAHAKO, YUHUTHIBAS
YTIEBOIOPOAHOE MPOUCXOKIECHUE OOJIBIIMHCTBA JAaHHBIX MaTE€pPHAOB, MOXKHO
YTBEPKAATh, YTO UX MPOU3BOICTBO HE ABIISETCS SKOJIOTHUECKH 0€30MacHBIM. DTO
MOJITBEPXKIAETCS  KOJIOCCAIbHBIM ~ O0OBEMOM  MHUKPOILIACTHKA,  KOTOPBIN
BBIJIETISICTCSl NIPU CTHPKE MPEIMETOB OJEXKIbl U OOyBU U uYepe3 BOJOCTOKU
MONAJAET B BOJHBIE APTEPUHU.

O06paboTka HaTypaIbHBIX BOJIOKOH HYXIA€TCS B 3HAUUTEIBHBIX 00BEMax
DHEPIUH U BOJBI U IIPEANIOJIAracT IPUMEHEHHUE B TPOU3BOICTBEHHOM TEXHOJIOTUH
3HAYUTEJIBHOTO KOJMYECTBA arpeCCUBHBIX BEILIECTB, KOTOPBIE BIIOCICACTBUU B
IpoLEecCe BKCIUTyaTallud OJeXAbl M O00yBM IOMaJaloT dYepe3 CTOKU B
OKPYXKaIOLILyI0 Cpeny.

OKOHOMHYECKHE  HHTEPEChl  MEXAYHApOJHBIX  KOpIoOpauuid U
HAallMOHAJIBHBIX KOMITAHMM MOJHOW WHAYCTPHUH IPHUBEIA K TEPPUTOPUAIBHOU
KOHIEHTpAIMM KoMnaHui-uzroroputened toapoB B KHP u crpanax IOro-
BocrouHoit A3uu, 4YTO SBIAETCS NPUYMHOM TNEPErpy3KH TPAHCIOPTHBIX
KOMMYHHUKAIIU U KaK CJIEICTBHE POCTa BPEAOHOCHOIO BO3JCHCTBHUS HX Ha
DKOJIOTHIO.
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CyMMapHOE€ BO3JEWCTBHME KOMIIAHWM KpPEAaTWBHBIX HHJIYyCTPUA Ha
OKPY’KaIOIIyI0 Cpeay IO HEKOTOPbIM HAaNpaBJICHUSIM HPEBOCXOIUT APYIHe
OTpaciy HapOJHOT'O XO3SICTBA.

PerynupoBanue BO3AEUCTBHS NPOU3BOACTBEHHOM M WHBIX BHJOB
NPEANPUHUMATENIBCKON  JIEATEIIBHOCTH HA OJKOJIOTHMIO OCYLIECTBIIIETCS B
COOTBETCTBUHM C JKOJIOTMYECKUM 3aKOHOJATENBCTBOM M MEXKIYHAPOIHBIMH H
HAI[MOHAJbHBIMU CTaHJApTaMU B OOJACTH JKOJOTHYECKOTO MEHEIKMEHTa U
OXpaHbl OKpYXXarOIIel Cpelpl, KOTOpbIE BKIIOYAKOT HENOCPEICTBEHHO
HKOJIOTUYECKUE U IPOU3BOICTBEHHO-X035ICTBEHHbIE CTAaHAAPTHI.

Cepust MmexnayHapoanbix ctanaaptoB MCO 14000 ciayxuT OCHOBOM
pa3pabOTKM POCCUHCKUX CTaHAApTOB, (GOPMUPOBAHUS HOPM U TPaBUI
JKOJIOTUYECKOTO MEHEDKMEeHTa W ayaurta. llenbio craHmapToB sBisieTCS
IPEeJIOKEHHE OpraHu3alMsIM MOAXO0Aa I 3allUThl OKpYXarouehd cpeabl U
pearupoBaHMsl Ha HW3MEHSIOIIMECS HKOJOTMYECKUe YCIOBUA B OalaHce ¢
COIMATbHO-Y)KOHOMUYECKUMHU TTOTpeOHOCTSIMU [1].

3anpoc Ha SKOJOTMYHOCTh, KaK CO CTOPOHBI IMOTpeOuTENed, Tak H
obmecTtBa TpeOyeT OT KOMIAHWW WHAYCTPUU MOJBI M JW3aiiHA BIIOKCHHUH B
HaIlpaBJICHUS IeATEbHOCTH CBSI3aHHBIE CO CH)KEHUEM HArpy3Ku Ha SKOCUCTEMY
Y BPEJIOHOCHOTO BO3JICHCTBUS HA HEe.

Pa3paboTka TEXHONOTMYECKUX PEUIEHUH SKOJOTMYECKUX MpodiieM B
UHIYCTPUU MOJbI U JIM3aiiHa BEJETCS MO HECKOJBbKUM HampaBiieHusMm (puc. 1),
KOTOPBIE HE SIBIISIFOTCS. B3aUMOUCKITIOUAIOIINMU.

JKONIOrMYEeCKN-0TBETCTBEHHbIE
TEXHOJI0TUHU

TexHonoruum
TexHonormn | O6opOTHbIE o
NOBTOPHOM
OYUNCTKM TEXHONOTUU
nepepaboTku

Puc. 1. Texnonoruu coepexeHus: YKOJIOTUN B UHIYCTPUHA MOJIBI U TU3aiHA

YacTp  TEXHOJOTMH  HaNpaBlIieHA  HA  COKpAIIEHUE  BPEAHOTO
AHTPOITIOTEHHOT'0 BO3/IEMCTBUS HA IPUPOAHYIO CPEly, HOCPEACTBOM PUMEHEHUS
HOPMAaTUBOB MPEJEIbHO JIOMyCTUMBIX KOHIIeHTpanuid Bpeaubix BelecTB (ITJIK)
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U TIPEJENIbHO AOMYCTUMBIX ypoBHEH (usnueckoro Bozaeiicteus (I1Y), a Taxxke
IpeeabHO JIOMYCTUMOTO BBIOpOCA BPEAHBIX BEIIECTB B MPUPOJHYIO Cpeay
(ITIB). Onu mpenmosiaratoT MPOBEACHUE MHOTOCTYNEHUYATON (UIBTpANH |
OYHCTKHM CJIMBAEMBIX BOJBI M BO3/1yXa, C HCIIOJIB30BAHUEM COBPEMEHHOIO
o0opynoBaHus. /JJaHHbIE TEXHOJIOTUH SIBISIFOTCS] KAIIUTAJIOEMKUMHU U BHEJIPSIFOTCS
KOMIIAHMSIMM B COOTBETCTBMM  C  HOPMATHBHBIMM  JOKYMEHTaMH,
NPEANOIATalOIMMY  aJIMUHUCTPATUBHBIE M OJKOHOMHMYECKME CAHKLIHUM 34
HapylIeHne TpeOOBAaHUH 110 OUUCTKE BO3BPAILIAEMBIX B IPUPO,TY BOJBI U BO3IyXa.

JIpyras 4acTb TEXHOJOTUM «IKOJIOTMYECKU-OTBETCTBEHHBIX» TEXHOJIOIMHI
npecieayeT LEeidbl0 SKOHOMHIO HCIIOJNBb3YEMBIX PpPEcypcoB JHOO 3a cyeT
MHOTOKPAaTHOTO MCIOJIb30BaHUS B ONEPALMOHHON NEATEIbHOCTH, JINOO 3a cueT
nepepabOTKM  OBIBIIMX B yHNOTPEOJEHUHM TOBAPOB, TMOCTYHAIOUUX OT
noTpeduTenei.

«be30TXOnHbIE» TEXHOJOIMM AKTUBHO HCHOJB3YIOTCS B JIETKOU
IIPOMBILICHHOCTH. VCcrionp30BaHHass B TEXHOJIOTMYECKOM LIMKIIE BOJA 3a CYET
OUMCTKA MOXET HCIOJb30BaThCsid B  CIEAYIOIMX LUKIaX (0OopoTax).
KomImproTepHOE MOJETMPOBAHME U ABTOMATU3UPOBAHHBIA PACKPOU MO3BOJISIET
CHU3UTH MTOTEPU MATEPUAIIbHBIX PECYPCOB.

TexHoa0rMM MOBTOPHOU NEPEepadOTKU Il UHIYCTPUM MOJBI U JAHU3aliHa
ABJISIFOTCSI OTHOCUTEJIBHO HOBBIMH, TaK KAaK TPAJAUIMOHHO OHH HUCHOJIBb3YIOTCS B
OyMa)KHOH, METaJTypru4ecKoil, IOBETUPHOU OTPACIAX MPOMBIIUIEHHOCTH. X
aKTYaJIbHOCTb OIPENEIACTCS YXYALIEHUEM JKOJIOTMYECKOW CHUTyallMu B MHpE,
U3MEHEHUEM KJuMaTa, U BO3pociiell MHPOPMUPOBAHHOCTHIO MOTpPEOUTENEH O
Harpy3ke MOJIHOW WHJIyCTPUU Ha MPUPOJHYIO cpeay [2].

CBONMCTBA CHHTETHYECKMX M HCKYCCTBEHHBIX MATEPHAIOB JENAOT HX
Oonee MNPUrOJHBIMU JJII TOBTOPHOM mepepaboTku. B rpynme BOJOKOH
OPUPOAHOTO  MPOUCXOXKACHUS  MEPBbIM  IMOBTOPHO  NepepadaThiBAEMbIM
MaTepuaioM cTajia mepcThb. M3HauanbHO MOTPEOHOCTH B MEpepadOTKE OJEHKIbI
UCIBITHIBAIA MAacTepa, a 3aTeéM KOMIIAHWHU, UCHBITHIBAIOIINE AEPUIUT HOBOTO
CBIpbsl I M3IOTOBJICHUS TOBAapOB. B COBPEMEHHBIX YCIOBUAX BKIIOYCHHE
JAHHOT'O HANpPAaBJIEHUS B MPOU3BOJCTBEHHBIN MOPTQENb MO3BOJIAET KOMIAHUSIM
YJIyYIIUTh OOIIECTBEHHBIN UMUK U MMOBBICUTD JIOSJIBHOCTh OTPEOUTENEH.

N3meHeHne npuopuTeTOB B MOTPEOJICHUH MOJHOTO IPOAYKTa TpeOYyeT OT
KOMIIAaHUM HE TOJIKO BHEAPEHUS TEXHOJOTHMYECKUX, HO U OpPraHMW3alMOHHBIX
pewennii. Tak, Hanpumep, K BEPTUKAIBHOM MHTETPALMA B OTPACIU CEIBCKOTO
X035IUCTBA, MPUOETAIOT TPOU3BOAUTEIH, KETAIONUE 00ECTICUNTh MOTPEOUTENAM
DKOJIOTMYECKU YUCThIE MaTepuaibl. B pesysbrate MapKUpOBKa OPraHUYECKUN
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XJIONIOK HAa W3JEJIMU CIYKUT KOHKYPEHTHBIM NPEUMYILECTBOM IMPU NPHUHATHH
pemieHuss O MNOKynke. BepTukanbHas HMHTErpauus B KaHalbl pealu3aluu
MO3BOJIIET KOMIIAHUM BBICTPOUTH CUCTEMY KOMMYHHUKAIMHA C MOTPEOUTENIMUA U
OpraHu30BaTh COOP MOTEPSIBIINX AKTYaJIbHOCTh BEIIEH.

Oco3HaHHasgs HEOOXOAMMOCTb OTXOJa OT KOHUEMUUU OBICTPOM MOJbI
TpeOyeT KOHIIEHTpAallMM Ha KadeCTBEHHBIX XapaKTEPUCTHKAX MPOIYKTa.
VYBenuuuBas pecypc HUCIOJb30BaHUSA TMPEAMETOB OACKIbl U  OOYBH,
NPEANPUATUA-IPOU3BOAUTENIM W KOMIIAHUU-U3TOTOBUTENINA  MPOJIOHTHUPYIOT
KU3HEHHBIA LUKJ TOBapa B MoTpebiieHuu. B cBOrO ouepenb 3TO MPHUBOIUT K
COKpAIlEHUI0 00BEMOB MPOU3BOJICTBA U CHIDKEHUIO HAarpy3kd Ha HPUPOJHYIO
cpeny. CokpailleHue 00beMOB UCIIOJIb30BAaHUSI XUMUYECKUX BEIIECTB-PEAareHTOB
U yJ1I00peHUI MO3BOJISIET YMEHBIIUTH X MONaJaHue B 3KOCheEpy.

TpeHn Ha AKONOTMYECKU-OTBETCTBEHHOE MPOU3BOACTBO U MOTpeOieHue
OMpeeNsieT BEKTOp Pa3BUTUA MHAYCTPUU MOJbl M JU3ailHa B TOCIEIYIOIINE
JECATUIIETHS.
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TECHNOLOGIES FOR SOLVING ENVIRONMENTAL PROBLEMS IN THE
FASHION AND DESIGN INDUSTRY

The problem of environmental protection has become global as a result of the globalization of
production and consumption. The fashion and design industry accounts for a significant portion
of the harmful impact on the surrounding ecosphere, so the search for technological solutions
to reduce the negative impact is particularly relevant.

Keywords: environmental problems, fashion industry, technologies.

37


http://docs.cntd.ru/document/1200134681
mailto:annalyubimenko@gmail.com

YK 658.512.23-03(476)
A. H. KapaceBa

Poccutickuii rocynapctBennsiii yauBepcuteT umeHu A. H. Kocweirnna (Texnonoruu. Jlu3aiis.
HckyccetBo). Poccusi, MockBa. Kanaunar TeXHUYECKHUX HAYK, JTOIEHT.
E-mail: karaseva-ai@rguk.ru

B. B. Koctbl1eBa
Poccuiickuit rocyaapcrBennslii ynuepcuteT uMenu A. H. Koceiruna (TexHonmoruu. [{uzaiix.
HckyccTBo)». Poccus, Mocksa. JIOKTOp TeXHUYECKHX HayK, mpodeccop.
E-mail:kostyleva.vv(@mail.ru

O. B. CuneBa
Poccutickuii rocynapctBennsiii yauBepcuteT uMeHu A. H. Kocweirnna (Texnonoruu. Jlu3aiis.
UckycctBo)». Poccusi, MockBa. KaHauaaT TeXHHYECKUX HAYK, TOTICHT.
E-mail: olga-mgudt@mail.ru

KOHCTPYKIUU - TPAHC®OPMEPBI KAK TPEH/{
COBPEMEHHOI'O PBIHKA OBYBH

Pa3znooOpasue Mozienei, mpecTaBIeHHBIX HA MUPOBOM PhIHKE 00YBH, OJEXK/IbI U aKCECCYapoB,
TOBOPHT 00 aKTyaJTbHOCTH TPAHC(HOPMHUPYEMBIX U3/IEIIHI, YTO BIOXHOBIISIET CIICIIMAINCTOB HA
CO3JJaHHME HOBBIX KOHCTPYKIMH-TpaHchOpMepoB. B craree mpencraBieHbl OTACIbHBIC
pe3ynbTaThl  MCCICAOBAHUS 10  ONPEACICHUIO  OTHOWICHMS  NOTpeduTeneid K
TpanchopMupyeMoit 00yBH.

Knwoueswie cnosa: 00yBb, MApKETHHIOBOE HCCIIEIOBAHNE, PBIHOK, 0030p, TpaHC(OpMaLusl.

B Mupe CTpeMHUTENIBHO Pa3BUBAIOIIUXCS TEXHOJIOTHI B CBSI3M C POCTOM
IIPOM3BOJICTBA U MOTPEOJICHNUS, a TAK)KE MOCTOSTHHON CMEHOM (PyHKIIMOHATIBHBIX
IIPOLIECCOB KU3HM 4YEJIOBEKa HY>KHAa 00YBb, CIIOCOOHAsI YJOBJIETBOPSATH BCEM
TpeOOBAHUAM MOTPEOUTENS U COOTBETCTBOBATh TEM WJIM MHBIM €r0 3ampocaM U
MOTPEOHOCTSIM.

Kak mnoka3piBaeT aHaiu3 pbhIHKA HU3JIEIHA C TpaHCHOPMHUPYEMBIMU
JJIEMEHTAaMH, TaKue MPEeIMEThl OJEXKJbl MPEACTABIAIOT COOOW H3AETus
pa3inuuHbIX (OPM U METOAOB H3TOTOBJICHHS, HO BBITVIAIAT Kak OOBIYHbBIC
3JIEMEHTHI rapjepoba. HekoTopwle u3aenus H3roTOBICHBI U3 3KOJIOTUYECKU
YUCTBIX MAaTEpUaJIOB, YTO MO3BOJISIET IEPEpadOTaTh U3/IETUS MOCHE JIIUTEIbHON
DKCIUTyaTalluk, W J3TO SBJSAETCA AKTyaJIbHOM TEMOM IJid MPOU3BOIAUTEIEH U
noTpeduteneit Bcero Mupa. Kpome 3K010rn4eckux CBOWCTB MaT€pUaTiOBMOKHO
OTMETUTh U SKOHOMUYECKYIO BBIFOJly TpaHCPOpMUPYEMOU 00yBH, B YACTHOCTH
u3zienuil ¢ TpancopmMupyeMpIMu aeTansiMu Husa [1].
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Esrenus Mopmypro (Eugenia Morpurgo) cosmana wmojeinb 0OyBU
«Morpurgo Repairlt Yourself» u3 cmennbix cexuuit (puc. 1), KOTOpas mo3BOJsSET
BJIQJICTIbIly M3MEHATh M PEMOHTHPOBATH €€ CaMOCTOsITeNIbHO. B »TOl Momenu
pe3uHOBasi cTelbKa BCTAaBIAETCS B NPOpPE3N TEKCTUIBHOTO Bepxa OOyBH, M
3KUMACTCS  CHApPYyXKU  PE3WHOBOM  TMOJOWIBOM, IIPU  O3TOM  MOXKHO
UCTOJIb30BATHTKAHU U JIETAIM HU3a PA3HBIX I[BETOB U TEKCTYP B COOTBETCTBHH C
COOCTBEHHBIM BKYCOM moTpeduTesns [2].

Puc. 1. O6yBb «Repair It Yourself» («peMoHTHPYIT cam»).
Heranu Bepxa uzrotosyiensl u3 100% xmomnka [2]

Shooz - 3T0 MHHOBaLIMOHHAs MOJENb 00yBU (puc. 2), mpeAHa3HAYECHHAs
IUI MTEIECTBUN M IMO3BOJIAIONIAs CMEIIUBaTh M MoAOUparh cTwib. Jletanu
BepXa W y3el JAeTajeldl HU3asBIIAIOTCS ChEMHBIMH W B3auMo3ameHseMbiMH. 11o
MHEHHIO CcO3[aTeNieii, He3aBHUCHUMO OT TOro, IIyTeIIECTBYeT YeJIOBEeK Ha
BeJIOCHIIEe, pabOTaeT UM MPOCTO TYJISET B TOPOJIe, OH MOKET HOCUTH € CO0OM
IUIOTHO YTIaKOBAaHHBIE JETAU U B TIOOOW MOMEHT U3MEHHUTh BHEIITHUI BU 00yBU
B 3aBUCHMOCTH OT 00CTOSITEILCTB [3].

-/ 2 way

URBAN RUNNING

:_'AJ

Puc. 2. O6yBb oT kommanuu «Shoozy [3]
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Komnanus «Enko» cnHabmuna paspaboTaHHyio Mojenb 00yBU CHCTEMOM
aMOpTH3alMU B MSATOYHO-TE€JIEHOYHOM 4Yacth (puc. 3, a). Cucrema yrjioBOro
phluara Ha IsITKe OblIa CO3/1aHa, YTOOBI OOECIEYUTh IJIaBHYIO MOCTAaHOBKY Ha
OTIOpPY CTOIIBI IIPH X0/b0E U Oere, oOecneunBasi TOTOTHUTEILHYO aMOPTH3AIHIO
JUIsL 3aldThl HOT U cycTaBoB. Konmenmusa paspadotku «Enko Running Shoe»
COCTOUT B COXPaHEHUU DHEPTUU BO BPEMsl TPEHUPOBKH, MTOCPEICTBOM SHEPTUHU
yJaapa, COXpaHsIoLIecs ¢ KaXIbIM I1aroM, KOTopasi 3aTeéM BbICBOOOXKIaeTCs 1St
MOIITHOTO YCKOpPEeHHsI 0€3 KaKuX-TuO0O W3MEHEHUN B TEXHHKE Oera, YTOOBI
CIIOPTCMEH MOT MOBBICUTH CBOIO 3((EKTUBHOCTH [4].

Komnanust Timberland co3nana nerkyiro u TuOKyl0 Mojenb OOyBHU
«RadlerTrailCamp» (puc. 3, 6), KOTOpas CKIaAbIBAETCS, a MOJIHUS, I10 TIEPUMETPY
MOJIOIIBBI 3aCTETUBAETCS, CKpBhIBas JeTalud Bepxa. Pa3paOOTYMKU CUUTAIOT
JOCTOMHCTBAMHUMOJIENI BOJOOTTAIKMBAIOIINE CBOWCTBA MaTepuana, ya00CTBO
XpaHEHUsI U MPOYHOCTHh O0YBH, IPUTOTHOCTD JIJIS MEIIHNX MPOTYJIOK U KEMITUHTA

[5].

Puc. 3. a — Cnoprusnas 00yBb ENKO «Running shoe» [4]; 6 — Mozaens 00yBu
«Radler Trail Camp» ot Timberland [5]

PaccmatpuBast mogpo6Heit 00yBb ¢ TpaHC(HOPMUPYEMBIMH JI€TATSIMH HU3a
MOKHO OTMETUTb, YTO B OOJBIIMHCTBE CIy4aeB NPUMEHSAIOTCS TAaKHE BUJbI
TpaHcpopMalMK KaK 3aMELICHUE U OTIEJIEHNUE — IPUCOEIUHEHHE.

Tpanchopmupyemble HU3aenUsl U3rOTABIMBAIOTCS B TaKUX CTpaHAaX Kak
Ucnanusa, Utanms, @pannus, ['epmanns, bpuranna, Hunepmannsl, bonarapus,
CHIA, u Poccus [1,6].

HccnenoBanne pblHKA SBISETCS OJHUM M3  KIIIOYEBBIX (AKTOPOB,
UCHONB3YEMBIX JJIi  TOJJEpKaHUS KOHKYpEHTOCIocoOHocTH. B pamkax
uccienoBanus OblT TpoBesieH ompoc 110 sxutenedt r. MoOCKBBI Ha Temy
TpaHcHOopMHUpYyEMBIX U3JICIN rapaepooa.
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B onpoce npuHrMany ydactre KeHIIUHBI U MY KYHUHBI, CPEIHUI BO3PACT
KoTopbix coctaBui ot 20 1o 40 et (puc. 4).

mor 16 10 20
B SKeHIIMHBI ® ot 20 no 30
ot 30 mo 40

My)K[II/IHBI
ot 40 10 50

Puc. 4. [luarpammsbl pacmpeneneHust OTBETOB Ha Bompoc: [Toxanyiicra, ykaxure Bail
BO3pacT U nosu?

Kak Bugno w3 guarpammbl (puc. 5) mnonaaBisioiiee OOJBIIMHCTBO
PECIOH/ICHTOB CIIbIIIANU O TpaHchopMupyembix akceccyapax, 30 % 3HaOT 0
CyIlleCTBOBaHUM TpaHchopmupyeMoi onexasl, 18 % — o Tpanchopmupyemoit
00yBu 1 18 % OmpoIIeHHBIX OTBETUIIN, YTO HE 3HAIOT TAKUX W3ICIUH.

B tpaHchopMuUpyemas
oIk

¥ tpaHchopMupyemas
00yBb

¥ TpaHchOopMUpyEeMbIe
aKceccyapbl
BIIEPBBIC CIIBIITY

Puc. 5. J/Iluarpamma pacnpeeneHusi OTBETOB Ha Bompoc: CIIbINIANN JTH BbI O HUXKE
MPUBEIEHHBIX TPAHCHOPMUPYEMBIX H3ICTHIX?

Bonpie TIOJIOBUHBI PECTIOH/ICHTOB 9acTo UCTIONIB3YIOT
TpaHchopMHUpyeMbIe W3Aenus Trapaepoda, 14 % OMPOIICHHBIX HCIOIh30BaIU
TpaHChOpPMHUpPYEMBIC U3IETUs OJUH — JIBa pasa, a 31 % — He UCTIONB3YIOT TaKue
u3zenus BoBce (puc. 6).
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B yacrto

B TOJIBKO OJIVIH MJIM JIBA
pasa
HE MCII0JIB3YIO

Puc. 6. IluarpammapacnpezaeneHus 0TBETOB Ha Borpoc: Kak yacto Bbl HCTIOJIb3yETE
TpanchopMupyembie u3nenus?

OTHOCHUTENIBHO >KEJIaeMOr0 KOJMYECTBAa BapHUAHTOB M3MEHEHHH B OJHOM
U3JeUU OOJBIIUHCTBO pecnoHaeHToB (51 %) orBeTunu, 4to xoTenu ot 1 mo 3
BapUaHTOB (puc. 7).

B yeM 00JIbIIE, TEM
Tydiie

morl mo3

Mor3 g0 10

Puc. 7. /Ilnarpamma pacrnpeseneHusi OTBETOB Ha Bompoc: CKOJIBKO BApUAHTOB
M3MEHEHUH BbI IPEANOYUTAETE IPU MOKYNKE TPAaHCHOPMHUPYEMBIX U3IETHIA?

C yueroM Oojiee CIOXHOM KOHCTPYKIIMH TpaHC(HOPMHUPYEMBIX H3AEIIUM
aKTyaJIeH BONPOC KAa4eCTBA M3rOoTOBJICHUS. 16 % PEecrnoHAEHTOB OTBETHIIM, YTO
OHM HE O00pamamT BHUMAaHHWE Ha KadyeCTBO W3TOTOBJIECHMs, a BOT 38 %
PECIOHICHTOB OTBETHWJIM, YTO 3TOT KPUTEPUH OYCHH BaXKEH, HO OHHU CiIabo
paszOuparoTcs B OI[EHKE KauecTBa MPOAYKTA. ITO MOKHO OOBSICHUTH OTCYTCTBHEM
CHEIUANIbHBIX 3HAHUW II0 OILIEHKE KayecTBa MOKyInaemMoro ToBapa. 46 %
PECIIOHJICHTOB OTBETHUJIM, YTO J1a, OHU BHUMATEJILHO MPOBEPSIIOT KAYECTBO IMPHU
MOKYTIKE TpaHCHOPMHUPYEMBIX U3/ICTUH.
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B Her

B Jla, HemHoro. Ho s He oueHb
pa3éuparoCch B 3TOM.
Jla, oueHb BaxKHO OOpaiarh Ha
9TO BHHMAHUEC

Puc. 8. [luarpamma pacrnipesienieHnst OTBETOB Ha BOIIpoc: Brl oOpalaere BHUMaHuE HA
Ka4eCTBO IPH MOKYTIKE TPaHCHOPMHUPYEMBIX H3ACTHI?

Takum o6pazom, TpaHchopmupyemas OOyBb SBISIETCS aKTyaJbHOH U
BOCTpeOOBaHHOI B OCHOBHOM Yy JKEHIIMH cpenHero Bospacrta. IIpu moxyrike
noTpeduTens obpamaeT BHUMaHHE Ha KayecTBO M3TOTOBJICHUS M3JCIMNA U B
OoJbIlel YacTH HE BUAUT HEOOXOAMMOCTH O0Jiee TpeX BapHaHTOB U3MEHEHUN B
OJIHOM H3/ICTIUH.

[IpoBens ananu3 pbIHKA B 1IEJIOM, MOKHO CKa3aTbh, YTO JU3aWHEPHI XOTSIT
BBIIETTUTHCSI B MUPE MO/IbI, CO3/1aBasi YTO-TO HEOOBIYHOE, MHOTHE pabOTal0T HaJl
KOHCTPYKLHUSAMU TpaHchopMupyembix uznenuii. Kak nmokaspiBaer uccieioBaHue,
CIpPOC Ha TaKWe H3JAETHs JOCTATOYHO BBICOK M, CJIEIOBATEIbHO, TU3aiHEpHhI
MOTHBUPOBaHbI Ha Pa3pabOTKy HOBBIX KOHCTPYKTOPCKHX pelieHuil. B memnom,
3aMHTEPECOBAHHOCTh MOTpeOUTeNe B TpaHchopMupyemon onexzae, oOyBU U
akceccyapax 0ObsSICHSIETCA TeM, YTO TaKUE U3IETUS Jat0T CBOOOIY PELICHUSM MTPH
dbopMupOBaHUN COOCTBEHHOTO rapjepoba, [OMycKas SKCIEPUMEHTHl U
UMIIPOBU3ALINH.
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HETPAIUIIMOHHBIE MATEPHUAJIBI U TEXHOJIOT'TU
B COBPEMEHHOM JIU3AWHE BEJIAPYCH

B nmaHHOW cTaTbe BIEpBBIC JACTCs XapaKTEPUCTHKA MHHOBAIUSAM B OEIOPYCCKOM U3aiiHe
OJIeX/IbI TIPH HCIIOJIb30BAHUM HOBBIX MaTEPUAJIOB: OMTOBOJIOKHO, CUJIIMKOH, MOJUMEPHI U T.II.
Ha npumepe boOpytickoii mBeitHOW dadbpukn «CrnaBsHKa» AaeTCs XapaKTEPUCTHKA MEPBBIM
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pa3zpaboT4uMKaM, KOTOpbIE AKTHBHO HCIOJB3YIOT «yMHBIE» TKaHU. J[eTaroTcsi BBIBOABI O
HEOTPAHUYEHHBIX MEPCIIEKTUBAX PA3BUTHUSI TAKOTO MHHOBALIMOHHOTO HAMPABIICHUS B JIU3aiiHE
OJICIKIBL.

Knwueewvie cnosa: MHHOBAIMY, TEXHOJIOTUH, TU3aliH, MOJIa, «yMHas OJEXKIa», KOCTIOM 3-D,
JU3aiiH 0eT0pyCCKON MOJIBI.

B nauane XXI B. B AM3alH-IPOEKTUPOBAHUU OJCHKbl OJJTHUMHU U3 CaAMbBIX
BIEYATISAIONIMX CTajdyd JKCHEPUMEHThI C Marepuaiiamu. llepeHoc akueHTa c
YTWIMTAPHO-(PYHKITMOHAIBHOTO HA3HAYCHUS OJNIEKIBI HAa €€ DACTETUYECKOE
comepxkanue. KOCTIOM HayMHAIOT paccMaTpuBaTh KaK OOBEKT HCKYCCTBA H
nu3arHa. Mcropus KOCTIOMOB W3 HETPAJMIMOHHBIX MATEPHAJIOB IIOHIA C
HUCTOPUU BO3HUKHOBEHHMsI TNEpPBOro OyMmakHOro Imiatbs. B mapte 1966 roma
MIPOU3BOIUTENIN OYMaKHBIX M3/eauit ScottPaper npenmoxxuim 6yMaKHbIC TIaThs
B Ka4e€CTBE pekiIaMHOro xoga. CiaeayromuM 3TalioM B CTAHOBJIICHUU AU3aiiHA U3
HETPaJUIIMOHHBIX MaTepuajaoB B koHIle XX — BHadase XXI crtan deHomeH
€BPOIENCKOM IIKOJIbI U3ailHa KOCTIOMA, BO MHOTOM CBSI3aHHOT'O C TBOPYECKOU
JeSITeIbHOCTBIO KYJIbTOBOM (PUTyphl B MUpE IH3aiiHa /1K 1bl, yposkeHa Kunpa,
TaJaHTJIMBOTO BbITyCKHUKA Koimemka uckyccTBa W nu3aitHa Saint Martin —
Xycceitna Yanasna (Hussein Chaiayan). BaxxHbIM 171 McClieTOBaHUS SIBJIACTCS
HE TOJBKO HeoOy3naHHas ¢aHTa3usg MacTepa B COYETAHUU C MPUPOITHOM
M300peTaTeNbHOCThIO, HO TAKXKE €r0 DKCIIEPUMEHTATOPCKUIN Jap, MO3BOJIUBIINMA
WCMOJIb30BAaHWE  ONTOBOJIOKHA,  CUJIMKOHA,  IOJMMEPOB,  INPUMEHCHHE
TEXHUYECKUX YCTPONCTB: MUHUDJICKTPOABUTATEINIEH, TA3€POB, CBETOAUOIO0B H T.II.
OTH JOCTUKEHUS AU MOHATh JU3aliHepaM, 4YTO OHU MOTYT CO3/1aTh HE TOJIKO
ATOT XYJOXKECTBEHHBIM TMPOAYKT, HO M TPOAYKT HHTEIJIEKTYaJIbHOTO
HaIpaBJICHUS B PA3BUTHUU «YMHBIX» MaTepHaIOB, 00€CTICUMBAIONINX MOJTYUYECHUE
IIUPOKOTO HAa0Opa HOBBIX CBOMCTB, PACIIMPSIIOINX 00JIaCTH UX TPUMEHEHUS.

«YMHBIE» TKAHU JOJDKHBI YMETh «CJICAUTH» 3a CEPIACYHBIM PHUTMOM,
BBOJIUTh, €CJIM HEOOXOJIMMO, COOTBETCTBYIOIIMUE JICKAPCTBA WM KYNHUPOBATH
paHbl, CUTHAIM3UPOBATh O CAaMOYYBCTBHH Oo0ibHOT0. Onexaa H3 «YMHBIX)»
TKaHEW JOJDKHA CAMOOYMINATHCS, MOMJIEPKUBATh TPEeOyeMyro TeMIiepaTypy B
MOJIOJICKHOM  MPOCTPAHCTBE, HEUTPAIU30BATH XUMHYECKHE OTPaBIISIIOIIUC
BEIIECTBA U T.I. HauWMHaeTcs pa3BUTHE HOBOIO JW3aiiHA, IW3ailiHA, KOTOPBIA
OKa3bIBAE€T O'POMHOE BIIMSIHUE Ha KU3Hb OOIIECTRA.

AKTHBHOE pPa3BUTHUE HJIEKTPOHUKU W MEIUILIMHBI TMO3BOJSET Pa3BUBATH
MPOIIECC BHEAPEHUS WHHOBAIIMOHHBIX TEXHOJOTHUHA BO Bce c(epbl KU3HMU.
OcoObIii MHTEpEC HCCcaeaoBaTeNed B 3TOM CMBICIIC BBI3bIBACT TEKCTHUJIbHAS

IMPOMBINIJICHHOCTb: oAcCKIa JOJIDKHA OBITH ((YMHOﬁ)), 3allIuIIaTh "
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UHGOPMHUPOBATH YEJIOBEKAa O TOM, YTO MPOHCXOAUT C €ro TEJIOM: CIEAUTH 3a
IyJIbCOM, JIABJICHHEM, TeMITEpaTypoil U T.I. CyTh «yMHOW» OJEXKAbl, 10 MHEHHUIO
OENopYyCCKUX YYEHBIX, B TOM, YTOObI HOCHUTH €€ HE TOJbKO Ui TeIula WM
YKpAallleHHUs], a JUIsl B3AaUMOJECUCTBUS ¢ OpraHn3MoM. CEeHCOpBI, pacloIOKEHHBIE
PsIMO B HEH, aJalITUPYIOTCS K «XO35MHY» U CO3/Ial0T TaKHE YCIOBUSI, YTOOBI EMY
Bcerga Obu1o KoM@popTHO. IIpu 3TOM, «yMHBIN) TEKCTHIIb HE OyAET BBITJISACTD
KaKk B KaKOM-HUOYIb Hay4yHO-()aHTaCTHUECKOM (UIbME O KOCMOCE WU O
pobotax. VccrnenoBanus HampaBjieHbl Ha TO, YTOOBI TaKHE BEIId MOKHO OBLIO
MCITIOJIB30BaTh B IMOBCEAHEBHOM KM3HU HEOJHOKPATHO M CTHPATH C MOMOIIBIO
OOBIYHBIX MOIOIINUX CPEJCTB B CTHUpajIbHOU MamnHe. OHAKO B IEPBYIO OUepeab
«YMHasD» OJIeKJa HyXKHA JIIOASM JKCTpeMalbHBIX Mpodeccuii: KOCMOHABTaM,
MOJIBOJIHUKAM, MOJSPHUKAM, BOSHHOCITYAIIUM WX MOKaPHBIM.

OHa Tax)Xe IOMOKET T€M, Y KOTO HapyILIEHBI CIIyX, 3p€HUE, €CTh MPOOIEMbI
C JIBUTaTEJIbHBIM ammaparoM. YUeHblEe [0JaratoT, 4YTO HEMaJOBaXHBIM
JOCTOMHCTBOM  TaKOW  OJEXIbl  OyJeT  BO3MOXKHOCTb  OIpEAeSICHUs
MECTOHAXOXKICHUSI YeJIOBEKa, HalpUMep, peOeHKa WM CTapuKa, KOTOPBIN Moman
B He3Hakomoe Mecto. B bemapycu mpobieMoit pa3paboTKu «yMHOI» OIEKIbI
3aHuMaroTcs yuensle HannonaneHol akagemun Hayk. Corpynnuku MHCTHUTYTA
Terio- 1 MmaccoooMena um. A. B. JIbikoBa u MHCcTUTYTa DU3nonorum paboTaroT
HaJl HOBBIMH MPOEKTaAMH COBMECTHO ¢ Koyieramu u3 Poccuu, BenukoOpurtanuu,
[IBerinapun, IHonpmm, Utamuu n Iloptyranun. MoXHO cKa3aTb, B Hay4YHOU
cpene ceituac cBoeoOpasHbli OyM Ha co3maHue TakoW oaekabl. OCHOBHBIC
TpeOOBaHMs K HEH — ATO, BO-TICPBBIX, OHA JOJDKHA OBITh yJIOOHOH, B XOJIOJHOE
BpeMsl ToJa COXpaHATh TEIUIO WM, HaoOOpOT, IIOMOIaTh OpraHU3My
OXJIQXK/IaThCsl, @ BO-BTOPBIX, OBITh MPUATHON ICTETUUECKHU.

[TorTOMY AaTUMKH, CEHCOPBI U TOMY MTOJI00HBIE HE JOJIKHBI OBITH B yIIepO
nuzaiiny. KpoMe Toro, «yMHash» oJiexaa mpeaycMaTpuBaeT 3JIEMEHThl 00paTHOM
CBSA3M CO CBOMM BiajenbleM. MHBIMU CIIOBaMH, Y HE€ MOSBISIOTCS YEpPThI
UHAUBHUAYaTbHOCTH, KOTJ[a YUYUTHIBAIOTCSI OCOOCHHOCTH KOHKPETHOTO YeJIOBEKa.
Hampumep, onHoMy B Oprokax u pyOarike 0yaeT koMmpOpTHO MPU TeMIEpaType
20 rpagycoB, a apyromy — >kapko. Ho eciau B KOCTIOM BCTPOEHBI yCTPOMCTBA,
KOTOpBIE pEarupyroT Ha IOTOOTIAEJICHHE W IOBBILIEHUE TEMIIEPATyphbl Tena,
OJIe’KJa MOXET MEHSTh CBOM CBOWCTBAa M CO3[aBaTh YCIOBUSA, yJOOHBIE IS
yesioBeka. [Imanupyercs Takxke, 4TO TaKUE HAPAIbl CTaHYT YUUTHIBATH YPOBEHb
JABJIEHUS, YacTOTy MyJibca W JbixaHusa. CerogHsi «yMHbIE» BEIIM KYNHUTbh B
OOBIUHBIX MarasuHax emi€é Henb3s. Ho Ha pasnuyHbIX HAy4yHBIX BBICTaBKax
nepBble 00paslibl MOXKHO BCTPETHTh M Ja)Ke IMpoTecTupoBarh. bemopycckas
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TEKCTHJIbHAsI TMPOMBIIUICHHOCTh YK€ Hayajga BBITYCKATh OMCKIY IS
IIKOJILHUKOB C «yMHBIMW» 3JeMeHTaMu. boOpyiickas miBeliHas (abpuka
«CnaBsiHKa» HECKOJBbKO JIeT Ha3aJ IMepBOM MpUMEHWIAa B OJSKIE IS
HIKOJIbHUKOB KapMaH ¢ OJIOKUPOBKOM M3JIyueHHUs coToBoro tenedona. Ceiuac
TOT aKceccyap IPAKTUYECKH BO BCEX KOCTOMax. WM3roroBjieH OH U3
CIIeMalIbHOW TKaHW, 3amateHToBaHHOM B ['epmanuu. Ceituac ee u B bemapycu
nenaioT Ha ButeOckoM koMmOWHATEe IMIENKOBBIX TKaHeW. BTopas HOBuUHKa —
CHWJIMKOHOBBIM ~ TepMOMETp. ITO HEOOJbIIOE KOMIAKTHOE HW3JEIHe U3
0e30MmacHOro M YyJOOHOrO B OSKCIUTyaTalliM BeEUIECTBAa. YPOBEHb, KOTOPBIi
3aKpaIIMBaeTCsl Ha TPAyUPOBAHHOU IIIKAJle, TTOKA3bIBACT TEMIIEPATYPy BHYTPHU
OJIeKbI. DTO, IPEXK]IE BCEr0, BAXKHO JJIs1 MIIAIIINX MIKOJIbHUKOB. Korga pebeHok
UJCT B TIEPBBIH KJIaCC, POAUTEIISIM XOTEJIOCh OBl KOHTPOJIUPOBATH €T0 310POBHE U
cocrosiaue. Ecin y pebeHka moBeICHIIaCh TEMITEpaTypa, C MOMOIIHI0 TEPMOMETpa
ATO BCErjJa MOXHO YBHIETh. boiiee Toro, eciu mnpuOop mokasbiBaeT 26-28
IpalyCoB, TO, 3HAYHUT, PEOCHOK MPaBUJIBLHO OJIET: €My HU XOJIOAHO, HU >KapKo.
Ecnu repmomeTtp dukcupyet Oonbiive udpsl, TO, CIeI0BATEILHO, PEOCHOK WITH
Oexall, WM CIUIIKOM yKyTaH, 1100 3a0oien. HacTopokuTh HOMKHBI M HU3KHE
noka3anus. OHA COOOIIAIOT O TOM, YTO PEOSHOK CIUIIIKOM JIETKO OJIET U MEP3HET
7100 OH BHIIIET HA YIIUILY Pa3IeThIM.

Emé omHuM npumepoM CO30aHUs OJEKAbl, HAACIEHHOM HOBBIMU
kauectBamu, sBusercs kommanuss VRTEK. VRTEK (BPTOK) — »aro
MEXIyHapOIHasl WHHOBAIMOHHAs TexHojorudeckas IT-kommanus ¢ opucom B
Jlonpone u R&D-nientpom B MuHcke, pe3unient [lapka Bricokux TexHonoruit
(IIBT). Kommanus Obuta ocHoBana B 2016 romy. OHa 3aHMMaeTcsi pa3paboTKOM
«YMHO» OJEXIbI ¢ BO3MOXHOCTBIO TEpeNayd TAaKTUIBHBIX OULYIICHUH IS
AR/VR/XR. OHu SBISAIOTCS CO34ATENSIMU YHUKAJIBHOTO, MEPBOIO B MHpPE
KOCTIOMa /Ui TOTPYXEHHUs B BHUPTYQIbHYIO W JIONMOJHEHHYIO pEaTbHOCTh
Teslasuit. Teslasuit — peBOJIOIMOHHBIA MPOEKT HAa CTHIKE TEXHOJOTHUM
BUPTYaAJIbHON pealbHOCTH M YMHOUM onexabl. B Teslasuit BepBbie B Mupe ObL1
BHEJIPEH LIEBIM KOMILIEKC CUCTEM: TIEpe/layi TaKTHIIbHBIX OIIYIIEHUH, 3aXBaTa
JBIKEHUN, TEMIIEPATYpHOTO KOHTPOJS U OMoMeTpuyeckue naTtduku. [TpuHimn
paboter Teslasuit ocHOBaH Ha 3JEKTpOCTUMYISIIMU. KOCTIOM MOJHOCTHIO
OecripoBogHON. OOpaTHasi CBsI3b HAa OCHOBE JJIEKTPOCTUMYJSIIUU TEpeIacT
yBEAOMJICHHSI OT KOCTIOMa K denoBeky. Cucrema 3axBaTa JIBIDKEHUS
olM(pPOBBIBACT JBIKEHHUS YEIOBEKA M MOJACTUPYET BUPTYAIbHYIO MOJENb €To
nosioxkeHusi. CucrtemMa TEMIIEpAaTypHOTO KOHTPOJS OTCIIEKHUBACT TEMIIEpaTypy
Tena, a Ouomerpuueckas cuctema cHumaer nokaszarenu OKI', cuuTheiBaeT
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coctosiHus Mblil. Bo3moxHoctn npumenenus Teslasuit, Omarogapsi coueTaHuo
BCEX ATHUX CHCTEM M C PA3BUTHEM M YJIYYIIEHUEM TEXHOJIOTHMM, MOCTOSHHO
pPaCIIMPAIOTCS U OTKPBIBAIOT MPUHIMUIUAIBHO HOBBIE BO3MOXXHOCTH B CaMBIX
pasnuuHbix cdepax. KocTiom cozpmaBancs [isi pas3Bi€UEHUW M UTPOBOM
UHYCTPUH, UCTIOJIB30BaHUS B KOPIIOPATUBHOM OOYUYEHUH Ha MPOU3BOJICTBAX, B
CIIOPTUBHBIX TPEHUPOBKAX, B MeIUIIMHE MNpu peadbwmmraruu. Teslasuit Obu1
YCHEIIHO TpeACTaBlIeH Ha MeXIyHapoJHON BBICTaBKE MOTPEOUTENHCKOM
anektpoHukn CES B sHBape 2018 roma u Bomen B TOII cambix 3HaYMMBIX
rakeToB  ¢opyma. B mHacrosmee Bpemst Teslasuit skcrmonupyercss Ha
MEXIYHAPOJHBIX TEXHOJOTMUECKHUX BBICTABKaX M (opyMax, COTPYIHUYAET C
KpYIOHBIMM ~ TapTHepaMu. Tak, YK€ JIOCTUTHYTbl JOTOBOPEHHOCTH O
cotpynuuuectBe Teslasuit ¢ Sony Pictures Television.

Taxxke B benapycu oduManbHBIM TPEACTABUTEIIEM IPOU3BOJAUTEIICH
3DnpuntepoB (Z Corporation) siBiserca kommanus «benbiit  Tepem».
CriennanucThl IpeyiararoT YCIyTH HE TOJIBKO M0 pojaxe 3D-npuHTepoB, HO U
HETOCPEJACTBEHHO Mo nevatu 3D-moxaeneit. Ha ceroaHsuiauii 1IeHb CEUaTMCThI
KOMIIAHUHM TMpesiaraoT 2 BUa neyaTu: MOAEIb MOXKET ObITh U3TrOTOBJIEHA U3 TaK
Ha3bIBaeMoro "kommno3uta" (MOPOUIKOBOTO MaTepuajia Ha OCHOBE THUIICA) U U3
dboTonosmmepa (miactuka). Komnanus npenocTaBiisieT 3aKa34luKy BO3MOKHOCTD
uBeTHoM mneuatu. [IpaBna, M3 IJIACTMKA TEYATAIOTCS TOJIBKO MOHOXPOMHBIE
U3JIeNUs, 3aTO MOJENM M3 TUIICa MOTYT OBITh HW3TOTOBJIEHBI B Pa3IMYHOU
LBETOBOM ramme. To4HOCTh noctpoeHus uaaenuii - 0,1 MM, 1 CTOUT yOMSHYTh
0 TOM, YTO B HeJaJIEKOM OyjyiieM OyAeT BO3MOKHOCTh 00pabaThiBaTh TOTOBBIC
TUIICOBBIE MOJENM BOCKOM. Ha ceromHsImHWi J€Hb KOMIIAHMS BIAIECET
000pyJIOBaHMEM, MAKCHUMAaJIbHBIA pa3Mep Kamepbl KOTOporo — 25x25x25 cm.
Onnako, ecau BaMm TpeOyeTcsl HameyaTaTb OOBEKT OOJIBLIEro pa3Mmepa, TO
CYIIECTBYE€T BO3MOXKHOCTb Hamedatratb MoJelb Mo yacTsaM. CrnenuaibHoe
nporpaMmMHoOe OO€CleUeHUE TMO3BOJIAET Pa3ACIUTh MOJEIb Ha OTIEIbHBIC
aneMmeHThl. Takke crenuanbHas mnporpamma (ZEdit Pro) aBromartuuecku
N00aBISIET K JACTANISIM 3JIEMEHTBI, KOTOPbIE HEOOXOIUMBI ISl UX MOCIEAYoIeH
coopku. CTOMMOCTb TOTOBOTO M3/EJINs ONPEAEIAeTCs UCX0s U3 ero o0bEMa, a
TOYHEE — HCXOJsi U3 00bE€Ma Marepuajna, 3aTpPaye€HHOIO0 Ha €ro Ieyvarsb.
CroumocTth 1 cM’ Marepuaia Jijisi TUIICOBOro u3zenus konednercs ot 1,8 mo 1,2
y.€., a JUIsl u37eus U3 IactTuka — ot 3 10 2,1 y.e.

benopycckasi MEHTanbHOCTb, Kak B Cpelle OU3allHEpOB, TaK B Cpelie
PELMIMEHTOB OTINYAeTCs CBOCOOpa3sHOCThI0. OHU HE OyIyT IKCIUTyaTUPOBATh
HOBHUHKH pajil HOBUHOK, @ TOJBKO TO, YTO UMEET IMOJIb3y U 1eJIeCO00pa3HOCTb,
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obnerdaer ku3Hb. YTOOBI UYyBCTBOBAaTh ce0si CoBpeMeHHee, KoMdopTHee,
ceobonnee. OtTcroma W Takue YyMHBIC, JIOTUYHBIE peE3ylbTaThl B IUIaHE
POCKTUPOBAHMSI TU3ANH-OIEHKBI.

He Oynem noiBoauTh UTOTH, OO IPUBEACHHBIE (PaKThl TOBOPSAT O Havalie
Oonpmioro W emé€ HeOBIBAJIOrO TNEpHoJa MOJEPHU3AUUA MOJHOM H
dbyHKIIMOHATBHON oAekAbl. To, 0 yem Meutanu 100 Hazax ¢GyTypuCTBl H
CYHPEMATHCTHI, MOJYYNUJIO PEANBHYIO MOYBY I0J HOramu. MI3MeHeHus B MOAE
MOTYT MOBIUATH HA pa3Hble c(hephl )KU3HU: B SKOHOMHUKE, KYJIbTYpE U Pa3HbIX
00JacTsIX TPYAOBOM NEATEIbHOCTH U T.M. XapakTep MpeiaraéMblX WHHOBALUH
Bcerna OyAeT OompeienaTh MO3UTHBHBIA pe3yJbTaT, a BCE KOHCEPBATHBHOE,
OT)KUBIIIEE CBOE UCTOPUUYECKOE BpeMsi OyJIeT yXoauTh B npouuioe. Ham Tonbko
OCTaeTcsl CIHEAUTh 3a KaXIbIM HOBBIM 3TallOM B MCIOJB30BAHUM «yMHBIX)»
TKaHe, TMOoAJepKUBAaTh HSTH I[O3UTUBHBIE UW3MEHEHHs U JaBaTh UM
CBOEBPEMEHHYIO OIIEHKY.

Kak u3BecTHO, mepBasi 4eTBEPTb HOBOI'O CTOJIETHSI BCETJA XapaKTEpHA
Haubosee SPKUMH, MEPCHEKTUBHBIMU KOHUEMHIUSAMH, KOTOPbIE ONpPEAEISIOT
pa3ButTue Bcex cdep KU3HHU. byneM mpuBep:KeHIaMu 3TON 3aKOHOMEPHOCTH U
MOJJIEP>KUM TO COBEPILIEHHO HOBOE, KOTOPOE POKIAETCS y HAC HA Ii1a3ax.
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NON-TRADITIONAL MATERIALS AND TECHNOLOGIES
IN MODERN DESIGN OF BELARUS

The article for the first time describes innovations in Belarusian clothing design when using the
new materials: fiber, silicone, polymers, etc.The first developers who actively use "smart"
fabrics are characterized by the example of the Bobruisk garment factory "Slavyanka".
Conclusions are drawn about unlimited prospects for the development of such an innovative
direction in fashion design.
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PE®JIEKCUBHBIN ONBIT UCCJIAEJOBAHUSI KPEATUBHOCTH B
MPO®ECCUOHAJBHOM JEATEJIbHOCTH

CraThsl TOCBSIICHA aHANIM3Y PA3IMYHBIX ACIEKTOB KPEATUBHOCTH B MPOQecCHOHAITBHON
NeATeTLHOCTH  JU3aiiHepoB. [IpuBomsTCs pe3yibTaThl HMCCICAOBAHHS OCOOCHHOCTEH
MOHUMAaHUS KpPEaTUBHOCTH JU3alHEpaMH B WHIYCTPUHM MOJbI, PEAIM30BAaHHOTO Ha 0ase
MexayHapoaHbix BeicTaBOK «SUPER», « WHITE Milano» u «TheOneMilano» B r. Munane B
dopmare Hegemn Mot 2019-2020 rr. BeisiBieHbI TOAXOABI K COACPIKAHUIO KPEATUBHOCTH C
NO3ULMN  PEeQIEKCUBHOIO ONbITa NPOPECCHOHATIOB M COBPEMEHHBIX TpeOOBaHUH K
JESTENIbHOCTH TU3aliHEepOB B c(hepe MOJIBI.

Knrouegvie cnosa: xpeaTuBHOCTb, JU3aliHEp, UHIAYCTPUS MOJbI, MEXIYHAPOJAHBIE BHICTABKH,
nu3aitHepCcKuil Opena, Au3aiH-MBIIICHHE, KpeaTUBHAs Cpe/a.

OOpamenne Kk  mpoOjeMe  KPEaTUBHOCTH B OTHOUIEHUH K
npodeccuoHanbHOM ASITENIbHOCTU JU3aHEPOB B UHIYCTPUU MOJIbI 00YCIOBIECHO
pAIOM akTyalbHbIX npuuuH. [Ipexae Bcero He0OXOAUMO OTMETUTH II100aIbHbIE

U3MEHEHUS B COIMATbHO-YKOHOMUYECKOH, TIPOM3BOICTBEHHOM cepe 001miecTBa;
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BBICOKMII TEMIT Pa3BUTUSI COBPEMEHHBIX TEXHOJOTHMM W HUX BHEAPEHUE B
WHTy CTPHIO MOJIbI; BO3MO>KHBIE TPaHC(HOPMAIIMH B CHCTEME OTHOIICHHH YeJIOBEKa,
B OCOOGHHOCTH €ro IIEHHOCTHO-CMBICJIOBOM  CTPYKTypbl. be3ycioBHo,
BOCTpPeOOBAHHOCTh JU3aiiHEpa HAIPSIMYIO CBsI3aHA CO CIIOCOOHOCTBIO HE MPOCTO
HaXOJIUTh a0CTPAKTHbIE OPUTHMHAJIbHBIE PEIICHMs, HO U YYTKO pearupoBaTh Ha
IpsiylIve NepeMeHbl, OTpaxasi X B COOCTBEHHOM TBOpYECTBE. ABTOMATU3ALIMS
MIPOU3BOJICTBA MPOJOIIKUTCA M YCIOXHHUTCS; B HACTOSIIEE BpPEMsI XOPOIIO
W3BECTHBI BO3MOJKHOCTH U PE3YyJIbTaTUBHOCTH <«JICSATEIBHOCTH» POOOTOB B
MIPOU3BOJICTBE, HAIPUMEpP, OJEkKIbl. OIHAKO TOJBKO KPEaTUBHBIA CIEHHAIUCT
CMOXXET KOHKYPHUPOBATh CO CJIOKHBIM TEXHHUYECKHUM MEXaHH3MOM, 00XOJIs €ro B
OPUTMHAJIBHOCTH MOJXO0Ja K BBINOJHEHUIO 3amad. MccimenoBarenyd OTMEYaroT
JUIIE HEOOJIBIIOE YBEIMYEHUE MPOAaKH OJCKIbl B Poccuu 3a mocieaHue rojibl
(ma 1,3 %), npu 3TOM YKa3bIBalOT Ha MpeobJialaHie B OCHOBHOM HMIIOPTHOM
npoaykiuu  [9].  OcTtpo  BcratoT  mpoOjieMbl  MOATOTOBKH  OYyIyHIuX
Po()eCCUOHATIOB JIJII POCCUMCKOM MOJHOM WHYCTPUU B COOTBETCTBHH C HOBBIMH
BBI30BAMHU U TCHICHIUSMH.

B cBs3M €O CIOXKHOCTBIO TMpEaMeTa U3YUYEHHs, HW3MEHSIOUUMHUCS
TpeOOBAHUSIMU K OCBOCHUIO PA3JIMUHBIX Mpodeccuii B COBPEMEHHOM MHpPE, B
HACTOsAIEEe BpeMs YUYECHBIMH pa3paldaThbIBAlOTCA MOAXOAbl K KOMIUIEKCHOMY
WCCIICIOBAHUIO PA3JIMYHBIX BHUJOB KPEAaTUBHOCTU. YUWTHIBACTCS crenudpuka
npodeCCUOHATILHON JIEATEIIbHOCTH, BIMSIONICH Ha JINYHOCTHBIE, KOTHUTUBHBIC U
JPYTHE AacCMeKThl TBOpPYECTBA. TakK, MCCIENOBATENN BBIIEISIOT OCOOCHHOCTH
dbopMHpOBaHUS KPEATUBHOCTH Y TE/IarorOB BBICIICH IIKOJIBI, MHXEHEPOB [1 u
np.]. Pa3zBuBaercss TemaTrKa COILMAIbHOM M KOMMYHHKATHUBHON KpPEaTHUBHOCTH
s peanuzanuud  3(PEGEeKTUBHOTO COIMAIBLHOTO B3aUMOJCHCTBUS, OOYUYCHHS
MPUHATHIO HECTAHJAAPTHBIX PEIICHUWM B Pa3IMYHbIX CUTyauusx [2;7 m ap.].
PaccmarpuBaercss mpoOsieMa  B3aUMOCBSI3U  MEXKAY KPEaTUBHOCTBHIO U
KOHKYPEHTHOCIOCOOHOCTBIO JIMYHOCTH [4].

HeoOxogumo oTMeTutrh HeEXBaTKy pabOT, TMOCBAIICHHBIX AaHAIU3Y
KpEaTHBHOCTU COBPEMEHHBIX Nu3aitHepoB B chepe moxabl. B. F0. Camyromnbiien
[8] oTmewaeT, yTo B 00JAcCTH MCCICAOBAaHUS KPEaTUBHOCTH CIICIIUATMCTOB
JaHHOTO  Tpoduas MOXKHO  BBIACIUTh Ppsa  HpoOJieM:  COBPEMEHHOE
collepKaTelbHOE  HAIlOJIHEHHE  (EHOMEHa  KPEaTUBHOCTH,  pealn3aluio
MPAKTUYECKUX YCIOBUM pa3BUTHS KPEATUBHOCTH B IIpoiiecce NpodhecCUOHAIBHOM
MOATOTOBKHU JTU3aiiHEepOB KOcTOMa. J[06aBuUM, 4TO HEOOXOAMMO HCCIIEIOBAHKE
CHEIUATINCTOB  Pa3MYHBIX CTpaH Juis Oosiee TIIyOOKOTO TOHHWMAHMS
3aKOHOMEPHOCTEN (hOPMHUPOBAHUS U PA3BUTHUS MOJBI Ha TJIOOATLHOM YPOBHE B
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CBS3M C OCOOCHHOCTSIMHM KpEaTHUBHOCTH Ju3aiiHepoB. B  3Toil  cBsi3m
MPEACTABIACTCS MEPCIEKTUBHBIM TMOAXOJ K MCCIEI0BAaHUIO KPEAaTUBHOCTH,
UCIIOJIB3YIOUINH peIeKCUBHBIN OMBIT MPO(ECCUOHATIOB.

Pe3ynbTaThl MHOTHX M3BECTHBIX padOT YKa3bIBalOT HA TO, YTO MapaMeTphbl
KPEAaTUBHOCTU HE MOTYT OBITh OTPaHUYEHBI TOJBKO JHIIb OCOOCHHOCTAMHU
MbliiieHus [2]. ITo maennto T. A. bapeiesoii [3 ], KpeaTUBHOCTb BBICTYNAET KAK
CHUCTEMHOE TICHUXHWYECKOe 00pa3oBaHuE, BKIIOYAIOIIEEe KaK MHTEJUICKTYyalbHbBIN
NOTEHLUAJ, TaK M OCOOCHHOCTH MOTHBAIMOHHO-3MOIMOHAIBLHOU Cepshl;
AK3UCTEHIIMAIBHBIX, ICTETUUYECKUX W KOMMYHUKATUBHBIX XapaKTEpUCTHK. To
€CTbh HE MPE/ICTABISAETCS BOZMOKHBIM OTPAaHUYUTHCS €IMHCTBEHHBIM KPUTEPUEM
HOBU3HBI U OPUTMHAJIBHOCTH KPEATMBHOW WMAEH WM NPOAYKTa. BaxHenmmm
YCJIOBUEM TBOPYECKUX TMPOSBICHUN SBISAETCS U COIMAIbHBIA KOHTEKCT,
KpeatuBHas cpea. T. JIrobapT ¢ coaBTopamu [6] akIeHTUPYET BHUMAHKE Ha TOM,
YTO TBOPYECKUN TMPOAYKT HE MOXKET OBITh MPOCTO HOBBIM, OH JIOJDKEH
COOTBETCTBOBaTh OTPAHUUYCHHUSIM, HAJaraeéMbIM OIPEJECIICHHON CUTyallueu, B
KOTOPYIO MMONAJAET YETIOBEK.

IIpodheccrnonanpHass KOMIIETEHTHOCTh JM3alHEpOB BKIIOYAaeT B ceOs
HEOOXOAMMOCTh paboTaTh Kak MO HMMEIOUMCA 00pa3liaM U YTBEP>KIECHHBIM
cxeMaM, Tak U B 00JIaCTH cO3/1aHus KpeaTuBHOTO npoaykTa. Kak momnarator A. A.
Kynemosa u FO./]. lemunosa [5], kpeaTHBHOCTb n3aliHEPa BBIPAKAETCS TAKIKE
B crieiuuKe BOCIPUATHS [IEHHOCTEN, TOTPEOHOCTEN 1 MOJIHBIX OPUEHTHUPOB. JI.
FO. Koponesa [4], yka3piBaeT Ha BaXXHOCTb KOMIIOHEHTAa KOTHUTHUBHOM
cocTaJstonieH (mpodeccnoHaNbHBIX 3HAHUM, HOBBIX MOAXO0B).

B nanHoO# cTaThe MBI IPUBOJIUM PE3YJILTATHI UCCIEAOBAHUS OCOOCHHOCTEN
NOHUMAaHUsI KPEaTUBHOCTH AW3alilHepaMu OJEXKIbl, OOyBH M aKCECCyapos,
OMMUpasCh Ha aHalIU3 pe3yJbTaTOB HWHTEPBbIO, IPOBEJACHHOIO B paMKax
nporpamMmsel «MexxTyHapoHbIe KOMMYHUKALIMK B cepe MObI», pa3paboTaHHOM
U pEalM30BaHHOW KaHAMAATOM IICMXOJIOTUYECKHX Hayk, goueHtrom H. H.
['opanenko. ba3oll mNpoBeneHUs] HUCCIEIOBAHUS SBILIIOTCS MEXIAYHApPOIHBIE
BbicTaBkH B dopmare Hemenmu Monst B 1. Munane (dbepans 2019-2020 rr.):
«SUPER», « WHITE Milano» u «TheOneMilano». B onpoce, npoBeneHHoM Ha
aHTJIMIICKOM $I3bIKE, IPUHSJIM ydacTHe Iu3aiHepbl U3 cTpadH EBpomnbl, A3um u
CIIA, npexncraBisiBiie CBOM OpeHAbl Ha BbICTaBKax. (OCHOBHOHM LIEJBIO
MPOBEJECHUSI MHTEPBBIO SBWJIOCH HCCIEIOBAaHUE CHEUUPUKH TOHUMAHUS
KPEaTUBHOCTU Ju3aiiHepaMu B cepe MOJIbl, YTOUHEHUE COJEPKAHUS MOHSATHUS
KPEaTUBHOCTU M €€ AaCHEKTOB IMPUMEHUTEIbHO K COBPEMEHHBIM YCIOBUSIM
Pa3BUTHS MOJIbI B MUpE. YYaCTHUKAM OBbLIN 33JJaHBI BOIIPOC O TOM, «YTO TaKOE, C
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UX TOYKU 3peHus, KpeatuBHOCTh fashion-mmzaitnepa?». Taxke mpemmaranock
BBIJICTIUTh 3-5 OCHOBHBIX HJIE, KOTOPBIE BBIPAXXAET MPEICTABICHHBIM
TU3aHEPCKUI OpeH .

MexayHapoaHble BHICTABKH UMEIOT CBOM OCOOCHHOCTU U MPEICTABISIOT
co00M YHHMKaJBbHYIO TJI00aNbHYIO MaTGopMy s podheCCHOHABHOU chephl
Mozel. «SUPER» Pitti Imagine mocBsiiieHa akceccyapaMm U KOJUICKITUSAM ITpET-a-
nopTe XKEHCKOW Monbl oceHb / 3uma 2019-2020 rr. u 2020-2021 rr. BaxHoii
ujieeil KOHIICTIIIMY BBICTABKH SIBJISICTCS TIOUCK TAJAaHTOB, Han0O0JIee KPEaTHBHBIX
U TIEPCTIEKTUBHBIX JTU3allHEPOB CO Bcero mupa. Bo rmaBe otbopa crout Capa
Comann Maiino, rnaBubliil pegaktop «Vogue Talents» (Mramus). besycnosHo,
nansbii popmat npoekta «SUPER» opueHTHpOBaH Ha PHIHOK U €0 KOHKPETHBIE
TpeOoBaHMs. YHHUKaIbHBIA MpoekT nqaHHou BeicTaBku — «SUPER Talents. New
Countries to Watchy» mpeacraBisieT HOBble KpEaTHBHbBIE CIEHApUM MOABI U
maThopMy IS TU3AHEPOB B TOM YMCIJIE U3 CTPaH, B KOTOPBIX CKayTHHIOBas
NesATeILHOCTh OaiiepoB 0OBIYHO HE KOHIeHTpHpyeTcs. B dhespane 2019 r. 6b1n
MPEACTABIICHbl TAJIAHTIIMBBIE Au3aitHepsl U3 FOxHOU AMepuku u ApMmenun. B
deBpane 2020 r. yuactHukamu «SUPER Talents» sBummcs nuszaiinepsl u3
Uranun, @pannuu, Mekcuku, [IBennapun u1 Mapokko.

BricraBka « WHITE Milano» coxycupoBana Ha mpoOiaeMe yCTOMUUBOCTH
U SIBJISIETCS 110 CYTH MHHOBAIIMOHHOM U TMHAMUYHOM. AKIICHT Ha YCTOMYHUBOCTH,
UCCIIEIOBAaHUM M MEXKIyHApPOJHOM TOWCKE TAJIAHTOB C IIEJIEBBIM MHUKCOM
OpeHI0B, CIIOCOOHBIX MOJJIEPKUBATH KOMMYHHUKAIIUIO C HOBBIMU TTOKOJICHUSIMH
noTpeOuTeNe, OnpeAesss HOBBIC SI3bIKM MOJbl, — OCHOBHBIC JIOCTOMHCTBA
«WHITE Milanoy.

«TheOneMilano» kak BBICTABOYHOE MPOCTPAHCTBO COYETAaET B cebe
aKTyaJlbHble TEHACHIIMU, TPAJIULIMK U BBICOKOE MacTepcTBo. [IpencrtaBieHHas
MPOAYKIUS BHITIOJHEHA HE TOJBKO M3 TKaHEW W JPYrMX MaTepualioB, HO U U3
HAaTypaJbHOTO M€Xa W KOXKM, pacCUUTaHHasi Ha OMpPEACICHHOTO MOTPEOUTENs.
BricTaBka 3HAKOMHUT C WHHOBAIUSIMH M TPAAUIUSAMU, YIS MPUCTAIHLHOE
BHUMAaHHE OCOOEHHOCTSIM MPOU3BOJCTBA B PA3IMYHBIX peruoHax Hrammu u
3apyOeKHBIX CTpaHaX.

AHalM3 COAEpKaHUS OTBETOB PECHOHAEHTOB-IU3ailHEPOB MO3BOJIWI
copMUpOBaTH OCHOBHBIE TPYIIIbI, COACPKAIIUE CXOIHBIE UJEH, U BBIICIUTH
HanOoJiee paCIPOCTPAHCHHBIC ACHEKThI KPeaTUBHOCTH, IIPOPAHKUPOBAB UX 10
CTEMEeHN BCTPEUAeMOCTH B OTBeTax (OT Oojblero Kk MeHsliemy). [IpeacraBum
OCHOBHBIE  BBIBOJbI M  KOHKPETH3UPYEM  COJEpP)KAHHE  KPEATUBHOCTH,
MPOWJLIFOCTPUPOBAB KOHKPETHBIMU IpUMEpPaMH. Conepxannem
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npoecCHOHATLHON KPEAaTUBHOCTH, KaK TMOJaratoT JTU3alHEpHI, SBISIOTCS
CJIEAYIOIIUE CMBICIIBI:
¢ YHUKAJIBbHOCTH, CAMOOBITHOCTD, BbIPAsKeHHUE CeOs:

— TIOMBITKA N300pECTH COOCTBEHHBIN YHUKAIbHBIA MIPOIYKT;

— COOCTBEHHBIN B3IJISIT HA MUD;

— CIOCOOHOCTH CO3JaTh TO, YTO YYBCTBYEIIIb;

— YMEHHE BBIpaXaTh COOCTBEHHBIC B3IVISIABI 4Yepe3 OIeKIy U
OCTaBaThCsl MHTEPECHBIM JJISl IOTPEOUTEIICH;

— TO, YEM JIU3aMHEDP ACHUCTBUTEIIBHO HACIAXKIACTCS,

— TMOMbITKA CKAa3aTh U MMOKAa3aTh HEYTO BaXKHOE;

— CcO3JaHue BeIed KaK NPOIYCK WJIeW Yepe3 Mpu3My COOCTBEHHOU
JUYHOCTH U BKyca.

Huzaitnep Openna ZAOQIANG COUNTY CHANGDI FUR CO
MOMUEPKUBACT, UTO <«MHO2Ue OuzauiHepvl celuac noimawomcs  Oblmb
KpeamueHbiMU, HO Y HUX He NOAy4aemcs. Imo npoucxooum u3-3a mozo, 4mo OHu
UMEHHO NblMmaromcs, u oenarm 3mo uckyccmeenno. Haodo oice npocmo
npodicUBams camy uoero, u bpams ee u3 camozo ceos, U3 HCU3Hu, 1ooell u sewell,
KOMOopble OKPYHCAIOM eHCeOHEBHOY.

Ha nimarpopme « SUPER Talents» B 2020 r. 6511 IpeACTaBICH HHTEPECHBIN
OpeHn, crenuanTu3upyIomuics Ha co3nanuu o0yBu, — Zyne Official. 3une6
bpurenr — puzaitHep w3 Mapokko, co3gaBmias OpeHI M IIPOJABUTAIOIIAS
TpPaJAULIMOHHBIA MappOKaHCKUW JTM3ailH 00yBU, ONUPASICh HA YHUKAJIbHBIN OMbIT,
uzero yausepcanbHocTH U yanoocrea. YAHAN KHACHATRYAN u3 Apmennu
MOAYEPKUBACT, UTO YBJIEKACTCS UCKYCCTBOM: «Imo Modicem Oblmb aHmMuiHoe
UCKYCCmeo, uckyccmeo Bospoowcoenus unu ymo-mo 6onee cogpemennoe. A ouens
Yacmo UCnONL3YI0 NPUHmMbL, 8 dmMom Quura openda. OHa oueHd y3Hasaema 8
Apmenuuy.

e MbllLIeHHe 0 KJIUEeHTe:

— KpEaTUBHOCTh JIM3aliHEpa — HE CTOJbKO HEOPAUHAPHOCTH, CKOJBKO
CIIOCOOHOCTh TPEJIOKUTh TOKYNaTeal0 Bellb, KOTOpas HE OCTaBUT €ro
PaBHOJIYIIHBIM, a JIJI1 3TOT'0 HYKHbI HEMAJIbIE YCHIIHS;

— CO3/IaHME MCTOPUU B KAXKIOW KOJUICKIUH, B KOTOPOW MOKYyHaTelb
MO>KET MMOYYBCTBOBATh CEOs T€POEM;

— CIOCOOHOCTD CO3JIaHUsI OJICK/IbI, HOCUOEIBHON B PA3HBIX CIIyYasiX;

— 00beIMHEHNEe KPEaTUBHOCTU U KOM(DOPTa;
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— CHOCOOHOCTh MPEJIOKUTh KIUEHTY MOJHBIA 00pa3 BMECTO OJIHOTO
U3JIETHS.

Huzaitneps! utanbsiackoro openia MARIO CARUANA onuchiBaroT
crienuguKy cBOer KOJUIEKIIUU, TipeacTaBieHHol Ha BeicTaBke « WHITE Milanoy:
«Kax 6vl mooiceme 3amemumbv, 2505 HA HAUWLY KOJIEKYUro, — MO
HacvlyeHHoCMb Kyousma. Bece 6aononsl u niamoes 6 Koanekyuu He omaudaromcs
om O0ObIOeHHbIX, HO 6 HUX NPUCYMCMEYIOM SApKUe JUHUU U Keaopamul,
npeuUMyWecmeeHHo KpAacHo20, HCelmozo0 U cune2o yeema. Imo Hawia uuika,
omauualowas Hac om opyeux. Takoce Mvl npuoepiIcusaemcs HamypaibHOCmu
Hawiell npooyKyuu, ce uzoeius npou3sedeHsl U3 HamypaibHO20 Kauemupa, Yymo
OYeHb  HPABUMCSl COBPEMEHHOMY  Yel08eKy, 6e0b HAMHO20 NpUsmHee
YY8CMB0BAMb MASKUL Mamepual Ha cebe, KOMOPbLLL K MOM)Y JHce euje U Mmenivli».

e Haxo:xxneHue BIOXHOBEHHMSl BO BCeM; OTKPBITOCTH KO BCeMy,
Pa3HOCTOPOHHOCTD:

— KpEaTUBHOCTb KaK COCYJl, KOTOPBI HEOOXOUMO MMOCTOSTHHO YE€M-TO
HAIOJIHSTh, YTOOBI OblJIa BO3MOXHOCTD M3BJI€Ub UJIEIO;

— HaXOXKJEHUE HOBOT'O, IOMCK HOBOCTEN;

— OTKPBITOCTh MBILJIEHUS,

— TBOPYECKHI OIBIT, KOTOPBIA MOXHO U3BJIEYb U3 OOLIEHUS C
KpEATUBHBIMU JIIO/IbMU;

— IIHUPOKUM KPYTro30p.

Huzaitnepsl Openna BALLOF, paboras B popmare ycToitunBoi MOIbI,
BJIOXHOBJISJTUCH U3BECTHBIMU JIMYHOCTSIMU, IPUBHOCS B X 00pa3bl COOCTBEHHOE
BujgeHue. Tak, Ha BeicTaBke «TheOneMilano» Obuta TPOJIEMOHCTpUpPOBAHA
KOJUICKIIMS W3 OPraHMYecKoro XJIOMKa, MPOOKOBOrO JepeBa U OOBIYHOM
JpeBEeCUHBI ¢ M300pakeHrneM 00pa3zoB ®puasl Kamo B nerctse. Ha matdopme
taganToB BbicTaBku «SUPER» Beimemmiics wutanbsiHcKul Openpn  Acchitto,
NpeACTaBUBIIMI OBeNMpHble u3nenusa. OH co3gaH Ppanuecko Puumapnum u
Enenoii ®@akuno B 2018 r. Ykpamenus OpeHaa cOYETarOT B ceOe pa3inyHbIC
AIIOXU U KYJbTYPhl U SIBIIIOTCA YHHKaJbHBIMHU. Bce akceccyapbl HOCTATOYHO
KpYIHBIE 110 pa3Mepy, KOJIblIa U Cepbru B (pOpMeE TOJIOB C KOPOHAMU;, KOJIIIEKIIHS
YKpalleHUi co3/1aHa B YECTh Tella, HaliieHHoro B Oosiote B 1747 1. (u3BecTHas
«Moor Womany).

e OrtpakeHue COBpEMEHHOCTH:

— KpPEaTUBHOCTh IM3alHEPA — Er0 YMEHHUE OTPaKaThb COBPEMEHHOCTBD C
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noMompio (GopM u 1BeTa; TMepenaBaTh HACTPOCHHE BPEMEHHM M COIMyMa B
()i (S 91 (X

— CIOCOOHOCTH COYETaTh TPAULIUU U YIbTPACOBPEMEHHOCTH;

— o0beauHEeHNe YCTOWYUBOCTH M KPEaTUBHOCTH, CO3/IaHUE KOJIICKITUM,
HE HAHOCSIINX yIiepOa OKpyKaroliei cpee.

Ha BrictaBke « WHITE Milano» B 2020 r. mononoit 6pens u3 Kurtas Cynthia
& Xiao mpeacTaBWil KOJUICKIIMIO, HAIIOMUHAIONIYI0O O BBIMHPAIOIIMX BUIAX
YKUBOTHBIX. JlM3aiiHEPHI, UCTIOIB3YsI OPUTHHAJIBHBIC MPUHTHI, MPEAYIPEKIAIOT
JIIOJIeH, YTO, BO3MOXKHO B OYIyIIIEM HEKOTOPBIX )KUBOTHBIX COBCEM HE OCTAHETCS
Ha Hamiel rmanere. Hanpumep, neonapa OyaTo Obl paCTBOPSIETCS CPEAU APYTHX
neraneu. [lanma, mpeBpamaeTcs B NUKCENM, BbIpaxkas HICHO O TOM, 4YTO,
BEPOSITHO, MBI CMOKEM YBUJIETh )KHBOTHOE B OYAYIEM TOJHKO Yepe3 AKPAHBI
KOMITBIOTEPOB HWJIM K€ Kak royiorpammy. «llocmosuHas cmeHa mpeHoo8 u
Jcenanue n0oell UM c1edoeams CMAaiu OOHOU U3 2IA6HbIX NPUYUH, HOYeMY
naaweme U JHCUBOMHBIM CEUYAC HYNHCHA HAWA NOMOWbY, — TPENYNPEKIACT
nuzaitnep openyna CuHTHUS.

«THE SUSTAINABLES» — nepBslii B MUp€ LIOYPYM, IPEACTABIECHHbBIN Ha
BeicTaBke «WHITE  Milano», coTpyAHHYalOmMUiA  UCKIIOYUTEIBHO  C
sKonoruyHbiMu OpeHnamu. OH ocHoBaH Mapueit Maciuit u Xannoit Ilserr.
OnuH W3 WMHTEpPECHBIX OpPEHJIOB, ¢ KOTOphIMH paboraeT moypym — Ochis u3
VYkpaunsl. J[u3aiiHepsl UCMONB3YIOT KO(EHbIE 0TXOIbI, YTOOBI CO3/1aTh ONPaBY,
a TakkKe mnepepadaThIBAIOT XJIOMYATHUK I MPOU3BOJICTBA JIMH3. Jln3aliHephI
pyMbIHCKOTO Openna Nissa yTBEp:KAaloT, 4TO €CTh O€3yCJIOBHAs CBSI3b MEXKIY
YCTOMYHUBOCTBIO M KPEATUBHOCTHIO. |10 MHEHHIO AM3aliHEPOB, JIIOJIM B HACTOSIIIIEE
BpEMsI MMEIOT MHOIO BO3MOKHOCTEM. YCTOMYMBOCTH HAa CaMOM JI€JI€ HE
CICpPKMBACT JKEJaHUs, HO MPEAOCTaBIAET OOJbllle, HAIPUMED, BO3ZMOXKHOCTEH
COXpaHEHHUsSI OKpykaromield cpeapl. JluzaiiHep rpedeckoro Openma Katerina
Psoma pabGoTaeT ¢ BUHTaXHBIMU MaTepuajgamu, repepadarbiBas uxX, U CO3/1aBast
yHUKaJIbHbIE 00pa3iipl ykpamenuid. bpena [u Rita Mennoia u3 Utanuu Beipaxaet
UJICI0 0 HEOOXOIMMOCTH MPOMNaraHIupOBaTh COXPAHEHUE OKPYKAIOUIEH Cpebl;
«YYBCMBO CMUJISL NOMOICEN CRACU NAAHENY», — CYUTAET IU3anHeEp.

e HoBble, HeOObIYHBbIC BEIIH:

— HEOO0XOJUMOCTh OBITh HEMHOI'O OTCTPAHEHHBIM OT BCETO, YTO OBLIO
CIENaHO paHee;

— WHHOBAIUY;

— CO3daHHUC IIPOAYKTA, OTIIMYAIOIICTOCA OT APYIUX;
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— JKeJIaHWE U3MEHSTH CYIIECTBYIOIINE TPEHIbL;

— CO3/J]aHue HEOOBIYHBIX BEIIEH U3 0COOEHHBIX MAaTEPUAJIOB.

B kauectBe mpuMepa HWHHOBAallMM U HCHOJB30BAHHMS HEOOBIYHBIX
MaTepuaJioB MOXKHO MPHUBECTH MNPOAYKIHIO (00yBb) HTANBIHCKOTO OpeHaa
LAMPERTI Milano, co3nanHyo U3 CBETOOTPAKAIOIIETO MaTEepHaia, CUSIOIIETO
npu nonaganuu ceeta. [Ipoaykuus npenacrasieHa B 2019 r. Ha BbICTaBKe
«TheOneMilano». «Mwvl cosmewyaem Mmooy u mexuonocuu, 61a200aps MOMY
COI03y MO2Yym NOJYYaAmbCsi NPOCMO HeB8eposimHble 6ewjUu, Hanpumep, canozu,
npouszeeoennvle U3 MKAHU, NOOOOHOU MOU, KOMOPAs UCNOAb3Yemcs OJis
U320MOGIeHUs JHcuiemos O0Js genocuneducmos. Ha nepeviii 632150 moocem
HOKA3amuvCs, Ymo 2mo O00blYHAs 20j02paghuyeckas MKAHb, OOHAKO CHOUM
nonacme Ha Hee APKOMY c8emy, KaK mKAHb 3acusiem, KaK 6 Myabm@uibmaxy», —
paccKasbIBalOT AU3aNHEPHI.

e CoTpyaHn4ecTBo:

— YMEHHuE au3aiiHepa pa30upaThCsl BO BCEX CMEKHBIX 007acTiX, YTOOBI
TO0OUTHCS ycIiexa B IPOJBIIKEHUN OpEHIa;

— yMeHHE OOBEIMHHUTHh B CBOCH JEATETHHOCTH MOMCK, UCCICIOBAHHUE H
MOJy (Hampumep, B MOJICIIUHTE).

e AjanTanus CTaporo:

— HCMOJb30BAaHUE  CYIIECTBYIOLIEH  HJEH,  KOTOPYIO  MOKHO
BUJIOU3MEHHUTH WU JOTIOTHUTH;

— ajanTaius paHee NpuaIyMaHHOTO B MOJIe HAa HOBBIM MaHep.

bpenn Yoko u3 fAnonun («WHITE Milanoy») npeaioxuin ciunmnepsl B

CTUJIE SAMOHCKUX TEHIl ¢ MeXOM U (POPMOM, MOBTOPSIONIEH YEIOBEYECKYIO
crony. QUSHINI na BeictaBke «SUPER» npoaeMoHcTprupoBanu pa3Hbie BUJIbI
TEXHUKUA JJI1 TPOUTPHIBAHHS MY3BIKH. BpeHI moka3biBaeT, 4TO IUIeephl U
KOJIOHKH MOTYT OBITh HE TOJIbKO ()yHKIIMOHATHHBIMH, HO U MPUBJIEKATEILHBIMHU.
[TepenoBbIM MOXKHO Ha3BaTh (DYHKIIMIO U3MEHEHUS 3BYYaHUS, TTO3BOJISIIOILYIO
HaKJIaJbIBaTh Ha CYIIECTBYIONIYI0 MY3BIKY pa3HOOOpa3Hble BCTPOSHHBIC
addextrl. HQuzaitnepsr Openna LOOM WEAVING u3 Apmenun («WHITE
Milano») npuMeHsIIOT TPaJUIIMOHHBIE MECTHBIE TEXHUKH JIJISI CO3J]aHuUs BElIEH.
Hampumep, TexHMKa KOBPOTKAuECTBA HCIIOJIB3YETCS ISl CO3MAHMS OJCHKIbI.
«Mb1 netmaemcsa coemecmums pyuHyo pabomy ¢ mpaouyusmMu u npeepamums
MO 80 UMO-MO MOOHOE U HOCUOeNbHOe» — JIENATCA ONBITOM JAHU3ailHepHl.
Uranssnckue pauzaiinepsl Openga Mario Portolano mnpunepkuBarotcs B
M3rOTOBJIICHUH TEPYATOK W3 HATypalibHOM Koxku Metoauku «old fashiony», u3
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MOKOJIEHUS B TIOKOJICHHE TMBITasiCh YCOBEPUICHCTBOBATH TPAJUIMOHHYIO
TEXHOJIOTHIO PYyYHOTO IPOU3BOACTBA B CEMEUHOM OM3HECE.

e Bomomenue uaeu:

— c1nocoObl BOILIOLIECHUS UJIEH B BelIax;

— YMEHHE BhIpaXXaTh CBOE BUACHHUE B KAKOW KOJUICKIIMH MTO-HOBOMY.

Huzaiinep utanbsiackoro 6perna Mario Caruana (« WHITE Milanoy),
CHEIMAM3UPYIOIIETOCS Ha MTPOU3BOJICTBE TPUKOTAKHBIX M3ACTUH /IS KCHIIMH,
MOAYEPKUBACT, UTO «Ou3auiHep OO0JIICeH YMemb Bblpadicamsv c8oe GUleHUe 8
Kadicool Kolekyuu no-Hosomy. Henv3s uz ce3ona 6 ce3on cozoasamuv eewju,
HU4eM He omaudarowuecs om npeovloyuux. menno nosmomy ouzatinep 00axicen
ObIMb OMKPLIMBIM KO 8CEMY U NOCMOAHHO NPOO0BAMb HOBOEY.

B cratbe mpezacraBieHa MOMbITKA OOpalieHUs K MPOPECCHOHATBLHOMY
OTBITY COBPEMEHHBIX AU3AaWHEPOB, MPEICTABIAIOMINX COOCTBEHHbIE OpEeHAbl Ha
MEXIyHApOJIHOM YPOBHE, B OTHOIICHUH K aHAIN3y TOHUMaHUSI KPEaTHBHOCTH.
CrenyeT OTMETUTh, YTO BUACHHUE MPAKTUYCCKUX CIICIUATMCTOB OTIUYACTCS OT
TPaIUIIMOHHON B MCHUXOJOTUU U APYTUX HayKaX TPAKTOBKH KPEATHBHOCTU Kak
CITIOCOOHOCTH K CO3JaHUIO0 4Yero-Jn00 HOBOIO, YHUKAJIbHOTO. JIaHHBIA CMBICT,
0€3yCJI0OBHO, MPUCYTCTBYET B XapaKTEPUCTUKE KPEATUBHOCTH, MPEAJIOKEHHOM
nu3ailHepaMM, OJIHAKO HE sABIsIeTCS mpeobnamamomuM. B noHunManue
KpEaTUBHOCTU MpodeccuoHallbl BKJIAAbIBAIOT LIENbIH KOMILUIEKC CMBICIIOB,
oOpasyromuii HeKyto cuctemy. Tak, qu3aiiHepbl BKIIOYAIOT B XapaKTEPUCTUKY
U3y4aeMOl CIOCOOHOCTH: YHUKAIbHOCTh KaK MCKPEHHEE CaMOBBIpAXKCHHE, HE
IPOTUBOpEYAIllee CHUCTEME OTHOILICHUH JMYHOCTH, MBIIUICHHE O KIHEHTE
(COBpeMEHHOM MOTpPeOUTENE C €ro MOTPEOHOCTAMM); OTKPHITOCTh MBIIUICHHUS;
OTpakeHHE COBPEMEHHOCTH, €€ ITy00KOe NOHUMaHUE U YyBCTBOBAHUE; CO3/IaHUE
HOBOTO TIPOJAYKTAa C Y4Ye€TOM Pa3BUTHUS HWHHOBAIIMOHHBIX TEXHOJIOTHIA;
COTPYJIHUYECTBO C JAPYTUMHU IpodeccuoHanaMu B cdepe MOIbl; ajanTanus
CTapoil uJeW pa3iIuYHbIMH CcHocob0amMH, HO HE MPOTHBOpEYa COOCTBEHHOM
JUYHOCTH. MOXKHO TIPENOJIOKUTh, YTO JaHHBIE XapaKTEPUCTUKH MOTYT
SIBIISITHCS CBOCOOPA3HBIMH yCIOBUSMU KOHKYPEHTHOCIIOCOOHOCTH U YCIIEITHOTO
pa3BUTHUSI TU3aHHEPCKOTO OpeH Ia.

B HacTtosmiee BpeMs TOAXOJ K HCCIENOBAaHUIO KPEaTHMBHOCTHU
OPUMEHUTEIBHO K KOHKPETHOMY BHUIY MpO(ecCHOHAIBbHON NeATeIbHOCTH
SBJISIETCS, 10 HAIIeMy MHEHMIO, MEPCHEKTUBHBIM, U MOKET CHOCOOCTBOBATh
Oonee T1ayOOKOMY TOHMMAaHUIO TpeOoOBaHW K mpodeccud U JUYHOCTH
npodeccroHalia B COBPEMEHHBIX YCIIOBUSIX.

58



Cnmcox aurepatypsl

1. Awumponosa JI. ., Kasuxun A. B., Jlewep O. B. ®opMupoBanue
KOMMYHHUKAaTHBHON KPEAaTHBHOCTH CTYJECHTOB By3a: OpraHU3allMOHHO-COJIEPKaTEeIbHBIN
komrioHeHT // IlepcmextuBbl Hayku W obOpazoBanusa. 2019. Ne 3 (39). C. 119-132.
Do0i:10.32744/pse.2019.3.9.

2.  banwxosa A. E. Tlcuxonorudyeckue acreKkThl Pa3BUTUS COIMAIBHOW KPEATUBHOCTH
ctynentoB // BectHuk ToMcKOro rocy1apcTBEHHOTO menarorndeckoro yH-ta. 2011. Ne 6.
C. 199-203.

3.  bapviwmesa T. A. KpeatuBaocts. Jluarnoctuka u pazsutue. CI16.: U3n-Bo PI'TIY um. A.
. I'epuena, 2002.

4.  Koponesa JI. IO. O ponu pa3BUTUS KPEaTUBHOCTHU B IPOLIECCE
dbopMUpOBaHUS KOHKYPEHTHOCIOCOOHOCTH  Oynaymux au3aiiHepoB //  BecTHHK
bamkupckoro yn-ta. 2014. T.19, Ne 4. C. 1580-1586.

5. Kynewosa A. A., /lemuoosa FO. J[. KpeaTUBHOCTh B Tporecce OOydeHUs au3aiiHepa
kocTioma // CoBpeMeHHbIe HayKkoeMkne TexHooruu. 2017. Ne 6. C. 128-133.

6. Jhooapm T., Mywypy K., Toposxcman C., 3enacnu @. Ilcuxoyorusi KpeaTUBHOCTH. M.:
Koruro-Llentp, 2009.

7. Ilonenv A. A. TeopeTuueckue MOAXOABI K TPAaKTOBKE COLUAIBHOW KPEaTUBHOCTH B
OTEYeCTBEHHON U 3apyOexxHoil Hayke // BectHux Hwmxeropoackoro yH-tra mm. H. W.
Jlo6auesckoro. 2015. Ne 4 (40). C. 96-103.

8.  Canyeonvyes B. IO. PazBuTne KpeaTHBHOCTH OyIyIIUX AW3aHEPOB KOCTIOMA: aBTOped.
aucc. ...K. nen. H. OpenOypr, 2011. 23 c.

o

Anynep E. B. Poccuiickas MHIYCTpUsS MOJBI: MpOOJIeMbl W TiepcrieKTuBhI // M3BecTus
Cankrt-Ilerepoyprckoro roc. 3koHoMu4eckoro ya-ta. 2019. Ne 4 (118). C. 90-95.

N. N. Gordienko
Saint-Petersburg State University of Industrial Technologies and Design, Russia, Saint-
Petersburg. Director of the Laboratory of Psychology and Communications in Fashion,
Candidate of Psychological Sciences, Associate Professor. E-mail: nngrd@mail.ru

REFLEXIVE EXPERIENCE OF CREATIVITY RESEARCH
IN PROFESSIONAL ACTIVITY

The article is devoted to the analysis of the different creativity aspects in the professional
activity of designers. We present the research results and specific of designers’ understanding
the creativity in fashion industry, implemented on the basis of the international exhibitions
“SUPER, "WHITE Milano" and "TheOneMilano" in the frame of Fashion Week 2019-2020 in
Milan. We have revealed the approaches to the content of creativity from the position of
professionals’ reflexive experience and modern requirements for the designer's activity in
fashion.

Keywords: creativity, designer, fashion industry, international exhibitions, designer brand,
design-thinking, creative environment.
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KOMMYHUKATUBHAA KOMIIETEHTHOCTb B UHIAYCTPUHU MO/1bl

KoMMyHMKaTHBHAS KOMIIETEHTHOCTD SIBIISIETCSI BAYKHBIM KOMIIOHEHTOM B Pa3BUTUU OpeHza B
uHaycTpun Moasl. HeaddexkTrBHas, KOHGIUKTHAST KOMMYHHKAIIMS HAHOCUT PEIYyTaIlMOHHBIN
yIIepd UMHUKY MOJIHBIX JTOMOB.

Knrouesnvle crosa: KOMMYHUKATHBHAS] KOMIIETCHTHOCTbD, KOPIIOPATHBHBIA UMUK, HHIYCTPHS
MOJIbI, OpEH/T, UHTEPAKIINS, KOH(JIUKTHI.

B coBpeMeHHOM o0OlIeCTBE KOMMYHHUKAIIMS SIBJISIETCS IOKa3aTesieM
aKTUBHOCTH U BKJIIOUYEHHOCTH OpeH/Ia B CUCTEMY B3auMOOTHOIIEHUH. HaycTpus
MOJIbI CO3/1a€T HE TOJIBKO HOBBIE 00pa3bl, HO BIMSIET HAa TO, KaK JaHHbIE 00pa3bl
OyayT (opmupoBaTh M pa3BUBAaTh JMYHOCTb, OOIIECTBO B ILIEJIOM, MO3TOMY
ATUYECKAasi COCTaBJISIONIAs, OTBETCTBEHHOCTb, (POPMUpOBAHME U pa3BUTHE
JIOCTOMHCTBA JIMYHOCTHU SABJISIETCSI pPEMyTAllMOHHBIM aKTUBOM OpeHja B
WHyCTPUHU MOJBL.

JUist  TO3UTHBHOTO BOCHPUSTHS  OOIIECTBOM, MPOQPECCHOHAIBHBIMU
rpyIIliaMd TBOPYECTBO OPEHJIOB B MHAYCTPUU MOJBI, HEOOXOIUMO MOCTOSHHO
YOPABJIATh NPOLECCOM KOMMYHHKAIUMU, KOHTPOJUPOBATh KOMMYHUKATHBHYIO
KOMIIETEHTHOCTh NEpCOHAJIa U JEMOHCTPUPOBATH OJIATOMPUITHBIA UMUIK.
PaccMoTprM HECKOIBKO IPUMEPOB, SIBISIOIIMXCS MMOKA3aTEIbHBIMU B Pa3BUTHH
KOMMYHUKATUBHOM KOMIIETEHTHOCTH W HWHTEPAKTUBHOCTh B JEATEIBHOCTH
U3BECTHBIX OPEHJIOB B MHYCTPUU MOJBI.

B 2011 romy B Ilapmxe npoumsomen uHUuAEHT ¢ J[xoHom ['anbsHo,
nocienytomniee ypoigpHeHue w3 Jloma Dior, rae on paboran ¢ 1996 rona.
OcyxaeHue OOIIeCTBEHHOCThIO, KOJIEraMH, TOJUTUBYACKUMH 3BE3/1aMHU, CYIbI,
mTpadsl, 0TMEHa psia moka3oB B [Tapuke u npyrux ropoaax. Jlumenue ["anbsHo
3BaHus kaBajiepa Opnena [louetHoro snervona (2012 r.), npuctaibHOE BHUMaHUE
IIPECCHI SBWJIOCH MPUMEPOM, KOTOPBIA 10 CHUX IOP BCIIOMHHAKOT KakK MpPHUMEP
pernyTalroHHOro yiepoa.

HNuTepBbro, koTtopeie BnociaeacTsuu aan JxoH ['anbsHO, NOKa3bIBaeT,
HACKOJIBKO CJIOKHO €My ObLIO aAalTUPOBAThCS B CIIOKUBILIECHCS CUTYallUu U €T0
npuzHaHue «S He yMmen TOBOPUTh «HET»», IIOKa3bIBAET OCO3HAHUE
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HEOOXOJMMOCTH U3MEHEHUH B MPAKTUKE B3aUMOJCHCTBHSI, CBOEIO OTHOIICHUS K
JIOJISIM, KJTMEHTaM, TTapTHEpaM 1o OU3HECy.

IIpakTuka KOH(IUKTHOU KOMMYHHKAIUU [I0Ka3bIBaET, 4TO
NPEACTaBUTENSIM KPYHHBIX OpEHIOB B HWHAYCTPUU MOl HEOOXOIUMO
MIPUCTAJIbHO CIIEIUTh 3a CBOMM MMU/DKEM M penyrauueil. B mocnenHee Bpems
cpencTBa MaccoBOM MH(OpPMAIlUK aKTUBHO OCBEIIAIOT KOH(DIIUKTHI, a MACCOBBIE
OTKJIMKH TIOKa3bIBAIOT COCPEAOTOUYEHHBIH MHTEpEC Y 00IecTBa K MPU3HAHHBIM
aBTOPUTETaM B MHAYCTpUM MOAbl. Tak Kak «aBTOPUTET» HEBO3MOXKHO
paccmartpuBaTh 0€3 yuyeTa COBOKYMHOCTH BCEX HWHTEPAKIH, TO OOJbLIOE
3HaueHue OyJIyT WMMETh TOCTYNKH HW3BECTHON JUYHOCTH W TMpEICTaBUTENEH
OpeHJa B MHAYCTPUH MOJbl, OTHOUIEHUE K KaKOW-IMOO CUTyallud U pEeaKilui,
npodeccuoHaNbHbIE  WHTEpPEChl W MOpajlbHble  IIEHHOCTH,  KOTOpHIE
JEMOHCTPUPYIOT HaJIu4ue WIH OTCYTCTBHE KOMMYHUKAI[MOHHOM
KOMITETEHTHOCTH.

[IpoGnema uMHUmKa U3BECTHBIX OPEHIIOB SIBISIETCS OJHUM M3 TJIaBHBIX
aCIeKTOB MHTEPAKIINH, I/I€ BayKHA 0OpaTHAas CBsI3b, OOHOBJICHHUE B BOCIIPUSATUH U
MO3UTHUBHOM HaCTpOE, KOTOPBIN BayKEH KaKk caMOil KOMIIaHUM, TaK U OOILECTBY B
neiaoM. B coBpeMeHHOM 0OIeCTBE, TNle Peau3yIOTCsl Pa3iuyHble CHOCOOBI
MyJIbTUIUIMLAPOBAHUS ~ MHPOpMalUMHA, K BeOymMM OpeHjaM ©  uX
NPEACTABUTENSIM MPEIBSABISIOTCS CEPbE3HbIE TPEOOBaHUS, MO3TOMY Ba)KHO
MOMHUTH O «(PUIBTPAX TOBEPUs», dPpPexTe KoHTpacTa u 3hPeKTe acCCUMUISAIIHY,
KOTOpbIE  Takke  OyayT  CBUACTENbCTBOBaTH O  KOMMYHHUKATHUBHOMN
KOMIIETEHTHOCTH.

CymiecTBytonye myOIMKaluu Mo MpoOsieMe UMHIKAa pa3HOOOpasHbl U
CBUJIETEIBCTBYET O TOM, YTO COIOCTABUTEIBHBIN MOAXO0J B €r0 pacCMOTPEHUH
OYEHb BaXKEH, TaK KaK J1a€T BO3MOKHOCTb CPABHUTh C OJTHOM CTOPOHBI TEKYIIHI
Y Pa3BUBAIOIIMKCA UMUK KOMIIAaHUH, C APYTOd CTOPOHBI CPABHUTH C UMUIKEM
KOHKYpeHTOB. Tak Kak IIOCTPOE€HHE HMHIKa SBJISETCS KOMIUIEKCHBIM
IPOLECCOM, TO BaXXHO MOHUMAaTh, YTO PACCMOTPEHUE HMMHUJKA JOJKHO OBITh
KOMIUIEKCHBIM, T€M 00Jiee 4TO UMUK KOMIIAHUU B MHIYCTPUHU MOJIbI JIOJKEH
paccmaTpuBaThes U 0a3MpOBATHCS HA KOMMYHUKAaTUBHOM KOMITIETEHTHOCTH.

3/1ech Ba)KHO OTMETHTD, UTO MOBEACHUE MEPBbIX JIMLI, TEM 00JIe€ JOIKHO
COOTBETCTBOBATh MHOT'OJIETHUM TPAJULIMSIM KOMIIAHUHU HE TOJIBKO 10 KaY€CTBY U
CTWIIO, HO M KOMMYHUKAaTHUBHOM KOMIIETEHTHOCTH C BHEIIHEH Cpeaoi.
®duitocodusi U3bICKAHHOCTH B HHAYCTPUHU MOJIbI IOJKHA OBITh HE TOJIBKO B CAMOM
MOJIHOM OpeH/, HO ¥ B €r0 KOMMYHHUKAIlMU, B OTHOIIEHUH K PELICHUIO JEJIOBBIX
BOIIPOCOB, IPUHIIUIAX, PEATU3YOIIMXCS B KOMMYHHUKALUU.
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KoMMyHUKATHBHYI0O KOMIETEHTHOCTh CJIEIYeT paccMaTpuBaTh Kak
COOTBETCTBHE KOMMYHUKATUBHOTO TOJBEJCHUS B KOHKPETHOW CUTYyaIluH, C
Y4E€TOM BCEX aCIEKTOB BOCIIPUSTHS, B3AMMOICHCTBHS 1 KOMMYHHKAITUH.

[Ipouiecc wHTEpakUMKW B HHIYCTPUM MOJIbI, YIPABICHHE pEMyTaluen
MPEACTaBIACT COOOW HEOTHEMJIEMBI W BaXHBIM 3JEMEHT KOHKYPEHTHOTO
peruMyIlecTBa KOMIIaHUU. PaccMaTpuBaTh penyTanyio MOKHO Kak KayecTBO
paboOThl KOMITAHWH, PEATU3AIUIO TPATUIIUNA U B3aUMOJCHCTBUE C TAPTHEPAMH U
NOTPEOUTESIMU, COOCTBEHHOMY TI€PCOHANy, CHJIBHBIM MEHEIKMEHT W
COIMaJIbHAsl OTBETCTBEHHOCTb. B CBsA3M ¢ AITUM, MMOKa3aTeIbHOU SBISICTCS
koH(pmukTHAas uctopus Dolce & Gabbana B Hos6pe 2018 1. B corcersix
NOSIBUJTUCh POJIMKH, BO3MYTHBIIME KUTAaHCKHUX MOJb30BATEIECH, U MOCTOSHHO
MOBTOPSOIIAsICA MHGOPMAIUSA O JaHHOM HWHIUIACHTE YCHUJIWIA TPUCTATBHBIA
B3IJISIT K KOMITAHUHM CO CTOPOHBI BCE MHTEPECYIONIUXCS: KOJIJIET, KYPHAIUCTOB,
001IeCTBeHHOCTH. V3BECTHBIC KUTAMCKUE aKTEPHI, MEBIIBI, TOMYJISIPHBIC TPYIIIIBI
BBIPA3UJIM CBOE OTHOIICHHE K JAHHOMY KOH(IMKTY W HEYJIOBJICTBOPEHHOCTD,
CIIOKUBIIIEUCA CUTYyallMe, YTO BIOCIEJACTBUM CTAJI0 MPENSTCTBUEM IS
COTPYJIHUYECTBA.

Uepes HekoTopoe Bpems 23 Hosi0pst 2018 1. coBnmaaeabilbl MOJIHOTO JOMa
Homenuxo onbue u Credano ['abbana 3amucain BUIEO0OpaAIlIEHUE, KOTOPOE
BBUIOKWJIM B  COIICETH, TJIE YETKO OO0O3HAYWIM CBOIO TO3MIMI0 K
MIPOU3OIICIIEMY, U3BUHIWINCH M MMOAYCPKHYIN 3HAYUMOCTh Pa3HBIX KYJIBTYD B
COBPEMEHHOM MHPE U OEPEKHOTO OTHOIIECHUS K HAM.

Crnenyer MOMHUTBH, UTO MyOJM4YHAsi MPOQPECCHOHAIbHAS NEeATeIbHOCTh
JOJDKHA JIEMOHCTPUPOBATh KOHCTPYKTUBHOE MApTHEPCKOE B3aMMOJCHCTBUE,
OTBETCTBEHHOE OTHOIIEHHWE K TPOUCXOMIAIMNM KOH(IMKTHBIM, YTOOBI HE
MPOBOLIUPOBATh (GpycTpupyromee U KOoHQIUKTHBIC cuTyaruu. CerogHs Kak
HUKOT/Ia HE 3HAHHWE HWCTOPHH, CTEPEOTHUITHOCTh MBIIUICHUS HE TOJHKO MOXKET
MOBPEIUTh UMUKy KOMITAaHWH, HO W HANPSIMYIO BIHSET Ha OW3HEC, CO3/aBas
MPEMNSTCTBUE ISl €TO PA3BUTHSL.

B aBrycre 2019 roga uranbssHCKMII MOAHBIN JOoM Versace U3BUHUICS 3a
¢byTOOIKM ¢ HEKOppEeKTHOM KapToi Kuras.
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VERSACE

™ — E =

ilan - ITALY Las Vegas - USA

h TRy Los Angi!e\ -USA
London - UK Miami - USA
Paris — FRANCE New York - USA
Brusells - BELGIUM Orlando - USA
Berlin - GERMANY Rio de Janeiro — BRAZIL
Dusseldorf - GERMANY Sao Paolo - BRAZIL

Lisbon - PORTUGAL Beijing - CHINA

Barcelona — SPAIN Shanghai - CHINA c'
Madrid - SPAIN Hong Kong - HONG KONG %
Atlanta — USA |-omm ,umpurm -
Hills - USA Macau - MACAQ
Beverly Hills (s : |
Seoul - SOUTH KOREA
Sydney - AUSTRALIA

Puc 1. ®yr6onku Versace

B npecce mnosiBunmace unHdopmaius, 4to bpeHn u JMYHO au3aiiHep
Honatemna Bepcade mpuHecan H3BUHEHUS 3a OMIMOKY. DyTOOJIKY CHSIA C
npogaxu. " HuKorma He XoTena MmpeHeOperaTh HAIMOHAIBHBIM CYBEPEHUTETOM
Kuras, nu mostomy s xoTena JIMYHO U3BMHUTHCS 34 TAKYH OIUIOIIHOCTh W 32
T00BIe TEepeKUBaHUs, KOTOPhIE OHA MOTJa BBI3BaTh', — Hamucana JloHarenna
Bepcaue B cBoem Instagram.» [1].

Nnnycrpus MOJIbI UMeeT MOILIHEUIITY O AMOILMOHAIBHY O
MPUBJIEKATEILHOCTh, YCWIMBAIOIIYIOCA C TOMOIIBIO JIESTEIbHOCTH CPEJICTB
MaccoBo HWH(OpMaIMKU, MOATOMY peakiys Ha MPOUCXOASAIINE HHITUICHTHI
JOJKHA  OBITh  MOJIHUEHOCHOHM, 3(p@deKTUBHOW, YTOOBI HE MOTEPATh
MPUBJICKATEILHOCTh CO CTOPOHBI  OOIECTBA, CHEIUAINCTOB Pa3IMYHBIX
OpTraHu3alnu, COTPYITHUKOB.

Ocennsaa Henensa monsl B Muitane B 2019 r. 3anmoMHMIACE HE TOJBKO
3 PEeKTHBIM 110y, HO U COMPOBOXIAIOIICHCS MPOTECTHOM aKIuenl MpsMo Ha
noauyme mnokaza Gucci. Mogens Aiima Tan-J/[>)koHC BbIpasuia HEAOBOJIBCTBO
4acThI0 HOBOM KOJIIEKIIMU Alieccanapo Mukene, Tie B OCHOBe oOpa3a ObLIn
B3SITBI CMUPHUTENBbHBIE pyOamku. Moiens mponuiack Mo NoguyMy C MOAHSTHIMH
pyKaMu, ITEeMOHCTpHUpYs Haamuch Ha naaoHsx «Mental health is not fashion»
(dymeBHOE 340pOBbE — 3TO HE MOJIA).

Peakmus nmocne nokaza B CMMUM He 3actaBuiia ceOs xnath. Aiima TaH-
JI>xoHC 00BSICHUIIA, UTO JJIT Hee 3TO 3HaUYMMas TeMa U €€ OTHOIIIEHHE 3aCTaBUIIO
MHOTHX 33JlyMaThCsl O MpodJIeMe.
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Puc 2. Monens Aima Tan-/Ixonc Ha moka3e Gucci B Munane B 2019 1.

Tak kak 3amIaHUPOBAHHOE BIEYATICHHE «HE OBUIO peann30BaHO», TO
pykoBoactBy  Gucci,  PR-cmemmanucram,  OpuUOuIOCh  MOMEHTAaJIbHO
OTpearupoBaTh, YTOObI COXPAHUTh UMEIOIINICA UMUK U PEMyTalri0 MOJIHOTO
JI0OMa, TaK KaKk BaXHO OBLIO MOKa3aTh OOIIYI0 MPUBEPKEHHOCTb U PEAKIHIO
PYKOBOJUTENEH K IIGHHOCTSM, BaXKHBIM Ui OpeHia. BaxkHo ObUI0 MOKa3aTh, 4TO
OTHOILIEHHE JIOO0ro COTPYAHHMKAa K MpoOsieMe SBISETCS 3HAUUMBIM M JUIs
pykoBozcTBa Gucci, yTo mpobiemMa He 3aMaTYUBAETCS U €CTh COOTBETCTBYIOLIAS
peaxiysi pyKOBOJCTBA, SBISIOLIMXCS IPOBOJIHUKAMHI KOPIIOPATUBHOTO MUMUJIXKA.
JlaHHBIN TpUMEp MOKa3bIBAET, YTO JJIS TE0OOT0 OpeHaa B MHYCTPUH MOJIbI, 1aXKe
OJIHOTO M3 M3BECTHBIX, Ba)KHA HE TOJBKO €ro MOMYJSPHOCTh, HO U COXpaHEHUE
JOANBHOCTA K OpeHay uepe3 TaKTUYHOCTh M OT3BIBUMBOCTH K IpoOieme,
HoJIIepyKaHUe TYMaHHbBIX LIEHHOCTE!, 3HAUMMBbIX JIJIsl K&K/I0T0 YjeHa KOMITaHUH.
PR-cnenuanucram KoMrnanuu, MeHeKMeHTY (Gucci MPUIIUIOCh aKTUBU3UPOBATD
UMUKE00pasyIofe pecypchl U KOMMYHUKATUBHYIO KOMIIETEHTHOCTH, YTOOBI
CTpaTernueckue IeIr KOMITAaHWW OBLIM JOCTHTHYTH M He Oblla moTepsHa
JIOSUTBHOCTB TTOTpeOnTENCH.

Ha Mmoii B3ru1s/1, BaXKHBIM aClEKTOM B Pa3BUTHH KOPIOPATUBHOTO UMHJIKA
U KOMMYHHMKAaTHUBHOM KOMIIETEHTHOCTH SIBJISIETCSI BO3MOXKHOCTH II€pCOHaja
BBIPA3UTh CBOE OTHOLIEHHE K MPOOsIeMe U OBITh «YCIBIIIAHHBIMY PYKOBOACTBOM,
4TO TIOKa3bIBaCT B Kakoil aTMocdepe, paboTaroT COTPYIHUKH KOMITAHUH, U KaK
UX MHEHHE BOCIPUHUMAETCS PYKOBOJACTBOM. B CBOIO ouepenb HE CTOUT
3a0BIBaTh, YTO €IIe OJHUM M3 0A30BBIX MPEIACTABICHUNA 00 MMHUIKE KOMITAHUU
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OyleT SBIATHCA OOIIECTBEHHOE MHEHHE O MOJHOM JOME, MO3TOMY Ba)XHO
BBICTPAMBaTh KOMMYHHUKAIMIO, OCO3HABaTh TEKYIEEe BpeMs M HW3MEHEHMS,
IPOUCXOSIINE B HEM, BbIpaOaThIBaTh MPUHIIMITUAILHBIE OLIEHKH U OIIPAB/IbIBATh
OKUJaHus 001ecTBeHHOCTH. OOOPOHHAs MO3ULMS 1aXKeE B CII0KHBIX HEIIPOCTHIX
CUTyalUsIX, 3aKPBITOCTh CETOJAHS SBISIOTCA IOKa3aTesleM He3(PPEKTUBHOTO
MEHEKMEHTA 1%} CTEPEOTUITHOCTH IIOBECHUS, TPaHCIUPYEMOU
IPEACTABUTEISIMU KOMIIAHUU.

Crparernueckoil 3a1a4yeil KOPIOPaTUBHOM KYyJbTypbl 1 KOMMYHHUKAUU B
COBPEMEHHOW HHIYCTPUH MOJbI JOJKHO OBITh MUHUMHU3UPOBAHHE CKPBITHIX
KOH(JIMKTOB MEXIY pPa3IMYHBIMU NPO(GECCHOHATIbHBIMU M HEPAPXUYECKUMU
IpynrnaMu B KOMIIAHUM, COAJaHCHPOBAHHOCTh KaK BO BHEIIHEH, TaKk U BO
BHYTPEHHEl KOMMYHHMKAllMM, BOCIPOM3BOACTBO JIYUIIUX TPaJAULHUA U
HaKOIUIEHHOT'O OMbITA B KyJbTYpPE IMOBEACHUS PYKOBOJACTBA U NEPCOHAIA.

Fashion coObiTHEe HE TONBKO [OJDKHO MPUBIEKATh BHUMaHUE, HO U
IOMOraTh  HajJaXWBaTh  KOMMYHHUKAIMIO,  TPaHCIHPOBAaTbH  yYPOBEHb
OTBETCTBEHHOCTH BCEX YYaCTHHKOB, (OpMUPOBATh OOIIMI YHHUKAJIbHBIH
KOMMYHMKAIIMOHHBIM (QoH. HeraTuBHas uHTEpakuus, OTCYTCTBHUE YETKOTO
OTHOUIEHUS K TpoOJeME MOXKET NPHUBECTH B MOCTENEHHOW JAMCKPEAUTALIMU
KOMITAaHWM, K CHIDKEHMIO JIOSUIBHOCTM y moTrpeduteneil. B cBsi3u c 3TuM,
MOHAA005TCSA yCUIINSA, YTOObl CHOBA BOCCTAHOBUTH UMMJIXK WJIM U3MEHUTH €r0 B
rja3ax nmoTpeouTeNnei.

Co3anve W noaJep)KaHHe MO3UTUBHOIO HMMHJ)Ka — MHOIOYPOBHEBAs,
uHPOpPMAIlMOHHAsT U CUCTEMHas paboTa, TIlle HHTEPaKIMs CO CpeICTBaMU
MaccoBOM MHGOPMAIUU SBJISETCS 3HAUMMbIM HAIpaBICHUEM, CIOCOOCTBYIOLIUM
obecnieunth 3P(HEKTUBHOEC B3aUMOJEHUCTBUE CO BCEMH 3aMHTEPECOBAHHBIMU
YYaCTHUKAMHU.

@opMupysl YHUKaJIbHOCTh OpeHJa, € MOMOIIbI0 KOMMYHHUKAaTUBHOMN
KOMIIETEHTHOCTH, HEO0OXOJAMMO pEeryJiipHO B3auMmojeiictBoBath co CMU,
peann30BbIBaTh BBICOKMH YpPOBEHb BKIIOUEHHOCTH JaXXe IPU  CIIOXKHBIX,
KOHQJIMKTHBIX CUTYyallUsIX, JIEMOHCTPUPYS COOJIIOJIGHUE OSTUYECKUX HOPM
KOMMYHUKAIIMM, KOPPEKTHOE PELIEHUE CHOPHBIX BOIMPOCOB, PEATNU30BBIBAS
COLIMAJIBHYIO KOPIIOPATUBHYIO OTBETCTBEHHOCTD.

CnHCOK HCTOYHHKOB
1. PHUA HOBOCTH, 11 aBrycta 2019r. ([laTa obpamenus 17 mapta 2020r).
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MCUXOCEMAHTHYECKHUI MOAXO0/
K UCCJIEJJOBAHUIO JUCKYPCA MOJbI

B crarbe npeacTaBieHsl ncciaeaoBanus GOPMHUPOBAHUS TUCKYPCa MOJIBI C TIOMOIIBIO METOIOB
AKCTIEPUMEHTAIBHON ITCUXOCEMaHTHKH.

Knroueesvie chosa: MoJa, JTUCKYPC, AKCTIEpUMEHTATbHAS MICUXOCEMAaHTHKA,
MICUXOCEMAHTHYECKHUI MOAXO0.

ConnokynbTypHBIH (PEHOMEH MOJIBI — OJJHO U3 CAMBIX HEOJHO3HAYHBIX U
MHOTOTPAHHBIX SIBJICHHN COBpEMEHHOM kn3HU. COOTBETCTBEHHO, TUCKYPC MO/IBI
UMEET CIIOKHYIO TIPUPOJTY, POXKAASCH HA TIEPECEUYEHUN ¢ MEIUUHBIM, HAyYHBIM,
pEKJIaMHBIM, UCKYCCTBOBETYECKUM, HICTOPUUECKUM U JIPYTUMH JUCKYPCAMH.

Jluckypc Mozibl (PYHKIIMOHUPYET IO COIMOJIOTUYECKON MOACIH, KOTOpast
paccmaTpuBaeT 00111eCTBO KaKk  TOMOJIOTHYECKYIO (coxpaHsoUy 1o
HEIPEPHIBHOCTH MPH IePopMaIiin) CTPyKTypy (COIManbHOE IPOCTPAHCTRO), TIE,
no MHeHuio [1. Bypsse, HEBO3MOXKHO BBIIEIIEHNE COIMAIBHBIX OOBEKTOB, HO
TOJIBKO MOJIEW — 30H COIMAIBHOTO MPOCTPAHCTBA, CBSI3BHOCTh BHYTPU KOTOPBIX
BblllIe, yeM Mexay HuMH [1]. ConnanbHOE MPOCTPAHCTBO B JAHHOM IMOJIXOMIE
ONpeaeNsieTCs] KaK CeTh — COBOKYIHOCTh COLMQIbHBIX aKTOPOB H
KOMMYHUKATHBHBIX CBSI3¢d MEXIy HHMH. TakuMmM 00pa3oM, TUCKYPC MOJIbI
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TPAHCIUPYETCS YE€PE3 CETh PEUUINPOKTHBIX OTHOLICHUHM — KOMMYHHUKATHBHBIX
CHUCTEM B COLHUAIBHOM ITPOCTPAHCTBE, TA€ UHAMBUIbI BBICTYIAIOT KAK «TOYKH
MIPUMBIKAHUS» 3JIEMEHTAPHBIX KOMMYHUKATUBHBIX aKTOB.

B nanHo#t comumonornuecko mojaenu (GyHKIIMOHUPOBAHUS JHUCKypca
MO/JIbI, OTIEJIbHbIE WHAWUBHUABLI IIPEJCTABICHBl KAK «TOYKHA TPUMBIKAHUSI
KOMMYHHUKAIIMH, a HE KakK JIIoAW, OOJIaJalollie Ype3BbIYAHO CJI0KHOM
TICUXUKOH. B CBSI3M ¢ 3TUM, MBI CUMTaeM HEOOXOIUMBIM JOMOTHUTH TY MOJIENb
«TOTIOJIOTUYECKON» MOJICIBI0 TMCHUXHKH, HW3BECTHOM B TCHUXOJOTHH Kak
«IKCIEPUMEHTAJIbHAS ICUXOCEMAHTUKAY.

Kak ormeuaer B. ®. IletpeHko, «B 3agayy NCUXOCEMAHTHUKU BXOIUT
PEKOHCTPYKIHUSI UHAUBUAYAIBHOW CUCTEMBbI 3HAYEHUH, YEPE3 MPU3MY KOTOPOU
MIPOUCXOIUT BOCIIPUATHE CYOBEKTOM MUPA, IPYTHUX JIFOJEH, caMoro ceds, a TakKe
W3yUCHHE €€ TeHe3uca, CTpoeHuss u ¢yHKuoHupoBaHus. l[lcuxocemaHThka
UCCIeyeT pa3auyHbie (OPMBI CYIIECTBOBAHUSI 3HAYCHUN B WHIUBHUIYTHHOM
co3HaHuu (00pa3bl, CUMBOJIBI, KOMMYHUKATUBHBIE W PUTYaJIbHBIC NEUCTBUS, a
TaK>K€ CJIOBECHBIC MOHATHUSA)» [2, C. 6].

TpamuuuoHHbIE  CTPYKTYPHO-(DYHKIIMOHANBHBIE  TPENCTABICHUS O
MCUXWKE, O0003HA4Yal0T €€ KaK COBOKYMHOCTh TICUXHYECKHX OOBEKTOB
(mpouieccoB, COCTOSTHUM, CBOMCTB). B oTiHMumMe OT 3TUX MpEeACTaBICHH,
MICUXOCEMAHTUKA OIKUCHIBAET CO3HAHUE KAaK MHOTOMEPHYIO TOMOJIOTHYECKYIO
CeTh 3HAYCHUHW — CYOBEKTUBHOE IMPOCTPAHCTBO KOHCTPYKTOB, B IICJIOM
COCTABJISIFOIINX «KapTy» JACUCTBUTENBHOCTHU («00pa3 mupa»). B cooTBeTcTBUH C
MPUHIUIIAMA CEMHOTHKH, CyOhCKTUBHBIC 3HAUCHHS MAPKUPYIOTCS CJIOBAMH, YTO
JlaeT BO3MOXKHOCTh HCCIEOBaHUS CyObEKTHBHOM CETH 3HAYCHHHN depe3
ONPEAECTICHUE MEPHI CBSI3HOCTH MEKYy KOHCTPYKTOPAMM.

OCHOBHBIM METOJIOM PEMPE3CHTAIIMN COJICP>KaHUs CO3HAHUS CYyOBheKTa H,
OJHOBPEMEHHO,  pPE3yJbTaTOM  MCCIEIOBaHUS B  DKCIEPUMEHTAIBHOU
MICUXOCEMAHTHKE, BBICTYMAET TOCTPOCHUE CYOBEKTUBHBIX CEMAaHTUUYECKUX
MPOCTPAHCTB. TepMHH «CyOBEKTHBHBIE CEMAaHTHYCCKHE ITPOCTPAHCTBAY
MOAYCPKUBACT CHEIU(PUKY TOCTPOCHHUS OTUX IPOCTPAHCTB, CBSA3AHHYIO C
MPOBEJICHUEM  TICUXOCEMAHTHUYECKOTO  HCCJEIOBAaHHWS  HAa  OTICIBHOM
UCIIBITYeMOM (WJIM TPYIIIE HMCIBITYEMBIX) M PEKOHCTPYKIHEH ero (ux)
WHIUBUIYyAIbHOW CYOBEKTHMBHOM CHUCTEMbl 3HAYEHHH, KOTOpas MOXKET
CYIIECTBEHHO OTJIMYAaThCS OT OOBEKTUBHOM —  SI3BIKOBOM  CHCTEMBI
oOmiecTBeHHOro co3HaHusl. CyObEeKTMBHBIE CEMaHTUUYECKHE MPOCTPaHCTBA
BBICTYIIAIOT  ONEPAMOHAIBLHOM  MOJICJIBIO  KAaTErOPHUAIBHBIX  CTPYKTYP
WHIUBUAYAIBHOTO M o0IecTBeHHOTO co3HaHus [3, C.58].
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TexHoJIOrMYeCKH 3TO  pealiu3yeTcsi KakK OLEHKAa  HCHBITYEMbIM
npeaiaraeMbiXx 00BEKTOB IO ONPECIICHHBIM ITPU3HaKaM. B kauecTBe mpu3HaKkoB
JUTSI OTICHKH MOT'YT OBITh MCIIOJIb30BaHBI KaK CTaHIapTHBIC HAOOPHI Map MOJSPHBIX
npuiaraTebHbIX (MeToauKa ceMaHTudeckoro nuddepenuuana Y. Ocryna) u
CaMOCTOSITENIbHO  c(POPMUPOBAHHBIE  MCHBITYEMBIMU  TMPU3HAKK  (METOA
«penepTyapHbIX pemerok» Jx. Kemnn), Tak u 1Bera, reoMeTpudeckue Gurypsl
Wi  u300pakeHWsi, C TOMOINBI0 KOTOPBIX HCHBITYEMbI  0003HAYaeT
MpEeabIBISIEMbIC eMy TTOHATHS (MeTo «1BeToBBIX MeTadop» U. JI. Conmomuna).

[lomydyeHHble  naHHble 00pabaThIBalOTCA €  MOMOIIBIO  METOJIOB
MaTEMaTUYeCKOM CTAaTUCTUKKM (MHOTOMEpPHOE INKAJIWPOBAHUE, KIIACTEPHBIM
aHalIu3) C LEJIbI0 MOJYYEHUS «MATPULbl MPHUBIEKATEIBHOCTHY» U «MATPHUIIBI
CXOJHBIX TOHATHIY. IlocienHsis COCTOMT M3 KOJMYECTBEHHBIX IOKa3aTeseu
CTENEHU CYOBEKTUBHOI'O CXOJICTBA KaXJOro OOBEKTa CO BCEMH JAPYTHUMH
obbekTamu [4].

B mamem wuccnenoBaHMM 1O METOAMKE «IIBETOBBIX MeTadopy,
pazpaborannoit U. JI. ComoMuHBIM, TIOMHMO TIOHSTHH, XapaKTEPU3YIOIINX
pa3Hble BUJIBI JCSITEIBHOCTH, MOTPEOHOCTH, >KM3HEHHBIE IIEHHOCTH, SMOIIUH,
JII0JIeH, BpEeMEHHBIE MEPHUOJbI U COOBITHS, MbI BBEJIU TAKXKE MOHITHE «MOJIay,
4yTOOBl MPOCIEAUTh €€ PACIOJIOKEHUE Cpeau OOBEKTOB CpaBHEHUSA B
CEMaHTUYECKOM IPOCTPAHCTBE PECIIOHIEHTOB.

OMmnupudeckord 0a3oil sl MCClAeAOBaHUS TMOCHyXujaa BbiOopka u3z 50
ctynentoB (13 myxxumn u 37 >keHmuH), oOywatomuxcs B CIIOIY, BIID,
CIIOI'VIIT/I mo HampaBiIeHHUSM BOCTOKOBEJCHHE, (DHUIIOIOTHS, SKOHOMHKA,
MOJIUTOJIOTHS, >KYpHAJIUCTUKa, Bo3pacT oT 18 mo 26 ner. Ilo pesynpraram
IpeICTaBIICH OOLIMI aHAJIU3 MO BHIOOPKE, U CPABHUTEIIbHBIN aHAIU3 MO MOy U
Bo3pacty. MUccnenoanue npoBoauiiock B mae 2020 roxa.

Pesynbratel B 1E€NOM 1O BBIOOpPKE TOKAa3ald, YTO CTYACHTHI
OpPUEHTUPOBaHBI OoOJbIIe Ha Oyaymiee, HYXIAOTCI B CTaOUJIBHOCTU W
YBEPEHHOCTH, B CEMEHWHBIX W MEXKIUYHOCTHBIX OTHOIICHHsIX. HaubOomee
MPUBJICKATEIBLHBIM TOHSTHEM I CTYJIEHTOB SIBJSiETCS oOpa3 cels, a Takxke
oOI1eHue, ycrex, 310poBbe U CBOOO/IA.

Haubonee oTBepraeMbpiMu TOHSATHUSIMHU SIBIISIOTCS BJIACTh, TIYMOCTh, a
TaKke 00JIbIllas YacTh HETATUBHBIX YMOIIHIA.

[ToHsiTHE MOJBI B CEMAHTUUYECKOM IMPOCTPAHCTBE OOIIEH CTYJIEHUYECKOMN
BBIOOPKH 3aHUMAET HEUTPAIbHYIO MO3UIIMIO.

WNHTepecHbl pe3ysibTaThl CPABHEHMS TICHXOCEMAHTHUECKUX IOKa3aTenen
0 TIOJTy, MEXAY CTyJAeHTaMu U cTyjeHTKaMu. CeMelHbIe IEHHOCTH BaXKHBI IS
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o0eux rpymnm, Kak ¥ Tema 340poBbsi. CaMOOIIEHKa CTYyI€HTOK HIKE, 3HAUMMbIM
JUIST HUX SIBIIAETCS YCIIEX, OOIIeHHWe, CTa0WIbHOCTh M cBoOoma. Ilpu stom
CTYJEHTHI O0JIbIlIEe CKJIOHHBI [yMaTh O Oy IyIllieM, €CTh MOTPEOHOCTh B IOBEPUU U
JOOBH.

B kapTtuHe MHpa CTYJIEHTOK MOJAAa aCCOUMUPYETCS ¢ OECHOMOIIHOCTBIO.
becnioMoniHOCTh, B CBOIO OYepellb, CO CIa0OCThIO, COMHEHHUEM, IEYabl0 U
Heynauei. B co3HaHuMM ke CTYyAEHTOB MOJa CBf3aHa CO CBOMM OyIyIIuM,
panocThlO, MPEACTABICHUEM O KEHIIUMHE (B TOM YHUCIE C O0pa3oM KEHbl U
MaTepu), CEKCOM, JIFOOOBBIO U CBOUM HJI€aIbHBIM .

Pesynbrarel cpaBHeHMs mnokasaresieid mo Bo3pacty 18-20 m 21-26 ner
JEMOHCTPUPYIOT, YTO CTYJIEHTHI OOEUX BBIOOPOK C ONTHUMH3MOM CMOTPST B
Oynyiee. CTyIeHThI MJa1Iei BIOOpKU Oosiee yBEpEeHbI B ce0e, OpUEHTUPOBAHBI
Ha CTAaOWUJIBHOCTh U TPAJMLMOHHBIE LEHHOCTH. Takke OHM HYXKIAIOTCS B
JOBEpUHU, JIOOBHM U J00pOTE; CTpeMsITCsS K YCIeXy, Kapbepe M 3apaboTKy.
CryneHTsl crapiieid BbIOOpKH 21-26 €T UCHBITHIBAIOT TMOTPEOHOCTH B
MOJIOKUTEIBHBIX 3MOLMUAX, HYXKIAIOTCS B YBEPEHHOCTM W B CTpATEruu s
camMopa3BuTusi. B TO ke BpeMs OHM CTpeMATcs K cBoOoOjae, YyCHexy H
OpPUEHTUPOBAaHbI HA MOJIYYEHUE 3HAHUU.

Mopna B ceMaHTHYECKOM MpOCTpaHcTBe BbIOOpKH 18-20 ser cBsizaHa ¢
NPEACTABICHUSIMU O MaTepu M JIIOOBU, a TaKXKe C MOHATUSIMH pPAOOThl U
3apabotka. [IpencraBinenue o Mojie B KapTUHE MUpa BIOOPKHU 21-26 5et cBsI3aHO
C COMHEHHUEM, BJACThIO, NI€YaJIbl0, OECIIOMOIIHOCTBIO. A TakXke ¢ OO0JE3HBIO U
BOWHOM.

Uccnenoanue npoBoawiioch B curyanuu nangemun Covid-19, xotopas
co3fasia JOMOJIHUTENbHbIE AUCKYPCUBHBIE TMOJISI B COLMAIBLHOM IMPOCTPAHCTBE,
YTO HE MOIJIO HE OTPA3UThCS HA KapTHUHE MUpa PecroHAEHTOB. C TOUKU 3peHUs
9. Jlakino u L. Mydd, auckypcel O0proTcst 3a co3/laHKie 3HaueHusl, 1 3Ta 0oprOa
IMPUHU3BIBAET BCIO 00JacTh coluaibHOro. «OTnpaBHas TOUKa TEOPUHU JUCKypca
COCTOUT B TOM, YTO JUCKYpPC HE MOXKET ObITh CHOPMHUPOBAH MOJHOCTHIO U
okoHyaTenbHo. OH Bcerja HaxXOJIUTCS B KOH(JIUKTE C APYTHMHU JUCKYypCaMH,
OPETeHAYIOIMMI Ha TO, YTOOBI MO-APYroMy OIpPEAENsATh PeaJbHOCTh U
YCTaHaBJIMBATh JPYTU€ MPUHIUIIBI COLMAIBHOMN MPAKTUKW» [5, c. 91].

[Ipu noaBeI€HUM UTOTOB MOJTYYEHHBIX PE3YJIbTATOB MOKHO CKa3aTh, YTO B
CEMAHTUYECKOM MPOCTPAHCTBE MOJOJEKHON ayAUTOPUU JUCKYPC MO/IbI
MPEACTABIEH HEOAHO3HAYHO, YTO JEMOHCTPUPYIOT CIEIYIOIINE BHIBObIL:

1. CTyneHTHI-IOHOIIM XapaKTepU3yIOTCsl 601ee ONTUMUCTUYHBIM
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OTHOLUEHUEM K OyaylIeMy, CBSI3bIBas IPEACTABICHUE O HEM HE TOJIBKO C CEMbEM
U Kapbepoil, HO U ¢ UHTEPECHBIM 3aHITHEM, JIIOOOBbIO, O0ILIIEHNEM U MOJOH. B
[IEJIOM OHU PacCMaTpHUBAIOT OyAyllee Kak MHTEPECHBIA M PaJOCTHBIN Mepuoj
CBOEM kM3HU. B TO ke BpeMsi CTyI€HTKH MIPUIAI0T MEHbILIEE 3HAUEHUE HAZEXK1aM
Ha Oyayliee, OTOXKAECTBIIASA €r0 KaK CO CBOUM HAaCTOSAIIUM, TaK U € IPOILIBIM.

2. CryAeHTKH IO CPAaBHEHUIO CO CTYJIEHTAaMH XapaKTEpU3YIOTCSI MEHEe
BBICOKMM YPOBHEM CaMOOLICHKH, B MEHBIIEH CTENEHU YAOBIETBOPEHBI CBOEH
JUYHOCTBIO, IPEJICTaBICHNUE O ce0e OHU CBA3BIBAIOT C CEMbEHl, IE€TbMHU U CO CBOEH
TFEHJACPHOM MPUHAJIEKHOCTBIO, B TO BpEMS KaK CTYACHTbl CKJIOHHBI
uean3upoBaTh ce0s, acCOUMUPYIOT ce0S Cco CBOeH cembel, paboToM,
UHTEPECHBIM 3aHIATHEM, JTF0OOBBIO, CEKCOM U MOJIOM.

3. B mpeacTaBieHUM CTYJEHTOB MEAMUIIMHA SBJISETCS MEPCHEKTUBHBIM,
MO3UTHUBHO OKPALIEHHBIM MOHATHEM U ACCOLMUPYETCS KaK C CeMbei U paboToil,
Tak U ¢ o0pa3oM ceOsi, UHTEPECHBIM 3aHSITHEM, JIIOOOBBIO, CEKCOM U MOJIOH.
CTyneHTsl, B OTJIMYME OT CTYJEHTOK, paCCMaTPUBAIOT MEAUIIMHY KaK MOJHOE U
TPEHIIOBOE SIBJICHHE, MPUCYTCTBYIOIIEE B OCHOBHBIX cepax xu3Hu. B kapTune
MUpa CTYIEHTOK MEIULIMHA CBSA3aHa JHILb C MEIUKAMEHTAMHU.

B 3akitoueHre oTMETUM, YTO MpeAJiaraeMblil MOIX0 ISl UCCIIEJOBAHUS
COLIMAJIBHO-TICUXOJIOTUYECKHUX u WHIUBUTYy QIbHO-TICUXOJIOTMYECKUX
0COOEHHOCTEN HOCUTEINIEH TOTO MJIM MHOTO JUCKYPCa MOJIbI TO3BOJISIET HE TOJIBKO
U3y4yaTh 0COOCHHOCTH OBITOBaHUS IUCKYpCa B UHIMBHIYaIbHOM U TPYIIIIOBOM (B
CMBICJIE MaJIbIX TPYII) CO3HAHUU, HO U MPUTOJIEH AJISl POSKTUPOBAHUS HOBBIX
JTUCKYPCUBHBIX MOJIEH B chepe MOJIBI.
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ITPOLIECCHI ®OPMHUPOBAHUS MO/IbI
M1 EE BJIMSTHUE HA IICUXOJIOT'AIO JETEN

B CTaTheC paCCManI/IBaeTCH BJIIUAHHUEC MOJBbI HA IICUXOOMOIIMOHAJIBHOC COCTOSITHUC pCGGHKa oT
poxaenus 1o 3 net. [IpuBoasTCs pe3ynbTaThl aHAIN3a BO3IEHCTBHS BEIOPAHHBIX JUIS IETCKOM
OJICK/IBI IIBETOB HA MICUXMYECKOE COCTOSTHUE peOSHKa.

Knrwoueswie cnoea: ncuxonorus 1peTa, IiBeTa B ICTCKOH OJI€xK /1€, Icuxonorus aereit ot 0 mo 3
JIET, TICUXOJIOTHS MOJBI.

OrpoMHO€ BIIMSIHUE HA KU3Hb YEJIOBEKA OKA3bIBAET OJEXKA, KOTOPYIO OH
HOCUT. Bce, 4TO HammcaHO Ha OJEXKIE, B KAKOW LBET OHA OKpalleHa, KaKou
OPHAaMEHT WJIM PUCYHOK Ha HEE HAHECEH, HAJaraeT OTIIEYaTOK HA MCUXUKY. Eciun
C TIOMOIITLI0 HAHECEHHOTO Ha OJIC Y PUCYHKA WJIM OCOOCHHOM IIBETOBOM FraMMBI
MOYKHO CKJIOHUTBH Y€JIOBEKA HA CBOK) CTOPOHY, 3aCTABUTH €0 MPHUHATH HYKHOE
HaM PEILIEHHE UJIH K€ BBITIOJIHITh HEOOXOUMbIE KOMaH bl Ha MOICO3HATEILHOM
YPOBHE, TO MOKHO IIPEIIIONIOXKUTh, KaK BIUICT BCE BBILICIIEPEUUCICHHOE Ha
MICUXO0AMOITMOHATIBLHOE COCTOSIHUE PeOCHKA.

PebGenka, KOTOPHIi e111e TOJIbKO HAaUMHAET pa30upaThCs, YTO K UeMYy B ’TOM
MHUpE, KOTOPOMY POJIUTENH, HauyWHas C JCTCTBA, MPUBUBAIOT HEOOXOIUMBIC
HABBIKM W BKYCHI. BriusiH1e 11BeTa on1exk bl KojoccanbHo! Pa3Butre pebenka ot
MOMEHTA TIOSIBJIEHUSI Ha CBET U JI0 3PEJIOCTH €CTh (POpMUPOBAHHUE €r0 KaK ujeHa
00IIeCTBa, MPOIIECC CTAHOBJICHUS KaK JIMYHOCTH. B x0/1€ opMupoBanus pedeHka
MPOUCXOIUT U MPOLECC PA3BUTHUA €TI0 MCUXUKHU, CO3HAHUS — OT 3JIEMEHTAPHBIX
dbopM oTpaxkeHus, TPUCYIIMX MIAACHILY, JO Pa3BUTHIX (HOPM CO3HATEIHLHOIO
OTPaXXEHUsI  JACUCTBUTEIIBHOCTH, CBOMCTBEHHBIX  B3POCIOMY  YEJIOBEKY.
CoBpeMmeHHass JeTCKasl OJEXJa CTPOUTCS HAa NPUHIUIIAX COrJIACOBAHUS
YTWIMTAPHON M ACTETHYECKOW (PYHKIMNA, OJHOBPEMEHHO YIOBIETBOPSISI
OMOJIOTMYECKHUE B COLIMAIIbHBIC MTOTPEeOHOCTH [1].
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OnHoit u3 chep, KOTopasi peryJIIPHO BOCTIONHSIET CTPEMIICHUE YeJIOBEKa K
HOBOMY W YyJIHMBHUTEIBHOMY, SBIA€TCS Moja. Moga — 3TO TO, YTO MOCTOSHHO
U3MEHSETCS, U B TO JK€ BPEMsI OCTAeTCS HEM3MEHHBIM B CBOCH M3MEHUYHBOCTH.
CoObITHS U3 MUPA MOJbI, U MOCTOSIHHO BO3HHUKAaWOIIME, U (HOpMUPYIOIIHUECS
HOBBIE€ TEHJICHLIUUA MOJbI, TOJOTpeBatOT HHTEpec. Ce30HHBIE HEIETU MOJIbI 1AI0T
BO3MOYKHOCTh OIIYTUTh BESIHUS U ONpoOOBaTh HOBbIE 00pasbl. Bece 31O nenaet
JII0JIeH 3aBUCUMBIMU OT MOJIbI U €€ BO3MOKHOCTEH [2].

Henw3st cBOaUTH H3y4eHHE MOBI TOJBKO K ACTETHUYECKOMY (DeHOMEHY, YTO
MOKET MPUBECTH K BBHIMIAJCHUIO W3 TIOJS 3PEHHS MHOTHUX OCOOEHHOCTEH ee
npupoasl U QyHKIMoHUpoBaHus. [Ipuposie MOABI CBOWCTBEHHBI: PEISTUBU3M,
HUKINYHOCTb, HUPPALMOHATILHOCTh, YHUBEPCATBLHOCTh. MoOja BBICTYIAET Kak
BHeIIHEe O(OpMJICHHE BHYTPEHHErO0 COJACpP)KAHUS OOIIECTBEHHON KU3HH,
BbIpaXkass ypOBE€Hb W OCOOCHHOCTHM MAacCOBOI'O BKycCa JaHHOIO OOIIECTBa B
KOHKpeTHOe Bpemsa. K (yHKOHSIM MOJBI MOYKHO OTHECTH €€ BO3MOXHOCTH
KOHCTPYHUPOBATh, TPOTHO3UPOBATH, PACTIPOCTPAHITH U BHEJIPATH ONPEICTICHHBIC
IIEHHOCTH ¥ 00pa3ibl oBeACHUS, (POPMHUPOBATH BKYChl CYOBEKTa U yIPABIISTH
uMu. Mojia JOTOTHSAET TPaAUIIMOHHbBIE (POPMBI KYJIBTYPBI U€pPE3 UX IPEIOMIICHHE
COBPEMEHHOCTBIO, U KOHCTPYHUPYET Ha 3TOM OCHOBE HOBOE OKPY KEHHE UeJIOBEKa
U ero camoro. Mojia BeICTYyNaeT Kak OJHO U3 CPEACTB COLMAIM3ALIUNA: MOJIa KaK
noApakaHue JaHHOMY 00pa3ily «yJOBJICTBOPSIET MOTPEOHOCTH B COLMAIBHOM
omope, JlaeT BceoOIee, OOUIECMPUHATOE» OJAMHOKOMY 4YenoBeKy. Eme omHoi
byHKIMEH MOJIBI IBIIIETCS (DYHKIIHS COIIMAIbBHON MapKUPOBKH, UACHTU(DUKAITIH,
JUCTAHIIUPOBAHMUS.

I'. 3umMmens [2] cuuTan MOAY KIACCOBBIM SIBICHHEM: MOJA Pa3IMYHbBIX
COIlMAJIbHBIX  CJIO€B Bcerjga pasznuuHa. «KocmomonmutuuHasy — QyHKUUS
COBPEMEHHOM MOJIBI 3aKJIFOYAETCS B €€ TCHICHIINH K COMKCHHUIO U PA3MBIBAHUIO
HAIlMOHAIBHBIX CTHJIEH HA OCHOBE MAacCCOBOW KYJIbTypbl M YHHUBEPCAJIHLHOTO
cTuiIsl. MOYKHO TOBOPUTH U 00 SKOHOMHYECKOW ()YHKIIMHA MOJIbI, CBI3AHHOMU C €€
JTUHAMU3MOM: MOJia omepekaeT (U3MUYECKHl M3HOC TMpeaMeTa MOPaIbHBIM W,
CJIeIOBaTeNbHO, O00ECIeUYnBaeT MPOMBIIUICHHOCTh CIPOCOM Ha  HOBOE,
MOCTOSIHHO pacuuiias pbiHOK i1 cObiTa. CoBpeMeHHas MoOjJa UMeEET JIBe
CyIIECTBEHHBbIE OCOOeHHOCTH: Moja 19-20 BB. mpencTaBisieT co0oit
CHUCTEMaTHYECKUEe, OPTaHN30BaHHbIE, MacIITaOHBIC TpaHC(HOPMAITUK BHEIITHETO H
BHYTPEHHETO MHUpa JTUIHOCTH, PUTM CMEHBI CTHJICH B COBPEMEHHOM MOJIe PE3KO
BO3pOC.

[Io Bompocy crnenudukd MEXaHU3MOB PACHPOCTPAHEHHUS  MOJbBI
OONBIIMHCTBO ~ HCCIIEIOBATENC  BBICKA3bIBACTCSI 33  BEIYIIYIO  pOJIb
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ncuxojornuecknx (aktopon: mnoapaxkanue (I'. JleboH), cTpemiieHne K
cobcTBeHHOMY Benmunio (3. Dpeiin), «okemaHue ObITh 3HAUUTEITLHBIMY)

(. Hprom), obOperenue cormanbHo omopel (I'. 3ummens) [2]. Hapsmy c
BBIIIENIEPEUNCICHHBIMU (PAKTOPAMH YKa3bIBAIOT €IIE U HA MAaCCOBYIO MPUBBIYKY,
Ha TO, YTO MOJA BBICTyNAeT KakK OLICHWBAIONIAs W MPEANKCHIBAIOIIAS CHUJIA.
D HEeKTUBHOCTH MPOSBICHUS MOJOOHBIX (PAKTOPOB 3aBUCUT OT KAY€CTBa CPEIb
JIEUCTBUS MOJIBI: TUHAMHU3Ma Pa3BUTHUS OOIIECTBA, TOTOBHOCTH K M3MEHCHUSM,
BOCITPUMMYHMBOCTH K HOBOMY U T.I [2].

B Bonpoce BiMsHHS MOJIBI HA IETCKYHO IICUXOJIOTUID, HECOMHEHHO, CTOUT
00paTuTh BHUMAaHHE HA IIBETOBYIO TAMMY W3JIEIUHN TSI IETeH OT POKICHHS U JI0
Tpex JieT. [[BeTa BIMAIOT HAa HEPBHYKO CUCTEMY YEJIOBEKA, €r0 HACTPOCHHE,
37I0pOBbE M Jaxe MOCTynku. HyHO 3alyMbIBaThCsi 00 ATOM, KOTJa MOKyIaemM
000U 11 AETCKOW WM OICK Y JJ1s1 HamuX AeTei. [[paBuibHbIN BHIOOD IIBETOBOM
raMMbl MOJXET YCIOKOUTh BO30yAuMOro peOeHKa U aKTUBU3UPOBATH
crioKoitHoTO. J[J1s TpeBHEro YyeaoBeKa TEeMHO-CUHUH 1BET He0a CUTHATU3UPOBA
O HACTYIUICHUM HOYM — BPEMEHH OTIbIXa U CHA. SIPKO JKENTBIN CBA3BIBAJICS C
COJIHIIEM, BCEJISJI HANEXKIy M 3acTaBisul paborath. KpacHbI, IBET KpOBH,
TOBOPUJI O HEOOXOJAMMOCTH MOOWMJIM30BATHCS JIA 3alllUThl WM HaIlaJleHHUS.
[Tpouwnu croneTusi, HO B KaXJ0M W3 HAC KUBbI 3T ACCOIMALINH.

MO’KHO BBIAEIUTH YETHIPE OCHOBHBIX LIBETA: CUHUMN, 3€JICHBIN, KPACHBIN U
*KenTbld. CHHUN CUMBOJIM3UPYET CIIOKOMCTBHUE, YAOBIECTBOPEHHOCTh, HEXKHOCTD
Y IIPUBA3AHHOCTD. 3€JICHbI — HACTOMYUBOCTh, CAMOYBEPEHHOCTD, YIIPSIMCTBO U
caMmoyBaxeHue. KpacHbli — CUITy BOJIM, AKTUBHOCTb, arPECCUBHOCTD. JKeNThIi —
CTpeMJICHHE K OOIICHHUI0, JII0003HATEIBPHOCTh, BECEIOCTh. KpacHBINH IBET
B0O30y>K1aeT. Eciin Ha HETO JI0JT0 CMOTPETh, YUaIllaeTCsl MyJIbC U MOJACKAKHUBACT
KpoBsiHO€ JnaBieHue. CHHMMW W 3€JEHbIM IBETAa yCnokauBawT. [lcuxosmorm
CUMTAIOT, YTO SIPKUU LBET OAECKIbl YJIY4dIIaeT HACTPOCHHE, a YEPHBIM —
HACTPAMBAET YEJIOBEKA HA CAMOAHAJIN3 U 33 yMUYNBOCTb.

MuitaneHup! ke, B CBOIO O4YEPEAb, NPEAIIOYUTAOT UBET OJCK/Ibl MAaTEPH.
Cy1iecTByeT MHEHHE, YTO HOBOPOKJICHHBIE BUISAT MUP B YEPHO-OEIIBIX KpacKax,
Ja emie «BBEpX HoraMm». PeOeHOK pasznuyaeT I[B€Ta C POXKICHUS W BUIUT
HOPMAJIBHO, HE B NIEPEBEPHYTOM BHE. HO moka OH HaXOauTCs B MJIaICHYECKOM
BO3pacTe, JJIsl HETO BCE K€ BaXKHEN TAKTUIIbHBIE Oy IeHHs. UTo KacaeTcs 1BeTa,
TO MaJICHbKUE JIE€TH MPEANOYUTAIOT LIBET OJAEKIbl Marepu. MaTh (popmupyer
BKYC y peOeHKa, M0ATOMY i HaJlo 00paTUTh BHUMaHUE Ha TO, YTO OHA HOCHUT, 3TO
HE MaJIOBXKHBIN (DaKTOp B CTAHOBJICHUH MICUXUKHU peOEHKA.
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Manenbkue neTd He o0OpamaroT BHUMaHHS HAa TO, BO UYTO OJETHI.
[Tonpacras, pebeHok Bce OoObllle HAaYMHAET pEarupoBaTb HA CBOU HaPSIbL.
MHorpga TpexjeTHUH Kpoxa YCTPaWBacT HEMBICIMMBIM CKaHJAJ, 4YTO XOYET,
HaIlpUMeEDp, IOMTH B TOCTU HE B CUHEM, a B OPAHKEBOM CBHUTEpE. JleTsaM HpaBATcs
sapkue kpackd. OHU JTHOOAT KpacHbIM, MaJIMHOBBIM, JKEJITHIA IIBETA. YUEHBIC
II0JIAraroT, YTO B TEIUIOE BpeMs roja JETH OTAANT NPEINOYTEHHUE XOJOJHOU
[[BETOBOW TaMMe, a 3MMOi — Ha000pOT. MaJIeHbKUM JIETSIM HE HPaBsATCS YEPHBIH,
Cephl, KOPUYHEBBIM MOTOMY, YTO OHH ACCOLMHUPYIOTCA Y HHUX CO 3JIBIMH
NepCcoOHaXaMH MYJIbTQUIBMOB M CKa30K. MHOTHME Mallblllii HaCTOPOKEHHO
oTHOCSTCS K (uonetoBomy. [loaTOMy yuuThIBaiiTe 3TO MpU BHIOOPE IETCKOM
OJICKIbI.

Pogurensm cToWT OneBaTh CBOMX AETEW HE MPOCTO NMPAKTHUYHO, HO M
KpacoO4HO, 3aMETHO, MPUBJIEKATEIbHO. BaXkKHO yUUTHIBATH TEMIIEpAMEHT PEOCHKA,
Korja noadupaenib eMy rapaepo0. Jlydiie natb peOeHKYy caMoMy BbIOpaTh, UTO
OH XOYET HAJIETh HAa TO WJIM HHOE MEPOITPUATUE, U KAKOTO [IBETA OH XOUYET KYIHTh
cebe konrotku win ¢yToonKy. Tak y pedeHka hopMupyercs He TOIBKO BKYC H
IIEPBOHAYAJILHOE MOHATHE O CTWJIE, HO Y IIOHMMAHUE, YTO €r0 MHEHHUE BAXKHO, U
OHO yuuThbiBaercs. [loHMMaHHWe, YTO TBOE MHEHHE BaXHO, JAET IMPABHIIBHOE
(dbopMHpOBaHUE CAMOOLIEHKH YeloBeKa. PEOEHOK pacTeT yke B MHOI cpefie, — Iie
€ro LEHAT, JIIOOSAT W YYUTHIBAIOT €ro MHeHue. Bo B3pocioM Bo3pacTe 3TO
IIOMOXET €My MPEOA0JIEBATh CTPECC U CIPABIATHCS C PA3JIMYHBIMUA CUTYALUSIMHU
JIerye, 4eM CBEPCTHUKAM.

B. A.®umuH, D0KTOp OHOJIOTHYECKHX HAyK, JUPEKTOP MOCKOBCKOTO
neHTpa « Buieoskonorus» cunraer, 4To BEUIU U3 TKAaHEW B MOJIOCKY, KJIETKY WIH
TOpOIIEK, OCOOEHHO B YEPHO-0EJIOM COYETAHWH, BBI3BIBAIOT pa3/IpaXKeHUE U
OKa3bIBAIOT arpeCCUBHOE BO3JEHCTBUE HA 4YEJIOBEUECKUM rna3. Pazmpaxkaromme
UMITYJIbChI TOCTYIAIOT B MO3T U MPUBOJAT K BO3OYXKICHUIO HEPBHOU CHCTEMBI.
B.A.®unuH nonaraer, 4To «IOKa HE CYIIECTBYET HHUKAKUX CTaHIApTOB,
OTPaHUYMBAOIINX BBIITYCK OJIEKIbI «arpecCUBHON» PACLIBETKH.
IIpOMBIIUIEHHOCTH BBIIIYCKAET TO, YTO MOXKET, a YEIOBEK HOCUT TO, YTO XOYeT.
Ho s yBepeH, uTo 10111, MOCTOSHHO KOHTAKTUPYIOIIHUE ¢ peOEHKOM — POJIUTEINH,
BOCIMTATENH U JIp., HE JOJKHBI HOCUTh Takue Benu. [10100HbIX paclBETOK Hal0
u30eraTh U B IETCKOM OJIexk e, 0004X, MOKpbIBajaxX, KoJsckax» [2]. Spkue uBeta
XOpOILIO TAPMOHUPYIOT C YEPHBIM, TEMHO-CUHUM, O€JIBIM.

HexoTtopple mcuxuartpbl IONAararOT, 4YTO  YJbTpaspkKas  OAEKAA
BO30Yy>KIarolle JEeHCTBYeT Ha HEpPBHYIO cucTeMy peOeHka. OJHO3HauHOTro
MHEHHS Ha 3TOT CYET HET, HO, €CIIU CTaJIO 3aMETHO, YTO pEOEHOK MpeBpaIlaeTcs
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B MAJICHBKOTO «YE€PTEHKa», KOTJa BbI HAZEBAETE €MY SIPKO-KPACHBIM KOCTIOMYHK,
BCE-TaKW TIEPEOJICHBTE €r0 B OJEKIY CIHOKOMHBIX TOHOB. HOo ectb m apyroe
MHeHue. [lo cinoBam ncuxosora

M. E.JlanuOypr [2], mpuBepKEeHIIbl BaIbAOPHOCKON MCUXOJIOTUUA CUUTAIOT, UTO,
eciu BO30YXKJICHHOMY peOEHKY HaJeTh KpAacHBIH CBUTEpP WM IUIAThE, OH
yCHOKOUTCs. Jlenmo B TOM, 4TO, KOTJa JIOJIT0 CMOTPHUIIL Ha KPacHOe, a 3aTeM
3aKpBIBACIIIb TJ1a3a, B MTAMSTH «BCILIBIBACT)» 3€JICHBIN I[BET. A OH YCIIOKAWBAIOIIIE
nercTByeT Ha pebenka. M, HA00OpOT, €CAM CHOKOMHOMY MAJIBIIIy HAICTh
3€JICHYI0 OJIeXKAY, «IOJCO3HATEIbHBIN» KpacHbIH OynerT moOyxXaaTh €ro K
AKTUBHBIM JICHCTBUSIM.

[TonsiTHEe «1OBCEIHEBHAS OJI€K/a», HABEPHOE, HE OYEHB-TO MOAXOIUT JJIs
MajieHbkux Jereid. Ho ObIBatoT cuTyanuu, Korjga OT pebeHka Tpebdyercs
COOpPaHHOCTh M COCPEAOTOYCHHOCTh, HANpPHMEp, Ha 3aHATHUSAX B KPYXKKE HIH
mkosie. OTHpaBiIssach Tya, HAJACHBTE MAJIBIITY KOCTIOMYUK CHHETO WM CepOTO
1BeTa. /et ¢ y0BOJILCTBHEM HOCSAT «B3POCIYIO», «CEPHE3HYIO» OJEXKIY, HO,
KOHEYHO, B COOTBETCTBYIOIIEH OOCTAaHOBKE, OT TAKUX BEIIeH MEHSETCS Iaxe
B3TJISi, W ocaHka peOeHka. [lwkaMbl W HOUYHBIE PyOAIIKH JOJDKHBI OBITH
CIIOKOMHBIX TMACTEJIbHBIX TOHOB, (TOJyOOro, CBETJIO-3€JIEHOTO, HEXHO -
po3oBoro). Ecnu cnenoBats coBetam B. A.DunuHa, TO dyylie Bcero nogoiayT
TKaHU B IIBETOYEK. ITO K€ OTHOCUTCS K MOCTEILHOMY Oebio pebenka. Hapsokas
MaJjblllla Ha TPa3aHUK, CTOUT MOA00paTh ISl HETO sIpKue Bemu. MOXHO aaTh
BOJIIO (paHTa3uM, MpUIyMaTh YTO-HUOYb HEOOBIYHOE, Becenoe [3,4].

[Tcuxonoramu 1aBHO OBIJIO 3aMEYEHO, YTO TEIUIbIE, COYHBIC I[BETA, TAKUE
KaK KEJNThIA U KPaCHBIN, CIIOCOOHBI aKTHBU3UPOBATH MPOIIECCHI, TPOUCXOISIIIHIE
B OpraHU3Me: MOXKET ydallaThCs OMECHHE Cepiama W JbIXaHWe, aKTHBU3UPYETCS
pabota rojoBHOro Mmo3ra. Kpome Toro, Takue I[BeTa CIOCOOHBI TOJHSTH
HACTPOCHHUE MAJIBIIITY.

JleTn, ofeTeic B OJICKIAY SPKUX IIBETOB, O00JI€e OOIMTEIBHB U aKTHBHBI.
KpacHble u opaHkeBble OTTEHKH TaKXEe CTUMYJHUPYIOT [103HABATEIbHYIO
NeSATEeILHOCTh W TIOMOTAIOT MaJbllllaM OCBaWBaTh OKpy:karomuit mup. Ho He
CTOUT 3a0bIBaTh, UYTO SPKHE I[BETA, TAaKME€ KaK KPACHBIM, MOTYT OKa3bIBaTh W
obpatHbIii 23 dekt. He cTont oaeBaTh peOeHKA IMOTHOCTHIO B KPACHBIN IIBET, TaK
KaK 3TO MOJXKET CITPOBOIMPOBATH €r0 arpecCHBHOE IMOBeAcHUE. HexoTopsie
TICUXOJIOTH YTBEPIKIAIOT, YTO MpeodIagaHue KPaCHOTO IIBETA B OJICIKIE TCBOUKH
MOXXET CIPOBOIIMPOBATh (POPMUPOBAHUE IKECTKOTO XapakTepa W KadecTB
pykoBoauTens [S].
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OpanxeBblii 1BET MPEKpPACHO MOJHUMAET HACTPOEHUE, CHUMAET
AMOIMOHAJILHOE HANpsKEHUE, MOMOraeT YCTPAHEHUIO BSUIOCTH M alaTui.
KpacHblli IBET y HEKOTOPBIX JAETEW MOKET BbI3BATh ArpPECCUI0, OPAHKEBBIA —
Hukorga. OH moMoraeT BBICBOOOJIUTH SMOLMU W TOJHATH CaMOOIICHKY.
[Icuxosoru 1aBHO 3aMETUITN, MAJIEHBKUM JIETSM MPUXOJIUTCA O TYIIE ATOT IIBET.
XKenteiii 1BET O4eHb OJArOTBOPHO BiMsET Ha Jered. OH accouuupyercs C
ONTUMHUCTUYECKUM HacTpoeHueMm. OO0s3aTenbHO TpHOOpeTuTe s peOeHKa
OJICKIY JKEITBIX OTTEHKOB! OTOT COJHEYHBIH OTTEHOK CHUMBOJIM3UPYET
ONTUMHU3M M IOMOTAeT BBICTPAUBATH OTHOIICHUSI C OKPY KAIOIIUMH JFOJIbMHU.
KpomMme Toro, xenThlil IBET TOMOKET CKOHIICHTPUPOBATHCS HEYCUTUUBBIM JIETAM
Y OpraHu3yeT HEMoCe/I.

3esIeHBIH BET CBA3BIBAIOT C YYBCTBOM CITIOKOMCTBUS 1 YMUPOTBOPEHUS, CO
CTaOMJILHOCTHIO M TPAKTUYHOCTHIO. HO poauTensiM CTOUT TakXe 3HATh, UTO
HEKOTOpBbIE OTTEHKH 3€JICHOTO MOTYT CIIOCOOCTBOBAaTh CKYKE€ M TMACCUBHOMY
noBeZieHUI0 neredd. Tak, neTu, B OAEXKIE KOTOPHIX MPeo0JIaaloT OTTEHKH
3€JICHOT0, MOXET CTaTh HE3aMEeTHbIM s Jpyrux Joxaeil. Kcratu, Hamo
OTMETHTb, YTO CaMU JICTH PEAKO BBIOUPAIOT OJICHKTY 3€JI€HOTO 11BeTa. PoauTensam
MOXHO IMOCOBETOBAaTh BBIOMPATH MMKAMbl U XaJaTHUKU 3€JICHBIX OTTCHKOB IS
CBOMX MaJIbIIICH. 3€JEHbI BET MOMOXKET BaM yJIOKUTH CIaTh HEMOCEAIMBOIO
MaJibllla.

[Nomy6oil 11BeT TpaJWIIMOHHO MpeodiajacT B OAEKAEC ISl MaJbYUKOB.
OnHako, ¥ AEBOYKAM XOPOIIIO MOAXOST MJIaThsl HEXKHBIX TOJTyOBIX U OMPIO30BBIX
OTTeHKOB. ['01y00i#1 1IBET MOXKET YCIIOKOUTh peOEHKa, CIOCOOCTBYET CHSITHUIO
MICUXOJIOTUYECKOT0 HANpPsHKEHUS, co3/laeT ornrymenue komdopra. Kpome Toro,
0JIeK]1a TOTy0O0Tro I[BeTa TOMOXKET C(hOPMUPOBATH Y peOCHKA TaKUE KaueCTBa, KaK
YUCTOIJIOTHOCTh U aKKYPaTHOCTb.

Cunuil 1BeT, Tak *e€ KaKk U TojyO0o#, cuMTaercs TPaJULUOHHBIM JJIs
MaJIbYUKOB. DTOT IBET MPUJAET JICTSIM CEPhE3HOCTh U CTPOrOCTh, CIOCOOCTBYET
paccnabieHuto, Kak GU3n4ecKomy, Tak 1 yMCTBeHHOMY. Ho mipu Be1OOpe 071eK 1bI
JUTsl peOeHKa CTOUT 00paTUTh BHUMAHUE HA OTTEHKH CUHETO, TaK KaK €CJId CUHUHN
[[BET OYEHb TEMHBIN WM TYCKJBIA, OH MOET CIOCOOCTBOBAThH IMOSBICHUIO
W3JIMIIHEN CEePbEe3HOCTH, TPYCTH U JaXKE JEHPECCUBHBIM HACTPOCHUSIM.
[Icuxonoru He PEKOMEHIYIOT OJIEBaTh CKOBAHHBIX JETEH B OJIEKIY CHHUX
IIBETOB. A BOT €CJIM y Ballero pedeHka CIUIIKOM YacTO MEHSETCS HAaCTPOCHHUE,
Bam, Ha000pOT, CTOUT 0OpaTUTh BHUMAHHE Ha OJICKIY CUHUX 1IBETOB. PO30BBIit
UBET TPAJAUIMOHHO CYMUTAETCAd JAEBUYbMM IBETOM. M He ciaydailHO: 3TOT
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POMAaHTHYHBI OTTEHOK BBI3BIBAET HEKHBIE U TporarelibHble 4yBCcTBA. OUeHb
Ba)XHO BOCIIMTATh ATH Ka4eCTBa B JICTIX, OCOOCHHO B JICBOYKax [6].

Eme x oaHOM NCHUXOJOrMYecKoil MOTPEeOHOCTH, KOTOPYIO IO3BOJISET
YIAOBJETBOPUTh MOJA U OJEKIa, MOXHO OTHECTH NPUHAIJIEKHOCTh K
OIPENICIIEHHON COLMaIbHOU Tpymie. Hampumep, HEPEIKO KEHBI CIIOPTCMEHOB
BBITJIAIAT MOX0KE HA CBOMX MY>Kel, TAKMM 00pa30M MOKa3bIBasi CBOIO OJIM3KYIO
CBA3b C JAHHOW COLMaIbHOM rpynnou. [103ToMy y HaC BO3HUKAIOT KOHKPETHBIE
IIPEICTABIICHHS] O TOM, KAaK JOJDKHBI BBIMJISAECTh NPEICTABUTENN TOM WM MHOU
npodeccuu, Hampumep, yuuTens uiu opuctel. Opexaa crana OJHUM U3
BaXXHEHIINX CMOCOOOB J0Ka3aTeNIbCTBAa MPUHAJICKHOCTH YEIOBEeKa K KaKOM-
100 COIMANbHON IpyIIe, KaK B CBOMX IJ1a3aX, TaK U B IJ1a3aX OKPYKAIOIIUX.

CornacHoO MHEHMIO YYEHBIX, JKCHIIMHBI U MY>KYMHBI HPHAAIOT Pa3HOE
3HaueHue ofexae. My UMHbI BHIOUPAIOT OJCKIY M OpEH[IbI, OTpa)Karouue ux
CTWIb XU3HU. OHU yalle NpOSBIAIOT OOJBUIYIO JOSJIBHOCTh K KOHKPETHOM
Mapke, BOIUIOLIAIONIYI0O 00pa3, KOTOpBIA Jy4llle BCETO COOTBETCTBYET HX
IpeJICTaBICHUIO O cebe. J[i1st moaATBepKIeHUsI CBOETO cTaTyca M SKOHOMUYECKOTO
MIOJIOKEHUSI MY>KUHMHBI UCIIOJIB3YIOT aKCECCyaphl, HAIIPUMED, YaChl WIIA 3aIIOHKHU.
B cBo0 ouepensb, :KEHIIMHAM OAEXKAA CIIYKUT CPEACTBOM BBIPAKEHUS TUYHOCTH
u HactpoeHnus. Iloaromy B ux rapaepoOe OoJblIie pa3HbIX OpPEeHIOB, TaKXKe
YKEHILHBI PEXKE JIOIIbHBI K OJTHOMY KOHKPETHOMY IPOU3BOAUTENIO.

MHorue poauTenHu 3aayMBIBAIOTCA HAJX TEM, KaKMM IBETaM OTAATh
OpelroyTeHue Mpu BbIOOpE JeTCKoW oxaexabl. HekoTtopble cuuTaroT, 4TO
MaJIeHbKHE JI€TH TOYTH HE Pa3inyaloT IIBETOB U MO3TOMY HE IMPHUIAIOT 0CO00TO
3HAYEHHS LIBETOBOM raMMe, B KOTOPYIO OJ€BaroT AeTei. OJHAKO TaKOe MHEHHE
omnboyHo. JleTh MpeKpacHO pa3auyaroT IBETa, U y HUX TaK XKe, KaKk U Y
B3pPOCJIBIX, €CTh JIIOOMMbIE U HETOOMMBIE OTTEHKH. KpoMe TOro, 1BET O/EKIblI
MOKET BIIMSATh HA HACTPOCHHUE U MOBeAeHHE peOeHKa. IMEHHO 03TOMY HENb3s
HEJIOOIICHUBATh 3HAUCHHE 1[BETA MPHU BhIOOpE NeTCKOM oaex bl [7]. [Ipu BeiOOpE
OJICK/1bI JIJIs1 peOCHKa BaKHO HE HABA3BIBATh €EMY CTHJIb U BKYC B3pPOCIIBIX, a JaTh
€My BO3MOKHOCTh HaOJI0aTh 3a POJAUTEISIMU U CAMOMY CO3/1aBaTh CBOM BKYC.
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CPABHUTEJILHBII AHAJTN3 KOPTIOPATUBHBIX CTPATETHI
MPEANPUSTAN UHIYCTPUM MO/IBI

Pa3paboranHass crpaTerusi WrpaeT MNPUHIUNHAIBGHYIO pPOJIb B Pa3BUTHH OTPACIEBOTO
npennpusaTus. OHa MOMOraeT OpraHW3alMd BBISIBUTH Hamboyiee BaKHbIE BHYTPEHHUE U
BHEITHHE (DAKTOPBI, COCPENOTOYUTHCS HA CBOMX YHUKAIBHBIX AaKTHBaX U BBISIBUTH
CTpaTeTUYECKHEe BOZMOXKHOCTH. Y YHTHIBAsI BOJATHILHOCTh Pa3BUTHSI KPEAaTUBHBIX WHIYCTPHUH,
CTpaTerusi SIBJISIETCS. OCHOBOM JONTOCPOYHOTO pocta. Co3gaHne KOMMEPYECKOTO MPOIyKTa
WHIYCTPUH MOJIBI TpeOyeT 3HAYMTEIbHBIX YCWIHMHA: KpPEaTUBHOE BHUJCHUE TU3aiiHepa,
TEXHOJIOTUYECKAE MHHOBAIIMU, YYET OTPACJIEBBIX M MOTPEOUTENLCKUX TEHIEHIMA. Bce aTH
ACTEeKThl OTPAXKEHBI B CTpPATETUH MpennpusTus. B 3Toil crarbe HASHTHUPHUIMPYIOTCS U
CPaBHHBAIOTCS KOPIOPATHUBHBIC CTPATETHH, UCIOJb3YEeMbIE JIMJIEPAMUA OTPACiId — TPpyHIaMu
xkommanunit LVMH u Kering.

Knrouesvie cnoea: vHAyCTpUs MOJBI, KOPIIOPAaTUBHASI CTpATETusi, OPEHI, MOTPEOUTEIbCKIE
KYJIbTypHBIE OCOOCHHOCTH, I POBHU3AIIHS, METa KOMMYHHUKAIINH.

The study identified common and various corporate strategic decisions used
by leaders of the modern fashion industry — LVMH and Kering groups. Both
groups are financial conglomerates and transnational corporations consisting of
well-known Fashion houses.

1. General corporate strategies

Sales strategy focused on the consumers cultural characteristics. Taking
into account local culture, traditions and religious norms [1] allows minimizing
the risk of a lack of understanding by the consumer audience, respectively, of an
increase in stocks and, thereby, capital deadening. Repeatedly, the culture
elements become the basis for the new commercial product development. The use
of national culture allows to create products that are adapted to a specific
consumer segment in a specific geographic area [2]. Like the LVMH group, the
Kering group uses the national cultural elements of its markets. For example,
world capitals have become the basis for developing a local Gucci brand bag
promotion strategy: bags dedicated to Tokyo, Rome, Paris, New York, Shanghai,
Dubai and Hong Kong. They are made of classic canvas with the brand logo and
are distinguished by decor. For example, a bag in honor of the capital of Great
Britain is decorated with roses, and in honor of Japan — with sakura flowers.

Target audience expanding strategy. This strategic decision is one of the
most actively implemented by the LVMH group. For example, Donna Karan
brand launched the Casual line in 2010, which expanded its customer base. A
similar strategy was applied to Marc Jacobs brand — Marc by Marc Jacobs line.
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The new Tiger and Eye collections at Kenzo brand (LVMH) are most in demand
among young people. Similarly, the Kering group of companies applies this
strategy. In 2011, the Alexander Mcqueen brand launched the McQ line, which is
designed for a young target audience, thus, the brand has diversified to expand the
brand’s customers as a whole.

Digitalization strategy. In the XXI century, the absence of an enterprise in
the online space means its absence in the horizon of potential buyers visibility [3;
4]. The correct online integration strategy for each brand in the fashion industry
is specific, but the basic components are the same: a functional mobile
application, a presence in social media and an existing online store
(geographically adapted). Therefore, in 2014, the LVMH group launched a
number of online stores, mobile applications for its Fashion houses (Kenzo, Louis
Vuitton, Christian Dior). Similarly, in 2012, the Kering group of companies
engaged in the digital capabilities adaptation - the site www.ysl.com (Saint
Laurent) was updated and translated into 7 foreign languages, 2 social networks
were launched for the Asian market (Weibo and Wechat).

Commercial products expansion strategy. The expansion of product lines
allows to generate additional income [5] and increase customer loyalty, providing
customers with a wide choice assortment. It should be noted that many Fashion
houses have made a real product revolution. For example, the masters of the
Hermes Fashion House (LVMH) for 181 years of their existence began to produce
not only the initial product of specialization (riding equipment), but also silk
scarves, leather products (belts, bags), perfumes, shoes and clothes of the ready-
to-wear segment port.

Large-scale media communication strategy. The communicative strategy
plays a major role in the company branding [6]. It includes a large complex of
active marketing tools. These tools include external media, territorial media,
existing Internet sites (in the local language). Famous advertising campaigns with
the world stars participation, brand anniversaries press coverage, new items
launch of clothing and accessories facilitates to engage in the fashion world.

Asset rebranding strategy. All assets in groups of companies (Fashion
House) regularly undergo a rebranding process every 3-4 years — visual concepts
and key ideas of advertising campaigns change that reflect the spirit of the times
and thereby bring the asset closer to the consumer and mental attitudes.

Art positioning strategy. The collaboration of various cultural and creative
industries allows to expand the target audience of consumers and to shape future
customers. The fashion phenomenon is part of world culture [7]. The LVMH
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group is trying to emphasize relationship between creative industries: in October
2014, a special exhibition center “Fondation Louis Vuitton” was opened, in which
various events are regularly held. In April 2015, an exhibition dedicated to the
great modernists was held, in 2016 — Chinese art. In March 2015, the Kering group
held a retrospective exhibition of the work of Alexander McQueen “Savage
Beauty” at Victoria and Albert Museum in London. The group also uses
representatives from other creative industries to collaborate. For example, the
famous Chinese photographer Chen Man introduced to the public new brand
Qeelin jewelry collections.

HR strategy. One of the strategic priorities of the LVMH group is to
increase its creative potential, which is why it interacts with young graduates of
world educational institutions. In 2014, the LVMH Prize for Young Fashion
Designers was established, which is specially held for young designers with the
aim of supporting them and further creative development. The Kering group
appreciates the creative component of the design process for creating a
commercial product, therefore for several years it continues to cooperate with the
global institutes of the fashion industry, which form a new class of innovative
designers. Since January 2015, the workshop of the Kering La Scuola dei Maestri
Pellettieri di Bottega Veneta group of companies began cooperation with the
University of [IUAV of Venice with the aim of creating a 3-month course on the
design of leather items and the new products development. The participants,
knowing the production technology, in the future can apply for employment in
this enterprise.

2. Various corporate strategies

Expanding sales markets strategy. One of the key strategic decisions of the
LVMH group is the geographical expansion of the retail network in order to meet
the needs of consumers in clothing, accessories, shoes etc. By 2019, LVMH group
stores are present in America, Asia, Africa and Europe.

The Kering group uses a different strategy — market orientation strategy.
The group strives to orient each of its assets to a specific market and improve its
quality of interaction. The Bottega Veneta brand began to consolidate its presence
in world markets, focusing on emerging markets without investing in developed
ones (USA, Europe). The plans of the Kering group include the development of
the Saint Laurent brand in the Middle East, Latin America and Southeast Asia.
The Balenciaga brand plans to open boutiques in Madrid, Macau and Florence.
The Dodo brand focuses in its further development only on mature markets -
Europe, the USA and Japan.
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Unique manufacturing technologies implementation strategy. This strategy
is typical for the Kering group. In 2015, the Ulysse Nardin brand released a new
version of Anchor Tourbillon watches using a unique silicon technology, which
was the 8-year research result. These watches won a number of high awards in
watchmaking: Tourbillon Watch Prize at the Grand Prix d'Horlogerie de Genéve,
the Watch of the Year Prize at the International Salon of Haute Horlogerie in
Mexico, Prix Orlogio dell'Anno 2015 from the Italian magazine L' Orologio.

Enterprise consolidation strategy. The opening of new minor lines forces
each company to increase production costs, conduct a separate marketing
campaign, which reduces economic efficiency [8]. Therefore, since 2015, the
Donna Karan and Marc Jacobs brands (LVMH) announced a strategic
repositioning of their collections and organizational structures consolidation. The
Marc Jacobs brand has grouped its design collections of other lines into one for a
single advertising campaign and fashion shows, developed and implemented a
single store concept.

The financial indicators and corporate strategic decisions correlation should
be identified. Strategies for expanding sales markets and target audiences are
illustrated by the positive dynamics of the groups profit and the profitability of
sales (Fig.1 and Fig. 2). An increase in inventory turnover allows us to conclude
that the strategy for expanding commercial products has been successfully
implemented.

Fig. 1. Economic performance indicators of the LVMH group in 2006-2017

Performance 2006 2007 | 2008 2009 | 2010 2011 2012 2013 2014 2015 2016 2017
indicator

Free cash flow 1517 1468 | 1239 2186 | 3047 2158 2474 2958 2832 3679 3974 4754
(mln euro)

Return on assets | 7.61 7.70 | 6.50 5.51 8.75 7.28 7.06 6.51 6.27 6.44 6.79 8.00
Return on sales 0.20 0.21 0.21 0.19 0.21 0.22 0.21 0.20 0.19 0.18 0.19 0.19
Inventory 1.25 1.20 1.04 1.09 1.20 1.08 1.23 1.24 1.14 1.21 1.24 1.46
turnover

Accounts 9.48 9.6 9.49 9.7 11.81 12.2 12.96 9.26 8.72 8.78 9.16 8.83
receivable

turnover

Return on | 12.3 12.1 12.39 | 9.91 14.92 12.16 11.52 13.31 12.22 14.34 15.13 18.2
invested capital

Source:

URL:https://www.lvmh.com/investors/publications/?publications=29&pub_year=&pub_mont

h=#)
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Fig. 2. Economic performance indicators of the Kering group in 2006-2017

Performance 2006 | 2007 | 2008 2009 2010 2011 2012 2013 2014 2015 2016 | 2017
indicator

Free cash flow | 997 1347 | 939 1079 1034 914 924 857 1078 660 1189 | 2318
(mln euro)

Return on assets | 3.02 3.65 335 3.82 3.92 3.97 4.18 0.21 2.18 2.77 3.34 7.58
Return on sales 0.20 0.21 0.21 0.19 0.21 0.22 0.21 0.20 0.19 0.23 0.25 0.29
Inventory 3.62 3.67 3.40 3.01 3.13 2.71 1.92 2.07 1.76 1.91 1.96 22
turnover

Accounts 16.00 | 15.0 14.39 14.72 15.40 11.98 9.39 9.03 8.52 9.12 9.45 10.6
receivable

turnover

Return on | 7.34 9.07 7.57 6.44 6.11 6.23 6 6.01 7.92 6.58 8.51 13.5
invested capital

Source: URL: https://www.kering.com/en/finance/regulated-information/)

The sales strategy, focused on the cultural characteristics of consumers, is
illustrated by the dynamics of profit, taking into account the geographical

principle (Fig. 4 and 5).

Fig. 4. The profit geographical structure dynamics of Kering group in 2006-2017 (in %)
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Fig. 5. The profit geographical structure dynamics of LVMH group in 2006-2017 (in %)
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In summary, the applied strategic decisions of leading companies in the
light industry and the fashion industry are identified and their comparative
characteristics are carried out. The strategy of expanding sales markets, expanding
the target audience and targeting a specific market is aimed at working with
potential and existing consumers. The digitalization strategy is connected with the
integration of the enterprise into the Internet space, the strategy of enterprise
consolidation and the strategy of introducing unique production technologies are
aimed at changing the industrial production of commercial goods. The expansion
strategy of commercial products is associated with the development of new
assortment positions. Culturally-oriented sales strategy, strategy large-scale
media communications, an asset rebranding strategy, an enterprise art-positioning
strategy are aimed at increasing consumer loyalty, improving communications
with customers, taking into account their interests and needs, thereby increasing
the economic efficiency of the enterprise. Given the role of representatives of the
creative class in the industry, both groups of companies apply a strategy for the
formation of human resources.
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FASHION INDUSTRY ENTERPRISES CORPORATE STRATEGIES
COMPARATIVE ANALYSIS

The developed strategy plays a fundamental role in the industrial enterprise. It helps the
organization identify the most important internal and external factors, focus on its unique assets
and identify strategic opportunities. Given the volatility of creative industries, strategy is the
foundation of long-term growth. Creating a fashion industry commercial product requires
considerable effort: a creative designer vision, technological innovation, taking into account
industry and consumer trends. All these aspects are reflected in the enterprise strategy. This
article identifies and compares corporate strategies used by industry leaders - LVMH and
Kering groups of companies.

Keywords: fashion industry, corporate strategy, brand, consumer’s cultural characteristics,
digitalization, media communications.
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THE COMPETITIVE ADVANTAGE OF MADE IN ITALY
SMALL AND MEDIUM ENTERPRISES. FOUR SUCCESFUL BUSINESS CASES

In eighth place for Gross Domestic Product (GDP) and with an economy made up of 96% Small
and Medium Enterprises, Italy has always been considered a reference point for the high
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added value of its products. In this context, the present document intends to offer an in-depth
analysis of four Italian companies — Nol-Tec Europe S.r.., Triulzi Cesare Special
Equipments S.r.l., Lumina S.r.l., Foppoli Bramin S.r.l. — belonging respectively to the
following sectors: (i) process industry (ii) mechanical engineering (iii) agro-food (iv) wood
industry. Despite the different areas in which they operate, these companies share some
elements that are often found among the Made in Italy excellence cases. These aspects will be
thoroughly analysed in this paper.

Keywords: Made in Italy; Small and Medium Enterprises, Generational Change; Heritage;
Innovation; Competitive Advantage; Family Business.

1. Introduction
Widely appreciated worldwide thanks to the excellence of its products, Italy
boasts an economy composed of 96% by Small and Medium Enterprises
(SMEs), which have chosen respect for their tradition as the primary source of
their success. As a result, these enterprises have often been able to generate a

lasting competitive advantage over time, allowing them to be appreciated and
well-known both in the local and international market.

This is confirmed by the fact that, despite being active in four different
market sectors, Nol-Tec Europe, Triulzi Cesare Special Equipments, Lumina
and Foppoli Bramin have been able to find the perfect combination between
future orientation and respect for their heritage, becoming a flagship of Made in
Italy. In fact, it is between innovation and tradition that these companies have
been able to achieve a competitive strategy that allows them to daily compete
with the major players in their markets.

In this scenario, among the most important determining factors of their
growth, there are undoubtedly the competences and management skills of their
respective owners, acquired over years of experience and handed down through
generations of entrepreneurial families. More specifically:

e Fabio Novelli's (founder of Nol-Tec Europe) business knowledge
represents one of the company’s main strengths. Fabio Novelli himself comes
from an entrepreneurial family — his father, Albino Novelli, was able to pass on
to him the necessary human and professional values to face the corporate world
with passion;

e under the reins of three sisters — Roberta, Mariella and Giovanna —
Triulzi Cesare Special Equipments has managed to preserve the technical-
design know-how generated by their founding father, Cesare Triulzi. This

historic success has been constantly renewed over time, also thanks to the second
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generation of entrepreneurs — who have further developed the family business
while fully respecting the traditions enshrined by Cesare;

¢ in the same way, the four Lumina sisters — Claudia, Paola, Sara and
Tiziana — have proven themselves skilful in running their family business, handed
down by their father Sergio Lumina. The company is now in its fourth generation
of management and represents a point of reference in its market;

e finally, a particularly long-lived path has characterized the Foppoli
Bramin business, today led by Simone Foppoli, an entrepreneur at the head of a
company with over 100 years of history and handed down for five generations; an
extraordinary case of Italian entrepreneurship, crucially powered by strong local
and family values.

In three of the four cases mentioned above, the generational change,
intended as the transfer of leadership and property of an enterprise from one
generation to the other, plays a crucial role for the success of Italian companies
and for the maintenance of tangible and intangible values. Values that are widely

recognized not only in the Italian context but also abroad, and that will be
discussed in more detail in this document. In this regard, the four business cases
are presented below.

2. Nol-Tec Europe S.r.l.

2.1. Company history

After meeting the American company Nol-Tec Systems inc., Fabio
Novelli founded Nol-Tec Europe in 1998 in Gorgonzola (MI), aiming at
becoming a benchmark in the market of industry process solutions. After moving
to the new company headquarters and purchasing the first factory in Pessano, in
2003 Fabio Novelli became more and more famous until, in the same year, he
founded his first subsidiary company (Normicom S.r.l.), specialized in the
marketing of components and machines for material handling. Then, in the two-
year period 2012-2013, following a clear strategy of opening to global markets,
Fabio Novelli manages to seize a commercial opportunity in Chile, a step that
will ensure Nol-Tec Europe’s success worldwide.

In fact, thanks to Novelli’s entrepreneurial skills, the company managed to
obtain a series of highly strategic orders and Novelli was able to start a new
business within the South American market, Nol-Tec Chile, managed by a trusted
sales manager. Soon after, Novelli also created the NTE Process brand to further
strengthen his company’s market positioning. Then, a new subsidiary, Engine
Technology Solution S.r.l., was established in 2017 in Padua, specializing in

project management and aimed at assisting Nol-Tec Europe in peak workflow
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periods through qualified outsourcing. The following year Tri-Mer_ Global
Technologies S.r.l. was founded, in partnership with the American associates of
Tri-Mer Corporation, introducing the business of high temperature filtration

plant for dusts and gas cleaning in the European market. 2019 was also an
important year thanks to the purchase of the second factory in Pessano and the
expansion of the 1:1-scale Pilot-Plant dedicated to the Research & Development
department. This choice created a proper and one-of-a-kind Research Centre for
process & material handling, providing the company with a renewed competitive
advantage.
2.2. Nol-Tec Europe: overview and critical success factors

Among its many strengths, Nol-Tec Europe stands out as a Single Source
Provider able to assist its customers in every phase of plant creation and
providing, at the same time, cutting-edge solutions. In particular, in addition to its
patented technologies and international partners, Nol-Tec Europe is able to
combine the complete customization of the designed plant to the high quality of
the products offered. The competitive environment of this company is very
wide — since Nol-Tec Europe is present all over the world. More specifically, the

domestic market contributes for about 40% of the turnover, while the foreign
market covers the remaining 60%. In this context, the business efforts made by
Fabio Novelli largely concern non-EU countries, where — unlike in Europe —
pneumatic transport is not a commodity yet and where there is therefore a
considerable untapped potential in this field. Moreover, thanks to a rich set of
process solutions (ref. pneumatic transport, pneumatic mixing, atomization,
industrial drying, storage, dosing, filters, etc.), all designed according to specific

needs, the company serves a very diverse customer base, from small and medium
enterprises to globally-known large corporations, operating in various industrial
sectors (ref. food, environment, rubber, mining, oil, power energy, construction,
etc.). Last but not least, Nol-Tec Europe’s competitiveness is also based on strict
management supervision ensured by Fabio Novelli and his sister Roberta, both
supported by their father Albino. In this business case, family union is still one of
the keys to the company's success both in Italy and abroad, with the Novelli
Family determined to further develop its entrepreneurial structure. This was

confirmed by the creation of NTE Holding in 2019, with the aim of providing
further vigour to the projects of the entire business group.
3. Triulzi Cesare Special Equipments S.r.l.
3.1. Company history
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Triulzi Cesare Special Equipments S.r.l. was founded in 1952 — by
Cesare Triulzi — in Bovisio Masciago (MB) in a craft workshop involved in the
production of machinery for washing and drying glass. In more detail, in the ‘60s

Cesare Triulzi became well-known participating to important international fairs,
where he received an increasing number of requests to expand its product range.
An important turning point for his entrepreneurial activity took place in the early
“70s with the relocation of his headquarters in Limbiate (MB) — where the
production plant is still located today. The second generation of entrepreneurs
joined the company in the ‘90s, contributing to the consolidation of its
organizational structure and to the improvement of the business performances

with new ideas and a renewed entrepreneurial enthusiasm. In fact, despite their
young age, the three sisters Roberta, Mariella and Giovanna Triulzi brought in
competences and experiences developed in different but complementary learning
paths, and thanks to their dedication and strong attachment to their family
business, they were able to successfully overcome a number of obstacles also
linked to the lack of an engineering background. Subsequently, the company
launched a new department dedicated to the photovoltaic sector, focused on the

creation of machines for washing solar panels, and it became increasingly
interested in new fields of application until in the 2000s it opened up to the
automotive, construction, interior design, household appliances and refrigeration
counter markets. Finally, in 2017 Romeo Bovi, husband of Roberta Triulzi,
joined the company. His contribution has been instrumental for the development
of the technical and organizational field and has allowed the company to
accelerate its growth both from a technological and from a production innovation

point of view.

3.2. Triulzi Cesare Special Equipments: overview and critical
success factors

Triulzi_Cesare Special Equipments currently is one of the leading
companies in its market, offering a whole range of integrated solutions. In fact,
the company offers a wide variety of products, consisting of different types of
washers for glass surfaces, such as systems for insulating glass and laminated
glass. In fact, the company offers a wide range of products, consisting in different

types of washing machines for glass surfaces, such as plants for double glazing
and laminated glass. The company serves a wide and diverse customer base,
ranging from large foreign groups to small businesses and artisans in different
sectors. Undoubtedly, the high-quality standards and the strong customization of
the machines designed by Cesare Triulzi himself — a byword for guarantee,
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reliability and innovation — allow the company to leverage on a strong and
recognised brand even outside national borders. The result is a wide competitive
environment, due to the presence of the company on the international market; in
fact, about 80% of its turnover come from foreign countries, such as the United
States, Russia and Canada. Finally, Triulzi Cesare Special Equipments
insources only some phases of the production process (ref. planning and

assembly), outsourcing the rest of the activities to carefully selected, specialized
companies under a strict supervision. This strategic choice resulted in an increase
in the company's competitive performance, especially in recent years, and over
the next decade it aims to further expand its business influence worldwide.
4. Lumina S.r.l.
4.1. Company history

Lumina’s story begins in 1902, when Luigi Lumina — known as "Luis
Gonzaga" for his refined and sophisticated manners — decides to open a grocery
store in the center of Bormio (SO). Lumina’s entrepreneurial path is further
developed by the son Oreste, who became well-renowned and received
recognition_for the quality of his products and the careful selection of meat to be
salted and marketed throughout the Valtellina, land of wonderful flavours and

enchanting mountain landscapes. In the following years a second shop was

opened in Bormio, and in the ‘80 the ownership of the company was passed on to
Sergio Lumina and his two brothers. Given their ambition to expand his private-
customer clientele to include hotel chains and restaurants, in the 90 Sergio
Lumina purchased his brothers’ shares and decided to build a new site where he
would centralise the production of meat and meat products, shop sales and the
logistics necessary to the deliver the goods to his new customer segment (ref.
hotels and restaurants in the area). Alongside Sergio, first Claudia and Paola,
then Sara and, finally, in 2000, the youngest of the four sisters, Tiziana Lumina,

joined the company. Over time, the company has developed a catering service for
the many hotels and restaurants in Valtellina and, since 2012, thanks to a home
delivery service, it has been offering private customers the unique opportunity to
taste its typical products.
4.2. Lumina: overview and critical success factors
Thanks to an over-a-century-long experience and the vitality of the

company's all-women top management, Lumina has become a well-known and
appreciated business as a result of its very high-quality products, guaranteed by
prestigious national and European certifications. In addition, the company has
been able to spread its name throughout the Valtellina also thanks to a fast and
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precise delivery service — which allows to receive the portions of meat selected
by the customer and packaged in such a way as not to affect its amazing properties.
The company also shows particular attention to the customers’ needs through

original initiatives such as, for example, the possibility to realize the now famous
"Cestini Lumina", gift boxes for every occasion — that have had a huge success
throughout the Valtellina region. In the same way, the company’s competitive
environment is moderately limited, since it mainly serves the Valtellina area
(Sondrio province). At the same time, the company offers a variety of food
products (ref. meat, cold cuts, fish, cheeses, frozen foods, baked goods and pasta),
serving different customers, from the shops of Bormio and Livigno to hotels and

restaurants. This is also why Lumina stands out as a true market-leader in the
Upper Valtellina area, representing, in fact, a point of reference for the whole local
community.
5. Foppoli Bramin S.r.l.
5.1. Company history
In 1890, Abramo Foppoli founded the company Foppoli Bramin in
Mazzo in Valtellina (SO), specializing in the artisanal production of rakes and

wooden handles. After more than a century of experience, the company has
become an excellent example of business promoting high-level Made in Italy
products all over the world. As a result, in 2008, Foppoli Bramin was awarded an
important recognition by the Lombardy Region for the longevity and quality of
its products. In fact, the care for every aspect of the supply-chain is paramount for
the company — from selecting the best materials to paying great attention to every
production stage — and it boasts a cutting-edge production plant, made up of

automatic systems and state-of-the-art machines. Thanks to these efforts, Foppoli
Bramin’s fame has reached European and non-European countries, allowing the
company to expand its business relationships in the Middle East and North Africa.
Now i1n its fifth generation of family management, the company is currently led
by Simone Foppoli — an entrepreneur open to innovation and proud of his roots.
Simone received from his father Giovanni a very valuable know-how on the
world of wood and its entire processing. For this reason, Foppoli Bramin proves
to be very environmentally friendly — thanks to ecological painting procedures
and the FSC (Forest Stewardship Council) Certificate, which makes the company

even more competitive, not only at local but also at international level.

5.2. Foppoli Bramin: overview and critical success factors

Operating in the fields of agriculture, construction, deforestation and
gardening, Foppoli Bramin is able to meet the different customers’ needs by
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offering highly customized solutions. In fact, the company has been very skilful
in combining the enormous experience accumulated in over a century of activity
with today’s technologies, making innovative products. This particular ability,

which was further developed by Simone Foppoli, generated an unprecedented
international growth, with orders coming from all over the world. In this context,
the competitive environment can be considered moderately wide, given the
company’s current presence on the international market and its dedication to the
continuous search for new business deals. In addition, its product range is highly
customizable, thanks to manual processing and software equipment integrated
with machinery: this allows a real-time response to different market requests,

further increasing the company’s output efficiency. Finally, the company’s
customer base is wide and diverse, ranging from large-scale distribution to local
businesses and making Foppoli Bramin a point of reference at national level. But
the company’s market positioning is only likely to expand over time, thanks to
the new entrepreneurial developments that Simone Foppoli himself plans
every day.
6. Common features of Made in Italy enterprises
6.1. Introduction to the concept of Made in Italy

Introduced in the late 1980s, the term Made in Italy is used by Italian
producers as a "COO — Certificate of Origin" to protect and promote their products
to face the increasingly widespread imitations. As we all know, Italian products
have managed to achieve a prestigious and important commercial advantage over
time, so much so that today Made in Italy is still an emblem of "craftsmanship"
and acts as an "umbrella brand" for other brands that are less known by the general

public, ensuring global appeal. Having a product classified as “Made in Italy” is
regulated in accordance with Italian legislation, which grants the application of
the Made 1in Italy label to a product only in two cases: (i) when the production was
entirely carried out in Italy (Law 350/2009) or (i1) whether the main and
characterising stages of the working process were carried out within the Italian
boundaries (L.d. 135/2009). From footwear to furniture, from cars to food and
wine excellences, Italian articles that have this “title” are particularly desired and
appreciated in world markets thanks to their undisputed quality. In particular,
the main characteristics of Made in Italy can be summarized by the following
points: (i) excellence, (ii) high specialization of production techniques, (ii1)
industrial agglomeration and (iv) geographical origin. In particular, the
industrial agglomeration activity (also known as "clustering") is a key aspect,
since it is rarely used in other countrie’s production systems. In fact, such
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paradigm is the result of the specialization in the production of a particular item
— around which a production process is created that is often identified within the
so-called "industrial districts".
6.2. Common characteristic of Made in Italy enterprises

As shown by the four business cases analysed in this document, Nol-Tec
Europe, Triulzi Cesare Special Equipments, Lumina and Foppoli Bramin
have very different stories, products and development processes. On the other
hand, in addition to the concept of family business and belonging to the world
of Italian Small and Medium Enterprises, some common features among the
four different companies can be identified, corresponding to the identity
characteristics of the Made in Italy concept. First of all, creativity, that is the
ability to intercept new needs in an original and effective ways; this is widely seen
in all the analysed companies. Secondly, emerges the craftsmanship stands out,
that 1s "the art of know-how", which can be found as much in Nol-Tec Europe as
in Triulzi Cesare Special Equipments, Lumina and Foppoli Bramin — all
companies able to combine_manual production with new technologies, new
services and a high degree of specialisation. Last but not least, despite the

significant growth experienced over the years by all the analysed businesses, the
concept of family emerges as a third key element, and as the keystone around
which several generations converge in the name of a common heritage, made of
local traditions and profound human values.

7. Conclusions

To complete this analysis, we can state that the link between competitiveness
and the values that define a Made in Italy company is manifested through the
pursuit of a differentiation competitive advantage. This is also proven by the
fact that each examined company places the customer at the core, with the aim
of satisfying different needs, offering "an industrial tailoring experience" — able
to continuously innovate while preserving the typical craftsmanship of Italian
production. This is confirmed by the fact that Nol-Tec Europe is able to create a
totally tailor-made design, also thanks to the high level of engineering
specialization that the company has. Triulzi Cesare Special Equipments also
offers the opportunity to design and assemble customized machinery, according

to the buyers’ specific requests. At the same time, Lumina differs from
competitors thanks to a particularly accurate service (e.g. very short delivery
times) and a keen attention to every product detail. Finally, Foppoli Bramin
offers customized solutions to the needs of the individual market, ensuring a
worldwide high-quality profile both for their products and the services. In this
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scenario, thanks to their strong customer focus, their brand’s excellent reputation
and their offer’s high customization, the analysed companies have not only
managed to withstand the changes of the external environment, but also to obtain
excellent results in terms of economic and financial sustainability —
performing averagely better than their direct competitors. In conclusion, these
Made in Italy enterprises represent the real source of competitive advantage for

Italy as a whole. The reason for this is that these jewels of economic science are
able to constantly (re)combine entrepreneurial ingredients that can make the
difference. This is the true (hidden) strength of Italy. And it is destined to be
handed down for generations to come.
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B crarbe paccmaTpuBarOTCsl 0COOCHHOCTH MTPOSKTUPOBAHMSI TU3ANH-KOHIICTIIIUH CIICI0 1K b
C IEeNBI0 CO3JaHMs 0€30TaCHBIX M 3JJ0POBBIX YCIOBUH TpyAa pabOTHUKOB METAJLTY PrudecKOM
MPOMBIIUIEHHOCTH.

Knwueevie cnosa: cuenopexna, METaLUTypruyeckas MPOMBIILICHHOCTb, KOHCTPYKIHS U
TEXHOJIOTHS U3TOTOBJICHHS KOCTIOMAa, METANTU3UPOBAHHBIN MaTepual.

bezomnachblie yCJIOBUS Tpyaa paboumnx MeTaJLTypru4eCcKou
MPOMBINIUICHHOCTA BO  MHOTOM  ONPENEISIOTCS  O0ECIEeYEHHOCThIO WX
CIIELIOICK 0N u WHJIUBUAY AJIbHBIMU IPEIOXPAHUTEITLHBIMU
MPUCTIOCOOJICHUSIMU, 00IaIaf0IIIMMH HEOOXOIUMBIMHU 3aIIUTHBIMUA CBOWCTBAMH
OT BPEAHOTO BO3/ICHCTBUS arpeCCUBHBIX (DAKTOPOB MPOU3BOJCTBEHHON Cpebl U
HEeOJIaronpUsITHBIX KIMMAaTHYECKUX YCIOBUH.

OnHako, 10 HACTOSIIEr0 BPEMEHH HE CO3/laHa HaJIe)KHAs CIIeHoAe K Aa IS
pabo4nx MEeTaJUTypPrUUE€CKON MPOMBIIIJIEHHOCTH, a CYIIECTBYIOIINE KOCTIOMBI HE
OTBEYAIOT TPEeOOBAHUSM MPOU3BOJCTBA, HE YUYUTHIBAIOT CHEIU(DUKY YCIOBHIMA
Tpy/Zla, TIOCKOJIbKY HE pa3padaThIBAIUCh CIENHAIBHO JUIA pabouyux JTaHHOMN
OTpaciii TMPOMBINUIEHHOCTH. B mpolecce 3KCIUlyaTalud — CHenoiexaa
paspyiiaeTcs OT BO3ICHCTBUS OpBI3T MeTajula, OTHEHHO-)KUIKOTO IIaka, B
pesysibTate 4ero d4epe3 3-4 Mecslla HOCKHM CIEIOJICK/bI, OHA TOJHOCTHIO
BBIXOJIUT U3 CTPOsI, XOTSI HOPMATUBHBIN CPOK €€ IKCILTyaTalliu JIEBSATh MECSIICB.
[Ipu npssMoM momagaHuW OpBI3T MeTala, HUIaKa CIHEOJekKIa MporopaeT
HACKBO3b, (QUIBTPYET KHUJIKHUE arPeCCUBHBIC (PAKTOPHI, YTO MPUBOJUT K TSHKEIBIM
TEPMUYECKUM OKoram paboraromux. [losTomy 3amada MPOEKTUPOBAHUS
CHEHOACKIBl JJII PaOOTHUKOB METAJUTyPTHMUECKOW TMPOMBINIIIEHHOCTH C
HCIMOJIb30BAaHWEM OCHOBHBIX TPHUHIUNOB JW3allH KOHLEHIUH  SBISETCS
AKTyaJIbHOM.

JluzailH-KOHLIENIIUST — 3TO  IPOEKTHBIA  3aMbIcel  O0OOIIEHHOM
KOHCTPYKIIMH, U3JIaralolni U0 PEIICHUsI aKTyaJIbHOM HayYHO-000CHOBAHHOM
3a/1a4d U YKa3bIBAIOIIUHN MTyTH JOCTHXKEHUS LIEIIH.

B nmaHHOM cilyyae au3ailH KOHLENIMS HAamNpaBlI€eHA HA PELICHUE
caeayroIei mpoOIeMsbl:

— obecrneueHne O€30MacCHOCTH TpPyJa, W 3alluTa 3J0POBbS YEIOBEKa.
Pemiennie nanHoOM mpoOJieMbl OyAE€T OCYIIECTBIEHO Ha OCHOBE pa3paboOTKH,
CO3/IJaHUsI W BHEJPEHUSI HOBBIX BHJOB CIICIOJEK/bI, W3TOTOBJICHHBIX ITyTEM
KOMOMHAIIMKM TEPMO3AIUTHOTO MeTaUTM3upoBaHHOro Mmatepuaina «TU3» u
CYKOHHOM TKaHU C YJY4YIICHHBIM COCTaBOM OTHE3AlIUTHOM MPOMUTKH,
YCTOMUYMBOM K MOKpBIM 00paboTkaM. Ha ceronHs JaHHast TEXHOJIOTHUS aKTyalbHa
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U BOCTpeOOBaHa B CBSI3U C TEM, UYTO HCIOJIb30BAaHUE JAHHOW CIEIOJIEHKIbI
MO3BOJIIET CHU3UTh YTOMIISIEMOCTh YEJIOBEKA U MOBBICUTH €r0 YHEPIeTUUECKUE
pecypchl, a Takke CIOCOOHa YMEHBIIUTh (U3NYECKUE YCHIHS pabouux Npu
BBINIOJIHEHUU pPaOOThI, CBSI3aHHOM C TSKENBIMU HAarpy3kamH B YCJIOBHSX
BO3JICMCTBUSI BBICOKOM TeMmepaTypbl OKpPYIKAlOIIEH Cpelbl, UCKP W OpBI3r
pacIuiaBiIeHHOTO MeTalljla U HHPPaKpacHOTO U3ITyUYEHUS.

BakxHo oOpaTuTh BHUMaHHE Ha LEJIH U 33]]a4U AU3aiH KOHIETIIINY:

OcHoBHOI1 nenpro Jlu3aiiH KoHuenuuu siBisieTcsl pa3BUTHE IU3aiiHA Kak
WHTErPaIbHON MHHOBAIIMOHHOW JCSTEIBHOCTH, 00ECIICUNBAIOINICH IMOBBIIICHHE
KOHKYPEHTOCTIOCOOHOCTH SKOHOMHUKH U POCT KadyecTBa JKU3HU HACEJICHHS, B
JTAHHOM clly4ae padouynx METaLTypru4ecKoil MPOMBIIIIIEHHOCTH.

OCHOBHBIMHM 33J1a4aMU Pa3BUTHS JW3alHA SBIISIIOTCS:

1. Ob6ecnedyenue 3(hPeKTUBHOCTH UCIIOIB30BAHUS IM3aliHA KaK BaXKHOTO
(dakTOpa MOBBIIICHUS] KauyecTBa >KU3HU HACEJICHUS, B T.4. JIU3alfHA TOPOJICKOM
CpeIbl W CeIbCKUX TIOCENEHUN, TPAHCIOPTa, YUPESKIACHUN O0Opa3oBaHUS W
3/IpaBOOXPaHEHU U JIp.

2. IoBsimenue 3¢(HEKTUBHOCTH UCTIOIB30BaHMS AU3aiiHa Kak GakTopa
pocTa KOHKYPEHTOCIIOCOOHOCTH MPOIYKIMHU U YCIYT MPEANPUATUN pa3TuIHbIX
CEKTOPOB PKOHOMHUKH, B YCIIOBHSX MOBBIIICHUS] 3HAYUMMOCTU YPOBHS JU3aiiHa U
SPrOHOMUYHOCTH B OLIEHKE MOTPEOUTEIHCKUX CBOMCTB TOBAPOB.

3. CopneiicTBrE Pa3BUTHIO IPEANPUITUN CEKTOpA AU3aiiHa, C yUETOM
pocTa BKJaja YCIYr MO MapKETUHTY W JU3aliHy B CTPYKType M00aBIICHHOMN
CTOMMOCTH TOBapOB KaK MOTPEOUTEIBCKOTO, TaK U TMPOU3BOJICTBEHHOTO
Ha3HAYECHUS.

Ncxons u3 NpuHIMIOB AW3aiiH KOHIEMIIUKU, HaMU C(OPMYJIUPOBAHBI TPU
JTaIla PEUIEHUs MOCTABICHHOM LENH:

1. ®opmynupoBaHue MPOSKTHON MPOOJIEMBI - OTCYTCTBUE HAJIC)KHOM
CHENOAEKIBI 7151 pab0YNX METaUTypPruyecKOr MPOMBIIUIEHHOCTH;

2. @opMyIMpOBaHKE MPOEKTHOM 3a/]a4u — MPOECKTUPOBAHUE
CHEIOJCKIBl /I 3alllUThl OT BO3JEHCTBUS HCKP U OpBI3T PacCIUIaBICHHOTO
MeTasuia U MH(PPpaKpacHOTO U3ITyYCHHUS;

3. ®opmyiHMpoBaHHUE MPOCKTHHIX TPEOOBAHMI — CIIEIIOICK 1A JOJDKHA
OBITH M3rOTOBJIEHA MO pecypcocOeperawmmiel U  sHEprocoOeperaromieit
TEXHOJIOTUH, TTO3BOJISIONIAS 3HAUYUTEIIBHO COKPATUTh MATEPUAIIBHBIE U TPYAOBBIE
3aTpaThl, MOBBICUTH MPOU3BOJUTEIBHOCTh TPyJa W KAYECTBEHHO YJIYYIIUTh
3alllUTHBIE CBOMCTBA CHEIOJEKIbI, OOECreunBaroNue Oe30TMaCHbIE YCIOBUS
Tpyaa.
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C uenpto peanuzanuu  CHOPMYIMPOBAHHBIX MPOEKTHBIX 3a4ad |
TpeOOBaHUI JM3allH KOHLEMIUU U, ONUPAsICh HAa ONBIT OTEYECTBEHHON U
3apyOeXHON MPaKTUK CIeAyeT, YTO Hauboyiee MPOrpEeCCUBHBIM MPHUHIIMIIOM
MIPOEKTUPOBAHMS CIIELIOJIEKIbl B COBPEMEHHBIX YCIIOBUSIX SIBIISIETCS CO3[IaHUE
TEXHOJIOTUYECKUX  KOHCTPYKIMH, OCHOBHBIMM  KPUTEPUSMU  CTEIICHH
COBEPILEHCTBA KOTOPBIX, ABJISIETCS TUNU3aIUs U yHUDUKanus. CienoBaTenbHo,
OIHUM M3 OCHOBHBIX HaIpaBJIeHUH O0OeCleYeHUs] KauecTBa CIELOEHK/IbI,
noBbIIICHUS 3((EKTUBHOCTU €€ MPOECKTHUPOBAHUS W IKCIUTyaTalliu, SBIISETCS
pa3zpaboTka  0a30BBIX  YHU(PUIMPOBAHHBIX  KOHCTPYKIMA Ha  OCHOBE
KJacCU(pUKaMU ¥ yHUPUKALUKA TPUITYCKOB Ha cBOOOny obOieranus. basoBbie
KOHCTPYKIIMU CHelualibHOW oAexabl paspadotansl [[HWUUIIIIIom B BuIE
TeXHUYECKuX ycioBuil [1]. st My»KCKOW CHEIOJEKIbI pa3padOTaHbl YeThIpE
rpynnbl 0a30BbIX KOHCTPYKUMH KYpTOK U TpU-Oprok. KOHCTpyKuMU pa3HbIX
rpynn OTJIMYAIOTCA Jpyr OT Jpyra MNpuOaBKaMM K OCHOBHBIM OXBaTHBIM
U3MEPEHUSM.

Bonbiioe BausHUEe Ha NMpUOABKHU OKA3bIBAIOT YCJOBHS IKCIUTyaTallMd M
CBOMCTBa MPUMEHSAEMbBIX MAaTEPUAIIOB JIJIs1 U3TOTOBIICHUS cienoaexasl. [1o Buxy
paboT mpodeccusi paboUrx TOpSUYUX IIEXOB OTHOCHUTCS K CpeAHEH TSKECTH C
YMEPEHHOW U BBICOKOM TMHAMUKOW ABHWKEHUH, C dHEpro3arparamu a0 525 Br.,
CJIeIOBATENbHO, KYpTKY CIEIyeT OTHECTH K TpeThed rpymnme 0a30BbIX
KOHCTPYKIUH, a Optoku- kKo BTOopoil. McciaenoBanusimu aBTopa [2] yCTaHOBIIEHO,
YTO B CYUIECTBYIOIEH CHEHOJEKAE Il pabouux TOpSUMX IIEXOB JaxXe IO
CPaBHEHMIO CO CIIELIOEKI0M IPYyTUX Ha3HAYEHU M, HEOCTATOYHO UCIIOJIb3YOTCS
BO3MOXXHOCTH  KOMITO3UIIMOHHO-KOHCTPYKTHBHBIX M TEXHOJOTMYECKUX
DIIEMEHTOB.

C wmenpto obecrieyeHUs] KOMILIEKCA 3alMTHBIX, TUTUEHUYECKUX U
ACTETUYECKUX CBOMCTB, C yUeTOM pa3zpaboTaHHOTro Hamu Matepuana « TU3» u Ha
OCHOBE MaTEeMaTHYECKOTO MOJEIMPOBaHMUS Mpolecca TEIJIONepeHoca, ObUIH
BHECEHbl KOHCTPYKTHBHBIE HW3MEHEHHs [0 CPAaBHEHUIO C CYILIECTBYIOLIEH
crienoaexaou. Tak pacuersl Mmokasand, 4TO B YCJIOBUAX HHTeHcHBHOro MK-
U3TYyYEHUS MEXAY OJESXKIOM W TeJoM YeloBeKa HEOOXOAUMO O00ecleyuTh
BO3QYIIHBIA 3a30p 3-4 mMMm. bbumn pa3paboTaHbl OpuUrHMHaJIbHAs KOHCTPYKIUS
CIIEIMAILHOTO KOCTIOMA JJIsl pabOUYUX TOpSYUX 1eX0B [3].

Koctiom coctout u3 kyptku u Oprok. KypTka mnpsmoro cuiiysta c
KOMOMHUPOBaHHBIM TOKPOEM pYKaBa, BEPXHAS 4YacThb KOTOPOTO SIBIISAETCS
MIPOAOJDKEHUEM KOKETOK TOJIOYKM M CIMHKU C LEHTPAJIbHOM IOTAaWHOU
3aCTEXKKOM Ha MATh TEPMOCTONKUX IMyToBuil. [Toj0uka ¢ MOJKPOEHHBIM O0YKOM,
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OTJICTHbIE KOKETKH CIIMHKHU BBIMOJIHEHBI U3 MaTepuana « TU3». B koHCTpyKIuio
KOKETOK TOJIOYKH M CIHHKH 3aJI0KEHbI MPUITYCKU MO MIMPUHE Ha 00pa30BaHUE
BEHTUJIALIMOHHBIX OTBEPCTUH. KOKETKM HAacTpOYEHBI HA IOJOYKY U CIHHKY B
TPEX U YETHIPEX MECTAX COOTBETCTBEHHO. KOKETKA CIIMHKM BBINOJIHEHA U3 JBYX
yacTeld. PykaB pyOarieqyHoro moxkposi ¢ JacTOBHUIICH, COCTOUT U3 TPEX 4YacTeH,
BEPXHSIS YACTh KOTOPOTO BhITIOJHEHA U3 MaTepuana « TU3y». [1o Huzy npurayansl
HaIlyJIbCHUKU. Ha J1eBOM 1ON0YKE CO CTOPOHBI M3HAHKM — HAKJIAJHOM KapMaH.
BopoTtHuk-cToiika u3 cykHa apt.6426, o0TauaHHbII U3HYTpHU O53b10, C 3aCTEKKON
Ha TEKCTWIBbHYIO TeChbMy. [10 MMHUYM Tanmu npeycMOoTpeHa KyJiica 1l PE3UHKH.
Jliia obGecrieueHust BEHTUIISIUU U TEIJIO0TBOJIA B MOJOAEKHOM MPOCTPAHCTBE, B
00JIaCTU OIMOPHOW MOBEPXHOCTU MPEIyCMOTPEHBI MOPOJIOHOBBIE MPOKIAJIKH,
3aKpEIUICHHbIE MEXTY CIOSIMHU Os13U. A MO MPOWMOM U B IIaroBBIX MIBaX OPIOK
IIPEAYCMOTPEHBI BEHTUJISIIUOHHBIE OTBEPCTHS. BPIOKH C 3aCTEKKON Ha YEThIpE
MyTOBHUIIBI, MTOSICOM €O LUIeBKaMHu. [lepeHrie moJIOBUHKU OPIOK, OT JIMHUM HU3a
KYPTKH, a TAKXKE 3aJHUE IO HU3Y BBINOIHEHBI U3 MaTepuana « TU3».

YHUKQIBHOCTh KOHCTPYKLUHMM M TEXHOJIOTMU W3TOTOBICHUS KOCTIOMA
COCTOMT B CIEAYIOLIEM:

— Hcnoap3oBaHue NPUHIUIHAIBHO HOBOTO CII0C00a OTHE3aTUTHON
OTACIIKA CYKOHHOM TKaHH, I[IO3BOJIJIO 3HAYUTENIBHO IIOBBICUTH  €T0
OTHECTOMKOCTh M OAHOBPEMEHHO YJIYUYIIWTh €0 yCTOMYMBOCTH K CTHUPKE H
XUMYHUCTKE (BbIIEpKUBaeT OoJiee SO-TH CTUPOK).

— H3roroBiieHHe OTACIbHBIX YacTeH CIELOACKIBI U3
MeTauIM3upoBaHHOro Marepuana « TY3» (oHU BBIMONHSIOT (YHKIMIO 3aIIUTHBIX
HAKJIaJIOK) MMO3BOJIMJIO OTKA3aThCsl OT 3AIUTHBIX HAKJIAJOK U3 CYKOHHOM TKaHW,
KOTOpbIE€ HEOOXOJUMMO OBbLIIO HACTPOUYUTH HA OCHOBHBIE JIETAJIM KOCTIOMA, a 3aTEM
npucTynarb K cOOpke wu3aenus. OTO 3HAYUTENBbHO COKpallaeT BpeMms Ha
U3roToBiieHue crenoaexkabl (10 30%) U yMEHbIIAeT KOJMYECTBO IIBOB, YTO
CHOCOOCTBYET MOBBIIIEHUIO 3aLTUTHON CIIOCOOHOCTH KOCTIOMA, €T0 MIPOYHOCTHU U
U3HOCOCTOMKOCTH, a BBIMOJIHEHHE MOJOYEK MO JIMHUU OOPTOB C OTKPBITHIMHU
cpe3aMu 0e3 MoAruOKH, MO3BOJIWIN CIENIATh KOHCTPYKLUIO 00Jiee MOABUKHON U
TUOKOM.

— Hcnonp3oBaHue MIBEHHOTO poOOTa C MCKYCCTBEHHBIM MHTEIJIEKTOM
JUI  ABTOMAaTH3allMM BBINIOJIHEHHUS KPaeBOM CTPOYKM Ha KPUBOJIMHEHWHBIX
IIBEHHBIX JETANAX (BOPOTHUK, KAPMAHbI, KOKETKH U T.J.) TTIO3BOJIMIA TTOBBICUTD
ITPOU3BOAUTEIIBHOCTD TPYAA IIPU U3TOTOBJIIEHUH CIIENOAECHK bl B IPOMBIIUIEHHBIX
ycnoBusix Ha 20% u cakoHOMUTH MaTepuaisl 10 30%.
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Pa3paboTanHblif KOCTIOM IPOIIEN ONBITHBIE HCTIbITaHus Ha LIIbIMKeHTCKOM
CBUHIOBOM U JI)KE3Ka3raHCKOM MEJICIUIABUIIBHOM 3aBOAAX W MOJYyYHII
MIOJIOKHUTEBHYIO OIEHKY PabouunX.
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creating safe and healthy working conditions for workers in the metallurgical industry.
Keywords: special clothing, metallurgical industry, design and manufacturing technology of
costume, metallized material.

99


mailto:San_alemi@mail.ru
mailto:botahan_nur@mail.ru

V]IK 687

JI. A. Ca¢guna
KazaHckuit HalfMOHABHBIN MCCIIEIOBATEIBCKHIN TEXHOJIOTHIECKUN YHUBEPCHUTET, PecmyOnrka
Tartapcran, Kazans. [Jonient. E-mail: Isafina@mail.ru

JI. M. Tyx6aryasimHa
Kazanckuii HalMOHAIBHBIN UCCIIE0BATEIBCKUI TEXHOJIOTHYECKUN YHUBEpcUTeT, PecryOnmka
Tarapcran, Kazans. Jlonent. E-mail: tuleissan@mail.ru

®. A. KamaaTanHoBa
Kazanckuii HalMOHAIBHBIN UCCIIE0BATEIBCKUI TEXHOJIOTHYECKUN YHUBEpcUTeT, PecrryOnmka
Tarapcran, Kazanp. MaructpanTt. E-mail: farida-kamaltdin@mail.ru

PE3YJBbTATBI UCCJIEJOBAHUS MOJIHBIX ITPEJIJIOJKEHU 1
HNOTPEBUTEJBbCKHUX IPEAINOUYTEHWI PBIHKA ITOAPOCTKOBOM 1
IOHOIIECKOM OJIEKIbI

B crarbe mpuBoASTCS NaHHBIE MApPKETUHTOBBIX HCCIEAOBAaHUN B 00JIACTH MPOU3BOJICTBA
JIETCKOM, TMOAPOCTKOBOM M FKOHOLIECKOW OJEKIbl. BBISBIEHO HECOOTBETCTBUE MEXKIY
MPOU3BOAUMON  MPOAYKIIMEH ¥ CYIMIECTBYIOIIMMH TIOTPEOUTEIHCKUMHA  OXHUIAHUSMHU.
PackppIBatOTCSl MPUYMHBI TAHHOTO HECOOTBETCTBUS W MPUBOJSATCS PE3YyJIbTaThl COOCTBEHHOTO
WCCJICIOBAHMUS IO CETMEHTHUPOBAHUIO TMOTPEOUTETHCKOTO pPBIHKA IMOJAPOCTKOBOM M
MOJIOJICKHOM OJICXKIbI, BKJIIOUAs OMHUCAHHE KaXKIOW TPYNIbI M PEKOMEHIAIMU IO BBIOOPY
CTUJIEBBIX PEIICHUMN.

Knrouegvie cnoea: npoeKTUPOBAHUE JETCKOM ONEXKIbI, JU3aMH, apeCHOE MPOECKTUPOBAHUE,
KOHLIEILHS IPOCKTUPOBAHMS, LIE€TIEBAs TPYIIIL, IOJPOCTKOBAS OJICK/IA.

Jlu3aitH 0J1e’K/Ibl OXBAThIBAET Pa3IMUHbIE TPYMIILI TOTPEOUTENCH: OT AeTel
Pa3IMYHOro BO3pacTa A0 JIOJEH cTapliell BO3pAaCTHOM IPYNIbl (KIOXKUIBIX») U
JIOJIE C OrpaHUYEHHBIMU BO3MOKHOCTAMU. Kaxkmas rpynma uMeer psf
0COOEHHOCTEl M 3aHMMAET OIpPEACNICHHYIO JIOJII0 Ha PBIHKE MPOU3BOJCTBA
oIexk b1, B 9T0i CBsI3H B MpohecCHOHATBHOM SI3bIKE CYIIECTBYET TaKOE TIOHSITHE
KaK «aJpecHasl HaNpaBJICHHOCTh) WM «IeJieBas Tpymnma MmoTpeduteneiny s
TU3aHEPCKUX pa3paboTok. TouHoe ompenereHue aapecHOW HAmpaBIIEHHOCTH
KOJUIEKIIUU OJIEXKbI ABIISIETCS HEOOXOIUMBIM U BXOJUT B 00sI3aTENbHYIO YaCTh
TEXHUYECKOTO 3aJjaHusl Ha pa3paboTky. KoHuenuus agpecHoro npoeKTUupOBaHUs
3aKJII0YAETCSl BO BCECTOPOHHEM aHAJIM3€ XapaKTePUCTHUK IIEJEBOM TPYIIIHI, B
pe3yJibTaTe KOTOPOTO ONpEAeNsieTCs MPOEKTHBIM 00pa3 (Wiu  «uealbHbIN
KIIMEHT») OyIyIIel KOJUICKINH, a TaKXkKe e¢ (PyHKIIMOHATbHAS HAIPABICHHOCTD,
a WMEHHO KaKuhe IMOTPEOHOCTH OHA [OJDKHA YIOBICTBOPATH. Dopmynupys
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KOHIIETIMIO MMPOEKTUPOBAHUS, AU3aHEP TEM CaMbIM OTBEUYAET Ha JBA IIABHBIX
BOIIPOCA MOJACIUPOBAHUS <«JIJISI KOTO?)» U «JIJIS1 4eT0?» BEeAeTCs pa3padoTKa.

Bonpockl  11e1€BOr0  MPOEKTUPOBAHUS U BBISIBICHUS CETMEHTOB
NOTPEOUTENBCKOTO PbIHKA B3POCION OJEXKIbl PACCMATPUBAIOTCS B PA3IHYHbIX
MCTOYHUKAX JOCTAaTOYHO MIMPOKO, YEro HE CKaXelnb O pe3ysbTaTax
HACCIENOBAHUNA B 00JIACTU AETCKOW M MOJIOJEKHON onexapl. PekoMeHmalmu B
00J1acTH €€ MPOCKTUPOBAHUS OYEHb HE3HAYUTEIHHBI M HE IMO3BOJSIOT YETKO
OTIPEIEIIATH MOJICTBLHBIN COCTaB, COCTaBJISATh MOJIHBIE TIPOTHO3BI U (HOPMUPOBATH
CTUJIMCTHKY MOJIOJCKHBIX KOJUICKIIMA B 3aBUCUMOCTH OT OCOOEHHOCTEH
NOTPEeOUTENHCKUX TPYTII. Perennro qanHo# mpo0IeMbl TOCBSIIICHO IPOBOIUMOE
Ha Kkadenpe «/lmzaitn» Ka3zaHCKOro HalMOHAIBLHOTO HCCIEA0BATEIbCKOTO
TexHosornueckoro  yHuBepcutera (KHUTY) wuccnenoBanme mno Temy
«Pa3paboTka aBTOPCKHUX NPUHTOB W MOJCJICH OJIeKIbl Ha OCHOBE aHaIu3a
MOTPEOUTENHCKUX MPEANOYTEHUN MOJOAEKW», T/I€ MPOBEACH aHAIN3 MOJHBIX
MPEIIOKEHUIN U IPEANOYTEHUN HA PBIHKE MOJAPOCTKOBOW M FOHOIIECKOM OJICKIBL.

[Ipou3BOACTBO JIE€TCKOM, MOAPOCTKOBOM M MOJIOJECKHOW OJICKIBI 10
JAHHBIM HCCIICJIOBAHUS SIBIIACTCS OJHOW W3 CaMbIX OBICTPOPA3BUBAIOIIUXCS
oTpaciel MBEWHOW mpoMbinieHHOCTH. CornacHo JaHHbiM Poccrara, moss
MOJIOJIE’KH B OOIIIEM COCTaBE HaceJIeHUs CTpaHbl cocTaBisieT 21,5 %, U3 KOTOphIX
JI0J151 TOAPOCTKOBOM M FOHOIIECKOM TpyInbl coctaiseT 17,1 %. CnenoBarenbHo,
JeTCKasi, MOAPOCTKOBAsE M MOJIOJICKHAS OJICKa MPEICTABISET 3HAYMTEIbHBIN
CErMEHT PhIHKA MOJHOU OJICK/IbI U TPEOYET TITyOOKOTO U3yUCHHUS.

NHnycTpuio MOAHOWM ONEXKIbI COCTABISIOT OpeH/bl, 3aHUMAIOIINE
OTIpEeJICIICHHOE TIOJIOKEHHE B 00I1Iei nepapxuu. /[ Kak10ro U3 HUX XapaKTepHO
0co00e OTHOIIIEHHE K MOJIC€ U CTHJIIO, YPOBEHb KadecTBa W IIeHOOOpa3oBaHUS,
00BbeM MPOU3BOIUMON MPOAYKIMHU (TUPaK BBITYCKaeMbIX u3nenuit). Kaxmbii
OpeH/1 OPUEHTUPOBAH HA CBOETO «HJICAIHHOTO KIIMEHTa», TO €CTh, HAIIPABJICH Ha
000011IeHHbI 00pa3 MOTpeOuTeNsl, AJii KOTOPOrOo XapaKTepHa 3HAUYMTENIbHAsS
rpyImna JIIoAei ¢ TOXOKUMH XapaKTEPUCTUKAMMU.

Bce monmHbie OpeHIbl MOKHO pacIipeieNiuTh Ha JBa kiacca: «Luxury» u
«Mass-market»:

— «Luxury» (makmepwu; aHTI. «POCKOIIIb, TPEAMET POCKOIIIH,
HACNaXXJEHWE») — BBICIIMNA CErMEHT (DIIIH-PhIHKA, MNpPEAJararoiiiii TOBaPHI
POCKOIIIM U YCIIYTH KJlacca JIIOKC-TpeMUYM. BaskHOM XapaKTEpUCTUKON CETMEHTA
ABJISIETCA COYETAHUE OTPAHUYEHHOW JOCTYIMHOCTH W BBICOKOM CTOMMOCTH
m3nenuii. ToBapel «luxury» He SBISIFOTCS HEOOXOAMMOM, 00s3aTeIbHOM

MOKYIKO#. [IpuHanIeKHOCTh K CErMEHTY IMOTYSPKUBACT UMHK OOJaaTess B
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OTIpeIeJICHHOM KpyTy o0IecTBa. B To ke Bpemsi aBTOPUTET BIAIEIbIIA CITYKUT
pEeKIIaMOil JTsl JTFOKCOBOTO TOBapa. ToBapel B «luxury» cerMeHTe mpejiararoTcs
NEPCOHAIN30BAHHO, C 0053aTEIbHOM KOHCYJIbTAllMEH CIeMATUCTA;

— «Mass-market» (ot anri. mass market — «MacCOBBIA PBIHOKY) —
NPOYKIHMS, PACCUMTAHHASI HA CPEAHMI KJIacc, Ha «MacCOBOTO MOTPEOUTEIS.
Otnuuaercss CpeIHUM YPOBHEM KayecTBa M JIEMOKPATUYHOCTHIO  IIEH.
Peanu3zyercs B cnenuanu3upoBaHHbIX MarazuHax [1].

Amnamu3 coctaBa cermenta «Luxury» TO3BOJSIET BBIICIUTH OpPEHIBI,
KOTOpBbIE TPEAJIaraloT MOJAPOCTKOBYIO M MOJOACXKHYH onexnay: Kenzo,
Dsquared2, HUGO BOSS, John Richmond, John Galliano, DKNY, Ralph
Lauren, Tommy Hilfiger, Stella McCartney u npyrue. Jlois 1aHHONW PO yKIIHH
B BBIITYCKAEMOM aCCOPTHUMEHTE Y 3TUX OpEHI0B MpeJicTaBlieHa Ha pucyrke 2. Ha
rpaguke OTUYETIMBO TMPEJCTABICHBI PE3YIbTaThl MCCICNOBAHUS, KOTOPHIE
MOKAa3bIBAIOT, UTO K MOTPEOUTEITHCKOMY CETMEHTY «PaHHSS FOHOCTHY JU3alHEPHI
IPOSIBJSIIOT MUHUMAJIBHBIA HMHTEPEC, UYTO B CBOIO Ouepelb OOBSICHIET
HEYJIOBJIIETBOPEHHOCTH PHIHKOM IPEIIOKEHUN MOTHON OAEHKbI ITPEICTABUTEIIEN
JTAHHOW KAaTErOPUU.

29
26
23
20
17
14
11

Mnaammit TToapocTkoBbIf PanHss oHOCTE  MOJI0JIOCTE
LIKOJBHBII BO3pACT BO3pPacT 15-18 ner 18-35 ner
7—I11 ner 12—15 ner

Puc. 1. O6beM eTCKON U IOHOIIECKOH OAEkK bl B ACCOPTUMEHTHOM
HOJHUTHKE OpeHI0B cerMenTa «Luxury»

Ha ocHoBaHMHM 3THX JaHHBIX OBLIO BBISIBJIEHO, 4TO U3 29 «Luxury»
OpeH10B, TOJILKO 22 OpeHJia BBITYCKAeT OACKTY JJIS MOAPOCTKOB U 2 OpeHJa
BBIITYCKAET Il IOHOWIEH. bpeHbl HE 3aMHTEPECOBAHBI B BBIIYCKE KOJUIEKLIAN
OJICKIBI JJIS1 TIOJPOCTKOBOM U FOHOIIIECKOM IPYIIbI, TAK KAaK OHU SKOHOMUYECKH
HEIEJIeCO00pa3Hbl W TMPUHOCAT HE3HAYUTEIBHYIO MPUOBLIL TMPOU3BOJICTBY.
Bmecrte ¢ TeM, IO BBICOKOTO JOCTaTKa HE BUAAT CMbICIA B MPUOOPETEHUM
BEUICH Kiacca JOKC. [IpuunHON SABJIAETCA, YTO TMOAPOCTKU BEAYT AKTUBHBIN
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o0pa3 KU3HH, U OJIKa OYCHb OBICTPO TepsAET CBOM Mpe3eHTadenbHbIN Bua. Tak,
Hanpumep, Oper Massimo Dutti perini okOHYaTENbHO 3aKPBITh CBOIO JETCKYIO
JIMHEUKY.

B npouecce uccnenoBanus Takxke ObLI IPOBEIECH aHAJIN3 MACCOBBIX MAPOK
B [IpuBOmKCKOM (herepanbHOM OKpYyTe, @ UMEHHO IO TOPTOBBIM LIEHTPAM ropoJa
Ka3zanu, mo omnpeneneHu0 COOTHOIIEHHUS AaCCOPTHUMEHTA OJEXKIbl pa3HBIX
BO3pacTHbIX TIpynn. (Cxema Ha pUCYHKE 2 TMO3BOJWIA OOOOUIUTH JaHHbBIE
rccienoBanus [2].
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33
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Maammi MKOJIbHBIA IToapocTkoBsIit PanHss FOHOCTB MoionocTh

BO3pPAcT BO3pPacT 15-18 ner 18-35 ner
7—I11 ner 12—15 ner

-27

Puc. 2. CooTHO1IEHNE aCCOPTUMEHTA OJIEXK bl Pa3HBIX BO3PACTHBIX IPYIII B TOPIOBBIX
neHTpax ropoaa Kazanu

Ha ocHoBaHMM 3THX JaHHBIX ObLIO OOHAPYKEHO, YTO B TOPTOBBIX LIEHTPAX
ropoga Kazanu Ttonbko 30 wmarasmHoB u3 123, cnenuanu3upyrorcss Ha
IIOJPOCTKOBOM OJEXK A€ WM UMEIOT ITOAPOCTKOBBIN OTHEI.

WNrtak, npOM3BOAMUTENN OACKIBI HE YACISIOT JOJDKHOTO BHUMAaHUSA
IOAPOCTKOBOM M IOHOWIECKOM TIpymIe, B OTIMYUE OT B3POCION TPYNIBI, '€
HaO0JaeTCsl MEepen30bITOK NPEIOKEHU accopTUMeHTa ofexasl. Cpenu
JETCKOTO ¥ MOJIOJISKHOTO aCCOPTUMEHTA HauOOJbIIYI0 HEYIOBIECTBOPEHHOCTh
UCIIBITHIBAIOT MOAPOCTKM MW IOHOWM B Bo3pacte 12-15 wm 15-18 7;er
cOoO0TBETCTBEHHO. [IoueMy Tak nponcxoanut? Bo3MOKHO BCIIEICTBHE TOTO, YTO B
JaHHBIA BO3PACTHOM MEpUOJ JETH HAYMHAIOT JEMOHCTPUPOBATH COOCTBEHHOE
BUJICHUE MOJbI, HaXOJATCS B IOUCKE COOCTBEHHOro cTWiIsl U oOpasza. OgHaAKoO
UCCJIEIOBAHUE U CPABHUTEIbHBIN aHalu3 OPOPMIICHUSI BUTPUH TOPTOBBIX 3aJI0B
OpeH/I0B MOKAa3bIBAET, YTO ACCOPTUMEHT OJEK/IbI IPECTABICH OAHOOOPA3HBIMU
MOJIEJIIMH, OPUEHTUPOBAH HA OJIVH U TOT 7K€ CTHJIb M OTHOLLIEHUE K Moze. MOKHO
3aKJIIOYUTh, YTO MAacCOBbIe OpEeH/bl OPHUEHTUPOBAHbI Ha YJOBIIETBOPEHHE
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YTUIATAPHON (QYHKIIMH OJICKIBI M HE TOJBKO HE YACISIOT JOJDKHOTO BHUMAHUS
BOCIIMTAHUIO BKyCa IOJPACTAIOLIEro ITOKOJIEHHS, HO W HE OTBEYAIOT €ro
MOTPEOUTETHCKUM MPEATTOUTECHUSM.

ITogpoctkoBasi rpymma mnorpedurtenei (ot 12 mo 15 mer) omexasl He
ABJIIETCSl  JIOCTaTOYHO  OJIHOPOJHOM, MOATOMY  OCTaeTcsi  Haubojee
HEY/IOBJIETBOPEHHOW pa3HOOOpa3ueM TMpeiaraéMold MacCOBBIMU OpeHaaMu
OJIEKJ0N U €€ CTHJIEBBIMU PEHIEHUSIMU. DTOT NEPHUOJ OT JIETCTBA K IOHOCTH, —
BAXKHEUIIINM TEPHUOJI CTAHOBIECHUSA JUYHOCTU. BO BCe BpeMeHa 3TOT BO3pACT,
BO3PACT CAMOYTBEPKJCHHS, MYUYUTEIbHBIX BOIPOCOB, CUUTAJICS TPYIAHBIM.
Paznazg ¢ camum co0oit 1 OKpyKaroIIMMH, COMHEHHE B OECCIIOPHBIX Ka3aJoCh Obl
UCTUHAX, KOH(IMKTHOCTb IOBEJEHHUSA, COCTOSHHE OyHTa W TpoTecTa —
OTIIMYMUTENbHAs 4YepTa MNOoJApocTKa. B  MoApoCTKOBOM BO3pacTte B LEIOM
IIPOUCXOJIUT JalibHEee (popMUpOBaHUE MPEACTABICHHUMN O IPUPO/IE, OOIIECTBE,
YeJIOBeKEe,  MOCTM)KEHHE  OCHOB  MHUPONOHMMAHMS, HOPM  MOpAH,
XYJ0’)KECTBEHHBIX IIEHHOCTEH, O0eCneunBaomuX OOILIEKYJIbTYpPHOE pa3BUTHE
JU4YHOCTH [3].

JIJst 5TOTO BO3pacTa XapaKTepHbl AKTUBHBIE TIOUCKHU ChEphbl MPUIOKEHUS
NPUPOJHBIX  JApOBAHUM  JIMYHOCTH  (TMOCEIIEHUE  KPYXKKOB,  CTYAUH,
(bakyJIbTaTUBOB). Huddepenuupyercs COIEpKAHNE oOpa3oBaHusl,
o0ycoBeHHOE MPOodheCCHOHAIBHOM OpUEHTAIMEN U JIMYHOCTHBIMU HHTEPECAMH.
Pacmmpsiercss auama3oH BHUIIOB JIESTEIIBHOCTH, YBJICYCHUU. Y CUIIMBACTCS
CTpEMJICHUE BBIPA3UTh CEOsl.

[Ipenmnonoxenue o TOM, YTO MOTPEOUTENLCKUE MPEANOYTEHUsS JIeTel U
MOJIPOCTKOB SIBJISIFOTCSI TOCTATOYHO Pa3HOOOpPa3HBIMU U MOTYT (DOpMUPOBATH
MHOTOYHUCJICHHbIE TMOTPEOUTENIbCKUE TPYIIbl  JOKAa3bIBAET HCCIIECIOBAHUE,
npoBeneHHoe pecyonuke bamkoprocran B 2016 rogy. MccnenoBanue nokasainio,
YTO Ha IEPBOM MECTE IO YBIECUYECHHSAM OKasbiBaercs crnopT — 50 %, manee
TBOpYECTBO — 29 %, KOoMIbIOTEPHBIE UTPBIl — 13 %, HUYEM HE 3aHMMaroTCs — 4
%, npyrue yBieueHuss — 3 % [4]. JlaHHbIe HCCIEAOBaHMS TOIYYEHBI Ha
OCHOBaHUSAX aHkeTupoBaHus 548 uenoBek, B Bo3pacte 11 — 15 mer. Kaxnyro
MOTPEOUTENBCKYIO TPYIIITY OMPEACISIOT XapaKTep YBICUEHUMN, OHU OKa3bIBAIOT
BJIUSIHUE HA BHEIIHUN BUJI IIKOJIBHUKOB B CBOOOIHOE BpPEMSI.

AHanornyHoe MccieI0BaHuEe MPOBEACHO B pecnyOiuke TarapcTaH, rae
OBLJT BBIJIEJIEH KAYECTBEHHBIN U KOJIMYECTBEHHBIN COCTAB MOTPEOUTENEH O1EKIbI
MOAPOCTKOBOM M IOHOIIECKOW rpynisl (puc. 3).
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B CriopTCMEHBI

O KpeaTtuBuiuku

B [eiimepsl

B MHTemexTyansl

Puc. 3. KauecTBeHHBIN 1 KOJIMUYECTBEHHBINH COCTaB MOTpeOUTENeH OJPOCTKOBOM 1
IOHOILECKOW BO3PACTHOM IPYIIIIBI

Ha ocHOBaHMM JaHHBIX IPOBEIEHHOIO MUCCIEI0BAaHUS BBIJECICHBI TPYIIbI
noTpeduTeneit MOAHON OJIEXK bl CPEIU MOJPOCTKOB U FOHOIIIEH B 3aBUCUMOCTH OT
WX yBJICUYEHUH, )KU3HEHHBIX MMO3UIIMNA, MUPOOITYIIICHUH, IPENTOYTEHU B BLIOOPE
T€X WIM HHBIX KYJbTYPHBIX KOJIOB, @ HMEHHO: «crnoprcMeHs» — 50 %,
«KpeaTtuBIUKM» — 29 %, «rerimeps» — 13 %. B rpynmny «uHTemIeKTyanb» ObLIo
OTHECEHO & % IOAPOCTKOB, y4YacCTBOBABLIMX B OIPOCE, KOTOPBIE SBISIOTCS
MIKOJIbHUKAMHU U U3y4aloT pa3Hble HAyKH, TO €CTh, yBJICUEHBI yueOOH.

Kaxnoi BBIAEIECHHON TIpyNIe COOTBETCTBYET OIPEAEIEHHOE CTHIIEBOE
pemieHue oAexabl. Hampumep, «UMHTEIUIEKTyaslb» 4Yallle BCEro BBIOMPAIOT
KJIACCUYECKUE BEIllH, HAIOMUHAIOIIKE 00pa3iibl B3pOCIOi ofex abl. J{Jist rpynsl
«CTHOPTCMEHBI»  XapakTEepeH BBIOOP OAESXKAbl B  CHOPTUBHOM  CTHUJIE.
«KpeatuBumkm» 1 «reiiMepbl» HE CMOTJM ce0s TOUHO OXapaKTepU30BaTh, UTO
OTpa3ujIoCh Ha BHEIIHEM o0pa3e, KOTOpPOMY CBOMCTBEHHBI CMEIICHHE U
KOMOMHHMPOBAHHUE OCK/Ibl PA3IMUHBIX CTHJIEBBIX HAIIPABIICHUH.

bonee riybokoe wu3ydeHHE MOTPEOUTEIHCKUX MPEANOUYTEHUN KaXIon
BBIJICJICHHOM B XOJI€ MCCJENOBAaHUS TPYNIbl TMO3BOJIUT JU3ailHEpaM W
IPOU3BOAMUTENIAM MOIHOM OAEKIbI IJsi JAeTe M MOAPOCTKOB 0oJiee TOYHO
OTBEYaThb BKyCaM MOJIOABIX IMOKYyIarejaed, TMOBbIMIAs OJHOBPEMEHHO
PUBJIEKATEIbHOCTh CBOEH NPOAYKUWH, U, CJIEI0BATEIbHO, YBEIUYUBAS
IKOHOMHUYECKYTO 3P(HEKTUBHOCTh BCETO MPEATIPUSTHS.
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JUYHOCTHBIA MAPKETHUHT :
KAK IOCTPOUTH YCIEIIHYIO KAPBEPY TU3AMHEPY OJEXIbI

B crathe paccmarpuBaiOTCs OCOOCHHOCTH peajH3allMd JHUYHOCTHOTO (IEPCOHAIBHOTO)
MapKeTHHTa JU3aiHepoB, crienuanu3upyromuxcs B fashion namyctpun. OneHuBaeTcs poJib
NpoQEeCCUOHATBHBIX ~ KOMIETEHIMM B  IMOCTPOEHUM  Kapbepbl U (OPMUPOBAHUU
KOHKYPEHTOCIIOCOOHOCTH CIELUATUCTOB. AHAIM3UPYETCs BIMSHUE Ha TPYIOYCTPOWCTBO U
MPOABMKEHUE KAapbepbl COCTOSHHUS W TEHICHIIMH Pa3BUTHUS OTEUYECTBEHHOW IIIBEHHOMN
IPOMBIIIJICHHOCTH U PO(UIBHOTO 00pa3oBaHMsL.

Kntoueesvie cnoea: JMYHOCTHBIN/TIEPCOHATBHBIN MapKETHHT, JIeTKasi/IBeHas
IPOMBIIIJICHHOCTb, fashion WHAyCTpus, AU3aliH, AU3aliH OIHAXIBI U aKCECCyapoB, Kapbepa,
KOHKYPEHTOCIIOCOOHOCTb.

JIMYHOCTHBIN WITA IEPCOHAIBHBIN MAPKETUHT, HEPEAKO ONMMUCHIBAEMbIN KaK
«MapKETUHT JIIOJICH» MpeCcTaBiIsieT cCOO0M pa3HOBUIHOCTh MAPKETHHTA B OOIIIEH
CHUCTEME €ro Kijaccupukanuu. OITO BHJ JEATCIBHOCTH, HAMpaBICHHBIM Ha
(dbopMupOBaHKE JTUYHOCTHOTO OpeHa B cepe HayKu, UCKYCCTBa, JINTEPATyphl,
CIOpTa, TOJUTHKA W JPYTUX MPO(PECCHOHANBHBIX cdep ACATEIBbHOCTH, B
KOTOPBIX BEJIMKO 3HAYEHHUE JMYHOTO MAaCTEPCTBA, TBOPYECKOTO NOTEHIIMAJIA,
npodeCCUOHAIBHOM KOMIIETEHIIMM M HAKOIJICHHOTO OTIbITA.

JIMYHOCTHBIN MapKETHUHT SBIAECTCS OOBEKTOM HCCIEIOBAHUS PA3IMUHBIX
YYEHBIX U OOBEKTOM YIPABJICHUS MHOTOUYHCIICHHBIX CIEIMAIUCTOB-TIPAKTUKOB,
CTaBSIIUX COBEPIICHHO pa3Hbie IeNU. Takue eI MOTYT OBITh CBSI3aHBI C
YKEJTAHUSIMU BBISIBUTh U CUCTEMATU3UPOBATH:

e (akTopbl, KOTOpHIE HauOOJIEe SBHO BIUAIOT Ha MNpodhecCHOHATbHYIO
YCHEUHOCTD JIFOJIEH;
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® KpuTepuu 0TO0pa caMbIX 3PHEKTUBHBIX COTPYIHUKOB JJIs PEIPUITHS
WJIM OpraHHU3aluu;

® JIMYHOCTHBIEXAPAKTEPUCTUKH, KOTOPHIE MOTYT MPEICTABISATH MHTEPEC
JUTSL KAPTEPHOTO POCTa B KOHKPETHOU OTpaciu WK cepe NesTeIbHOCTH;

® XapaKTEPUCTUKU JIMYHOCTH, ONPENENAIONIMe €ro MOTeHUUan s
B3aUMOJICUCTBHS B KOJUIEKTUBE UJIH B CEMbE;

® O0COOCHHOCTH XapakTepa M MOBEACHHS YEIOBEKA, KaK MOTEHIIMAIbLHOTO
NOTpeOuTENs] KOHKPETHOTO TOBapa UM YCIyTH U T.JA. U T.II.

B naHHON mnyOnuKanuMyd Mbl 3aTPOHEM TOJBKO OTHAEJBHBIE ACIEKTHI,
onpenensomue (akTopbl JHUYHOCTHOTO MApKETHUHIA, XapaKTEpU3YHOLIUE
BO3MOYKHOCTH ¥ MTPOOJIEMBI IOCTPOEHUS YCIEIIHONW Kapbepbl JUIsl CIEHUATUCTOB
KpeaTHUBHBIX MHIYCTpUH B chepe nu3aitHa omexabl U akceccyapoB min fashion
nu3aitHa. Meromonoruyeckas OCHOBa, KOTOpas cTaja OTIPAaBHOM TOYKOH
MOJATOTOBKU IMyOJHMKAllMK, CBSi3aHA C METOAAMH JEAYKIMH, CPaBHUTEIHHOTO
aHanM3a M KAOMHETHBIMH MCCIIEIOBAHUSMHU, Oa3UPYIONIMMUCS HAa BTOPUYHOM
uHpopMaluu. B 0CHOBHOM 3T0 MyOJIMKAIIMK CIICIIUANUCTOB B 001aCTH Pa3BUTHUS
JUYHOCTHOTO MapkeTtunra [1,2,4-7,9,10], nqu3aitHa, UCKyCcCTBa, apT-UHYCTPUHU
[3,8, 12-16], nerxkoi wu mBelHON  mpombinuieHHoctu  [11,18-20],
OMyOJMKOBaHHBIE B MPO(PECCHOHANBHBIX KypHaJlax, COOpHUKAX HAy4IHO-
MPaKTUYECKUX KOH(DEPEHIIMI U JIEKTPOHHBIX pecypcax ceTu MHTepHeT.

[IpoOnaeMbl JMYHOCTHOTO MAapKETHMHTa HWHTEPECYIOT aBTOpa CTaTU MO
Pa3IMYHBIM MPUYUHAM.

Bo-niepBbiX, Kak y4eHOro, MOCBATUBILIETO UCCIEA0BAHUIO MAPKETUHTOBOM
HAyKH KaHIUJATCKYIO0 U JOKTOPCKYIO auccepTanuu u cBbiiie 100 myOmukanumit
Hay4HO-IPHUKJIAJHOIO XapaKTepa.

Bo-BTOpBIX, KaKk NpenojaBaresiss AUCLUIUIMH B O0JACTM MapKETUHIA U
JIN3aiHA, BEIYILIETO aBTOPCKUM KypC «MapKETHUHT B JU3aUHEY.

B-TpeThux, kak pykoBoAuTeNs Kapeapbl au3aiiHa, CTaBSIIEro OJHON M3
1eseil mepes CBOMM IEIarorMYeCKUM M HAyYHBIM KOJUIEKTHBOM OOecIedyeHue
KaueCTBEHHOTO0 ypPOBHSI TMOATOTOBKA U JAJIbHEWILIEro TPYIOYyCTpOMCTBa
CTYJEHTOB.

Wrak, npoBoAsl aHAIM3 Pa3IMYHBIX JAHHBIX U CIEIys METONY IEIyKLHH,
paccMOTpUM MPoOJIEMY OT OOILIEr0 K YaCTHOMY, 3aTPOHYB BOIIPOCHI:

® DAa3BUTHUS OTPACIHU HIBEUHOMN MTPOMBILIJIEHHOCTH;

® IPUMEHEHHUS KOMIIETEHTHOCTHOTO TOJaXoJa B  (popMHpOBaHUH
JA3alHEPA;
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e pa3BUTHS 00pa30BaHUs B paccCMaTpUBaeMoil cdepe.

OcTaHoBUMCS, TIPEXKAE BCEro, Ha (hakTopax, ONMPEAeSIOUIMX CIpOoC Ha
CHenualicTax B JU3ailHe OJEXkbl U aKceccyapoB. DTOT CHpPOC (pOpMUPYETCS
NOTPEOUTENBCKUM CIIPOCOM U BCETa OTHOCHIICS K OJTHOMY U3 CaAMBIX BBICOKHUX B
PKOHOMHMKE MHOrux crTpaH. [lo oreHkam 3apyOexHbIXx skcmepToB fashion
UHAYCTpUS HAXOAWUTCS Ha BTOPOM MecTe MO 00beMy NOTpeOJeHHs mocie
IIPOU3BOJCTBA MPOAYKTOB MUTAHMS: CBbIMIE 3 TpuUIMOHOB aoapos CIITA
COCTaBIIsIET 000OPOT 3TOTO phIHKA, octuras 2 % muposoro BBII. Kax bl ron B
mMupe mpojaercs Ooinblie, yeM 80 MUUIMAPAOB €IUHUI] MPEIMETOB JIHYHOTO
rapaepo6a, tonbko B CIIA sTa oTpacib 3KOHOMUKHM obOecrnieunBaeT paboToOi
1ouTH 2 3aHAThIX [20].

OnHako, B OTEUYECTBEHHOW JKOHOMHMKE CHUTyalMsl JaJeKO HE TakK
NO3UTHBHA, U HA HEE MOBJIMIO KAK MUHUMYM TPH CYIIECTBEHHBIX (haKTOpA.

Bo-niepBbIX, MPOU30LLIM CYLIECTBEHHbIE M3MEHEHHSI B PacIpenesieHun
pa3MelleHns MMPOU3BOACTBEHHBIX CUJI Ha TEPPUTOPHUSX, B MPOILUIOM CTOJETUH
OXBATBHIBAIOIINX CTPaHbl, BXOAUBIINE B MPOMBIIUICHHBIN KOMIUIEKC COBETCKHUX
peciyOuK.

Bo-BTOpBIX, coxpaHsiercs CJIOXUBIILIEECS pacrnpeesieHue
MIPOU3BOICTBEHHBIX (DYHKIMI B YCIOBUAX TJIOOAIM3AIMA MUPOBOM SKOHOMUKH
Ha KOHKPETHBIX PETHMOHAJBHBIX PBIHKAX, OOJaAaroUIMX HU3KOW CTOUMOCTBIO
TPYJIOBBIX PECYPCOB.

Hakonen, B-Tperbux, Ha  MNPOU3BOJACTBO  IPOAYKIMU  JETKOU
IPOMBIIIJIEHHOCTH, OJEXK/Ibl U aKCeccyapoB Bce 0oJiee 3HAUUTENIBHOE BIUSHUE
OKa3bIBAIOT HOBBIE TEXHOJIOTUH, MHHOBALIMH, ITU(POBU3ALIUSL.

O mocnencTBUsX BIUSHUS 3THUX MPOIECCOB U TEHJEHIMN CKa3aHO Kak B
Oosee paHHUX MyOnuKanusax apropa [11], Tak v B Tpygax Ipyrux coenuaiicToB
paccmatpuBaemoro mnpodwist [18, 19]. DkcnepThl OTMEYAIOT «ILJIAYEBHOE
COCTOSIHUE» OTEYECTBEHHOM JIErKOM MPOMBILUIEHHOCTH UM IMPOU3BOJCTBA
OJIeXkbl. B 4aCTHOCTH JTBBHHYIO JIOJIFO B CTPYKTYPE IIPOJIAXK HA PBIHKE OJIECKIbI
cocTaBiisieT uMnoptHas npoxykuus — 80 %, Ha peiHKe TekcTuis — 60 %. Bkiana B
oreuecTBeHHbI BBII sTix mupycrpuii cocrasisier Toibko 0,2 %. Ilamenwne
ITPOM3BOJICTBA BO MHOTMX TOBapHbIX cermeHTax B 2018 roxy B Poccuu coctaBuiio
okoJ10 110 15 % [17].

Eure onna mpobiiema cBsizaHa ¢ 00pa3oBaHUEM B paccMaTpuBaemMoil cdepe,
OJIHAaKO OHA BBI3BaHA, Ha MOW B3I, MO OOJBINECH YacTH, 0OCTOATEILCTBAMHU
KOHBIOHKTYPHOT'O U KOHKYPEHTHOTO Xapakrtepa. KoHBIOHKTypa pbhIHKa TpyAa

dbopMupyeTCs  CIpOocCOM  HAa  Kaaphl W WX  M[PEIJIOKCHHEM,  a
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KOHKYPEHTOCTIOCOOHOCTH OMPEEINAETCS COOTHOIIEHUEM KadeCTBa U CTOMMOCTHU
IpeIIaraéMbIX TOBAPOB.

[IpoBeneHHBI aHAMU3 Pa3IMYHBIX HMCTOYHHKOB IOKA3bIBAET, YTO TEMA
03BYYMBACTCS pa3HBIMM aBTOPAMHM BECbMa IPOTUBOPEYMBO: OJHU ABTOPHI
HOJTHUMAIOT IPO0JIEMY HEXBATKH NMPO(PECCHOHAIBHBIX KaIPOB JUIsl «POCCUNCKOM
MOJHOW UHAYCTPUW», IPYTHUE CTABAT BOIPOC, HACKOJIBKO PEAJIbHO BBICOK CIIPOC
Ha NOJOOHBIX CHELHUAINCTOB, IPH OTCYTCTBUU KPYIHBIX OTEYECTBEHHBIX
IIPOU3BOIUTEIIEH.

OpHM cenuanTucThbl 03BYYUBAIOT MPOOJIEMY HETOTOBHOCTH BBIITYCKHUKOB
o0Opa3oBaTeNbHbIX  OpraHu3alliii  3aHUMATbCS  NPEAIPUHUMATEIHCTBOM,
pa3BUBaTh YaCTHBIM CEKTOP MOJHOW WHAYCTPUM B CHIY OTCYTCTBUS
HEOOXOJIUMMBIX 3HAHUM U KOMIIETCHIIMM, Jpyrue TOBOpPAT O cjaaboit
3AIIUIIEHHOCTH MaJloro Ou3Heca, HEXBAaTKM HUX (PUHAHCOBOW MOJAJEPHKKH,
HEMOCWJIBHOM HasloroBoM OpemeHu. [Ipu Bcem mpu 3TOM B OTEHYECTBEHHOM
KOHOMHUKE  COXpaHSIOTCS  MpoOJeMbl  HHU3KOr0  IUIaTEXEeCIOCOOHOTO
HOTPEOUTETBCKOTO CIPOCca, U cIab0i KOHKYPEHTOCIOCOOHOCTH OTEUECTBEHHBIX
TOBApOB, KakK 10 KAYECTBY, TAK U MO LIEHE.

OuyeBuHO, AJIs aHAJIKM3a BCEX 3TUX aCMEKTOB U MHOTOYKCIIEHHBIX MTPOOJIEM
HEOOXOIMMO TOCBSTUTh CIELHUAJBHBIE HWCCIEAOBAaHUS, OHU 3aCIIy’KUBAIOT
OTJENbHBIX IMyOJMKalMil. ABTOp JaHHOW cTaTbu MpoOJEMYy MEPCOHATBLHOTO
MapKETHUHTa U MOCTPOCHMS Kapbephl BHIITYCKHUKOB MPOGUIS «IU3alH OJEHKIbI»
CBSI3bIBAET C OOpa30BaHHWEM M BBIACISET €II€ OJHY IUIOCKOCTh, Ha KOTOpPOH
X0TeN0Cch Obl OCTAaHOBUTHCS. B mociennee rojpl B cucteMe 00pa3oBaHuUsl aKTUBHO
NPUMEHSIaCh CTpaTerus, CBsi3aHHas ¢ OOILel 3ajauell COKpallleHusl U3AEpPKEK
(kak ciencTBHE YINPABICHYECKOM U JeMOrpauueckol ONTUMH3ALUU B
obpazoBanun). B nocnennue 10-20 jeT B OTACIBHBIX By3aX HCUE3alld MHOTHE
WHXEHEPHbIE, KOHCTPYKTOPCKUE, TEXHOJIOTMYECKUE HAMPABICHUS MOATOTOBKHU.
[IpuunH, Kak MUHUMYM, JBE.

Bo-nepBbIX, He OBUIO crpoca Ha 3TU KaJApbl HA PHIHKE TPyAa: MHOTHE
HpeanpUsITHs ObUIH 3apbITHI €11le BO BpeMEHa MEePECTPONKH U MEPBOHAYAIBHOTO
JTana Nepexo/a K ppIHOYHBIM OTHOLIEHUSIM.

Bo-BTOphiX, B By3ax, paboTa KOTOPBIX Takke Oblja MepeBe/ieHa Ha
PBIHOYHBIE OCHOBBI, MMOATOTOBKA MO HAIIPABICHUAM, TPEOYIOIUM MO KAHUS
1 OOHOBJIEHHS JIOPOTOCTOSIIIEN MaTepHaIbHO-TEXHUYECKOW 0asbl, cTana He
peHTabenbHOU. Pe3ynabTaT — OOBEOUHSAACH WM JIMKBUIUMPOBAIUCH Kadeapbl
KOHCTPYUpPOBaHUS,  3aKpbIBAINCh  IIBEHHBbIE  jJaboparopuu,  HUcUe3au
TEKCTUJIbHBIE M TEXHOJOrMYecKue (aKylIbTeThl U HHCTUTYTbl B HEKOTOPBIX
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yHuUBepcuTeTaXx. Kak  W3BECTHO  CTpaTerds  ONTHUMHU3ANNH  BHYTPH
00pa3oBaTeNbHBIX YUPEXKACHUN W 3ajJada MOBBIMICHUS J(P(HEKTUBHOCTH
o0pa3oBaHMs CO CTOPOHBI YIIPABICHYECKUX CTPYKTYP rocynapcTBa (MOHUTOPUHT
3G ()EKTUBHOCTH,  YCJIOXKHUBILMECS  MPOLEAYPbl  JIMIIEH3UPOBAHUS U
aKKpeJUTalluy, MPOIECCHI CIUSIHUI U MOTJIOLIEHUH ) IPUBENU KaK K COKPAILEHUIO
0011Iero yncia By30B, TAKM U K YMEHBIIICHUIO YKCJIa MHOTUX BBICOKO 3aTPATHBIX
oOpa3zoBaTenbHbIX Mporpamm. CerojiHs, Korja CTaBUTCS 3aJja4a BOCCTAHOBJICHHUS
IPOMBIIIJIEHHOTO W TEXHOJIOTMYECKOTO TMOTEHIMala CTPaHbl, KOraa, IIO
YTBEPKACHUIO CIIEUAINCTOB, CTpaHa Mpeojoiesa JeMorpapuuecKkyo siMy U
pacTeT KOJIMYECTBO BHIMTYCKHUKOB B CPEIHUX IIIKOJIAX, BOBHUKAET COBEPIIICHHO
WHOTO HAmpaBlIEHHUs 3ajlaya: TMOJTOTOBUTH KaJlpbl, YJIOBJIETBOPSIOIINE
MOTPEOHOCTSIM  HOBOTO  BPEMEHHM, TOTOBBIX IPUMEHSATH COBPEMCHHBIC
TEXHOJIOTHH.

Tak yeMy M Kak HY>KHO Hay4YUTh CHELUAIUCTOB ceroaHs? OHM, COTIACHO
COJIep)KaHUI0 TpeOOBaHMWK K COBPEMEHHOMY OOpa30BaHUIO TOJDKHBI HWMETh
3HAHWS, HABBIKK U YMeHUs. Eciu packpsITh BOmpoc moapoOHee, TO, 3TO MOKHO
clenaTh CIeAyIoUMM 00pa3oM. 3HaeT — UMEET TEOPETUYECKYI0 MOJATOTOBKY.
YMeeT — moHMMAeT, Kak CJenaTh. JTa CIOCOOHOCTh BBIpaOaThIBACTCS B XOJI€
BBITIOJIHCHUS ~ TPUKJIAJHBIX  3a71ad, (GOPMHPYETCS KaK  ONpPEIeTICHHBIN
NpaKTHUECKUi OMbIT. Brameer — nemaer mpodeccHOoHaIbHO, KOT/Ia HaBBIK
MOJTHOCTBIO cPOPMUPOBAH, OTPAOOTAH 10 aBTOMATH3Ma. ITO UTOTU BBIIOJIHEHUS
KYPCOBBIX pa0dOT U MPOEKTOB, BBHIITYCKHBIX KBATHM(PUKAIIMOHHBIX PabOT, y4acThs
B Pa3UYHBIX MPO(HECCUOHATBLHBIX KOHKYPCaX.

J1J1st COBpeMEHHOT0 Ar3aiiHepa 01K bl BaXKHbI: 3HAHUE UCTOPUU UCKYCCTB
U W3aifHa, KyJIbTypOJIOTHH U 3CTETUKU. 3HaHHE 3aKOHOB MEPCIEKTUBEI, 11BETA,
¢dbopMBbI, CBETa ¥ TEHH, pUTMA, JTMHUH, CTUJIS U T.J. 3HAKOMCTBO C MaTepraIaMH
¥ TEXHOJIOTHUSAMHU TMPUKIATHOTO Mu3aiiHa (PoTo, KOHCTPYHPOBAaHUE, YEpPUCHUE,
BEpPCTKA, MAKETUPOBAHUE, JenKa, (GopMooOpa3oBaHue U Mp.). YMEHHE PUCOBATH
U 4epTuTh. Bramenwe mnporpaMMHBIM oOecnieueHrneM B cdepe au3aitHa.
OO6namanve MPOEKTHBIM MBIIIUICHUEM W METOJaMH JIU3alH-TIPOCKTUPOBAHMUS.
3HaHWE COCTOSHUS M TEHACHIIMI Pa3BUTUSA apT-pPbIHKA U JU3aWHEPCKHUX YCIYT.
3HaHWE OCHOB MPEANPUHUMATENIbCTBA, MAPKETHUHTA, SKOHOMUKH, YIIPaBICHUS,
npaBa, SKOJIOTHH, TICUXOJIOTHH, COIIMOIOTHH. be3ycIoBHO, B 11eIOM HEOOXOAUMO
dbopMupoBaTh 00N KPYro30p, OCBaWBasl TaKWe TUCIUIUIMHBI KaK HCTOPHS,
dbunocodus, TOruKa, pycCKUd SI3bIK U JUTEpaTypa, KOHIEHIIUH COBPEMEHHOTO
€CTECTBO3HAHHUS, O€30MacHOCTH KHU3HEACSITENbHOCTH, WHOCTPAHHBIEC S3BIKU.
Tonbko mpU TaKOM CHEKTPE W COACP)KAHWM OOY4YeHHUs IuU3aifHEphl IMOTy4yaT
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aKTyaJlbHO€ U BOCTPeOOBAaHHOE 3HAHUE, CMOTYT TBOPUYECKU PACTH U Pa3BUBATHCA,
HAIyT CBO€ MECTO HAa COBPEMEHHOM PBIHKE TPYy/a.

Korna cdopMupoBaH »TOT MHOTOTPaHHBIM pe3ynbTaT oOO0yueHwus,
Iu3aiiHepy HeoOXO0AUMO MPUIIOKUTh YCUJIHS JUIsl aKTUBHOM peayin3alluu BHYTPH
KpeaTuBHOro coobOmectBa. HeoOxoauMo y4acTBOBaTh B IPOEKTHOM U
BBICTABOUHOW  JICSTEIBHOCTH, BO3MOXKHO, THPOJOJDKUTH  OOydeHue u
chopMUpOBaTh HaBBIKM TM€Jarora W HccieaoBaTensi. BecTu akTUBHYIO
KOMMYHHKAIIMIO C KOJUIETaMU, MMapTHEpPaMU U MOTEHIUAIbHBIMHU KIHEHTaMu. B
TOM CIy4yae TPAeKTOPHs Pa3BUTHUS UM TBOpUECKas Kapbepa Iu3aiiHepa OyayT
UMETh IIAHCHI HA YCIIEX.
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PERSONAL MARKETING:
HOW TO BUILD A SUCCESSFUL CAREER CLOTHING DESIGNER

The article discusses the features of the implementation of personal marketing of designers
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and career advancement of the state and development trends of the domestic clothing industry
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AKTYAJIBHBIE TEHAEHIIUA 1 OCOBEHHOCTH ITIOAI'OTOBKH
COBPEMEHHHBIX CIIEIIUAJIUCTOB MOJHOM UHAYCTPUA

B cratee paccMaTpuBaeTCs COCTOSIHME€ W TCHICHIIMHM pa3BUTHS MOJHON WHAYCTpPHH,
BO3MOXKHOCTH 0Opa30BaTEeIbHBIX METOAWK ISl TIOJNYYCHHUS YCIEUIHBIX MPAKTHYECKUX
pe3yJIbTaTOB AU3alHEPAMH OJICHKIbI.

Knroueswvie cnoea: viaaycTpusi MOJIbI, IU3aiiH, IPOLIECC O0yUEHUSI.

[Tpon3BoACTBO 0/1XK/IBI BO BCEM MHUPE — UHAYCTPUS, UMEIolIasi CTaOMIbHO
00JbIIyI0 IPUOBLTE M BBICOKUH CIpoc y moTpeduteneit. O0meMupoBoil pbIHOK
TEKCTHJISA, OJICKIBI U 00YBH COCTABIISIET OKOJIO 3 TPJIH. oJu1apoB B roa. Co3nanue
pabounx MecT B JaHHOM TIPOMU3BOJCTBE CaMO€ [EIIEBOE, a TEKCTUJIbHAs

HHAYCTpUSA CUUTACTCA OHHOﬁ n3 Hamboyee JAUHAMHUYHO PA3BUBAOIINXCA
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MUPOBBIX oTpacieil. OgHako, 10 JIErKoi MpoMbIlIuIeHHOCTH B 00beMe BBII B
Poccun cocraBnsier Bcero okoino 1 %. B CIIIA sTor moka3zarens okoio 4 %,
['epmanun — 6 %, Utamuu — 12 %, B Kutae — 6onee

20 % u mpogopkaeT yBenuuuBathes [ 1 ]. Ha Benymux TpaguliMOHHBIX BbICTaBKaX
BBICOKOKAYECTBEHHOTO TekcTulii Bo Ppankdypre, [lapuxe u Dnopenunu
CTaOMIIBHO BBICOKOE KOJIMYECTBO YYACTHUKOB U nocetutenelt. OHako, oTMedeHa
TEHJICHIIUS K YMEHBIIICHUI0 METpa)ka 3aKa30B TKAHEH OJHOTO apTHKYJa. ITO
CBSI3aHHO C MTOMCKOM KOMITAHUSIMA BO3MOKHOCTEW PACHIMPEHUS] aCCOPTUMEHTA
NPOAYKIMH, COKpall€eHUEM BpPEMEHU BOIUIOLIEHHS MOJIHBIX IPOEKTOB,
YMEHBILIEHUSI PUCKOB M 3aTpaT B CEIMEHTE OAEKIbl Kiacca Jokc. B Poccun
OJIeKJ]a JAHHOTO BHJIAa H3TOTABIMBAETCA B paMKaX WHIWBHUIYAIbHOTO WM
MEJIKOCEpUMHOTO TMPOM3BOACTBA, MPU ATOM KOJUYECTBO OaillepoB W3 HallIeH
CTpaHbl 3HAUUTEJIPHO YBEIMYMJIOCH. baliepbl MPUHUMAIOT HEMOCPEICTBEHHOE
ydacTue B pa3pabOTKe Ju3ailHEpOM TpeHI-00pJa, KOTOpHIM OTpa)xaer
WHJMBUAYAJIbHYIO UJICI0 MOJTHOM KOJUIEKIMU. Bech 3TOT mpoliecc npeacTaBisieT
co00l CIOXKHYIO IIEMIOYKY B3aUMOJECUCTBUSI TEKCTHIIBIIUKOB, MOJEIIHEPOB,
MIPOU3BOAUTEIIEN OJECXKAbl M TOPTOBBIX oOpranu3anui. [Ipon3BoaCcTBEHHBIN
MepUeHJal3uHT (BeJCHHE OT ACKHU3a JI0 MpUIaBKa KOJUICKIIMU WM €IUHUYHBIX
u3/1eNui) — HanboJjiee PUCKOBAaHHOE 3BEHO B ATOM Ipoliecce. TpeOyroTcs 3HaHKe
TEHJICHIIMH MOJbl, OMNBIT JUISI TMPAKTAUYECKOTO BOIUIOIIEHHS WACH B
MIPOU3BOJICTBEHHBIE 00pa3Ihl, KOMMEPUYECKOE MBIIIJICHUE.

B nocneanee Bpemsi MPOUCXOIUT MAJEHUE JI0XOAa B CETSIX PO3HUYHOU
TOPTOBJIM W3BECTHBIMU OpEHJaMU MPOU3BOAUTENCH oOnexkabl. I[lpu s3TOM,
€XEToHO, B OTPOMHOM KOJMYECTBE, HAOIIOIa€TCA BBHIXOJI HA MUPOBBIC PHIHKH
HOBBIX TAJAHTJIMBBIX JTU3aHHEPOB U KOMIIAHHM, BBIMYCKAOIIUX JCCATKH ThICSIY
HOBBIX MapoK oAbl U 00yBU. Poccust 31€ch Takke B TpeHie. DTy TCHACHIUIO
NOATBEPKAACT HEW3MEHHas MOMYJISIPHOCTh MEXKTyHAPOIHBIX u
BHYTPUPOCCUUCKHX KOHKYPCOB JIM3ailHEPOB OJEXK/bl, PACCYUTAHHBIX KaK Ha
npodeccuoHanoB, Tak U Ha MOJIOABIX aAu3aiiHepoB: Pycckmit Cumyst (Poccus),
IPOXOSIINNA B HECKOJbKO 3TanoB, Mercedes-Benz Fashion Week Russia, mis
y4acTHsi B KOTOpoM Kaxiabld rox mnoctynaeT oT 300400 HOBBIX 3asBOK,
Anmupanteiickas uria (Cankr-IletepOypr), KOHKypCc MOJIOIBIX MOJEIHEPOB
umenu H. JlamanoBoit (MockBa), BCEBO3MOXKHbIE PErHOHAIbHBIE KOHKYPCHI
teaTpoB MoJA. OTOUpaTh JIyYIIMX CJIOXHO, TaK Kak YpPOBEHb JAU3aliHEPOB
JIOCTATOYHO BBICOK.

CerogHsi MOJIHbIE TEHACHIUU CBUJIETEIILCTBYIOT O CMEHE OpPUEHTHPOB.
biiarogapst HOBBIM TEXHOJIOTHSIM, TM3alHEP MOXKET MPOJIaBaTh CBOIO MPOAYKIIUIO
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Ha BECb MHp, HE BBIXOJS 3a MpPEIENbl CBOEH TBOpUYECKOW jJadbopaTopuu. HoBbie
peanuy pblHKA NPUIETCS YYUTHIBaTh BCEM, KTO 3aMHTEPECOBAH B JaJbHEHIIEM
pazBuThM. B mocnenHee BpeMs MHIYCTpUs MOJABI CHAENiaja CTaBKY Ha HOBOE
nokosienre fashion-nuzaitHepoB, a pa3BUTHE DSJIEKTPOHHOM KOMMEPIIUH,
YIY4YIIEHHUE JIOTUCTUKU U COLMAJIBHBIE CETH CIPOBOLIMPOBAIHA POCT OIPOMHOTO
KOJIMYeCTBa HEOOIBIINX MOJHBIX OPEHIOB. DTOMY CIOCOOCTBYET U PACTYILHMA
CIIpOC Ha YHHKaJgbHble Belmu. Emne oaIMH MHpPOBOM TpeHA — CMEHa
NOTpeOUTENLCKOM Mozenu. « MUJUIEHHAbDy — TEepBOE MOKOJIEHHUE, BHIPOCIIIEE B
1 (POBYIO 3Py, HEJABHO BOIILIN B TPOQPECCHOHATIbHYI0 00pa30BaTEIbHYIO CPELy
u B Mup 6ompiioro fashion-monunra, k 2030 rogy 3To coo0IIECTBO OKaXETCS B
3eHUTe MoTpedIeHus [2].

B Hnameld crpane oxosio 30 BbICHIMX Yy4e€OHBIX 3aBEIECHUN TOTOBST
CHELHUAIMCTOB JIJIS JIETKOM MPOMBIIUIEHHOCTH. KpeaTuBHOCTh BBIITYCKHUKOB HE
MOJIBEPraeTcsi COMHEHHWIO, 00 3TOM CBUJIETEIbCTBYET BBICOKUM YpPOBEHD
Pa3IMYHBIX BHYTPUPOCCUICKUX KOHKYPCOB MOJIOABIX JTH3aHHEPOB-MOJEIBEPOB,
MHOTHE U3 HUX YCIIEUIHO paboTaloT 3a pyOekoM B U3BECTHBIX (pupmax. B To ke
BpeMsi, B pOCCUICKOM 00pa3oBaHUM CHOPMUPOBATIACH TPATUIUS MO TOATOTOBKE
XYJI0)KHUKOB-MOJIEJIbEPOB, XYJOKHUKOB TEaTpajJbHOTO KOCTIOMa, HO HE
JU3aMHEPOB OAEXK]Ibl, OPUEHTUPOBAHHBIX HA MPOMBIIIIEHHOE MPOU3BOJICTBO.
OTeyecTBEHHbIE CHEIUATMCTHl OPUEHTHUPOBAHbI HAa WHAWBUIYAJIbHBINA MOIINB
WIM Majble CepuM AW3aHHEPCKOM OAEXKIbl M HE CHOCOOHBI paboTaTh B
COBPEMEHHOM cUCTEME UHAYCTPpUH MOJbI [3, ¢. 485]. DKkOHOMUYECKUI KIMMAaT B
CTpaHE HeJb3sl Ha3BaTh OJIATONPUSTHBIM: WHBECTHUIMOHHBIE, CBIPHEBbIE U
KaJIpOBbI€ TPYJHOCTHU, COKpAIIEHHE pabOUnX MECT, OTPbIB OTEUECTBEHHOI HayKU
U 00pa3oBaTEIbHBIX TEXHOJOTUH OT COBPEMEHHOTO MPOU3BOJCTBA, yTpaTa
CpeIHero 3BeHa B 00pa30BaHUM, IOTEPS MPECTHXKA MPOPECCUU U Pa3phIB CBA3U
nokojieHuid. [loaToMy mOATOTOBKA CHEUUAIUCTOB, CHOCOOHBIX padOTaTh B
U3MEHUBIIMXCS YCIOBHUSIX — CEpPbE3HbIM BBI30B CIIOKHBIIEHCS CHCTEME
npogeccuoHanbHoro oopasosanus B Poccun.

[IpenoaBaTenbckuM  KOJUIGKTUBOM — Kadenpwl  «J[u3aitH  o1eXasny
YpI'AXY pazpaboTaHbl METOJUKHU MOATOTOBKHU JU3aHEPOB MIMPOKOTO MPODUIs
JUIsi Majoro OW3Heca W TPOMBIIUICHHOTO TPOU3BOJICTBA OJCKABL. ITOMY
CIOCOOCTBOBAJ OMBIT TVIOJOTBOPHON PaObOTHI B MOJIEIUPYIOMINX OPraHU3alUsIX,
Ha TPOMBINUIEHHBIX MPEINPUATHSAX OTpPACiId, TBOpYECKas NEATEIBHOCTh IO
CO3JIaHHIO NMPOMBIIUIEHHBIX KOJUIEKIMKA. CTyIEeHThI IEPBOTO Kypca Ha MPAKTHUKE
3HAKOMSTCSL C TEXHOJOTUEW IIBEHHBIX W3JCIUA, W3TOTABIMBAs OOpPAa3IlbI
TEXHOJIOTUYECKUX Y3JI0B. TeMaTuka NpPaKTUYECKUX 3aJaHUll MaKCUMaJIbHO
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NpuOIM>KEHa K PEUICHUIO peajbHbIX MPOM3BOJICTBEHHBIX 3a/1ad. Ha ypokax 1o
npeamMery « OCHOBBI MPOU3BOACTBEHHOTO MacTEPCTBA» CTYACHThI 3HAKOMSITCS C
MPUHITUTIAMH TEXHUYECKON yHU(UKAIIMU B KOHCTPYHPOBAHUU U TEXHOJIOTHH,
INPUMEHSIOT HAa MPAKTUKE KIACCUUYECKUE U COBPEMEHHBIE TEXHOJIOTHH,
pa3iMyHble METOMbl JEKOPUPOBAHMS, W3TOTaBIMBAIOT OOpa3lbl MOSCHBIX U
TUICYEBBIX MIBEUHBIX U3JEIUN, COTPOBOXKAASA UX TEXHUUYECKOU JOKYMEHTALUEH.
Kpome pa3paboTku M yTBEPKACHHS ICKU30B, TOCTPOCHUS YEPTEKEH PYyUHBIM H
aBTOMATU3UPOBAHHBIM  CIIOCOOOM,  KOHCTPYKTHBHOTO  MOJICJTUPOBAHMSI,
W3TOTOBJIEHUSI KOMIUIEKTOB JIEKAJI, BBIIIOJHEHUS PACKIAI0K, PacKpos,
MOJATOTOBKY W TIPOBENICHUS] IPUMEPOK, U3TOTOBIICHUS 00pa3IioB, 0hopMIIETCS
JIOKYMEHTAIUsA, OTpakarolas Bce 3Tambl paboThl. TakuM obOpazom Oymayiiue
CHEIUATNCTBI 3HAKOMSTCS € TIOCIIE0BATENBHOCTBIO PAa3pa00TKH U U3TOTOBIICHUS
IIBEMHOT0 U3eNus, coBMeIIas GyHKIUN au3aiiHepa, KOHCTPYKTOpa, TEXHOJIOra
Y [LIBEU Ha MPOU3BOACTBE. CTyNEHTHI 3HAKOMSTCS CO CXEMaMH PA3AEIEHUS TPYAa,
TEXHOJIOTUYECKMMU KapTaMH, BUJAMHU T€XHOJOTMYECKUX ITOTOKOB, COCTABISIOT
KOH(EKINOHHYIO KapTy MakeTa MaTepuasoB A oOpasia usaenus. B mpouecce
0o0yd4eHus1, MPEenoaaBaTeNid MPOBOSAT SKCKYPCHUH C TOCCIIEHUEM IIBEHHBIX H
TEeKCTHJIbHBIX NpeAnpusitTuii ropoaa («lIlanbmerray, CBepI0BCKUNA KaMBOJIbHBIN
koMmOuHaT, 3A0). B HacTosmiee Bpemsi B ExarepuHOypre HacuuThIBaeTCs 0oJiee
80 Mara3sMHOB, C OIPOMHBIM aCCOPTUMEHTOM pAa3JIMYHBIX MAaTEpUAIIOB U
bypHUTYpHl. B 11eHTpe ropojaa pacmosiokeH MPOCTOPHBIA TOPTOBBIN IIEHTp, B
KOTOPOM pPa3MEIICHbl Mara3WHbl C MPOAYKUMEW TEKCTWIBHBIX MNPEANPUATHI
pa3HbIX crpaH: «Tuccypar, «bpaBuccumo», «Mmnepus tkann», «JIopuc», «Mup
TKaHel», «Atmant Tekcy, «3uma — Jleto». TeKCTHIbHBIC CaJOHBI M IIBEHHBIC
NPEANPUATHSA C TOTOBHOCTBIO TOMOTAKOT HAYMHAOIINM MOPTHBIM U IU3alHEPAM,
YCIIEIIHO COTPYITHUYAIOT C YHUBEPCUTETOM MPHU MPOBEAECHUHN OTKPBITHIX YPOKOB,
PEIOCTABISAIOT JTydlIue 00pa3iibl aBTOPCKOTO TEKCTHIISL.

Ha 3ammre BKP BbeinyckHUK-OakaiaBp JE€MOHCTPUPYET €AUHBIN
TapMOHUYHBIN OJIOK M3 TpexX aHCaMOJIeH, CBSI3aHHBIX 10 CTUJII0, 00pa3y U IBETY,
BBITIOJIHEHHBIX C HCIOJIB30BAHUEM MPOMBIIIUICHHBIX METOJ0B 00pabOTKH.
Bynyuue nuzaiiHepbl HM3y4alOT OCHOBBI KOMIIO3WIIMHM, OPHAMEHT, PpaIMoprT,
MOJIy4arOT HaBBIKKM XYJ0KeCTBEeHHOro odopmiieHust Tkaneil. B 2018 roxy, B
paMKax 3KCHEPUMEHTAIBHON J1abOpaTOpHH, CTYJEHTHI pazpaboTaiu aBTOPCKUE
INPUHTBl W BOIUIOTWJIM HMX B TOTOBBIE TKAaHW, HAl€4YaTaHHbIE C IMOMOLIBIO
TEKCTUJIBHOTO TMpuHTEpa B KommaHun «Cwmapr-T». A Takxke BBICTyNUIN
COaBTOPaMU IO TEKCTUJIIO B KOJUICKLIMHA MOJIOJIEKHOU OACKABI, CO3JaHHOU 110
PYKOBOJCTBOM 3aBeyrolien kadenpsl «/lu3aitH 0ex by A1 MOJHOTO Aeduie.
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Coobbrtisim Hegenu Mmozbl 1 MexxayHapo1HOM BeICTaBKH B pamkax EBpasuiickoro
dbopyma MoabI MOCBAlIEHa MyOMuKanus xypHana «Atenbe» oT 12/2018 rona.
ABTOpOM IyOIHMKaIUK, TIaBHBIM penakTopoM xkypHana C. Kocrenko otmeueHo,
yTo B EKarepuHOypre cyliecTByeT CuiibHas Au3aiiHepCcKas IK0JIa, TOH B KOTOPO
3agaeT  YpanbCckuid  ['ocymapCTBEHHBIM  ApXUTEKTYpHO-XYA0KECTBEHHBIN
VYHuBepcUTeT, TJIe MHOTHUE MPENoJiaBaTesid SBISIOTCS aKTUBHO pabOTarOUIMMHU
npakTukamMu. Henenum MOabl, MAEHHBIM BJIOXHOBHUTENIEM KOTODPBIX SBISAETCS
3apenytomas kadenpoit JI. KokopeBa — 3TO HE TOJIBKO TPAAHUIMS U SPKOE
coOpITHE, 6€3 KOTOPOTr0 HEBO3MOXKHO YK€ MPEICTaBUTh KyJIbTYPHBIN JaHAmapT
ropojia Ha MNPOTSHKEHMM MociaeaHux 19 ner, HO W momanka Juisl JeJI0BOTO
oOmieHus: npoecCUOHANIOB HMHAYCTPUHM: MAaCTEp-KIacChl, KPYIJIbIE CTOJIbI,
Opu(UHTY ¥ CEMUHAPBI, IEMOHCTPAIIUS JOCTHKEHHUI CTYIEHTOB By3a U MOJIOJIBIX
JIN3AMHEPOB, IpMApPKa, pETHOHAIBHBIN dTan KOHKypca Pycckuit cunyat. [lonnmas
BKHOCTh Pa3BUTUS MOJHOW MHIYCTPUU B PETHOHE M OOECHEYEHHUS MOJIOABIX
nu3ailHepoB  pabOYMMHM  MECTaMHM, Ha  MEpOINPHUATHE  IPUIIIAIIAIOTCS
IIPEACTABUTENN TOPOACKOM AIMHUHUCTPALUH, NPEACTABUTENIN MNPEANPUITHH,
BJIAJICTIbLIBI MAara3uHOB I'OTOBOM OJEXIbl M TEKCTWIBHBIX CaJOHOB. B MOIHBIX
MOoKa3aXx M BCEPOCCHUMCKUX (OpymMax MOJbI CTYJIEHTHI UMEIOT BO3MOXHOCTb
y4acTBOBaTh YK€ C MEPBOro rojga oOydeHus:: OyMakHble KOJUIEKLIHUU, YAAYHbIE
PE3yJIbTAThI MPAKTUYECKUX 3aJaHUN U TU3aHHEPCKUX NPOEKTOB, TPAAULMOHHBIN
KOHKYpC «ABaHrapja B XU3HM M Moje», CcBOJAHBIM moka3 BKP GakanaBpos,
MarucTpoB M BBIMTYCKHUKOB KypcoB @DJIIIO. Dto mo3BomsieT cHopmMupoBarth
COJIMAHOE TTOPT(OINO U MOCIIE 3aBEPILICHUS YUeObl B yHUBEPCUTETE MPOIOJIKHUTh
paboTy TO CO3MaHMIO CBOEH MapKd OACKIbI, MPUOOPETAaTh OMBIT PabOTHI y
M3BECTHBIX MOJENbEPOB, paboTaTh [u3ailHEpoM B MOAHOW Qupme, Ha
MPOMBIIUIEHHOM MPEANPUSATAN B Halell crpaHe uiau 3a pyOexom. Hamm
BBIITYCKHUKH YCIEMIHO paboTatoT He ToIbKO B ExarepunOypre, Mockse n CaHKT-
IetepGypre, Ho Takxke B [Tapmike u Jlonnone, Munane u bapcenone, Hero-Hopxe
u Can-Jluero.

Mononoe MOKOJEHHE IHU3aHHEPOB CMEJIO BBIXOJWT C MPOJAXKaMHU B
MHTEPHET: COLIMaJbHbIE CETH, WHTEPHET-MarasuHbl, caitel. UTOOBI AenaTh
IPaMOTHBIA M KAaYECTBEHHBIM BU3YaJIbHbIM IMPOAYKT, NAU3ANMHEP TOJKEH 3HATh
rpaguueckue pegaKkTopbl, YMETb CBEpPCTaTh KaTajlor, 3HAaTb [PUEMBI
MPOU3BOICTBEHHOI0 MepueHaii3unra. Pexknama u rpaduyeckue n300pakeHUs
UTPAIOT BaXKHYIO POJIb KaK B MPOJABMKEHUN HOBOTO OpEHJ1a, TaK U MPUBJICUCHHUS
BHUMAaHUs K YK€ U3BECTHOMY. PeKilaMHbIe HCTOPHUH NTPU3BAHBI BBI3BATH HHTEPEC
y IOTPEOUTEINS U OKPYKAIOIINUX €T0 JIFOJEH, MOBBICUTh Y3HABAEMOCTD AU3alHEpa
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u ero Openma. Beibop PR-cTparermum mnpoaBuxkeHUsl ToBapa — JIOCTATOYHO
TpyAHasi, OTBETCTBEHHAs M JAJIEKO HE BCEraa au3alHepckas 3amada. [lns
OPOABMKEHUS CBOETr0 Jieda, pacmupeHus cdepbl NpodecCHOHATbHBIX
BO3MOXKHOCTEH, akKkTyaJlbHO NpUOOpeTeHHe Oa30BBIX HABBIKOB HA CMEKHBIX
cnenuanbHOCTIX (pakynapTrera OO yHuepcutera. IIpu 3TOM KpeaTUBHOCTH
Jv3aliHa ¥ CBOEBPEMEHHOCTh KOJUICKIIMM ceilyac O0COOCHHO Ba)kHA, BEIb JUISA
MOJIbl BpEMsI 4acTO UTPaeT pelaromyto pojib. MoiHbIe TEHIEHIIUU CTau OoJiee
MHOT'OTPaHHBIMH, HE OIPAHUYMBAIOTCS HECKOJIBKUMU HAIPaBICHUSIMU, IO3TOMY
MHOTHE OpEHJIOBbIE KOMIIAHWU BKJIAQJBIBAIOT CPEICTBA B Pa3pabOTKy HOBBIX
TEXHOJOTMM M au3aiiHa. KpynHble TOproBble ceTH pabOTalOT BIUIOTHYIO C
ONBITHBIMM JW3AMHEPAMU HAJ CO3JAHUEM CBOMX KOJUIEKIIMH MpeT-a-MopTe,
CTaparoTcsi JOOUTHCS OOJBIIEro OXBaTa pPbIHKA, BBITYCKas BTOPbIE JHHHUH
MU3aHepCKUX KoJUleKuuMid (u3 Oosiee JnemieBbIX TkaHei). OtpabaThiBaeTcs
CUCTEMA, B KOTOPOW UMITYJIbC MPEIJIOKEHUS OTCIEKUBAETCA B TOPrOBOM 3BEHE,
TaK KaK OHO HaxXOJHUTCS OJMKE BCEro K MOTpPeOMTEeN0 M objagaeT Hambojee
nmoTHOM mHopmaruei o copoce. [lanee mHpopmanus odopmisieTcss B BHAC
3aKa3a, IepeaaeTcsi B MPOU3BOJICTBEHHYIO CTPYKTYPY M UYETKO BBIMOJIHSIETCS IO
Ka4€CTBEHHBIM M KOJIMYECTBEHHBIM XapaKTepUCTUKaM [4].

Mopa — 3TO OIrpOMHBIN PBIHOK, KOTOpPBIA Hayall CcaMylk OOJIBIIYIO
nepecTpoiiky B cBoed ucropuu. CTpemuTelbHas TpaHchopmanus MHUPOBOM
fashion-unaycTpuu OTKpBIBAET MIHUPOKUE BO3MOKHOCTU ISl HAUIEH CTpaHbI, B
KOTOPOM 3TO HampaBJ€HUE HUKOTJA HE CTOSJIO B CHHCKE HNpuopuTeToB. Haru
CTapTOBBIM KamuTajdl — B TBOPYECKHX TaJaHTaX M TE€X, KTO MOXET CO31aBaTh
HOBBIE TEXHOJIOTUHU.
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CURRENT TRENDS AND SPECIFIC OF PREPARATION THE MODERN
SPECIALISTS IN FASHION INDUSTRY

The article discusses the state and development trends of the fashion industry, the possibilities
of educational methods for obtaining successful practical results by clothing designers.
Keywords: fashion industry, design, learning process.
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OCYIIECTBJEHME MPAKTUYECKHNX MEJKITPEIMETHBIX CBSI3EN TPU
W3YUEHUHU JUCUUILINHBI «OCHOBBI IPOU3BOJCTBEHHOIO
MACTEPCTBA» HA KA®EJIPE « IM3AHA OJIEKIBI» YpaalAXY

B crartbe oTpakeH MHOTOJIETHUM ONBIT KOMIUIEKCHOM paboOTHI MperojaBareicii kKadenps
«/luzaiiHa onexap MO 3aKperyieHuI0 NpodecCHOHANbHBIX HAaBBIKOB M YMEHUH IpU
BBIMOJTHEHUH PEAIIbHOTO MPOEKTHOTO 3adaHusi Ha mpenMere «OCHOBBI NMPOU3BOICTBEHHOTO
MacTepCTBa.

Knrouesnie cnosa: npodeccroHaabHbie KOMIIETCHIIUN, POCKTHBIC 33IaHUS, TU3aiH KOCTIOMA,
MCKIIPCAMETHLBIC CBSA3U, TPOU3BOJACTBCHHOC MAaCTCPCTBO.

CoBpeMeHHOE MOJIEIMPOBAHUE OJEK/IbI — 3TO MHOTOIIJIAHOBAs MMPOCKTHAS
NeSTENIbHOCTh. B Hell TeCHO NepenieTeHbl COBPEMEHHBIE TEXHOJIOTHH, SCTETHKA
U (QyHKIMOHANBHOCTh. OCHOBHAs 3ajava npu oOydeHHu Oynaylero nu3aiiHepa
KOCTIOMa — C(OpPMHUPOBATH MNPO(PECCUOHAIBHBIE KOMIETEHLHUU JUIsI PabOThI
B UHAYCTPUU MOJIBI.

Cornacio ®I'OC BO no namnpasienuto noarotoBku 54.03.01 Jlu3aiin,
IU3aiiHep KOCTIOMAa JIOJDKEH 001anaTh Mpo(ecCHOHATbHBIMU KOMIIETEHIIUSIMU
B IIPOEKTHOU JI€ATENBHOCTH:

® CIIOCOOHOCTBIO AHAIM3UPOBATH W OMPENEIATh TpeOOBaHUS K IU3ANH-
MPOEKTY W CHUHTE3MPOBATh HAOOpP BO3MOXHBIX PEIICHWA 3aJaud WM
MOAXO/I0B K BBIMOJIHEHUIO nu3aiiH-mipoekTa (I1K-4);

® CIOCOOHOCTHIO KOHCTPYHUPOBATH MPEAMETHI, TOBAPHI, MPOMBIIIICHHBIE
oOpas3libl, KOJUIEKIIMU, KOMIUIEKChI, COOPYKEHUS, OObEKThI, B TOM YHUCIIE
J1s1 co3fanust foctyrnHou cpeast (ITK-5);
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® CIOCOOHOCTHIO IMPUMEHSTh COBPEMEHHBIE TEXHOJIOTUH, TpeOyemble Mpu
peanu3anuu Au3aiH-npoekTa Ha npaktuke (I1K-6);

® CIOCOOHOCTBIO BBIMIOJHATH 3TAJIOHHBIE 00pa3Ibl 00BEKTa JU3aiHA UITH €T
OTAENbHBIC 2JIEMEHTHI B MakeTe, MaTepuaine (11K-7);

® CIOCOOHOCTBIO pa3pabaThiBaTh KOHCTPYKIUIO U3JCIUS C  y4eTOM
TEXHOJIOTUH  W3TOTOBIICHUS:  BBHIMOJHATH  TEXHUYECKUE  YEPTEKH,

pa3pa6aTBIBaTL TCXHOJIOTHYCCKYIO KapTy HCIIOJIHCHUA HHS&ﬁH-HpOGKTa
(TIK-8). [1].

O6yuenne Oymymux OakamaBpoB 1o mpodwmo «Jlu3aitH KocToMay»
MPOXOJUT C TIOMOIIBI0 Pa3pabOTKH CHEIUATBHBIX TPOSKTHBIX 3aJaHuM,
bopMupyIOINX y 00y4aemMoro nmpodecCuoHAIbHBIE KOMITETCHIIUN
M0 UCTOJB30BAHUIO METOJUK MPOCKTUPOBAHUS M TEXHOJOTUUA 00pabOTKU
MaTepuaoB.

Kaxnpiii npenogaBatenb aucuuiiuH Kadenpsl «JluzaiiH  oaeXIbDy
VYpan’AXY cuurtaer cBoi mpeamer Hambosee 3HAYUMBIM 71 POPMHUPOBAHUS
HaBBIKOB OyAylllero Au3ailHepa OJekKbl. B NeMCTBUTENBHOCTU K€ pPEaIbHBIM
MoKaszaTelieM YpPOBHsS MpodecCHOHANN3Ma SBIISAETCS TMpaKTHdeckas pabdoTa
CTYAEHTOB MO BOIUIOLICHUIO aBTOPCKOTO 3aMbICiia B JKW3Hb Ha NPEAMETE
«OCHOBBI TPOU3BOJCTBEHHOTO MACTEPCTBa», KOTOpas, COMVIACHO Yy4eOHOMY
IJIaHy, OCYILECTBISETCS HA BTOPOM Kypce 0OydeHHUs.

VYyeOHOe 3asaHue BBINONHIETCS MO MPUHLHUIY JAEJIOBOM WUIPHL: OJIMH
CTYJIEHT BBICTYNAET B POJIM AU3aiiHEepa, a BTOPOM MpEeCTaBIsieT ceOsl B pOiH
kineHTa. CTyIEHTHI -« IU3aifHeph» pa3padaThiBaloT Ha noanucanue 10 3cku3oB
KOMILIEKTOB OJI€K/Ibl B COOTBETCTBUH C BRIOpAHHOW TEMOMU, Hanpumep, «JIeto B
ropoae», «Crnopt u OoTAbIX», «J[KMHCOBBIM MHKC», «JlomalmHss onexaar.
DCKU3bI BBINOJIHAIOTCS Ha OJJHY TEMY, Ha OJIHY TKaHb, HA OJIHY (PUTYPY.

[Ipu paboTe Hax SCKU3aMU CTYIEHTHI 10JLKHBI OPUEHTHPOBATHCS Ha 00pa3
3aKa3uyMKa, OCOOCHHOCTH €ro  TEJIOCIOXEHHUs,  HalpaBiIeHUE  MOJBI,
TEXHOJIOTUYECKHE CBOMCTBAa MaTepuajia, OCOOCHHOCTH KOHCTPYUPOBAHUS
m3aenus. [loanrcanne 3cKn30B OCYIIECTBIBIETCS «XYI0KECTBEHHBIM COBETOM» B
COCTaBe MpenojaBaTesieil KOMIIO3UILUHU, MaTepUalIOBEACHUS, TEXHOJOTUU H
KOHCTPYUPOBAHHUSI C YUETOM MHEHUS «KJIUCHTA.

B coorBeTrcTBMM ¢  TOANHMCAaHHBIM  ACKU30M  IOCJIEIOBATEIBHO
MPOU3BOJIUTCS pa3paboTKa M3ACIUN KOMIUIEKTA: U3MEpeHHue (UTyphl, aHATU3
U3MEPEHU  C  1eNbl0  BBIABJICHUS  OCOOCHHOCTEM  TEJIOCIIOXKEHHS,
MpEIBapUTEIbHBIN  pacyeT KOHCTPYKUHMH, MOCTPOCHUE 4YepTeka OCHOBHI,
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KOHCTPYKTHBHOE MOJEIMPOBAHUE, H3TOTOBJICHHUE JIEKaJ, a 3aTeéM pPacKpou
W3JIeTTUI U3 PeaIbHBIX TKaHEH, IPOBEICHNE TPUMEPKHU Ha (uUrype.

Ha  mpumepkax  mpucyrctByer W npenojaBateidb — «OCHOB
MIPOU3BOJICTBEHHOI'O MAacTEpPCTBAa», U MPENOIaBaTeNb KOMIIO3ULIUHA KOCTIOMa. B
XO0Ji€ MPOBEJICHHS IPUMEPKH HE TOJBKO MPOBEPSAETCS COOTBETCTBUE KOMILICKTA
NOJANMMCAHHOMY JCKH3y, HO UM YTOUYHSAETCS TOcajika u3Jenusi Ha ¢urype,
pemakTupyroTcss 00beM U NpomopuMd  M3Aenus, pasmep, Gopma u
MECTOPACIIOIO0KEHUE OTAEIIOYHBIX JETaJIEH.

N3rorosnenne 15631 (017171 OCYIIECTBIISIETCA npu MIOCTOSTHHOM
KOHCYJIbTUPOBAHUHN TIpoLecCa MPENOAABATENEM TEXHOJIOTHH, KOTOPBIM B
KOHEYHOM UTOT€ TMPOCTAaBISET MNPOPECCHOHAIBHYIO OILIEHKY 3a KayecTBO
BBITIOJIHCHHBIX U3ICIIHA.

Jns mosydeHuss CTYAEHTOM OKOHYATEJIbHOM OLIEHKU 10 NPEAMETY
coOupaeTcss KOMHUCCHSI B COCTaBe MpernojaBaTeled KOHCTPYUPOBAHUS,
KOMITO3UIIMH, TEXHOJIOTMU. PENTUHIOBask OLIEHKA CKJIAABbIBACTCS U3 CIICIYIOLIUX
MO3ULIHAM:

e [Ilocanka uznenus Ha Gurype.
e DCKHU3 KOMIUIEKTA.
e Yeprex KOHCTPYKLUH.
e Jlekaina, BBIIIOJIHEHHbBIE B COOTBETCTBUM C TY.
e KadecTBO BBINOJIHEHHOTO U3EIUSL.
e 3ammura.
[Ipu 5TOM, O€3yCIOBHO, YUUTHIBACTCS U MHEHHUE «KITUEHTaY.

Takum oO0Opa3oM, KOHEUYHBIM HWTOr pPabOTHI CTyJIEHTAa Haa 3aJaHUuEM
OTpakaeT YpOBEHb €ro mnpodeccruoHanu3Ma, YCBOEGHHE WM OCHOBHBIX
TEOPETUUECKUX 3HAHUN NPUMEHHUTEIBHO K KOHKPETHOW TeMe, BBIOpAaHHOMY
Marepuaily, o0pazy W MOponopusM (Qurypel, st KOTOPOro IMpeaHa3HayeHa
OJIe’K1a, TEXHOJOTMU €€ HU3rOTOBJICHHSI C HCIOJb30BAaHUEM COBPEMEHHOTO
000pyI0BaHUS.

Kpome Ttoro, ymenwe B XOJ€ 3alIUTbl MUTOTOBOM pabOThI JOCTOWHO
MPEACTaBUTh M3TOTOBJICHHBIC U3EIHUS TOMOXET OyIylIeMy BBITYCKHUKY
aJanTUPOBATHCS HA PHIHKE MTPOU3BOIUTEIICH OJEHKIBI.

Cnucok Jurepatypbl
1. ®denepanbHBIA TOCYIaPCTBEHHBI 00pa30BaTEIBHBIA CTAaHAAPT BBHICIIETO 00pa30BaHUs 110
HarnpaBieHuto noarotoBku 54.03.01 /{uzaitn (ypoBeHb OakayiaBpuara) [DIEKTPOHHBIN
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IMPLEMENTATION OF INTERSUBJECT COMMUNICATIONS AT STUDYING
THE DISCIPLINE "FUNDAMENTALS OF PRODUCTION EXCELLENCE" AT
THE DEPARTMENT OF "FASHION DESIGN" AT THE URAL STATE
UNIVERSITY OF ARCHITECTURE AND ART

The article reflects the many years of experience in the comprehensive work of teachers of the
department of “Fashion Design” to consolidate professional skills in performing a real project
assignment on the subject “Fundamentals of Production Excellence”.

Keywords: professional competencies, design tasks, costume design, intersubject
communications, production skills.
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CTPUT-APT U CTPUTOIIIH

PaccmoTpeHo BiHMsIHME YIMYHOTO MCKYCCTBA HAa (DOPMUPOBAHHE aCCOLMMPOBAHHOM yIMYHOM
MOJIbI, MPHUCYIIEH OOJBIIMHCTBY KPYHHBIX MOJOIEKHBIX CYOKYJIBTYp, B TOCIEAYIOUIEM —
nmpucBaMBaHue mainstream fashion TeHIeHIMIA YIHYHONH MOJIBI.

Knrouesvie cnosa: ynuuHas Moja, YJIMYHOE HCKYCCTBO, CTPHUT-apT, rpapduTH, yaudHas
oaexnaa, [llenmapn ®evipu, OBEY, Stiissy, Supreme.

Kak moza, Tak 1 001IeCTBO B LIEJIOM UMEIOT MPEaPACTIONOKEHHOCTh OpaTh
WIA 3aUMCTBOBaTh aTpUOYTHI Pa3IMYHBIX CYOKYJIbTYp U HCIOJIb30BaTh UX IO-
HOBOMY. DJTO Kacaercs KakK MPEeMHAJbHBIX, TaK U KOMMOJMTHUBHBIX TOBapOB,
KOTOpBIE HYHO IpoAath Maccam. [loatomy cyOKynbTypHbIe rpadGuTu-rpynmsl,
kotopble B 1960-70-e ronpl paccMaTpUBAINCH KaK KYJIbTYPHBIE «IpPyTHE», B
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koHLEe 1980-X roloB BEpHYJIHCh B MAacCOBYIO KYJIbTYpYy, TEpssi HEraTHUBHBIC
KOHHOTAIIMH, KOTOPbIE KOTAa-TO UMENH.

[ToTpebrienne KyJIbTypHBIX LEHHOCTEH, TaKMX, KaK OJEKIa, UTPaeT BCe
Oonee BaxHYH poJb B (OPMUPOBAHMM JIMYHOCTHOM HWIAECHTUYHOCTH, Jenast
AMYJIAIMIO BBICIIETO Kijlacca 0ojiee BTOPOCTENEHHOW 3ajaueid, B OTIMYHE OT
OpeAbIAYIIUX MepuoioB BpeMeHU. DyTOONKHU, HKUHCHI, KPOCCOBKU, KEIMKH —
OlleXk/1a, B TMOJHOW Mepe CO3By4YHas MOHATHIO CBOOOJAHOTO CaMOBBIPAKEHUS,
HE3aBHUCHUMOCTH, TBOPYECTBA, CAMOJOCTATOYHOCTH, MPOTECTHOCTU U JAPYTUM
HEHHOCTSAM YIUYHOH Moasl — Oonee 40 ner Ha3zajg crajid TJIaBHBIMU
COCTaBIISAIOIIUME CTpUTBUpPa. OCOOBIN CTUIIb YIMYHOM 01K Ibl ODUEHTHPOBAH Ha
KOM(OPT, MPOYHOCTh,  (YHKIMOHAIBHOCTh, MPAKTUYHOCTb,  CBOOOJY
KOMOMHUPOBAHUSI 3JIEMEHTOB, YJ00CTBO IOBCEIHEBHOIO HCIOJIb30BAHUS U
yXxoJia 3a u3genueM. byiyun n3HavyanbHO BOIUIOIIEHUEM JCTETUKHU «yJIHYHBIX)
CcyOKynbTyp (MAHKOB, CKEMTEpOB, XIBU-METala, XHUII-XOMa WM JAp.), CTUTBUP
MOCTETIEHHO JBOJIIOLIMOHUPOBAT B OCOOYIO YJIMUHYIO MOAY — CTPUT(OIIH.
«MHOTOTpaHHOCTh W Pa3HOOOpasWe YIMYHBIX CYOKyIbTyp, (¢GyTOOIKa B
IOKHOKATU(OPHUIICKOM CTHJIE M YacTO OTPAaHMYEHHBIA THpPaX W3ACIUi
00pa3yloT IB€ OCHOBHbIE€ COCTABIISIOIINE, KOTOPbIE CO3/Ial0T TOHITHE YIUYHOTO
CTHUJISL OACXKIBI: 9TO (hyTOOJIKA U IKCKIIO3UBHOCTHY [1].

KynbTypa «HH30B», KaK 3TO 4acTO ObIBa€T B MOJI€, UCMBITHIBASI BIUSHUE
MIPOU3BOJIUTEIIEN CIIOPTUBHON OAEK bl MU UBMEHSACH B IUIAHE CTHIIS, IOCTENEHHO
BBIIIIJIa HA YPOBEHb M3JCIUN Kiacca «JIoKe». CeronHs TiaBHbIE OpeHIbI
ctputBupa — OBEY, Stiissy, Supreme u A Bathing Ape — akTUBHO MIpPHUBJIEKAIOT
YJIIMYHBIX XYJI0’)KHUKOB, TOTOBBIX KAIUTAIU3UPOBATH CBOW TaJaHT.

Kopnu crputBupa BomionieHsl B padoTax JtoAeil, KOTOpble CTOSIIN Y €ro
UCTOKOB. OHOMN U3 TaKUX QPUTYD SBISETCS YIUYHBIN XyA0KHUK U UIUTFOCTPATOP
[llenapn deiipu, KOTOPBIM cO3AaJT PsJl 3HAKOBBIX pabOT, HApPUMEpP, CTHKEP C
ObIBIIICH 3Be310M pecTirHra AHape Pene Pyccumodd, BocneacTBuu npeBpaTuB
ero B TOBapHBIM 3HaK B BuIe «Bemukana» mist coOCTBEHHON MapKu YJIHMYHOM
oaexnasl OBEY. B 1989 rony ®eiipu pemnsi co3gaTh CBOIO CEPUI0 HAKIIEEK
«Anape BennkaH nMeeT OTpsL», KOTOpas B OTHOYAChE MPUBETA K IECATUIIETUIO
MOJIMOJIBHBIX ~ KaMIIaHUW  «IIOBHHOBATHCS». OITO COOOIIEHHE B OCHOBE
poINaraHaucTcKoro openna deilpr BO3ZHUKIIO MO BIMSHUEM MOIM-apTa DHIU
Yopxoina u Pos JIuxteHurenHa.

Onexna OBEY crama npomomkenueM pabotel Illemapna ®eiipu B
aktrBu3Me. OHa OCHOBaHA HA JU3aiiHe U neanax XyJI0KHHUKa: TO, YTO HAYaJIOoCh
B 1989 rony c abcypaHoil HaKJIEWKH CTyACHTa IKOJbI Au3aitHa Pon-Aiinenaa, k
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2001 romy mpeBpaTWIOCH BO BCEMHUPHYIO KAMIAHUIO CTPUT-apTa, & TAKKE B
U3BECTHBIN 00BEKT U300Pa3UTENLHOTO HCKYCCTRA.

Paboter Illemapna @siipy B OCHOBHOM BCErJla BBIIIOJIHEHBI Kak
HOJUTUYECKHE aruTallMOHHBIE IJIAKAThI B CTUJIE MON-apT U HECYT B ce0e ApKO
BBIPQXEHHBI OYHTapCKUI «MECCeIX»: B HUX BCErJa €CTb OCTPOCOLMAIbHbBIE
TEMBI, OIpEECIICHHBIN 0OLIECTBEHHBIN IIPU3BIB, BBICMEHBAHNE
NOTPEOUTETHCKOTO U MOJIUTUYECKOTO CTPOSI, )KeTTaHNe TPOOYIUTH OOIIIECTBEHHOE
CO3HAHMWE, HaxoJsilleecs B Meaua-crisiuke (moBuHyMcs «bosbmomy bpaty»).
3unauenue OBEY kopeHUTCS B KOHTPKYJIbTYpe MaHK-poKa, ckeiToopauura u Do
It Yourself, HO Takke perMUMPYET MOMYJSAPHYIO KYJIbTYypy, KOMMEPUYECKYIO
NESATEIbHOCTh, MApKETHUHI U TOJUTHYECKHE cooOmeHus. Peipu morpyxaer
CBOIO UKOHOTpa(uo B Uaeonoruto. C oCTpbIM capKka3MOM UPOHUYHOTO MON-apTa
B COYETAaHUU C KPUYALIMMU 3ar0JI0BKaMH OH YIrOBapHUBAaeT 3pUTENEH, UCIIOJIb3Ys
UMIIEPATUB «IIOBUHYWCS», BHUMATEJIbHEE ITPUCITYIIUBATHCS K IIPONAraHANCTaM.

B cooTBercTBHM cO B3risgaMu XynoxHuka, oaexnaa OBEY crama eme
OJIHUM XOJICTOM JUIsl PAcCIpOCTPaHEHUsT €r0 MCKYCCTBA M IIOCIAHHS Hapoay.
bpenn XOpomo M3BECTEH BKIIOYEHUEM IOJUTHYECKH- U COLMAJIBHO-
IIPOBOKAI[MOHHOM ITpONaras/ipl B IU3aiH OJCK/bI, U €I0 OCHOBATEIb OIUCHIBACT
3TO KaK IPOU3BOJICTBEHHOE MHAKOMbICHME. Onexaa B 3HAYUTEIIBHON CTEICHU
BJJOXHOBJIEHA KJIACCUYECKUM BOEHHBIM JIU3aliHOM, paOOYUM CTUJIEM, YTO BIIOJIHE
JIOTUYHO, YYMWTBIBas AapT-COCTABILIOLIYIO IIPOEKTA, a TaKKE IPUHTAMH U
3JIEMEHTaMU CyOKYJIbTYPHBIX JIBUKCHHM, Ha KOTOPBIX Deilpu BHICTPOUI CBOIO
XYJI0KECTBEHHYIO Kapbepy. C nomouipto nu3aitnepo Maiika TepHocku u DpuH
Burnan onexna mapku OBEY mpomomkaer pacmpocTpaHsTh COOOIIEHHE
[Mlemapna @eiipu yepe3 JIMHEUMKU MYXKCKOW M KEHCKOM MOJbl U JHA3ANH B
yJIMYHOM cTHIIe casual street wear.

Ha nannbii momentr OBEY — He mpocTO BCEMUPHO H3BECTHOE apT-
JBUKEHUE WM OpeHA ONEXKbl, WA JOTOTHUI, WM y3HABA€MbId BCEMU CTUIIb
UCIIOJIHEHHSI CTpUT-apT-00hekToB. OBEY ceifluac — 3To Hekuil Kiactep
COLIMAJILHOTO CO3HAHUS IS JIIOJeH, MNPUOMMKEHHBIX K KYyJbType, YxKe
«oOpocmuity OONBIIMM KOJUYECTBOM MPOAOKATENIed W TOApa)XaTesei, 3TO
KAHPOOOPA3YyIOMIMI BU OOIIECTBEHHOTO HMCKyccTBa moxa JiosyHrom «MAKE
ART, NOT WAR».

Xotss Dsiipu 4acTO KPUTHKYIOT 32 OTXOJ OT AaHTUIIOTPEOUTETHCKOU
UJICOJIOTUU U COTPYAHUYECTBO C HEKOTOPBIMHA KPYITHBIMA KOMIIAHUSAMH, TEM HE
MEHEE, KOMMEPYECKUHN yCIeX IO3BOJMUI €My IIPOJOJKATh JBUKEHUE B PYCIIE
YIMYHOIO HMCKYCCTBA M IOJMTUYECKUX KaMIIAHWM, KOTOpBIE IIPUHECIU €My
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U3BECTHOCTh. UTOOBI OMpPOBEPrHYyTh OOBUHEHHUS B IMPEAATEIHCTBE HUIACOJIOTHUU
ctput-apta, [llemapn deiipu BKiIambIBaeT BCIO MPUOBLIHL OOPATHO B CTUKEPHI H
IUTaKaThl JJIs YU, OOBSICHSS 3TO HE MPUBEPKEHHOCTHIO K JICHbraM, a JII000BBIO
K YJIMYHOMY HCKYCCTBY: «Bce, 4To s MOry cka3aThb — 3TO TO, YTO JaXe B
koMmmepueckux npuinoxkeHusx OBEY/GIANT s nbiTatoch COXpaHUTh MITEKHBIH
IyX YIWYHOTO TMpoekTay [2]. Delipu TakkKe CYUTAET, YTO C ero paboToit
UACHTUPUIUPYIOT ceOsl  MPEUMYLIECTBEHHO BOCTOYHbIE  MOTPEOUTENH:
«I'papdutu mpencrasiasier coboil MHOro OoJible, 4eMm Jpyrue OpeHIbl U3
cymecTByromux ceitgac. Ocodenno B Snmorumn» [3].

Emie oqun yenoBek, MOPOIUBIIMIA IIENYIO CYOKYJIBTYpY, KOTOpasi, B CBOIO
ouepeb, 0€3BO3BpPATHO M3MEHUJA JHI0 MojoaexkHoi Moabl — Lllon Craccwu.
Bxoxnenue Ctaccu B MUP MOJBI MPOU30ILIO MOYTH ciiydaiiHo. B 1980-e roasl
OH JeNnall TOCKH Uil cepduHra W MPOCTO HAMMCajdl Ha HUX MapKepOM CBOIO
dbamunuio — Stiissy. ITOT TAr NpeBpaTUiCs B JOTOTHUI, U3BECTHBIM TEMeph BO
BceM mupe. Brocienctsuu Ctaccu Havyall UCTIONb30BATh JOTOTUIT HA (yTOOJIKAX,
LIOpTax M KEIKax, KOTOPbIE MPOAABAI U3 CBOEH MalIMHbI BOKpYT Jlaryna-buu. B
1981 roay Ha BbicTaBKe 3a Tpu AHs Ctaccu mpojai Teicsay GyTO0I0K CO CBOMM
JIOTOTUIIOM, YTO MOCTY>KUJIO OTIIPABHOM TOUKOM JIJIsi pErucTpaluy OpeHa u ero
YCHEIIHOTO0  CYIIECTBOBaHUS B JanbHeilmeMm. Pannuii ycmex Openpga
1[€J1eCO00pa3HO MPUIIKUCATh €ro MOMYJSPHOCTA B XHII-XOI, MaHK-, cépdep-
KyJbType W JpYrMX VYJIMYHBIX CYOKyJbTypax. BrocienctBuu ycrneurHocTb
Openma obecrneunBaal HOBAllMM, HAlpUMeEp, BBEJICHUE B YIUYHYI0 MOJIY
Oeiicbonok (panee O€WcOONKM OBUTM TOJBKO OJICKIAOW CIIOPTMEHOB),
CIEMAJIbHBIX JTUHEEK KEHCKON OJIEKbI, YTO ISl CTPUTBHUPA — OAEK bl YHUCEKC
— OBLJIO HETUITUYHO.

B 1996 rony Openn Stiissy mokuHys ero uiehHbiii ocHoBarenb lllon
Craccu, 1, YTOOBI CIIPaBUTHCS C KPU3UCOM, KOMITaHUS OblIa BEIHYKJI€HA COOpaTh
HOBYIO KOMAaHJY MOJIHBIX HWJUIIOCTPATOPOB M XYJOXKHUKOB JJII COBMECTHOM
pa3pabotku mpuHTOB. C 1990-Xx TOomOB KoymaGopauuu Stiissy C yJIUYHBIMU
XYJIOKHUKAMH U3 Pa3HBIX CTpaH OOECHEUMBAIOT KXU3HECMOCOOHOCTh OpeHsa.
Tak, B 2010 romy ™ockoBckuii rpaddutu-paiitep mutpuit Aske, HbIHE
pa3BUBAIOIIMKA CBOW CTUIb B TpaduyeckoM aAu3aiiHe, TUNOrpaduke u
COBPEMEHHOM HCKYCCTBE, ObUI NpUTJalleH Uisl CO3JaHusl Iu3aiiHa OJEXKIIbI
Mapku Stiissy.

Hu3zaiin Aske camoObITeH U y3HABa€M HE TOJBKO 0Jiarojiapsi MOCKOBCKOM
TEMaTHKE, XOTs KpeMJeBCKUe OalleHKH Ha (oHe TpoMO3IKHX b0 «MockBa-
Cutu» 1 cBATOM MOKpoBUTENH cTONHLBI [ eopruit [lobenonocen, yaAuBUTEIbHBIM
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o0Opa3zoM npeodpa3oBaHHBIA B KOHHOTO TOJUIIEHCKOTO, TOMYYIIET0 KOMBITAMH H
pa3sIero KaparuM MEYOM YUHOBHUKOB B TUMY3UHE, — TEMA, UAEHHO OJIu3Kas
XyJoxHUKY. OpHako ero padoThl, B NEPBYK OYEpElb, OTIMYAET aBTOPCKAas
CTWJIMCTHKA:  HM300paK€HUE  COCTABISIIOTCA M3  YETKO  OYEPUEHHBIX
reoOMeTpUYECKUX GOpM, 3aMOJTHEHHBIX IPKUMHU JIOKAJIbHBIMU I[BETAMHU.

EcTth HEMHOTO OpeHA0B, O0Jiee KyIbTOBBIX B CTPUTBUPE, yeM Stiissy, U HET
HU OJIHOTO, MPOAEMOHCTPUPOBABLIETO TAaKylO0 € CTOMKOCTb, KaK Mapka
KanupopHUckoro mpoucxoxaeHus. [1ogo0HbIN XxaMeneoHy B €ro CnocOOHOCTH
CMELIMBATBCA C KYyJbTypamMH MO BCEMY MHpPY, StlisSy Ha MPOTSHKEHHH CBOETO
NIOYTH COPOKAJIETHETO CYILECTBOBAHUSI TPOU3BEI MHOYKECTBO Pa3HBIX BEIIECH JUIs
MHOTHX PpAa3JM4YHbIX JIIOJEd Ha OCHOBE €JAMHCTBEHHOW o0OIIel wuaen —
UCKJIFOYUTEIBbHO HE3aBUCHUMOTO AyXa.

Hakonell, He00X0JMMO YIOMSIHYTh O MapKe OJ€K/Ibl Supreme, BO3HUKILIEH
Ha ombITe Mapku Stlissy W OBICTPO CTaBlIEd CHMBOJIOM YJIMYHOM KYJIbTYpPHI
Onmarogaps TPOU3BOACTBY PEIKOH CPUT-CTAWI OAEKABl JIMMUTHUPOBAHHBIMU
napTusaMu (OT JECATKOB JJO HECKOJBKUX COTEH €IMHUIY).

3a CBOIO HCTOpPUIO Supreme COTpyJHHYad C OJHUMH M3 CaMbIX
HOBAaTOPCKUX JTU3aHEPOB, XYyJI0KHUKOB, (hoTOrpadoB U My3bIKAHTOB (TaKUMH,
KaK aMEpUKAHCKUN KHUHOpEeXucceép, XyaoxkHUK u dotorpad [sBun Jlunuy,
OCHOBATEJb aHJETPAyHIHOTO KOMUKC-IBUkeHUs Pobept Kpam0O, ¢otorpad u
XyJI0’KHHUIIA B cTUJIe hoTopeann3zMa MapuwirnH MuHTEp, COBPEeMEHHBIN STTOHCKUM
XYJOKHUK, >KUBOIUCEL], CKYyJIbITOP U au3aiiHep Takacu Mypakamu, OpuTaHCKUI
muzaiinep Ilutep CoBwin, XyZOXKHUK, MPEACTaBUTENh (HaHTACTHUECKOTO
peanmusma X.P. ['mrep, amepuxanckue xynoxuuku Kpucropep Bym u Ixedpd
KyHc, nmoHep KoHuentyaiabHOro wuckyccrBa Jlxkon bangeccapu u ap.).
COTpyIHMYECTBO BapbUPOBAIOCH OT IMOBTOPHOTO Pa3MEIIEHUS HW3BECTHBIX
dboTorpaduit 10 NOJHOTO MEPENPOCKTUPOBAHMS 3HAMEHUTOIO JIOTOTHUIIA Supreme
box, BIOXHOBIEHHOTO padoToii xynoxHuIl bapdaper Kprorep.

bnarogaps coueranuio paboT rpaduTH-paiTepoB, XYyIJOKHUKOB H3
ranepeit ¢ potorpadusiMu CKEHTEpOB, MOPTPETAMH PIMEPOB, Supreme OKa3acs
Ha MEepEJHEM Kpae BKIIFOUECHHS UCKYCCTBA B YIMYHYIO KyJbTYPY U CMELIMBAHHUS
nByx MupoB [4]. XoTsa Bce XyA0KHUKH, C KOTOPBIMH paboTan Supreme, CHIILHO
pa3IMYaAOTCA IO CBOEMY CTHJIIO, HO BCE OHU NOJJIEPKUBAIOT BBICOKHI YPOBEHD
JOBEPHUSI YIIMUHBIX CyOKYyIbTYp: Pammense, pucyHKr KOTOPOTO MOJTHBI pOOOTOB U
aNOKAJIUIITUYECKUX BUJICHUM b-boys; JloHan YalT — nuoHep MHOTUX CTHJICH U
TEXHUK, KOTOpBIE O CHUX MOP HMCHOJB3YIOTCS COBPEMEHHBIMHU XYAOKHUKAMHU
rpaddutu; Futura, ubum BKIa10M B HCKYCCTBO TpadGuTH OBLIO UCIIOIB30BaHUE
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abCTpakIMu M CTUJIS JKUBOIMCH, XapaKTEPU3YIOLIEroCs CMEIICHUEM TEKCTa U
00pa30B; camblil OOTaThIii B MUPE CPEIN KUBYIIUX HBIHE U CaMbIil pe30HAHCHBIN
XYJOKHUK COBpEMEHHOTr0 uckycctBa Jlpmuen Xepcrt, pa3paOoTaBIInii JIOTOTHIT U
OpUTMHAJIbHBIE IPUHTHI 1JIs1 CKEHTOB, BBIITYCKaeMbIX KOMITAHUEN Supreme, U JIp.

WTak, MO)KHO KOHCTAaTUPOBATh, YTO YJIUYHOE UCKYCCTBO, HO-IIPEKHEMY
IPUCYTCTBYS Ha YJIMIaX U HECA B c€0€ CMBICIIOBBIE LIEHHOCTH CYOKYJIBTYpBbI, TEM
HE MEHee, TAaK)KEe BOIIUIO B MEHHCTPUM-KYJIBTYPY U CTAJIO TOBAPOM B MEHHCTPUM-
oOmiectBe. M3HayaibHO BO3HUKHYB KaK MPOTECTHOE M HE3aBUCHMOE, YIUYHOE
UCKYCCTBO OYE€Hb OBICTPO MOMaNo MOJ BIMSHUE Kamutaia. B pesynbrare u3
HEJIETAIbHOTO CaMOBBIPAXXKEHUS MAapPTHMHAIBHBIX CJOeB obmiecTBa rpaddutu u
CTPUT-apT NPEBPATHIINCh B TOBAP, IPEICTABICHHBIN Ha pMapKax COBPEMEHHOTO
UCKyCCTBAa M B HHTEpHeT-MarasuHax. Ilo cyTu, yam4yHOoe HCKyCCTBO CTallo
ACTETUKON 0€3 KaKOro-To INIyOOKOTO COAEPKAHUS: 1aKUi OYHT MM NIPOTECT Ha
IpOAaXy, HE NPEJICTaBISIIOIIMI HUKAKOM OMACHOCTH AJI 3JMT, a, Ha00OpOT,
IIPUHOCAIINNA TONOJHUTENBHBIN TOXOM.

IlepBoHaYaNIBbHBIN Xapakrep CYOKyJBTYDBI, IIPEANOJIAT A0 I
muddepeHnanrio oT OOJBIIUHCTBA, HENPUHATHE KOMMEPUECKHUX CTUJIeH U
COOTBETCTBUE MOIPBIBHBIM LIEHHOCTSIM, CETOIHSI ODUEHTHUPOBAH HA MACCOBOCTh U
BOCTPEOOBAHHOCTh HA PBIHKE, BIUSAET HA MHEHHUS Pa3jIMYHbIX MOJEILEPOB U, B
CBOIO OY€pe/b, BKIIOYAETCA B MX KOJUIEKUMM (Hampumep, Kojuiekuuss Mapka
Jxeriko6ca cymok Louis Vuitton ¢ Hagnucsimu u pucynkamu rpadgutu CtupeHa
Copyca). bpenapst Rocawear, Burberry, Fendi, Nike, Champion, Carhartt u
Timberland Taxxe accounupytores co crputsupom; DKNY, Gucci, BeImycKaroT
POCKOIIHYIO CIIOPTUBHYIO OJICKAY U3 JOPOTHX TKaHEH — OpraH3bl, MIeNKa, KOXH,
Kpemna.

VnuuHple XYNOXKHUKM TakKXKe CTAHOBATCA 0oJjiee U3BECTHBIMH U
HOIMYJISIPHBIMM OJlarofapsi mpoja)xe MoTpeOUTENIbCKUX TOBAapOB, B YaCTHOCTH,
onexabl. HekoTopble M3 HUX YTBEP)KIAIOT, YTO HUKOIZIA HE U3MEHSIOT CBOU
B3IJISIABI U XYAOXKECTBEHHBbIE BBICKA3bIBAHUA MO TpPEeOOBAHHIO KOMITAHUU-
3aKa34MKa, OJHAKO JPYrHe TOTOBBI MATH HAa KOMIIPOMHUCC, XOTS IMapaljiesIbHO
POAOHKAIOT PUCOBATH HA YJIUIAX, CTPEMACH COXPAHUTh CBOIO ayTEHTUYHOCTb.
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BBICTABKA «FASHION IN MODERN SERBIA: FASHION IN SERBIA IN THE 19™
AND EARLY 20™ CENTURIES IN THE COLLECTION OF THE MUSEUM OF
APPLIED ART IN BELGRADE»

Cratbs ocBemtaet BoicTaBKy «Fashion in Modern Serbia» (cep6. «Moaa y monepnoj Cpouju»),
nocBsamERHyI0 Mozie B Cepoun B XIX — Havanme XX BEKOB M MPUYPOUEHHYIO K MPa3THOBAHUIO
HHs ocHoBanust My3est mpuKiIaaHOro MckycctBa B benrpane. BricTaBka npoBoauiach ¢ 6
HOs10pst 2019 1. 10 31 stHBaps 2020 r.

Knwueswvie cnosa: benrpan, My3eil puKIIaIHOTO UCKYCCTBA, BbICTaBKa, UCTOPHUSI KOCTIOMA,
ucropust MoJibl, Mojia B CepOun, coBpeMeHHbIe au3aitHepbl CepOoumu.
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BrictaBka «Fashion in Modern Serbia» (cep6. «Moma y MoOaepHO]
CpOuju»), mocsménnas mone B Cepoum B XIX — nHauame XX BEKOB H
npejcTaBieHHas coOpaHueM apredakToB My3es MPHUKIAIHOTO HCKYCCTBa B
benrpane, 6pi1a oTkpeiTa 6 HOSIOpst 2019 roxa u npounack 10 31 ssaBaps 2020
rojia. ABTOpY HacTOAILIEH MyOJMKAIMU MMOCYACTIMBUIOCH OBITh B 3TO BpEMS B
benrpane Bo Bpemsi CBOMX 3UMHHUX KaHHUKYJI, U JaHHAs BBICTABKA, KOHEYHO XKe€,
BOIILJIA B CIIUCOK 00S3aTENbHBIX K MOCEIEHUIO MEPOIPUSITHIA.

My3seli mpuxiagHoro uckycctBa B benrpame (cep06. Mysej mpumemeHe
YMETHOCTH) Obul ocHOBaH 6 HOsi0pss 1950 roga. OH BXOIUT B KaTEropuio
CIEUUAIN3UPOBAaHHBIX My3eeB. [IOMHMO XyJOXECTBEHHBIX NPOU3BEACHUM,
OTHOCAIIMXCS K MPUKIAJHOMY HCKYCCTBY cepOCKOro Hapoja, B My3see Takxke
coOpaHbl MaTepualibl U3 JIpyrux ctpad EBporbl u Mupa, nonasmue B CepOuto
Oylarogapsi KyJIbTYPHBIM U 3KOHOMUYECKHUM CBs3sM [3; 4] (31ech U jgajnee aBTop
NepeBO/ia C aHIJIMMCKOTO U cepOCKoro A3bIk0B Ha pycckuii — JI. FO. Manacsn).

BrictaBka Obuia mpuypodeHa K mpasgHoBaHuio J[HsS ocHoBanusi Myses
MPUKJIATHOTO MCKYCCTBa, KOoTopoe B 2019 Troay OBUIO pemnieHo 03HaMEHOBATH
MoHOU TeMou. KyparopoMm BeicTaBkM siBujach JIparuns Mackapeinn — uCTOpUK
UCKyCcCTBa W crTapimuii kypatop My3eda. Ha BbicTaBke Obuta mpeacTaBieHa
noadopka, cocrosimas u3 81-ro npeamera moabl nepuoaa XIX — Havama XX
BEKOB; Bce 3T npeamerbl Xxpausarca B Komnekuum Tekctuns u Kocrtioma,
IIpUHAJIe)KAEN Mysero. IIpencrasinenue JAHHBIX JKCIIOHATOB
CONPOBOXKAAIOCh  PENPOAYKLUUSAMH TOPTPETOB TOPOJCKUX IKUTEIEH H
JOKYMEHTAJIbHBIMU MaTe€puallaMi U3 PA3JIMYHBIX TOCYJAPCTBEHHBIX U YAaCTHBIX
KoJutekuui 1, c. 7].
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Puc. 1. Lepemonust OtkpbiTus 6 Hosi0pst 2019 r. @oto: Becen

uH MunyHoBuu [5].

Jpy3bsiMi BBICTaBKH W Tpa3zaHoBaHus J(HsS My3es SBUIMCh KOMITAHUSA
«Albo» u nunus monnoit oxexael «Love by Valentinay (nu3aitnep — Banentuna
OO6panoBuy) [7]. Ha BeIcTaBke OBUIM MPEICTABICHBI HEKOTOPHIE MPEAMETHI
oICKIbl U 00yBH, co3gaHHble BanentuHoil. IlpencraBieHHbie oOpas3bl ObLIH
JIOTIOJIHEHBI IIEPCTSIHBIMU akceccyapamu «lllaynuna» (aBTOp — AJlekcaHpa
Mlayna) u roBenupubiMu usgenusmu «ELM  Jewelry» (aBtop — Becna
Munomesuu) (puc. 2 u 3) [5; 2].
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Puc. 3. Tydmu «Love by Valentinay. ®oto: JInana Manacsu

BricTaBka CONIPOBOXK/1IACh LEJIBIM paIoM WHTEPECHBIX

IPOCBETUTENIBCKUX MEPONPUATUI — JeKusaMu 1o cpenam (Wednesday Lectures)
u skckypeusimu 1o niatHuiiaMm (Friday Guided Tours). Jlekuuu mpoBOAMIHCH
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NpUTTAIEHHBIMU CIIENMAIUCTaMu B cepe McKyccTBa U Moasl u3 benrpana,
Jlongona u CramOyna — COTpyTHUKAMU MY3€€B, NMPENOJABATEIAMU U YIEHBIMU
U3 YHHUBEPCUTETOB. DKCKYpPCUM ObUIM MPOBEACHBI aKTEPaMH, KypHAIUCTaMHU,
nucaTeNs M, HWCKYCCTBOBEIAaMH, MOJHBIMU JW3allHEpaMd ©  JIPYTUMH
CHEIMAIMCTaMH B UHYCTPUH MOJIbBI, B YaCTHOCTH, OCHOBATEJIEM U T€HEPAIbHBIM
nupektopoMm benrpanckoit Henenmn Mogwr (Belgrade Fashion Week) Henamom
PanyeBrnuem u, KOHEUHO K€, KypaTopoM BbICTaBKH J[parnneit Mackapenu [8; 6].

Meogaa yMm

VIOACPHOj Cp6yijy
/1/

a;hign in Modern Serbia

Puc. 4. YV Bxona B 3aisl 3xcrio3unun. ®oto: JImana ManacsH.

[Tocemenue naHHOM BBICTABKM CHOCOOCTBOBAJIO MOBBIIICHUIO HAIIETO
MHTEpeca K UICTOPUU CepOCKOTO HAlIMOHAIBHOTO KOCTIOMA, K UCTOPUU Pa3BUTHS
MoaHoUW wuHAycTpun B CepOum, a Takke K TBOPUYECTBY, KOHIIENTYaJbHBIM
ycTaHOBKaM M (wmiocopur COBPEMEHHBIX CEepOCKuX au3aitHepoB. JlaHHoe
COOBITHE SBWIOCH JIJIsl HAC OYEHb MHTEPECHBIM M BJOXHOBJISIOIINM U BBI3BAJIO Y
HAC KeJlaHuEe MO3HAKOMHUTH C HUM 0oJjiee MHUPOKYIO ayJUTOPHUIO, B YACTHOCTH,
POCCUNCKUX KOJUJIET, /U KOTOPBIX 3Ta HH(GOpMaIKs MOTJIa Obl 0Ka3aThCsl TAaKKe
BECbMa MHTEPECHOM M MOJIE3HON KaK B cepe JUUYHOTO TBOPUECTBA U HOBBIX
MHTEPECHBIX HAXO0JIOK, TaK U B chepe HalaKMBaHUS HOBBIX MPOPECCUOHAIBHBIX
KOHTAKTOB, COTPYIHUYECTBA C AU3ANHEPAMHU U UCKYCCTBOBEAAMU, )KUBYIINMH B
CTOJIb APKOW M CaMOOBITHOM M BMECTE C TEM B CTOJb OJM3KOM HaM MO AyXy
CTpaHe.
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Cnmcox aurepatypsl

Mackapenu /{pacura. Moda u modernoj Srbiji moga y Cpouju y XIX u nouerkom XX Beka
u3 30upke Myseja npuMemeHe ymeTHocTH y beorpany, [6. HoBemOap 2019 — 31. janyap
2020.]. / [ayTop karanora] JIparuma Mackapenu; [mpeBoa Mununa [lleskymmh, Jparuma
Mackapenu; ¢ororpaduja Becemmn MunynoBuh, Omusep IlBujoBuh, Xpanucnar
Mupkosuh] = Fashion in Modern Serbia fashion in Serbia in the 19th and early 20th
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THE EXHIBITION “FASHION IN MODERN SERBIA: FASHION IN SERBIA IN
THE 19™ AND EARLY 20™ CENTURIES IN THE COLLECTION OF THE
MUSEUM OF APPLIED ART IN BELGRADE”

The article outlines information on the exhibition “Fashion in Modern Serbia”, which was
dedicated to fashion in Serbia in the 19" and early 20" centuries. The exhibition was

inaugurated on 6 November 2019 on the occasion of the celebration of the Day of the Museum
of Applied Art in Belgrade, Serbia.
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C. A. Myprasuna, I'. P. 3aasmoTanHoBa
Kazanckuii HallMOHAIBHBIN UCCIIE0BATEIBCKUI TEXHOIOTHYECKUN YHUBEpCUTeT, PecrryOnmka
Tarapcran, Kaszanb

STHUYECKUI CTAJIh KAK AKTYAJIbHOE HATNIPABJIEHUE B
COBPEMEHHOM JU3AWHE OJEK/IbI

B cratbe paccmarpuBaeTcs HSTHUYECKMH CTHIIb, KOTOPBIM IIMPOKO TMPUMEHSIETCS B
COBPEMEHHOM JIM3aifiHE KOCTIOMa. JTHHUKAa B KOCTIOME — 3TO HE NpSIMOE€ KOMUPOBaHUE
HaHHOHaHBHOﬁ OACKIbI, a UCITOJIb30BAHUEC HCKOTOPLIX €€ 3JICMCHTOB U aJallTUPOBAHUC T10J
COBpPEMEHHBIEC TPeOOBaHUSI.

Knroueswvie cnoga: yTHUUECKNH CTUIIb, HALIMOHAJIbHAS OEK/A, IU3aiiH KOCTIOMa, COBPEMEHHAs
MoJia.

HanuoHanbHbId KOCTIOM BCerjia SIBJISUICS HCTOYHUKOM BJOXHOBEHUS
XYyJI0’KHUKOB-MOJIEJIbEPOB, Onarogaps 4eMmy 5STHMYECKHH CTWJIb JABHO YXKe
ajanTUpoBajcs B coBpeMeHHOM ojexnae. CeromHs pa3paboTKa KOHIIETLIHH
MIPUMEHEHUS 3JIEMEHTOB HAITMOHAIIBHOTO KOCTIOMA UJET B JIBYX HAIPaBICHUSIX:
TU3afHEPhl 00pAIalOTCsl K TPATUIUSIM MaTepUATbHOU U JTYXOBHOUM KYJIHTYPhI
peruoHa, CTpEeMsACh BOCCO3/aTh OOpa3bl YEIOBEKa, KOTOPHIE COOTBETCTBYIOT
JAHHOM STHOKYJBTYPHOM Tpaguluu, a TakXKe 3auMCTBYIOT KYJIbTYpHBIE
TpaJUuLIMU IpyTUX HApPOaOB [1].

Tpamuuuu HapOJOB pa3HBIX dYacTed MHUpa, pa3IMYHBIC TMPUPOIHBIC
YCIIOBHSI, KYJIbTYpa M PEIIMTHO3HBIC BEPOBAHUS 00YCIIaBIMBAIOT CAMOOBITHOCTD U
HEMMOBTOPUMOCTh  HAIMOHAIBHBIX  KOCTIOMOB. (Co3/1aHMe€ KOCTIOMOB C
HAIlMOHAIBHBIM KOJIOPUTOM TIO3BOJISIIOT COXPAHUTh KYJIBTYPHOE HACTEAHE
CTpaHbl, HHHOPMHUPOBATH OOIIECTBEHHOCTh 00 WX HCTOPHH, OOBEIUHSIOIINX
rpakJaaH YyBCTBaX HAIIMOHAIBHOTO SAMHCTBA. Bce HApObI MMEIOT STHUYECKYIO
MOy, KOTOPYIO MOXKHO ObUTIO ObI paccMaTpuBaTh B KAa4eCTBE HAIIMOHAJILHOM
OJICKbI, HO HEKOTOpPHIE CTpPaHbl MMEIOT YCTOWYWBO CJIOKUBIIUKCS BapHaHT
HAIIMOHAJIBHOT'O Hapsaa [2].
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B coBpemeHHON MOAE JTHMYECKHMU CTHJIb HEBEPOATHO mNomnmyssipeH. Hu
0JlHa MOJIHAsl KOJUIEKIIMSI, HA OJIMH MOJIHBIM IOKa3 HE MOXKET 0OOUTUCH O€3 3THO
BEIIEH WJIA AKCECCYapoB.

OOwiee npencTaBI€HUE ATHUKU XapaKTEpU3yeTCsl Kak, CaMOOBITHBIM,
KpPacOUYHbIA U CTpaHHbIA cTWib. [losiBUIICS 3TOT CTHIIB Oilarofapsi CyOKyJIbType
xunnu. Bce ux cyuniecTBoBaHME, MHUPOBO33pEHHE, 00pa3 JKU3HU CTaHOBUIIOCH
Bpa3pe3 OOILIEHPUHATHIM MpaBWJIaM W HOpMaM NoBeAcHUs. B mectuaecsTeie
roJbl IPOLUIOrO0 BEKa XWIIIM OTBEPHYJUCHh OT E€BPONEHCKUX LEHHOCTEH U
oOpatuiuchk K apeBHei uctopun Adpuku, Bocroka u LlentpansHoit AMepuxu. B
KU3Hb BOIUIOTWJIMCh HE TOJBKO MHPOBO33PDEHHME, MOBEACHHE, HO U
TpaJULMOHHBIE YTHUYECKHE MOTHUBBI B O/IeXk€e, 00yBH, akceccyapax. McTopus
MOJbl TOJy4YWsa HOBBIE SIPKHME BESIHHS, HECBOMCTBEHHBIE TPATULIMOHHON
eBponeiickor muBuiauzanuu [3]. B3sB 3a oOpaser mjis mojpaxaHus HapOIbI
JpeBHero BocToka, Xunmnu HOCUIIM OAEKIY, KOTOpas HE CKOBbIBAJIA ABUKECHUSI.
Cpenu HUX MOXXHO BBIJIEIUTH OJIy3KM U IUIaThi W3 MOJIYNPO3pPAuyHbIX TKaHEH,
«JIETarOIIMe» TYHUKU U map@bl, MHIUNHCKUE capy U ofesiHUs MoHaxoB Tubera.
['maBHOW >KM3HEHHOW LIEHHOCTBIO SBIBUIACH TapMOHMS ¢ mnpupopoud. M 3to
BBIPXKAJIOCh BO BCEM, JaXe B OJEXKIE, KOTOpas H3roTaBIMBAIACh
UCKJIFOUUTEIFHO U3 IPUPOAHBIX MATEPUAITIOB, B U€alIe — CBOUMH PYKAMH.

JleTn 1BETOB MOJpakaJili HE TOJBKO BOCTOYHBIM Hapojam. Mx
BJIOXHOBJISIJIA TaK )K€ MCTOPUSI MAPOKKAHIIEB, aMEPUKAHCKUX WHICHIIEB, I[bITaH.
VIMEHHO XUIIITM BHOBb OTKPBUIN JIJI1 MOJbI UHAECHCKNE MOKACUHBI, MEKCUKAHCKHE
IIOHYO, MApOKKAaHCKHE TYHHKH, IECTPbIE LIBITAHCKHE IOOKH, aKceccyapbl W3
oucepa, GeHEUKH U MHOTOE JIpyToe.

Ceronns TJ1aBHOM 3a7a4yeil IM3alHEPOB SBISETCA CO3/IaHHE MAaKCUMAJIbHO
KOM(pOpPTHOM,  (PYHKIMOHAJIBHOM,  OACTETHUUYECKH  IIEJIOCTHOM  OJEXKIIBI,
YAOBJIIETBOPSIIOIIEH TpeOOBAHUSIM TMOTEHLUHUAIBHBIX IMOTpPEOUTENEeH, a TaKxKe
noOyxaarouieil UX K OOHOBJIEHHIO CBOETO rapaepo0a, N3MEHEHHUIO MPUBBIYHOTO
B3IJIS1a HA OJIEHKLY.

DTHHKA TECHO B3aHMMOCBSI3aHa CO CTUJIEM «MUHUMAJIU3M», 3TO CTAHOBUTCS
OYEBUIHBIM, €CIM OOpaTUTh BHUMAHUE HA TO, YTO OOJBIIMHCTBO
3aMMCTBOBAaHHBIX 3JIEMEHTOB M (DOPM OJIEKIbl XapaKTEpU3YETCsl MPOCTOTOMN
(Hanpumep, capu, KUMOHO, TOHYO, capoHT). B EBpone u Amepuke hopmbl yacto
3aMMCTBOBYIOT U3 KYJbTYpbl JaTHHOAMEPUKAHCKUX M BOCTOYHBIX CTpaH.
Hanprumep, mOHUYO ABISETCA TPAaIWLIMOHHOW JIATHHOAMEPUKAHCKOM BEPXHEU
OJIeK/10l B BHJE OOJIBLIOTO NPSMOYTOJIBHOTO WM KBaJpaTHOIO IOJIOTHA C
OTBEPCTHEM MJi TOJIOBBI mocepenuHe. Takas ¢opMma OAEKIbl MOSBUIACH Yy
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uHAehnes B Yuim, a 3ateM nomyisipuzoBaHa monaensepamu B 60-70-x rr. XX
BEKA. PaCHpOCTPaHEHHOCTh TakoW (QOpMbI 00ycClaBIMBalacCh MPOCTOTON €€
HOILIEHUS W packpos mojotHa. [Ipu 3TOoM Takas nakoHuyHas (opma crana
JOCTYITHOM JIsi  OOJIBIIMHCTBA JIIOJEH, YTO OOYCIOBWJIO €€ MAacCOBYIO
nonyJisipHocTh. llomynsipuzanus reoMeTpudeckol (opMbl OJEKAbI, a TaKXKe
MPUMUTHBHBIX OPHAMEHTOB HAIIPSIMYIO CBSI3aHA CO CTPEMIICHHEM JIFOJENH HOCUTD
BEIIM HOBOI (popMalinu, Ha OCHOBE JTOCTHKEHUHN MPOILIBIX JieT [1].
®opmooOpazoBaHuE STHUYECKUX MOTHBOB B COBPEMEHHBIH KOCTIOM
OCYIIECTBIISIETCS B (pOpMe CTHIM3AINH, TO €CTh B IEKOPATUBHOM O0OOIIEHUN H
YIOPOIIEHWN PHUCYHKA, (POpMBI, LBETa U 00bEeMa, a TaKKe IMOKPOS OICHKIBI.
CoBpeMeHHbIE JU3aifHepbl JIOOAT UCIOJIb30BaTh B CBOMX KOJUIGKIMSX B
OCHOBHOM OpHAaMEHT TOr0, WJIA HHOTO HAapoJa, KaK HMCTOYHUK CpEICTB
XyIOKECTBEHHOM BBIPA3UTEIILHOCTH. [JIaBHOE B CTWIMCTHKE OpPHAMEHTA
BOCIIPOU3BEICHHUE €r0 OCHOBHBIX cpeaicTB. OH 10KEH OBITh Y3HaBaeM [2].

C mnoMompr 3THOCTWJSA AW3aliHEpaM yJNaeTcs BOIUIOIIATH B JKWU3Hb
TPaAULMA Pa3HbIX HAlUW, WX TPUBEPKEHHOCTh K TEM WA WMHBIM LIBETaM M
KpackaM. OTHO — BCerja sIpKueé M HEOObIYHbIE HapsAbl, MOAYEPKUBAOIINE
0co0BIi BKyC cBoero obsanarens. BylcTBO Kpacok U OpHaAMEHTOB MO3BOJISIET
npuaaBaTh J1I0OOMy 00pa3zy HEOPJAUHAPHOCTb, CAMOOBITHOCTh U B TO K€ BpEMs
0COOBII mIapM — YTO AaeT MpeKpacHyro 0a3y AJid pa3BUTHUS STHUYECKON TEMBI B
MOJE.

OpanuM U3 nepBbIx oOpatuics Kk 3THO cTuimo — VB Cen-Jlopan, nocie yero
OH TipuoOpen 0JIaropoIHBIN, CaJTOHHBIN BU. POMaHTHYECKHE OJCSHUS U3 IIeTKa
Y OPraH3bl A1 apUCTOKPATOB KAYECTBEHHO OTJIMYAJIUCH OT JIOCKYTHOM OJEK/IbI
CO CMEIIaHHBIMU y30paMU YJIMYHBIX XUIIH. BAOXHOBEHUE I CBOUX MOJECIIEN
OH Yepnajl OTOBCIOAY: M3 mmenkoBoro Kwuras, sk3otmueckoro Mapokko wu
KpecTbsaHckol Poccun. KyTiopse B cBOMX paboTax MCMONIb30BaN TPAIULIUOHHBIE
MoTuBbl Adpuku, Ilepy, dpeBnero Kuras, Mapokko. Onexnaa 3Toro macrepa
CTaja TOMyJIApHA CPEIu JIIOJCH, KOTOpble 00J1alali MHOTOMWJUTMOHHBIMU
COCTOSHUSIMHU [4].

DTHUYECKUN CTHIIb B UCTOPUM MOJIbl — BEICOKOM MoAbl oT B Cen-Jlopana
CBITpaJl MEPENOMHYI0 POjb. AdpuKaHCKas KOJUJIEKLHS OTIMYajiach SPKOCTHIO
IIBETOB M HEOOBIYHOM JelIeBU3HON MaTepuasnoB. Vcrnons30Baiuch JieH, JepeBo,
cojoMa u cTekjo. Kwuralickas KoJUIeKUUS W300MII0Bajla HENPUBBIYHBIMU
[BETAMU: PO30OBBIM M OPAHXKEBBIM, KENThIA U JMJIOBBIA. HeoObryHa mokazHas
TeaTpajbHasi pOCKOLIb. MHIEWCKHWE KOJUIEKIIMU TPUHECIH HENPHUBBIYHYIO
BO34yIIHOCTb. Ho, IO Cl10BaM caMOro KyTIOpbE CaMOW KPACUBOU CTajla PyCcCKast
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KOJUIEKIHSI. PyCCKOM peBOIOIMY B MOJIE HE TPOU3OIILIO, HO IPOCHYJICS MHTEPEC
€BpONEHIIEB KO BCEMY PYCCKOMY. DTa MOJIa HE TEPSIET CBOEH aKTyaJIbHOCTH U MO
Cel JICHb.

Ha sTHHM4eCcKHi CTUIIB U UICTOPUIO MO/JIbI B 3HAUYNTEIIBHOW CTENEHU MOBJIUSII
anoHckuit monenbep Kenszo. Komneknum Kenzo ynuBuTenbHBIM 00pa3zom
MOKA3aJIM, YTO MOXKHO YMEJIO COYETATh AMOHCKUE HAPOJIHBIE MOTUBBI U JIEJIOBOM,
CIIOPTUBHBIN U Ja)XX€ KJIACCHUYECKHU CTUIIM B OEXJAE. ErOo 3THUYECKUU CTWUIIb
OTJINYAJICA CMEJIBIM COYETAaHWEM LIBETOB, JKU3HEPAJOCTHOM IIECTPOTOM,
WCIOJIb30BaJl OPHAMEHT U3 MEJIKMX LBETOB. YK€ B NEPBOM CBOEU KOJUICKLIHHU
KeH3o mpencraBunm  CHIIYy3TBI  SIIIOHCKUX KHMOHO B COYETAaHUH  CO
CKAH/JMHABCKUMH, F0)KHOAMEPUKAHCKUMHU, BOCTOYHBIMHU 3JIEMEHTaMU. SINOHCKHE
TKaHU B IBETOUYEK COCEJICTBYIOT C IIOTIAHACKOMN KJIETKOW, KUTAUCKAs KAKETKa C
BOPOTHUKOM CTOWMKOM JOMOJHSAETCS OCJIbIMU XJIOMKOBBIMU OOOpKaMU B CTHIIC
KaHTpu. KeH30 aKTUBHO MCMOJB3YyET UCHAHCKUE 00JIepo, MHIEHCKYI0 0axpoMmy,
pPYCCKME KOCOBOPOTKM M MEXOBbIE IIANKH, HWHIUHCKYK HaupKamy.
OKCIIEpUMEHTBl MOJEIbEpa MPHUBEIU K COUYETAHUIO CIIOPTUBHOTO WM
KJIACCUYECKOTO CTHJIS C dJieMeHTaMu ATHO. [IIUpOKYyI0 «KpECThSIHCKYIO» FOOKY
OTHBIHE MOKHO HOCUTh CO CBUTEPOM, & KJTACCUUYECKUHN MUIKAK C POMAHTUYECKOMN
0J1y301i ¢ Kpy>keBamu [5].

Ucropust monmpl He obOoiaercs 0Oe3 ynomuHanus JKan-lTlons [otbe.
ODTHUYECKAN CTHJIb COIMPOBOXKIAET BCe €ro koyuiekuuu ¢ 1976 roma. Cambiit
JT00UMBIH prueM ['0The — UCTI0JIb30BaHUE PJIEMEHTOB HAITMOHAIBHBIX KOCTIOMOB
pa3IMYHBIX HAPOJAOB B COYETAHUM M CMEIICHHH PAa3JIMYHBIX CTUJIECH.
BnoxHoBeHHe KyTIOpbEe 4epIiaeT Ha yJmnax ropoga. Ha ocHoBe xacuackux
paBBuHOB, XKan — [lonb co3man komekuoo «Padbou-muk». OCHOBA — JKHIIETHI,
JUTMHHOIIOJIBIE TEMHBIE OJICXK/bI, PYOalllKu HABBIMYCK M INAMOYKH «KHUMay. A
KyJpTypa Oro-Boctounolt A3un BIOXHOBHUIIA HA CO3AaHue KOJUIeKIuU « Tary,
KOTOpasi CTaja MOJHOW OIPEIEI[IONIeH IS MOJIOJECKHOM MOIbI Ha ILET0e
necsatuieTe. «OUIIKW» KOJUICKIIMM — MHPCUHT, TpadduTH, HUMHUTAIUSL
TaTyUpOBOK. OTHO CTWJIb NPUCYTCTBOBAIM B KoJUlekHusix «bombmioe
nyTemecTBue», «MoHronby, «Adpukanckas caray. Kak cumrtaer cam XKan-
ITonb: «OTHUKA NOMKHA CTaTh HEKOM CBEXKEM KPOBBIO, KOTOpas J1acT HOBYIO
YKU3Hb BCEM HOBBIM MOJHBIM HAMPABICHUSIM).

[Tapwxckuit moaueii nom IllaHens moa pykKOBOJACTBOM JIETEHAAPHOTO
Kapna Jlarepdensaa mnpencraBun 3 gexkabps 2009 roma odepelHyro
MEXKCE30HHYI0 Koyulekumto, cmemas «Mmmepckyro Poccuro ot Exarepunsl
Benukoit 1o ®abepxe, KOHCTPYKTUBU3M M pycckuil donbkiopy». [lo cioam
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MATpa, OH BHSJI COBETaM ocHOBaTeabHUILI OpeHna Koko Illanens, koTopas erie
B 1923 rony mpennarana Oojiee BHUMAaTEIbHO «BCMOTpEThcsl B Poccuio u ee
Hapoa». B HOBOI KOJJIEKIIMK PEBATUPYIOT 30J0TOM, KpaCHbBIHN, YePHBIN U OebIit
BE€Ta, OTHOCHMBbIE KO BpeMeHaMm Poccuiickoii Hmnepun. HenopnenbHbIN
WHTEpeC MyOJIMKW BBI3BAJIM BBIIIMTHIC MalbTO, MUHKAKU U TUIaThi. Mojenbep
aKIIEHTHUPYET BHUMAHHUE Ha aKkceccyapax, nmpejaras HOCUTh TUTAHTCKUE KPECThI
M PEMHH, YCBHIIAHHBIE JAPArOLICHHBIMM KaMHSIMM H camouseTtamu. Kapn
Jlarepdenb TBOpUYECKU MTOIOMIEIN K CO3aHUIO TPUYECOK, a TAKKE YKPAITAIOIUX
WX TPUYYJIUBBIX TOJOBHBIX yOOPOB, MOMYEPKHYB B JIE€TalsAX OOIIUI CTHIIb
koJulekuuu. [lo MHEeHuro [u3aiiHepa, CTUIIM30BAHHBIE HMCKOHHO PYCCKHUE
KOKOIITHUKHU — €IBa JIU HEe XUT OyayIiero cezoHa. JJist mokasa KyTIOphe moao0pat
MOJIeJIEH CIIaBSHCKOTO MPOMCXOXKJICHUS, a TBO3/eM Kosutekuun «Metiers d'Arty
CTaJIo IJIaThe, CO3AaHHOE U3 TKaHU ¢ n300pakeHneM MoCKBHI [4].

B menomMm MOXHO 3aMETUTh CMEIIEHUWE HSTHUYECKHMX MOTHUBOB,
WHTEPIPETUPOBAHHBIX B COOTBETCTBUHM C COBPEMEHHBIMM TeHAEHIIMsIMHU. CHOBA
MOSIBUJIMCHh JKWHCHI C BBIIIMBKOM, MBIIIHBIE IOOKM C OTIEJIKOW TEChMOM,
KPECThIHCKUE «pyOaliku», BS3aHbIE WM TKaHBIE «IIOHYO0», PAa3HOIIBETHHIC
BsI3aHbIC TOJIb(BI, METAIMYECKUE BOCTOYHBIE W apPUKAHCKUE YKpaIleHUs, U
MOBAJIbHOE YBJICUEHUE O00raTOM «3THUYECKOM» OTAEJIKON MOBCEIHEBHBIX BEIICH
— OucepoM, JIEPEeBSIHHBIMU M KepaMUYECKUMHU OycaMu, paKyIllKaMH, CMEIICHUE
TPAIUIIUOHHBIX apabCKUX Y30pOB C WHAUNUCKUMU, CIABSIHCKMUMHU WU I0KHO-
aMEPUKAHCKUMH.

B Hamm qHW 3THUYECKUN CTHIIb YK€ 3aBOEBaJl BEIYIIHUE MO3UIIUN B MUPE
MOJIbI ¥ HE coOupaercs ux ycrynarb. OCHOBHBIMH IMPUYMHAMH 3TOTO SBIISIIOTCS
cB000/1a, MHOT0O0Opasue, eCTECTBEHHOCTD, IPKOCTh, KOTOPBIE HECET C COOOM ATOT
ctuiib. Ero mocnenoBarenu, Kak NpaBWio, TBOPUYECKUE JIMYHOCTH, KOTOPBIE HE
0OsITCSl TIOKa3aTh CBOIO MHAWBUYaTbHOCTh, MOJEIUTHCS CBOUM HACTPOCHUEM,
MIPU ATOM OCTaBasCh B TAPMOHHUU C OKPYKAIOITUM MUPOM U CAaMUM COOOM.

JIuctast COBpEMEHHBIE )KypHaJIbl MOl M IPOCMATPUBAs ITOKA3bl MOJEIIEH Ha
MOAWyMe, BOCXMINACIILCA HM300pETaTeNbHOCTH, (DaHTa3MM W TaJlAHTY
COBPEMEHHBIX MOJAENBEPOB. Kak OpUTrMHAIBHBI W HEMOXO0XHU JpPyr Ha Jpyra
MOJIENIA B KOJUIEKIUAX. MOJIEIbEphl OUEHb YAaCTO OMUPAIOTCA HA TBOPUYECKHUE
ucrouyHuku. CoBpeMeHHash MOJIOAEXKHAs MOJia cTaja TIyO)ke Oonuparbcs Ha
MPONUIbIE TPAAUIIMUA MOJIbI, B TOM YHUCJIC€ U HAa PYCCKUH HAPOIHBIA KOCTIOM U
M03aMMCTBOBaJIa OT HErO0 HEKOTOpPbIE OTTEHKH, MPUCYIIUME HAIIEH HBIHEUIHEU
MOJIOIEKH.
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I/ICXOI[H N3 U3YUYCHHOT'O MaTCpualia 1o CTUJIO 3THO, OIMUPAaACh HA MOJAHBIC
TCHACHIINK MOXHO OTMCTHTBb, YTO MMCHHO HallMOHAJIbHA, (bOHBK.HOpHaH TEMA
BBI3BIBACT  JKHUBOM HHTCPECC HHBaﬁHepOB Hamiero  BPCMCHH, ABJIICTCA
IIEpBOHAYAIIOM HOBBIX o6pa3013 N BOINUIOIICHHUEM HOBBIX PII[CfI. OCHOBHBIMH
IIpUYUHaAMH 3JTOr'0 ABJIAIOTCA CBO6OI[8,, MHOFOO6pa?>I/Ie, C€CTCCTBCHHOCTh H
SAPKOCTD.
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ETHNIC STYLE AS AN ACTUAL TREND
IN MODERN FASHION DESIGN

The article discusses the ethnic style, which is widely used in modern costume design. Ethnics
in costume is not a direct copy of national clothes, but the use of some of its elements and
adaptation to modern requirements.
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PEJIMTHO3HBIE TPAJIUIIMNA CBAJEBHOT O IIJIAThSI B COBPEMEHHOI1
WHAYCTPUU MO/JIbI

['maBHOM 3a7a4eil MIBEHHOW MPOMBIIICHHOCTH SIBIIACTCS YIOBICTBOPEHHE MOTPEOHOCTEH
Jroiel B OZEXK/IE BBICOKOTO KadyecTBa M Pa3HOOOpa3HOro accoptumenrta. CoBpeMeHHas
IIBEHAsl OTpacipb JODKHA XapaKTepU30BaThCS BBICOKUM YPOBHEM O0OpYyIOBaHUS,
TEXHOJIOTUI NOIINBA.

Knrwoueswte cnosa: Tpanuuuu, BeHYaHue, cBajieOHOE TUIaThe, TKaHU, (pakTypa.

Benuanue — 310 Kpacusas tpaauus. ['apaHTHs KPEOCTH CEMENHBIX Y3 —
TaKOBO IIPEACTABIICHUE O TaMHCTBEe Benuanus. Tpaaunus BeHYaHUs 3apOoaniIach
B IIEPBOM BEKE, KOIJja BO3HUKJIIO XpUCTHAHCTBO. biarocinoBenue Opak moJryyal,
€CJIM HAa IEPEMOHUH IIPUCYTCTBOBAJI CBAILECHHUK.

[IIo Bpems, Ha BeHUaHUE oOpaliain Bce Oosbliiee u 00Jbliee BHUMaHUE,
3aKpENWIACH BEKOBBIC TPAJULHMUA U NPUMETHI. YK€ B YETBEPTOM BEKE HadaJH
CUMTaTh, 4TO Opak, HE MOJYYUBIIMHA LIEPKOBHOTO OJArocioBEeHUs, HE MOT
Ha3bIBaThCsl OpakoM. MHBIMHM ClIOBaMH, TOJBKO LEPKOBHOE BEHYAHHE CTaJO
npuiaBaTh OpaKky 3aKOHHYIO 1€HCTBUTEIBHOCTb.

MHorue Tpaauiuu MpoLUIOT0 COXPAHWINCh, HO MPUHSIN UHBIE (POPMBI,
BUJIOU3MEHWIINCH, NTIOTEPSIB NIEPBOHAYAJIBHBIN CMBICH. Beap yxe B Halle Bpems
BEHUYAHHUE COBEPIIAECTCS, KAK MPABUIIO, HaJ CYNpyraMu, 3aperucTpUpPOBABIINMHA
MpeABapUTENIbHO CBOW TpaxaaHckuil Opak. 9to CBsitoe TauHCTBO, B KOTOPOM
HOBOOpauHbIM JaeTcsi bokecTBeHHass Onaroaarh, OCBSINAKONIAs MX COHO3 U
coobmaromas uM OiarocioBeHre bokue Ha COBMECTHYIO >KM3Hb, POXKIIEHUE U
BocruTanue aerei. IIponcxonut Bce 3TO B XpaMe WM LEPKBH B MIPUCYTCTBHU
POIHBIX U APY3EH.

CoBpemeHHas MOJIa U3MEHUYHUBA M HEMOCTOSIHHA, HO OHA SIBIIIETCSI HEKUM
’KUBBIM UMITYJIbCOM K HOBHM3HE, K MOUCKY M TBOpYeCTBY. Moaa — 3TO cMeHa
0o0pa3oB u GHopM, UX, MYCTh JIaXKe BPEMEHHOE, HO TOCIOACTBO, B ONPEIEICHHBIMI
MPOMEKYTOK BPEMEHHU.
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Cpenu Bcex CyHIECTBYIOIIMX B HACTOSIIIIEE BPEMsI HAIIPABJIECHUM, U CTUJIEH B
OJICKJIE CTOUT 0CO00 BBIICIUTh POMAaHTUYECKHUNA CTUIIh. IMEHHO OH HampaBicH
Ha CO3JlaHWe WCTUHHO >KEHCTBEHHOTO o00pa3a, KOTOPHIA BCETna SBISICTCS
pUBJIEKaTEeIbHBIM. MOJENN OJIekK/bl, BBIMIOJHEHHBIE B JIAHHOM CTHJIE, Kak
HUKAKUE Apyrue, MOJYEPKUBAIOT M3SIIHOCTb M TPaIMI0 KEHCKOM (DUTYpPHI.
Mopaunbsie TeHaeHnuu 2020r. mnpuHECIM € COOOH MHOTO MHTEPECHBIX U
MPAKTUYHBIX perieHuil. [lnaThke ¢ mpuTaIeHHBIM KPOEM CEroJHS Ha IHKE
MOMYJIIPHOCTH: BCE MTOTOMY, YTO OHO JIeJaeT (PUrypy oueHb HEXKHOMU. ITO CBOETO
poJa Ki1accuka, KoTopas Bcerja OyeT B MoJIe.

Konnekius cBaneOHBIX MIIATHEB OT aMEPUKAHCKOTO JIOMa CBaIcOHON MOJIbI
AllureBridals nHa 2020 rom mpeacTaBieHa IUIAThAMH, MPHUBIICKAIOIIMMU
YTOHUYEHHBIM JU3alHOM C POCKOIIHOM OTIEIKON M3 KpuUCTauioB Swarovski.
Jloporue TKaHU KpacuBO OOJETaloT (PUIYypy HEBECTBI, NOpaxkas POCKOIIHBIM
nuieiidhoM. HekoTopsie MOJieu MIaTheB UMEIOT F0OKY C 000pKaMH U3 OpTaH3HbI,
KOTOpasi MPUJAET TUTATHIO JOMOJHHUTENbHBIH 00beM. JInd miatheB yKpamraroT
pa3IUYHBIC NPANTUPOBKH, JEIUKATHOE KPY>KEBO M KPACUBBIE y30DPbl, PACIIUTHIE
OHCepOM U KEMUYTOM.

NHTepecHa Takke KOJIJIEKIUS BOCXUTHTEIBHBIX CBaJICOHBIX ILJIAThEB
BecHa-ieTo 2020 ot mmBaHckoro mojaHoro naoma ZuhairMurad. HeBectsl
nuzaiinepa ZuhairMurad — 3TO pOCKOILIHBIE U CMEJIbIE KPAcaBUIbl, KOTOPbIE HE
00sATCS BO BCEW Kpace IMOKa3aTh CBOK KEHCTBEHHYIO (UTYpY. 31€Ch MOYKHO
HAWTU Kak TBIIHBIE "MJaThs IS TpHUHIECC”, Tak W oOseratomue (urypy
Hapsapl. OOure KpykeBa, BCeBO3MOXKHOW BBIIIMBKU U OTJCIKH JIETAI0T KAKI0€
CBaJIeOHOE IJIAThE WHANBUYAIbHBIM, HETTIOBTOPHUMBIM.

Konnexuus cBaneOHbIx mwiatheB Ha 2020 rog OT U3BECTHOIO UCIAHCKOTO
Openna Pronovias COCTOUT U3 BEIUKOJEITHBIX U POCKOUTHBIX HAPSIOB ISl CAMBIX
B3BICKATEIBHBIX M YTOHUYEHHBIX HeBeCT. Kiaccuyeckre mpIniHbie F0OKH, (DacOHBI
"pycanka", a Takxe 0oJjiee COBpeMeHHbIE U cMenble. [InenstoT u 6ecrnogoOHbIe
KpYy>KeBa, U BCEBO3MOXKHbBIC U3bICKAHHBIE JIeTalIi. BeHuaHue — caMmoe KpacuBoe u
TOP>KECTBEHHOE COOBITHE, Ha KOTOPOM, O€3yCIIOBHO, OOJIBIIMHCTBO B3TJISIOB
OyJeT MPUKOBAHO K HEBECTE B MOJABEHEYHOM HapsiJIE.

['oToBsich k cBanbOe, AEByIIKa MOJOUPAET COOTBETCTBYIOIIEE IJIaThe U
aKceccyapbl K HEMY, PYKOBOJICTBYSICh MOJIOM, BpEMEHEM ToJia M, KOHEYHO XK€,
CBOUM COOCTBEHHBIM BKYyCOM. OJIHAKO €CJIM MOJIOJBIM IIPEACTOUT MPOUTU 0OPSia
BEHYAHUs IO TMPABOCIABHBIM KaHOHaM, TO MpPU BBIOOpE Hapsiga HEBECTE
HE0OXOMMO YUUTHIBATh IIEPKOBHBIE TTpaBuiIa U Tpaauiuu. K coxaneHuto, o4eHb
MHOTHE HOBOOpaUHbIE 00 3TOM COBEPIICHHO 3a0bIBAIOT. A 3TO 3HAYUT, YTO U3-3a
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BEHYAJIBHOI'O <«JIPECC-KO/Ja» MOXHO OrPAaHUYUTHCA JIMIIb YACThIO MOJHBIX
TEHJEHUUH, T[O0TOMY 4YTO CYIIECTBYET TIJIaBHble TpeOOBAaHMs, KOTOpPbIE
00513aTeIBbHO JOJKHBI OBITH COOJIIO/ICHBI.

JIist mnathsi ¢ TIyOOKUM JEKOJIbTE, OTKPBITBIMU TJIEYaMU WUJIM CIIMHOM B
LHEPKBH HEOOXOAMMBI JIETKUI IJIATOK WJIM W3SIIHAS HAKUAKA — OHU YYJECHO
JOTIONHSAT MpPa3IHUYHBIN aHCaMOJib, ClleJlaB €ro CKPOMHBIM, TPOTATEIbHBIM U
OpraHUYHBIM TauHCTBY. [1o Oonblelt yacTu He UMeeT 3HAaUeHUs, KAKUMU OyIyT
pyKaBa — IJTUHHBIMU UJIM KOPOTKUMU — pPyKaBa JIOJKHBI ObITh, 1 Touka! KOOKa
00513aTeIbHO JOJKHA IPUKPHIBATH KOJICHH.

Uro kacaercs mBeTa, TO Oeoe cBageOHOE TUIAThe — ITO TPATUIIUS, U3
EBpormbl. [Icuxonorust 6e10ro 1iseta TakoBa, 4To OH CUMBOJIU3UPYET HEBUHHOCTD
Y YUCTOTY. benblii 1IBET — 3TO HAaYao HOBOIO, BCTYIUICHHWE B HOBYIO >kM3Hb. Ha
Pycu BeHuanuch B miiathsx jat00oro 1sera. Coo0Ir0Aanoch JIMIb 0OJHO YCIOBUE —
I1aThe JJI1 BEHYaHUs B EPKBH JOHKHO ObUIO OBITH HE CIMIIKOM SPKUM WM HE
nectpsIM. He cTonuT HaieBaTh 0O4€Hb TEMHOE MPAYHOE IUTIATHE WITM YEPHOTO IIBETA.
Bce ocranbHbIe LIBETA YMECTHBI.

MHuorue o1 B BBIOOpE OACKIbl OTAAIOT MPEANOUYTEHHE HATypaJbHBIM
TKaHsAM, OyIb TO OJEXKJa MOBCEIHEBHAs, WIM HapsaHas — Ha TOPKECTBEHHbBIN
ciay4ail. OT 3TOro 3aBUCUT HE TOJBKO HACTpOEHHE, HO U camouyBcTBHE. U3
OJIeCTAIIMX HATypajJbHBIX TKaHEH XOpOIIO MOJOWIYT: Kpemn-caTuH, arJjac,
Pa3HOBHUJIHOCTH IIIE€JIKA U Jp. — HE PEKOMEHAYIOTCS TMOJHBIM >KEHILIHHAM.
brnectsanyto u penpedHy0 TMOBEPXHOCTh YAaCcTO Ha3bIBAIOT (DaHTA3UIHOM
daktypoii. [TomoOHbIe TKaHH, (HOKYCHUPYSI Ha CBOEH MOBEPXHOCTH CBET, JCIIAIOT
oOnanaTenbHUIy Hapsaa LEeHTpoM BHUMaHMs. K TkaHaAM c penbe@HON U
Onectamen (akTypoil OTHOCSTCS TKaHW, UMEIOIIME B CBOEM COCTaBE JIIOPEKC,
OTJIeJIaHHbIe OMCEPOM, CTEKIIAPYCOM U T.II., @ TAKXKE Mapya, Tadra u T.11.

MartoBble TKaHU XOpOIIH JIJIsl BceX TUNOB (uryp. OHU MOTIJIONIAOT CBET U
3pUTEIIBHO AENAI0T CTpoiiHee. MSTKue TKaHU XOpOUIO APANUPYIOTCS, HUCTIAIal0T
KpacUBBIMU CKJIaJKaMu U (angamu, oOpa3ys KpacuBble OKpyriibie JuHuu. Crona
OTHOCSITCS KPETlbl, KpeJeInH, Mu(OoH, ek, atiaac u Jap.;

XKectkue Tkanu garoT 3¢G(EKT yrioBaThiX JIMHUN, YETKUX CKJIAJ0K Ha
m3nemuu. lloaxonmar misa opexael crporux ¢opm. MX criexyeTr HOCUTH
MUHHUATIOPHBIM M XPYINKUM >KEHIIMHaM. B 3Ty rpymnmy TkaHed Bxonar Tadra,
Myap, rapya, BeJIbBET U Jp.
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The main task of the clothing industry is to meet the needs of people in clothing of high
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level of equipment and sewing technologies.
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B crartbe mpocnexuBaercs (PyHKIMOHATBHOE W CEMAHTHUYECKOE MHOTrooOpasme eTaiei
XYJI0’)KECTBEHHOTO TEKCTa, MPEICTABISIOMNUX COO0M permpe3eHTaluio MOJHOTO akceccyapa /
npenMera rapaepoba. Ha mpumepax u3 mpowmsBeneHuit kinaccukoB XIX B. u mucareneit
CepebpsiHOrO BeKa MOKa3bIBaeTCs, YTO «MOJAHAS JAETajb) MOXET MOMOraTh B M300pa’keHUU
IICUXOJIOTHYECKOTO COCTOSIHUS Tepost U €ro COLUAIbHOIO CTaTyca, B TPAHCISALUUU aBTOPCKUX
ujeH, B CI0OKETOOOpa30BaHUH, a TAK)K€ CTAHOBHUTHCSI METOHUMUYECKUM CYyOCTUTYTOM Tepost
WIM CHMBOJIOM, TMOJJAIOUIMMCSI CaMbIM pa3HOOOpa3HbIM MHTEPHpETAUsaM, BKIOYas
dpeiinucrckue.

Knroueswie cnosa: Mmona, akceccyap, XyA0KECTBEHHBIN TEKCT, CEMUOTHKA, 3HAK.

Mona — BBICOKOCEMHUOTHYHBIH MEXaHM3M, BIUSIOUMI Ha Bce cdepbl
YeJI0BEUECKOM Xu3HU [4, ¢. 125-127]. 3HakoBbIe CBOMCTBA KOCTIOMA AEJa0T €TI0
KOHBEHLMOHAJIBHBIM SI3BIKOM [2, C. 7], KOTOpPBIM aKTUBHO IOJIb3YETCS B CBOMX
HEeJSIX XyJ0KECTBEHHAs! CIOBECHOCTh. Pasymeercsi, peub UAET Mpexkie BCEro oo
ACTETUYECKOM  BO3JCHCTBHHM, KOTOPOE  MPEANOJAracT IepeCOTBOPEHUE
JICCTBUTEIILHOCTH HA HOBBIX OCHOBAaHUSAX. MOJHBIE akceccyaphl, Hapsay C
JPYTUMH XYA0KECTBEHHBIMU JI€TASIMH, B TEKCTE BBICTYNAIOT 3HAKAMHU U HECYT
uH(OPMAITUIO, MOISKAITYIO TEPEKOAUPOBKE. B 3aBUCUMOCTH OT ACTETUYECKUX
YCTAaHOBOK aBTOpPA M JINTEPATypHOH (hopmaIiuu, K KOTOPOM TMPUHAIICKUT TEKCT,
B HEM M0-PAa3HOMY HCHOJIB3YETCS U MOJHAS JETallb.

AKceccyap B TEKCTE PEATUCTUYECKON OPUEHTAIIMN 3a4aCTYI0 UTPAET POJIb
COLMAIIBHO-TICUXOJIOTHYECKOT0  «KJIF0Ya», HEKOr0 «CBEPHYTOr0» IOCJIAHHS,
MO3BOJIIIOLIETO J1aTh €MKYH XapaKTepHUCTHKY I[€pCOHa)a, €ro craTyca,
cocTtosiHud. B mpocTpaHcTBe mNymKHHCKOro pomaHa «EBrenuit OHeErun»
MaJMHOBBIM OepeT TarbsiHbl JIapuHOM — 3HAK €€ BHEIIHETo NpeodpakeHus (U3
MPOBUHITMATBHONW OapblllHM — B TMETEPOYpPrCKyl0 JaMmy, KHSITHHIO), HE
3aTPOHYBIIIETO BHYTPEHHEH 1ETbHOCTU W BepHOCTU cebe. [lomyTHO 3ameTum,
YTO, BO-NIEPBBIX, OApXaTHBIN / aTJacHbI OEpeT Bolled B MOy UMEHHO B 20-¢ IT.
XIX BB., a 3HAYUT, OB MOJHONW HOBHHKOM, MOAXOJAIICH JJIsi IMYIIKUHCKOTO
3aMbIciia TOJYEPKHYTh HOBBIM CTaTyC TEPOWHH, a BO-BTOPHIX, TaKOW Oeper
HOCHJIU TOJIBKO 3aMY>KHHE J1aMbl [2, c. 37].

A BoT B «KpacHom u uepnom» ®. CrteHpans, TOKE OJHOM W3 MEPBBIX
€BpPONEHCKUX PEATMCTUYECKUX POMAaHOB, aXXypHbIE UYyJIKM MajgaM Je PeHaib
CTAHOBSTCS KaK pa3 3HAKOM €€ BHYTPEHHEro HM3MEHEHUs: IOJ0OUB, OHa
CTAHOBHUTCSI O0Jiee BHUMATEJIBHOM K CBOEMY TyasieTy, O€CCO3HATENbHO Jelias
BBIOOD B MMOJIb3Y MOJHBIX aKCECCYapOB. AJKYpHBIE U3JIEHS, KaK CBUIETEIIbCTBYET
CIIELIUAIIMCT N0 KOCTIOMY, BOILIJIM B MOJy B IiepBoul Tpetu XIX B. — HIMEHHO B
roJibl co3/1anus pomaHna (oH ObuT ommy6nukoBan B 1930 1.) [2, c. 13].
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B npyroii rnmaBe «EBrenuss OHernHa», B 3HAMEHUTOM DPACCYXACHUH O
«MaHTaloHaX, (pake, KUIETE», aBTOP-IIOBECTBOBATENb YINOMUHAET 00 3THUX
3JIEMEHTaX MOIHOIO MY>KCKOTo rapjaepoda ¢ MHOW LEJIbl0 — TMOJEMHKH C
COBpPEMEHHUKAMH O Cynb0e s3blKa M JIEKJIapalldd CBOUX B3IJISAOB Ha €ro
pa3BuTHE (KaK H3BECTHO, HE «apXaucT» U HE «Kapam3uHUCT», [lymikuH
NPUACPKUBAIICS B 3TOM BOIIPOCE «30JI0TOM cepeaunb»). «OmpeBas» Ke B
«KanutaHckol [0YKe» HMIIEPATPUILy B «IYLICTPEUKY» IOBEPX YTPEHHETO
wiatbs, [lymkuH nemnaer ee oOpa3 HApOUUTO HAPOAHBIM, «IOMAIIHUM», TEM
CaMbIM BBIp@Xasg CBOM CUMIIATMM MUJIOCEPAHOW MOHApIIEH BIIACTH,
nepconudumpoBanHoii B Exarepune Bropoit. Hamomuum, uro aymierpeiika /
Jyuierpest — IpeIMeT pyCcCKOro HapOAHOr0 KOCTIOMA (MCKOHHO PYCCKOE U €ro
Ha3BaHue). B M3bICKAHHOM U OPOTrOM «HUCIIOJIHEHUM» AyLIerpes Moria ObITh U
TOPOACKON OJIEKIIOM, HO B ITOM CIIy4a€ OHa KAaK pa3 «CIyKujia MPU3HAKOM
COXPAHSIEMBIX CBS3EH C AEPEBHEN, C TPAAULMOHHBIM KOCTIOMOMY [2, . 96].

B pycckoit nuteparype, KOTopas, MO BBIPAXKEHUIO, TpUunucbisacMomy O.
M. JlocToeBCKOMY, BBIILIA U3 «TOTOJEBCKOW IIMHEIW», IPEAMET OJIEKIbI 4aCTO
— 0 IPUHLUITY METOHUMHUHU — CTAHOBUTCS CYOCTUTYTOM Ieposi — Kak B IIOBECTU
0 HecyacTHOM Akakuu AkakueBude. «l'apaepoOHbIN 00pa3» paspacTaercs 10
CHMBOJIa, B KOTOPOM BBICBEUMBAETCS BOIUIOIICHHBIM B  JIUTEpaType
MarucTpajibHbIN KOH(IUKT PyCCKOM )KM3HU: MEXKTY AKUBOM JTMYHOCTHIO YEJIOBEKA
Y MOTYIIECTBEHHBIMHU TPEOOBAaHUSMHU rOCYJapCTBa, KA3EHHOIO MYHIUPA.

MeTOHMMUYECKU TPUHLMUII MEPEHOca MOI NIPEANoJiaraTb U HE CTOJb
CI'YLICHHYK0 CHUMBOJM3AalMIl0. BCIOMHUM THpIAHAY AaHIOTHHBIX TIJIa30K Ha
KOpCca)ke U B BOJIOCax («CBOMX, 0€3 MPUMECH») B JIAKOHUYHOM TyayueTe AHHBI
KapennHoii Ha MOCKOBCKOM Oally B Haudajle pOMaHa: MEPEKIMKAIOUIUECS C
MMEHEM IepOMHHU LIBETHI Ha YEPHOM (POHE IJIaThs HAMEKAIOT HA €€ JajJbHEHIIYIO
Tparnyeckyro cyap0y. X0Ts 3HAUUTENbHO Yallle B Xy10kecTBeHHOM Mupe JI. H.
Tosicroro BHUMaHuE K AETalAM, B TOM YHUCJE ACTAIAM Tapaepoda, — mpHem
IIOPTPETHONU XAPAKTEPUCTUKHU, IICUXOJOTMYECKON HIOAHCUPOBKU. YK€ B CBOEM
NeOI0THOM TIPOU3BEJCHUU — TEPBOM YacTh aBTOOMOTrpaduyuecKoil TPHUIIOTHH,
noBect «JleTctBo», — TOJICTOM MAaCTEPCKU UCIOJB3YET JE€Talb KaK CIOKETHYIO
PYKHUHY, TO3BOJISIONIYIO PACKPBITh XapaKTep repos Kakon-immbo rpanbto. Tak,
Hukonenvka UpTenneB, Taniys ¢ Coneukoid Banaxunoit, 00HapyKUBaET, 4YTO €ro
nepyaTka pBaHas, HO IPEO0JIEBAET YCIOBHOCTH U BEAET C€0sl €CTECTBEHHO — U
TEM HPAaBUTCS CBOEW MaJeHbKOM Jame. [lns COBpPEMEHHOro 4MTaTeNs,
pasymeercs, (pakT 00s13aTEIBHOCTH MEPUYATOK JakKe HA JOMAIIHEM JIBOPSIHCKOM
Oay u naxe s peOeHKa, — caM 1o cede (pakT MHOTO3HAYNTEIbHBIH.
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E1ie ouH nHTEpECHBIN KOHTEKCT, B KOTOPOM (PUTYypUPYIOT HAUMEHOBAHUS
«MOJHBIX JIeTanei», oOHapyxuM B pomane JloctoeBckoro «bennsie moan». B
oHOM M3 mocneaHux nucem Bapenbku JloOpocenoBoit k Makapy JleBymkuny
BCTPEUYAETCSI HE MEHEE JECATH PAa3JIMYHbIX TEPMUHOB, IPEUMYILIECTBEHHO
(bpaHIy3CKHX, KacalolUXCsl KeHCKOro rapaepobda: «Ckaxute maaam lludon,
4yTOOBI OJIOHABI OHAa HEMPEMEHHO MEepEeMEHMIIa, COO0pa3ysiCh CO BUEpaIIHUM
o0pa34yrKoMm, 1 YTOOBI caMa 3aexajia KO MHE TToKa3aTh HOBBIM BbIOOp. [la ckaxkuTe
€lle, 4To s pas3ayMaia HacyeT KaH3y; YTO €ro Hy>KHO BBIIIMBATh Kpowblo. Jla
emie: OyKBBI JUIsi BEH3€JEH Ha IJIaTKaxX BBIIIMBATH TaMOYpPOM; CIIBIIIUTE JIU?
TaMOypoM, a He riaaapto. CMoTpuTe ke He 3a0yabTe, uTo TamOypom! Bot eme
yyTh ObLIO HE 3a0b11a! [lepenaiite eil, paau bora, 4TOOBI JIMCTUKK HA MEJIEPUHE
IIUTh BO3BBIIIEHHO, YCUKMA W IIMIbl KOPJAOHHE, @ MOTOM OOLIUTH BOPOTHHUK
KpYK€BOM WM IUpokoit danbdamoit» [1, c. 103]. UpesmepHass KOHIIEHTpaIIUs
CJIOB, OTHOCSIIIUXCS K rapaepoOy, B T. 4. HHOS3BIYHBIX — «KaH3y» (BHU] JIETKOU
ko(drouku), «dampbana» (000pKM), — BBIAAIOT B TEPOMHE «HUCCTYIICHHOE
COCTOSIHME» (M3MEHEHHOE COCTOSIHUE B CUTyallUM cTpecca) [6] HakaHyHe ee
BBIHY>KJICHHOT'O 3aMYE€CTBa, KOTOPOE BOCIPUHUMAETCS U €€ KOPPECTIOHIEHTOM,
Y aBTOPOM M YUTATEIEM KAK TPArM4eCKU UCXOJ.

OyHKIMA AeTalu-aKceccyapa 3aBUCHT M OT )KaHpa. Tak, B aBaHTIOPHO-
MPUKIIFOYEHYECKON JUTEpaType OHa UrpaeT BaXKHYIO, 4acTo
CIO’KE€TO00Pa3yIOILYIO POJib, HO HE MHAWBUIyanu3upoBaHa. IHbIMU clioBaMu, Ha
MecTe OpHJIIMAHTOBBIX MOJBECOK KOPOJIEBHI Y J[foMa-0TIia BIOJIHE MTPEICTaBUMO
Ipyroe ykpaiieHue. TOUHO Tak ke 0OCTOUT Jieso B HoBesie. B «/lapax BoIxBOB»
O. I'eHpy Ba>XHO MOJYEPKHYTh NaPATOKCATBHOCTh KEPTBBI, KOTOPYIO TPUHOCHUT
JapyuTellb, U BHIOOP IIEMOYKH JJI YacOB M TpeOEHKU JIJIsi BOJOC OOYCIIOBJIEH
HCKIIFOYUTEIBHO 3TOM MapaJoKcallbHOCThIO. B HoBewie I'. ne Momnaccana
«Oxepenbey» BMECTO POKOBOTO YKpaIlleHUsl, TOTyOUBIIIETO dKU3Hb T€POUHU, TOXKE
MpeCTaBUMO JIF000€ JIpyToe.

JleTanb-yKpamieHue, MIPEAEIIBHO HACBIILIEHHOE CEMaHTUYECKOM
3HAYMMOCTBIO, B IPOCTPAHCTBE POMAHTHUYECKOTO MM MOJEPHHCTCKOTO TEKCTa
Yarie BCEro CTAaHOBUTCS MOITHBIM CUMBOJIOM: KEPTBEHHOH JTH00BU (IpaHATOBBIN
Opacner B oaHouMmeHHouW mioBectu A. W. Kynpuna), MuCTHYECKO
COKPOBEHHOCTH, HEMO3HABAEMOCTHU (LLJISINA C BYyajbl0 U TPAypPHBIMU NEPHIMHU,
CMHUU TUIall TepouHb OJOKOBCKOM mupuku). IlpumeuarenbHo, 4YTO B
IPOCTPAHCTBE XYJOKECTBEHHOTO TEKCTa OJUH W TOT K€ o00pa3 MOXKET
MOJAAaBaThCsl pa3inuHbIM HHTEpIperanusm: B pomane M. C. Typrenesa «OTIibl 1
JeTU» TEPCTeHb ¢ nm300paxeHueM cPuHKca, mojgapeHHblil kasrune P. [1aBmom
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KupcaHoBbIM, 11 HEro €CaMOro O3HA4aeT 3araJlo4HOCTb, MPPALMOHAIBHOCTb
KEHCKOU JII00BH, /1t ba3zapoBa 3TO «pOMaHTU3M, YeIyXxa, THIIb, XYI0KECTBOY
— aBTOPCKasl K€ TOYKA 3PCHHS IIUPE U OOBEMHEE STUX HHTEPHpETalnid U
BBICTPAMBAETCS HA UX AUAJIOre, IEPECEUEHUH.

Urak, obpa3 «momHOM paeranmu» (akceccyapa / yKpalleHHs) CIIOCOOeH
OBITOBATh B TEKCTE HA CaMbIX Pa3HBIX OCHOBAHUSIX, 3a4ACTYIO MOPOXKIasi BECbMa
HEOXKUJAHHBIE CMBICIIbI, «HAJICTPAUBAEMBbIE)» HaJl MEPBBIM CJIOEM O3HAYAIOIIIETO.
B kawecTBe mpuMmepa TAaKOrO HEOXKHUJAHHOIO, HE BCEM OYEBUIHOIO
CMBICIIOTIOPOXK/ICHUS TIPUBENIEM 3arjlaBHbIM 00pa3 u3 pomana, HanucanHoro fO.
Opkynom B 1914 1., — «llIBeackue mnepyaTkm». JKenaThle HIBEICKON KOXKH
NepyaTku (B COBPEMEHHOM IPEICTAaBICHUH — 3aMILEBbIE), TOAAPEHHBIE IOHOMY
HNocudy crapmuMm apyrom, CTaHOBATCS MeTadoOpoil €ro >KU3HW: HEBUHHBIN
OTPOK, OH IIyCKAaeTCcsl B CTPAaHCTBHE M MPUOOPETAeT OMBIT, B TOM YHUCIE U
MJIOTCKOM JTIO0BH, MOJO00HO TOMY, KaK MEHSIOT CBOIO (aKkTypy U OKpacKy
NepyaTKu OT COMPUKOCHOBEHHUSI C KUTEUCKON TIps3bl0. DTOT CEMAHTHUYECKHIA
CJIOM MpO3pavyeH ¥ MPOroBapUBAETCsA HACTaBHUKOM repos: «Mx [mepuatku — b.
I'.] HOCST TpsA3HBIMU, UOO OHU OUYEHB CKOPO U JIETKO TPS3HATCS. X KOXKY MOKHO
CpaBHHUTh C JIOJBMH, C TOOOM...» [8, c. 69]. Uurarenu, HECOMHEHHO,
BOCIIPUHUMAJIM 3arJIaBHbIA 00pa3 Kak CUMBOJI, XOTsS M MO-pa3HoMy. Tak, oauH
KPUTHUK CUeJl Ha3BaHUE pOMaHa HE COBCEM YAAUHbIM, IOCKOJBKY 3TO «CPaBHEHHE
HACTOJIbKO OOILEro XapakTepa, YTO C TAKUM K€ MPaBOM MOXKHO ObUIO JaTh
pomaHy Ha3Banue ‘“‘KpaxmanbHble MaHxeThl”, “HOCOBbIE IUIATKU® WIH €lIe
Kakoe-HHOyab B 3TOM poje» [7]. Apyrue xe, kak xyaoxxHuK B. MunameBckui,
BOCIIPUHSUIM CEMAHTHKY 3TOTO aKCeccyapa Kak CyOKYJIbTYpPHYIO aTpuOyTHKY
onHornoson moo6Bu: «I10 Ilbepo ¢ kapTuH ComoBa, TOJBKO B JEMHUCE30HHBIX
nanasTo U 6e3 peitepBepka. Koneuno, y Bcex “mBenckue rnepyatku’”» [5, c. 38].

B konTekcre xe ¢peilan3zMa akTyaau3upyeTcsl 3HaYEHUE MEepPUaToOK Kak
CHMBOJIMYECKOTO  BOIUIOLIECHMS JKEHCKOTO Hayajla, HaMEKarlIlero Ha
NIEPBEPCUBHYIO CEKCYaJIbHOCTh aBTOOMOTpauuecKoro repost U caMoro aBTopa:
COBPEMEHHUKH, Pa3yMEETCs, BOCIPUHUMAIHN 3arjlaBUe poMaHa U B KOHTEKCTE
onu3kux B3auMooTHomenui KOpkyna ¢ M. Ky3MHUHBIM, BBICTYIUBIIUM aBTOPOM
MPEAUCIOBUS K poMaHy. B ckoOkax 3aMeTuM, 4YTO B Ky3MHUHCKOH JINPUKE TOXKE
HEMajo o0pa3oB, CBSI3aHHBIX C JACTAIAMH Tapjepoda M aKUEHTUPYIOIIUMHU
TOMOCEKCyaJbHbIe MOTUBBI (Hampumep, «S kajlkoil pajocThio ceds ytemry, /
KynuB Takyro manky, kak y Bac» [3]).

[IpuBeneHHbIE MIPUMEPHI MOKa3bIBAIOT, KaK MHOT000pa3Ha
GYyHKIMOHATBHOCTh  JIETANe XYJI0)KECTBEHHOTO TEKCTa, MPEACTABISIONINX
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co0ol pempe3eHTanrio MOJIHOTO akceccyapa / mpeameta rapaepoda. «MomHas
JIeTallb) CIIOCOOHA ITOMOTraTh OOPHCOBKE TICUXOJIOTHUECKOTO COCTOSTHUS T'eposi U
€ro COIMAJILHOTO CTaTyca, TPAHCIUPOBATh ABTOPCKHE HJICH, y4acTBOBaTh B
CIOETOOOpA30BaHUU, a TAKKE CTAHOBUTHCS METOHHUMHUYECKUM CYyOCTUTYTOM
Teposi UM CHMBOJIOM, MTOIAIOIIIUMCS CaMbIM Pa3HOO0Opa3HBIM HHTEPIIPETAIUSM,
BKJIIOUas (ppeianctckue. be3ycnoBHO, CTOJIb BBICOKAsl CTEIEHb CEMaHTUYECKOM
3HAYUMOCTH «MOJHOW JeTaam» B XYIOKECTBEHHOM TEKCTE JHUKTYETCS
(€HOMEHAJTLHO BBICOKOW CEMHOTHYCCKON «3apsDKEHHOCTBIO» MOJBI, KOTOpas
CIIOCOOHA K IMOPOXKICHUI0 HEUCYHCIUMBIX KYJIBTYPHBIX CMBICIIOB.
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FROM RASPBERRY BERET TO SWEDISH GLOVES: SEMANTICS OF FASHION
ACCESSORIES IN ARTISTIC TEXT

The article traces the functional and semantic diversity of the details in an artistic text, which
represent a fashionable accessory or an item of the wardrobe. On examples from the works of
classics of the nineteenth century and writers of the Silver Age, it is shown that the «fashionable
detail» is able to help depict the psychological state of the character and his / her social status,
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convey the author’s ideas, participate in the plot formation, and also become a metonymic
substitute of the character or a symbol that can be interpreted in a wide variety of ways,
including Freudian ones.

Keywords: tashion, accessory, artistic text, semiotics, sign.
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COBPEMEHHBIE ACTIEKTbI KOMMYHUKAIIAN B MOJIE

CraThs MOCBSIIEHA aCTIEKTaM KOJUPOBaHUS WHPOPMALIUHU B TPOIIECCEe KOMMYHUKALIUU B MOJIC
TIOCPEJICTBOM CO3/IaHUsI MEHTAITbHBIX KOHCTPYKIUH, BIHUSIONNX Ha POPMUPOBAaHHUE TIOBEICHUS
U YCTaHOBOK IICTICBBIX ayqUTOpHid. JlaHHBIA MOAXO0J, HA COBPEMEHHOM 3Tare, 3((EeKTUBHO
peanmsyercs Ha OCHOBE OJIOTHHTA.

Knrouesvie cnosa: mona, KOMMyHHKAIUs, OIorep, KOTUPOBAHUE, MECCHK, MEHTAIbHBIC
KOHCTPYKIIUU, CEMaHTHKA.

®opmMHpoBaHUE KOMMYHMKAIMM B cepe MOJbl B YCIOBUSX OBICTPOii
CMEHBl TEXHOJOIMH TpeOyeT HX TIIIyOOKOro IE€pPEOCMBICIEHUSI B ILENAX
NOBBILIEHUS A(P(PEKTUBHOCTH HA OCHOBE MCIOJIb30BAaHUSI COBPEMEHHBIX CPEICTB
Y UHCTPYMEHTOB.

Mopna 1 cama MOXET paccMaTpUBaThCS KaK KOMMYHUKALM, PONIAaraHia
yero-to HoBoro. Ilapagokc mMoasl B ToMm, uTto «llepBoHAuambHBII KOMIIOHEHT
MEXaHH3Ma MacCOBOM MOJBI HA cCaMOM Jiefie ABJseTcs aHTUuMaccoBbiM» [1]. To
€CTh, B HayaJe CO3JACTC YHUKAIbHOE NPEIJIOKEHHE, KOTOPOE MOXKHO
IPOTUBONOCTAaBUTh MPEABIAYIIUM TEHASHIMSAM. TakuMm 00pa3oM, KaTeropuu
«MOJHO»  MpEAIIeCTBYEeT MOHATHE  «HeMOoAHO». IIpomaranga  3TOroO
apaJOKCaIIbHOTO TE€PEOCMBICIICHUSA, (POPMUPOBAHUE BOCIPHUATHS TPEHJIOB,
TpeOyeT HEeMPEePhIBHOIO BO3ICHCTBUS Ha ayAUTOPHUIO.

JUis TpOABMKEHHS MOAHBIX TEHICHIMM HEOOXOIMMO JIOCTH)KEHUE
YCTOMYMBOTO YPOBHSI KOMMYHHKAIIUH.

KoMMyHUKaTUBHBIN aCIIEKT, B CBOK OYEPEb, MOKHO PACCMATPUBATH KaK
OJIHY U3 BaKHEUIIUX PYHKIUN MOJIBI.

NudopmanmonHas neperpy’ e€HHOCTb, 3aCOPEHHOCTb CIIaMOM, 3aCTaBIISET
notpedutenss wuHPopMauuu padoTaTh B OOJIBIIEH CTENEHHM Ha OTCEB
uH(popmaiuu, 4yem Ha ee Bocnpuarue. [1oaTomy, 4TOOBI BBIIETUTHCS B MPOLIECCE
KOMMYHMKaIlMM, W 3a(UKCHUpOBaTh BHHMMAaHHME ajpecaTa HYXHO ObITh
MaKCUMAaJIbHO JJAKOHUYHBIMH.
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Tpancdopmariisi COBpeMEHHOTO BOCTIPUSTHSI MUPA YEIIOBEKOM 3aCTaBIISET
OpeHJi KOMMYHHUIIMPOBATh C TMOTPEOUTENIMU W BCEH OKpYKaloIIeW cpenoit
MOCPEJICTBOM CO3/IaHMSl U TIEpelayd IIeJIOCTHBIX BHU3YaJIbHBIX 00pPa30B,
MEHTQJIbHBIX ~ KOHCTpYKIMi.  CoBpeMeHHOW  OCOOEHHOCTBIO  Ipolecca
KOMMYHUKAIIMM B MOJE W3MEHCHHE 3HAYMMOCTH PEKJIAMHBIX CPEJCTB.
TpanuiMoOHHBIE CPeNcTBa, B ONPENEICHHON CTENEHU, TEPSIOT CBOU MO3UIUH,
0COOEHHO Ha MOJIOJISKHBIX CerMeHTaX. K HUM MOHO OTHECTH, KaK peKjiaMy, Ha
BCEX €€ TPATUIIMOHHBIX HOCUTEISIX, M BO BCEX €€ MposBIeHUAX, PR,
CTUMYJIMPOBAHUE COBITA, TMYHBIC TTPOJIAXKH, HHTEPHET-MaPKETHHT, OpTraHU3aIIHsI
CHEIUMaIbHBIX COOBITUN M TIP., TaK M 00JIee CIOXKHBIE (hOPMBI HHTETPUPOBAHHBIX
MapKETUHTOBBIX KOMMYHHUKAIIMH B MOJie, TaKHe€ KaK OpraHW3amys MOJIHBIX
COOBITHII C TPUMEHEHUEM BBICOKOTEXHOJIOTHUHBIX HWHCTpYMeEHTOB, digital-
TEXHOJIOTMH. MCII0Ib30BaHNE MHTEPHET-IUIOMAA0K COUAIBHBIX CETEN U MPOUYNX
WHCTPYMEHTOB KOMMYHHKAIIUIA TTO3BOJIIOT HE TOJIBKO TeHEPUPOBATh KOHTEHT, HO
1 TIOJTy4YaTh OTKJIMKHU Y TTOBBIIATH JOSIBHOCTh K MOJIHBIM OpeHaam [2].

HeoGxomumMo  OCTaHOBUTBCS Ha TakOM  SIBJICHUH, HaOHparomem
MOMYJIIPHOCTh U HEBEPOSITHOE BIUSHKE, KaK 0JIorvHT. OHO HanboJiee akTyalbHO
JUTSl TIOKOJIEHUSI IIEHTEHUAJIOB, KOTOPhIE B OybKaiiieM OyayimieM OynyT UrpaTh
MEePBYI0 CKPHUIIKY Ha PBIHKE MOJHOW TPOAYKIIMU, YYHUTHIBAS HMX BBICOKYIO
MOTPEOUTETHCKYIO aKTUBHOCTD M TCIOHU3M.

brorepsl BoCipHHMMAIOTCS KaK HOCHUTEIM MOJHBIX HJICH, 00Jamaromme
BBICOKMM aBTOPUTETOM HM KOMIUIEKCHBIM BO3JEHCTBHEM Ha JIOCTATOYHO

oOmupHbie ayauTopuu (maoa.l).
Tabauua 1. [Tonynspueie 6morepsr Poccun, 2019 1 [3].

Peittunr | biorep Yucno noanucuukos, MiH | Jloxoxm, $

1 Kcenusa Cobuak 6,5 1 000 000

2 Hacts BneeBa 12,4 900 000

3 Opwit lyan 2,2 1 400 000

4 Wylsacom (Banentun 1,7 2 700 000
ITetyxoB)

5 Kate Clapp 7,2 500 000

6 Cama Crinnbepr 5,1 700 000

7 Little Big (Mnpsa 0,5 1 000 000
[IpycukuH)

8 Makc +100500 0,7 700 000

9 HUpna I'anny 5,6 800 000

BozneiictBue Onorepa Ha ayIUTOPHUIO OCYIIECTBISIETCS Ha OCHOBE
CUMTHIBAaHUS MHGPOpPMAIMU HAa MHOTHX YPOBHSX, 3TO HE OJMH OIpE/eJICHHbIN
Meccudinc, Kak 'y 00bIYHOM pekiaMbl. Ero riaBHasi 0COOEHHOCTh — KOMILJIEKCHOE
BO3JICHCTBHE, a TaKXKe psJ TaKUX NPEUMYIIECTB Kak: JOXOJYUBOCTD,
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JTAKOHUYHOCTh U OBICTPOTa BOCIPHUSATHUS, aKTYaJIbHOCTh M BBICOKHI HMHTEpEC Y
LEJIEBOM ayAuTOpuu. B HEKOTOpBIX Ciydyasx BO3MOXKHO BO3HUKHOBEHHE
IPUBSI3aHHOCTH, CBOET0 POJIa 3aBUCUMOCTH, OT YAaCTOTO OOpaIleHUs U OOILECHUS
c onuuM OnorepoM. [lpuBeneHHBI pEeUTHHT OJOrepOB JAEMOHCTPUPYET HUX
JIOBOJIbHO IIMPOKHUI OXBaT U MHOT0OOpa3ne OXBAauCHHBIX ayauTopHil. Bee 3To
JenaeT OJIOTMHI HEBEPOSTHO 3(P(PEKTHUBHBIM KOMMYHHUKAIIMOHHBIM OpYJIUEM
MOJTHOTO OpeH/a.

Co3naHue  CIIOKHBIX ~ MEHTAJbHBIX  KOHCTPYKLHMM, oOecreynBaer
KOMILJIEKCHBIN U OeCIpOUTphILIHBIN 3 (eKT 3TOoro BozaencTus. CTpyKTypa 3Toi
KOHCTPYKIIMM MOXET OBbITh pa3jielieHa Ha JBa MOAYJS: BepOandbHbBIA MU
HeBepOanbHbIi. [IprueM, BepOasbHBIN CYHIECTBEHHO NPOUTPHIBAET MO CHJIE
CBOETO BO3/ICHCTBHSI HEBEPOATLHOMY.

KomupoBanue wHbopMamuu B MpoIecce COBPEMEHHOW KOMMYHHKAIIUN
OCYLIECTBJISIETCS B LEISAX COKpPAUICHUS BPEMEHW I AKIECHTUPOBAHHUS
ONPEAENIEHHOrO0 CMBICTIA, HAIMlOJIHEHHE €€ O0CO0OM CeMaHTHYeCKOH W
IMOLIMOHAJIBHOM TITyOHHOM, BBI3BIBAsI CONEPEKUBAHNE, CTPEMIICHUE TIOIPAXKATh.
C »oTOl wHenblO, B paMKax BepOAJbHOTO MOJIYJI, MOTYT MCIOIb30BATHCS
ONPEJECIICHHBIE CJIOBA, CIIOBOCOYETAHHs, BO3MOXHO, aproH, IPHUCIIOBHSI,
NPUCYILIME OINPEAEICHHBIM CYyOKYJBTYPHBIM CJOSIM KOTOPBIE YKa3bIBalOT Ha
OPUMEHTALMI0 Ha KOHKPETHYIO LeNIeByl0 aynuroputo (puc.l). DTu cioBa H
WHTOHAIIMM WIPalOT POJb CBOEOOPA3HOrO0 3HAaKa UACHTHU(PUUUPYIOIIETO
ONPENIECIICHHYIO TPYIITY JIFOAEH.

HeBepOanbHblid MOIYIb TAaKKE COJEPKHUT ONpEEICHHbIE KOABI B BHJIE
A3bIKa TEJIA: UCIOIb30BaHUS 3HAUMMBIX )KECTOB, MUMHKH U TIP.

[Tomumo nByX MoOayJeW, OTpa)KarwIUX JHUYHOCTh OJorepa, TpeTHil
JIEMEHT BO3JECUCTBUS BKJIIOUAET JIEMOHCTPALMIO OKPYJKAKOLIEH Cpelbl, B
KOTOPYIO OH IOTPYXEH, €€ MOYKHO CBSI3aTh €TI0 CTHJIEM KM3HU: 3TO OpopmIieHHE
UHTEPbEPA, BHJIBI CIOPTa, CTWIb OJAEKIbl M MHOIOE Jpyroe. 3HA4YCHHE
BHU3YAJIBHOT'O PsiJ1a HEBO3MOXKHO IIEPEOLIEHNUTD, HA COBPEMEHHOM JTalle OH UTPAcT
pemaronryro poib. PaccmaTpuBaHue KapTUHOK B instagram, twitter CTalo
HEOTHEMJIEMOM YaCThIO KU3HU MOJIOJIEKH, OHO BIHUSET Ha TpaHC(hOpMalMio Ux
BOoCcHpusATUsA. B ckopoM BpeMeHM Mbl NpPUOIMU3UMCS K BOCTOYHOMY,
UEPOrM(PUIECKOMY MBIIUICHUIO IPU KOTOPOM KapTUHKA CUNTHIBAETCA KaK 3HAK,
HAIIJICIICHHBIN OIIPENEIICHHBIM CMBICJIIOM. OJTO HENpepbIBHas KOMMYHHUKaLus,
KOTOpast He NIPEKPALIACTCS HU B TPAHCIIOPTE, HU HA YIIMIIE.

B ocHoBe xoaupoBaHus MHQOpPMALMU JIEKAT HALMOHAIbHBIE TPAIULINH,
apXeTuIlbl, 0OpallleHue K MaMsATHUKaM KYyJbTYypbl U MPOU3BEICHUSIM HCKYCCTBA.
CeMmHoTrKa — Hayka, U3ydaromasi 3Hakd U 3HaKoBble cucTeMbl (Y. Oko, @. ne
Coccrop, A. @. JloceB u ap.) paccMaTpUBaEeT 3aKOHBI MCMOJIb30BaHUs 3HAKOB U
WX CIIOCOOHOCTH TMepeaaBaTh HHHOPMAITHIO.

NHTYyUTUBHOE BOCHPUATUE MEHTAJIbHBIX KOHCTPYKUMU MPOrpaMMUPYET
BOCCO3JJaHUE ONPEIEICHHBIX MOJEIEN NOBEACHUS, KOHCTPYKLUS BCTPANBAETCS
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KAaK 2JIEMEHT €AMHOM MAaTPUIbl HEHHOCTHBIX OPUEHTUPOB U AUKTYET HA YPOBHE
MOJICO3HAHUS MOTPEOUTENBCKIE MPUBBIYKH, BKYCBHI, MOJIEIH IMOBEACHUS. IJTO
KOITUPOBAaHHE OCHOBAHO HA CTPEMJICHUHU 3aMMCTBOBAHUS KYJbTYPHBIX 00pa3LioB
OJIHUX COLMAJIBHBIX I'PYII IPYTUMH.

BEPBAJIBHBIN MOJIY.JIb
[lepenaua BepOaTbHBIX KOJOB:
*  HyToHanuu
* PecueBble 000POTHI U IITAMIIBI AJIPECAT
— ®opmuposa
HEBEPBAJIBHBIN MOAYJIb HUE
Konp! si3b1ka Tena: = onpeneneH
* CTpyKTypHas MUMHKa, HBIX
" SI3BIK 5)X€CTOB M Mp. > YCTaHOBOK,
" JIEHHOCTEU
CTWJIb XNU3HN = Mojeleit
*  Mudonorus 1 CEeMHOTHKA TOBEICHHUSI
JIMYHOCTHU " copoca
* OcHoBHbIE 4epThl (HOPMIICHUS
BHEITHOCTH OJiorepa
* 3HakoBas cucTemMa
OKPYXAarOIIEeH Cpeabl

Puc.1. CprKTypHpOBaHHLIe MCHTAJIbHBIC KOHCTPYKIIUHU B MCXaHU3ME KOMMYHUKAIIUN 6ﬂorepa C ayHHTOpHGﬁ

B cootBerctBum co B3rmsgamu A. b. 'odmana, B 0CHOBE 3TOr0 Tporiecca
JIEKUT CO3JaHUE MOJHBIX CTaHJIAapTOB, OCHOBAHHBIX, MPEKIE BCEro, Ha
UCIIOJIb30BAaHUU (JEMOHCTPALIMUA) MOJHBIX OOBEKTOB, (DOPMUPYIOIIUX MOIHOE
noBeneHre [4]. TapmMoHus ASTUX OOBEKTOB oOO€CIeUMBAETCS MpomaraHoun
ONpeEICHHBIX IIEHHOCTEH. AKTUBHO JTEMOHCTPUPYIOT 3TH LIEHHOCTU OOpPIIbI 3a
OXpaHy OKpPY’KaloIlel CpeJibl, IKOJIOTHIO, 32 JTUYHYIO CBOOOY, 32 BOZMOXHOCTD
CaMOBBIPAYKECHHUS U TIP.

HoBbIM TpeHIOM sBJISIETCS CO3/1aHKME OJIorepamMu MOJHBIX KOJUICKIIMN U
MporaraHjia CBOEro CTHJIMCTUYECKOTo BuieHus. HaBepHoe, 3TUM OOBSCHAETCS
JTOMUHUPOBAHUE Street style W BceoOImas «KKyaau3alus, MO3BOJISIOIIAS
73¢h(}HEKTUBHO HCMOIB30BaTh MMEIOIMIMKACA TapAepod U aJanTHUpOBaTh €ro K
MOJIHBIM TEHJICHIIMSIM Ha OCHOBE aKTYaJIbHBIX COYETAaHUW. TBOPLIOM CTAHOBUTCA
HE TOJIKO caM 0J10rep, HO M €0 MOKJIOHHUKH.

OCHOBHBIMM MOJHBIMU TPEHIAMH, MPOABUTAEMBIMH AU3ANHEPAMHU H
OJiorepamu, mo-npexHeMy siBisieTcss yHucekc. K BHemHeMy Buay OJiorepa ero
ayIUTOpUEH MPEIBABIISIIOTCS] BEICOKHE TPEOOBaHMUS.

B Mone nemokpartuzanusi U MHAWBUIYEIU3M, CO3JIaHHE COOCTBEHHOTO
BBIPA3UTEJILHOTO CTUJISI HUMEET OCOOYI0 IIEHHOCTh, «KpPacHBBIC HapyLICHUS
MIPaBUID».

Kcennss Cobuak BO BpeMs CBOEW MNPeABBIOOPHOM  KaMIlaHUU
JIEMOHCTPUPOBAJIA CTWJIb HOPMKOpP — JJISI KOTOPOrO XapaKTEPHO BCIKOE
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UTHOPUPOBaHHE MOJHBIX TEHJEHIMI, OH TIO3BOJISIET JKOHOMUTH U
JEMOHCTPUPYET TpPEeHA Ha OOphOy C UYpe3MEepHBIM MOTpebiieHneM. JTO Tak
Ha3bIBacMasi «MO/1a BHE MOJIbI».

JIpyroy spKuid TpPEHJ — HA CYACTbE OTPAXKEH BU3YAIBHBIM DPAIOM
OOJBITMHCTBA OJIOTOB.

Takum o00pa3oMm, HCIONB30BAHWE HOBBIX MPHEMOB U HHCTPYMEHTOB
KOMMYHHKAIIMH B MOJIE TTO3BOJIAET IOCTHYh HE TOJBKO 0A30BBIX IEJeH MOTHBIX
JIOMOB — ITPOJIBUKEHHSI MOJTHBIX KOJUICKITHH, TPAHCIIAIINN UICHTUIHOCTH OpeH/a,
TOMYJISIPU3aIMA MOJHBIX TEHIICHIIUHN U, KaK pe3yibTaT — yBEIUYCHUS IPUOBLIH;
HO U CO3/1aTh MHTEPAKTUBHBIM KOMIIOHEHT 3TON KOMMYHHUKAIIMU, KOTAa KaXKaas
CTOpPOHA A3TOTO MPOIecCa CTAHOBHUTCS AKTHBHBIM YYaCTHUKOM TBOpPYECTBA H
reHepanuy MOIHbIX Hjiel. Bee 3To B CBOO ouepeib CIOCOOCTBYET COLIMATTU3ALUU
JMYHOCTH B IIpoLIecce ee MPUOOLICHHS K ONPeIeTICHHBIM MOJIHBIM TE€HIACHIIUSIM.
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The article is devoted to the aspects of coding information in the process of communication in
fashion by creating mental constructs that influence the formation of behavior and attitudes of
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CTAHOBJIEHUE UHAYCTPUU MOJHBIX U3JIAHAM B POCCUMCKOM
KYPHAJIMCTHUKE XVIII - HAYAJIA XX BEKA

B crarbe onmceiBaeTcs HUCTOpUA Pa3sBUTUA MOAHBIX IMCPUOAUYCCKUX KYPHAJIOB B Poccun
JIOPEBOIIIOIIMOHHOTO TIEPUO/Ia, PacCMaTpPHUBAETCS MPobdIeMa 3CTEeTUIECKOTO BKyca B OJICK]IE,
KpaTKO XapaKTepHu3yroTcs n3dpannbie xypHaiasl Mog X VIII — mHauana XX Beka.

Knroueswie cnosa: henomeH MOJIbI, HCTOPHSI MOJIHBIX KYPHAJIOB, SCTETHUECKUN BKYC, )KEHCKasI
SMaHCHUMAIHSL.

Nnen eBpomenckoro mpoCBEIEHUS WHULMHUPOBAIM B Poccum mporecc
dbopMUpOBaHUsSI HOBOM AHTPOIOJOTUUECKON KOHIIEHIIMU, KOTOPBIA OOYCIOBHII
MOJIEMUKY T10 BOIIPOCAM MOJIbI B )KYPHAIUCTUKE B nocienHer tpetu X VIII Beka.
Kypnansl nunHGopMHupoBaiv corpa)xaaH He TOJIBKO O MOJUTHUKE, MOPAJIN U MaHEpe
MOBEJICHMUS], HO U MIBITATUCH PACKPBITH IPOOJIEMY SCTETUUYECKOTO BKYCa B OJICK]IE,
B HHUX BIIEPBbIE B HCTOPUM OTEYECTBEHHOW JKYPHAJIHUCTUKU CTaja
paccMaTpuBaThCS TEMA UCKYCCTBA 0€BaThCA. [lepBoe nepuoanueckoe n3naHue
«Ilone3noe ¢ mNpUIATHBIMY» OBUIO TOATOTOBIEHO K Tieyatu B 1769 roxmy
npemnojaBaressMu  IMnepatopckoro CyxXOmyTHOTO HUIIXETCKOTO Kopiyca B
[TerepOypre. Kpome crareiri «O BexnauBoctu», «O Haykax», «O MO3HAHUH
cBetay, «O 3aBuctu», «O JIIOOBU M BEPOJOMCTBE» 3/1eCh OBLIN MPEICTABICHBI
paccyxnenus «O0 omexnae», «[lucbma o xeHckoMm ybGope». Jlms cozmareneit
ATOTO W3AHMS TMOHATHE MOJBI BXOIWIO B OOMIMI Mporecc 00JiaropaKuBaHUsI
COOTEYECTBEHHUKOB, JUISI KOTOPBIX BBIOOP OJEKIBI JOJKEH ObUI CTaTh H
HPaBCTBEHHBIM BbIOOpOM. HeciyuaiiHo, >KypHal MOJ MBICITUJCA Kak
NPUJIOKEHUE K M3JaHUI0 CaMoOro IIUPOKOTO mNpoduiis, Kak HampuMmep,
MockoBckoe uznanue WM. JI. I'epcrenOepra, BoixoauBiiee B 1795 romy mon
Ha3BaHHeM «Mara3zud  OOIIeNoJie3HbIX 3HAHUM W W300peTeHHH, C
npucoBokyruieHueM Moanoro JKypHana». Moga B 3TOM U31aHUU OIIPEAEISIIACH
KaK CTWJIb, MPEACTABIIIOMINN MMOBEACHUYECKYIO U AKCHOJIOTUYECKYIO TTO3UIUIO
YEJI0BEKa.
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Exarepuna Il Bumena B 4pe3MepHOM CIE€IOBaAaHMM MOJHBIM OOpa3lam
OJIeXk/1bI OCIa0JIeHHe TPaXIaHCKOIO J0Jra U MPOBOLMPOBAHNUE CONIEPHUYECTBA.
B cnenmansHoMm ykasze 1782 roma mmmeparpuua periiaMeHTHpOBaja TyasleThl
JaM, TMpUe3XRaromux Ko ABOpy. COrjacHO 3TOMY pacHOpSKEHHUIO, Ha IUIAThAX
3alpellaINCh KOKETIMBBIE PIOMIA W BOJAHBI W3 Pa3HbIX JIOCKYTOB,
JNEKJIApUpOBAJIACh IPOCTOTA W YMEPEHHOCTb B onexnae. Mwmmeparpuua
CTPEMUTENIBHO PAa3BEPHYJIA MPABUTEILCTBEHHYIO IIPONAraHjay B JIMTEPATYPE,
KypHaJIUCTUKE, Tearpe. llomnmepuBas roCyJapCTBEHHBIE YCTAHOBJICHHS B
oTHomieHun moxabl, A. JI. Kantemup B CBOMX caTHpax OCMEHUBAN PYCCKHUX
IIeTOJIe, KOTOphbIe 3aMMCTBOBAIHM (PpaHIy3cKue oOpasibl M TMOCTOSHHO
KonupoBanu ctiim ofex bl Jlronosuka XIV, JlrogoBuka XV u JlrogoBuka XVI,
JEMOHCTPUPYSL TEM CaMbIM CBOM BBICOKMM COLMAJIBHBIA craryc. B
nepuoandeckoM uznanuu M. A. Kpeuiosa «ITouta gyxoB» [1], B mamdere KHs3s
M. M. lllep6aroBa «O moBpexaeHuu HpaBoB B Poccum» [2], H. . HoBukoB B
xKypHanax «Ilycromens», « Komenéxk» MOKHO NpOYECTh KPUTUUECKHUE 3aMEUAHUS
0 TTOBOAY YPE3MEPHOTO CJIEIOBAHMS 32 HOBOMOJHBIMU 0OpasiaMu oAk bl B
xKypHane « TpyTeHb» ObLJIO HameyaTaHo OOBSBICHHE O YaCTO BCTPEUAIOIIEMCS
o0paze «MOJIOJOTO POCCUUCKOTO MOPOCEHKA, KOTOPHIN €31 M0 YyKUM 3EMJISIM
JUISl IPOCBEIIEHUSI CBOETO pa3syMa U KOTOPBIN. .. BO3BPATHIICS YK€ COBEPLIEHHO
CBUHBEWY [3, C. 5.

BnepBbie nepuoamueckuid KypHal o Moae B Poccuiickoi mmnepuu
«Mara3uH aHTIMHACKNX, (pPaHIy3CKUX ¢ HEMEIKHX HOBBIX MOJI C
MIPUCOBOKYIJICHHEM OINHCaHUsI o00pasza JKW3HU, IyOJMYHBIX YBECEIICHUU W
BPEMSIIPOBOXKICHUNA B 3HATHEUIINX Topofax EBpombl, IPUATHBIX aHEKIOTOB U
T.J0.» yBumen cBeT B 1791romy Onaromaps HactoduumBoctu B.M. Okopkora.
WHTennekTyalibHas 3JUTa yBHUJEJIa B HOBOM (PEHOMEHE MOJHOW WHAYCTPUH
JIBOMCTBEHHYIO MPUPOY. B 3aBUCHUMOCTH OT COUMOKYJBTYPHBIX YCIOBUM U
HAMEpPEeHUI MojJa MOXET OBITh HCIIOJIh30BaHA KaK Ha CO3WJAHHME, TaK U Ha
paspylueHue, CrocoOHOe clielaTh YejJoBeKa OE3JIMKUM 3JIEMEHTOM, CJENo
KOIMUPYIONIUM HaBsi3aHHbIe cTepeoTuribl. O0 atom mucan A. I1. CymapokoB B
CBOMX COUMHEHHUSIX, M Mpex e Bcero, B komenuu «Hapuucey [4], . b. Kaskaun
B KoMenusax «Uynmakum» m «Hecuactbe OoT kapetsl» [5], cama ummnepaTpuia B
komeauu «MmMenunsl r-xu Bopuankunoi» [6], 1. U. [mutpueB B «MoaHoi
xkene» [7]. Kpome Toro, macca caTUpUYeCKHX 3aMETOK O MOJI€ MevaTrajiach B
KypHanax «Bcskasa BcaunHay, «M 1o u cé», «Ilome3noe ¢ npusatHpIM», « CaHKT-
[TerepOyprckuit MepKypuii». ABTOPHI OMUCHIBAIIN OJIUH U TOT e 00pa3 MIeroJs-
rIynia, nomeniaspiierocs Ha Opannuu U Gpadiy3ckux mMojax. Ha crpanunax
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CBOMX ITyOJIMKallMii OHM BBICMEMBAJIM TE€ ACHEKTHl YEJIOBEYECKOIO MOBEACHUS,
KOTOpbhle 0a3upOBAJIMCh HA LIEHHOCTSIX Te€JIOHU3MAa W WHIUBUIYyaIU3Ma.
OnuceiBass HM3MEHYMBYIO, OTBEprarOLly 3JpaBblii CMBICI MOJY, AaBTOPBI
OTMEYalid, 4YTO OHA BIMAET Ha 4YelloBeKa, (QOPMHUPYET €ro ILEHHOCTHBIE
IIPUOPUTETHI, HOPMbI, MOJICJIA KU3HU.

B MHOTOUHMCIEHHBIX MyONMuKaIuax *kypHalia «MOCKOBCKHM MepKypuii»
(1803) ocpsiiancst He TONBKO MPOTUBOPEUMBBIN XapaKTeP MOJIbI, OLEHKA €€ POJIH
B J)KM3HU YEJIOBEKA M 00IIIeCTBA, HO M PACKPBIBAJICS MHOM €€ aCMeKT, KacaroIIUiCs
HPABCTBEHHBIX U AYXOBHBIX MTPOOJIEM YEIIOBEKA.

B 1840 —1850-x rogax XIX Beka B xypHaine «COBpeMEHHUK» ObLIT CO3/1aH
crieuuanbHbli pazaen «Moabpy, oT4€Thl Wit kotoporo nucan WM. WM. Ilanaes.
TekceT kax 1011 MyOaMKaluy WIUTIOCTPUPOBAja IIBETHAs, BbinucanHas u3 [lapuxa
kaptuHka. JXypHan «COBpEMEHHHK» SBISETCI B PYCCKOW KYyPHAIUCTHKE
YHUKAJIbHBIM 00pa3lioM, B KOTOPOM T€Ma MO/Ibl BIIUCHIBAETCS B 00Ji€€ IIHUPOKYIO
TEMy, 3aTpardBalOllyl0 TMEepeyCTPOMCTBO  OOIIECTBA U  COLMAJIBHYIO
cIpaBeNIMBOCTb. MoOJa, Kak npeacraBiuanoch [lanaeBy, mpu3BaHa OTKpHIBATH B
YeJIOBEKE TBOPUYECKOE MMIIPOBU3ALMOHHOE Hayajo, (JOPMUPOBATH U YKPEIUIAThH
€ro BOJIIO K CO3MAaHuio. VMCKyCCTBO OJ€BAaThCA NPEACTABISIOCH MU3BECTHOMY
KYPHAIUCTY CIOXKHBIM JEI0M. «Pa3psaauThes 1o MOJIe, IO nocieOHel KapmuHKe
HE 3HAYUT €lIe OJIEThCS CO BKYCOM. JI¥0/IM CBETCKHME HUKOTIa HE OJIEBAIOTCS 1O
kapmunke, i1 B llapwxke, uu B Jlongone, Hu B IlerepOypre, — nHurme. OHu
OJIEBAIOTCS K JUly, OHU BBIOUPAIOT U3 KYPHAJIOB TOJIBKO MCTUHHO M3SIIHOE,
TOJIBKO TO, YTO UJET K HUM, & YMETh OJIEThCS K JIMIY, B OTOM U 3aKJIFOYACTCA BCS
TaliHa TyaJjieTa JaMCKaro u Myskckaro» [8, c. 2-3].

Co Bropoi nmonoBuHbl XIX Beka B PyCCKOHM >KYpPHAJUCTUKE HAYMHAETCS
pasrpaHudeHue cep BIUSHUA, KOTOPOE YK€ B HAIIM JHU MPUBEIIO KypHAIBI K
y3ko# cneruanu3anuu. Ecnu «/lamckuii sxypHam» (1823 —1833) mMoxxHO OBLIO
Ha3BaTh XypPHAJIOM W JJIsi MYXKCKOM ayauTopuu, To ¢ 1860-X rr. HaUMHAIOT
BBIXOJUTh M3JAaHUA CIELUAIBHOTO HAa3HAyeHUs U1 JKEHIMH. B Hux
nyOJIMKyeTcs Mpo3a MPEeuMYIIECTBEHHO CaJOHHO-POMAHTUYECKON OpHEHTAalLUU.
B 1869 r. nauan usnaBathcsi xypHan «HoBbIN pycckuii 6azap», B KadecTBE
OPUJIOKEHUSI K HEMY BBIXOJWJIA MOIMYJsIpHAs MEIUIUHCKas OuOinoTeuka, U3
KOTOPOH MOKHO OBLJIO MOYEPITHYTh MHOTO UHTEPECHBIX CBEACHUH.

B 1868 — 1914 rr. BeIXOIUT kypHan 60Jsiboro ¢popmara «MoOIHBII CBET,
C IPEKPACHBIMU LIBETHBIMU MJUTKOCTPALIASIMU, HO €70 JIMTEPATYPHOE CONEPIKAHNE
OTJIMYAJIOCh HEMPUTA3ATEIbHOCTbIO, OHO OCHOBBIBAIOCH HAa MYyOJMKALUAX O
HOBBIX JIMHUAX KPOs M O IIONBITKAX JKEHCKUX Iy JIEH, paccka3ax O KEHCKHUX
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Oajlax, Ha KOTOpbIE MY>KUMHBl NPUIJAIIAIACH B KayecTBE JaM, a JaMbl
ucnonHsuin  ponu  kaBasepoB. Korma B Poccum  mpuobpeno mmpoxuit
OOIIIECTBEHHBI PE30HAHC JBIDKCHHE 3a SMAHCUITAIMIO JKCHINUH, «MOIHBIHI
CBET» CTaj IeyaTaTb MEJIKUM HIpUPTOM MOJycepbE3HbIE COOOIICHHUS O
MEKTyHAPOIHOM JKEHCKOM JBUKECHHHU.

Hauunas ¢ 1860-x rT. *KypHaJIbl MOJ] CTaJIM IUIALIAPMOM JIJIsE 0OCYKICHUS
BOIIPOCOB JKEHCKOM 3MaHCUIIAIMHU. Tak, KOHCEPBATUBHBIM XypHan «MomHbIH
Mara3uH» OJTHUM U3 IEPBbIX HEOJOOPUTENBHO 3aMETHIL, YTO B MOJAHBINA KEHCKHIA
TyaJIeT CTaJu BKPaJbIBaThCS AETAIN MYKCKOTO KOCTIOMA.

C 1907-1910 r. B IlerepOypre uznasancs xypHan « KeHIIMHa», OTAeNbHbIE
€ro BBIMYCKM Ha3BaUCh «KeHIMHa-keHa», «KeHnmHa-Mate», «KeHmuHa-
rpaxaanka», «llocneguue moawy. Ilo3aHee KypHall MOMy4YWI JIMTEPATyPHOE
HaIpaBJICHUE.

K xoHIy Beka >keHIIMHBI B Poccuu Hayayiv MpUHUMATh aKTUBHOE y4dacTue
B OOIIECTBEHHBIX Iporieccax, paboTars B 0aHKax v OOJILHUIAX, HA Tenerpade, a
B KPHUHOJMHE WIA TYpPHIOPE HEBO3MOXKHO OBLJIO MOcCenarh, K MpUMEpY,
aHATOMUYECKHI TeaTp Uiu paboTaTh B OOIbHUIIE CECTPAMU MUJIOCEPIUS.

OrpoMHO€ 3HAYE€HHE SCTETU3ALMU BCEX CTOPOH YEJIOBEUECKOW >KU3HU
MPUAABANIO XYI0KECTBEHHOE 00beInHEeHne « MUpP UCKYCCTBa», B YACTHOCTH YJIEH
ATOTO OOBEIUHEHUSI BbIaArOIMcs XyaoxxHuk u Mojaensep JI. C. bakcr. On
yKa3blBaJl Ha BAXKHOCTH MPHUBICYEHUS KPYIHBIX XYJIOKHHKOB K MpoOjemMam
IIOBCEHEBHOM KpacoTbl M CaM IPUHUMAJ Y4YacTUE B CO3JAHUM OJEXKIBI.
HactynuBmmin XX Bek bakcr XxapakTepu3oBal Kak »BIO0XY TOTAJIbHOU
MacKyJIHMHU3auuu obmiectsa. «boprda 3a paBHONpaBUE KEHIIUH C My XYHUHAMH,
— MHUcajl OH, — CO3/1ajia KEHCKUM KOCTIOM, MOPA3UTENBHO CXOXKHM C MYKCKUM.
D10 — KOCTIOM «tailleur», cIOPTUBHBIN, CUMIUIMLIMPOBAHHON, B KOTOPOM OHa
JIOBKO BCKAaKMBAa€eT B TpaMBail 1 aBTOMOOWJIb. .. CypOBbIi paclBET MOJTOBHHBI XX
BeKa SBUT HaM HOBBIM OOJMK MOJAPYTM HAIIUX JHEHM — «aHJIPOTHUHHBI
paBHOIIpaBHOI»» [9, . 9].

B karanorax Poccuiickoit HammoHanpHOM Oubnmoreku B IletepOypre
3HAYUTCA BOCEMBJIECAT CHELUATIBHBIX )KYPHAJIOB O MOJE, KOTOPBIE BBIXOJUIIH C
1823 —mo 1918 ., c10BO «MO/1a» HE BCeria PUryprpoBaIo B Ha3BaHUU U3/IAHMS.
Tak, B 1860 r. uznaBancst mogubii xypHan «byker», ¢ 1848 — no 1884-i1 rr. —
«Baza», B 1850 —1860-x rr. — «JIlyum». beum emeé u takue xKypHaisbl, kak «Husa»
n «BcemupHas WIUTIOCTpaIUs», KOTOPhIE OCBEILAIN HA CBOMX CTPAHUIIAX TEMY
MOJBI.
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CraHOBNIEHUE UHAYCTPUU MOJHBIX U3JaHUN B POCCUICKOM KyPHAIUCTUKE
XVIII — nayana XX Beka Hadasoch ¢ 3moxu lIpocsemenus, kotopas co3nana
ycloBusi  Ans  (OPMUpPOBAHUS  HOBBIX  ILEHHOCTHBIX  OpUEHTAlMA U
MHUPOBO33pPEHYECKUX YCTAaHOBOK. Bo3pacraronias NpOAyKTMBHOCTb MAaCCOBBIX
KOMMYHMKAaIlMil ~ sBIsUIach  (paKTOpoOM,  BIMSIIOIIMM  Ha  U3MEHEHUE
AHTPOITOJIOTMYECKOM MOJENIN B TEUEHUE PA3JIMUHBIX KyJIbTYPHO-UCTOPHUYECKUX
nepuonoB. Poccuiickue xypHanbsl X VIII Havana — XX BB., BISAACH CPEACTBAMHU
penpe3eHTallud MOJBI, CO3JaM KOMMYHUKATUBHYIO CHUCTEMY, BKJIIOYAIOIIYIO
crocoObl ¥ (pOpMBI HAKOTUICHUS, (PUKCAIUHN, TPAHCISLUU U PaCHpPOCTPAHEHUS
KyJbTypHOrO (oHIa Mojbl. OHU OCMBICIMIM MEXaHU3M €€ BO3JEHCTBUS Ha
OoOLIECTBO M JMYHOCTb, HA MPAKTUKH IOBCEJIHEBHOM JKU3HU, OINUCAIH €&
(GyHKIHOHATBHYI0 MHOTOTPAHHOCTb.

Cnmcox aurepatypsl

1. Kpovinoe U. A. IluceMa nyxoB, win Y4é€Has, HPAaBCTBEHHAas U KPUTHUYECKAs MEpEnucKa
apa0ckoro ¢unocopa ManukyabMyibka C BOASHBIMU, BO3AYIIHBIMU U IOA3EMHBIMU
nyxamu /  W. A. KpseuoB. [DOnektponHbIi  pecypc]. Pexum  pmocrymna:
https://rvb.ru/18vek/krylov/01text/vol1/01prose/001.htm. (laTa obpamenus 06.03.2020).

2. IHlepbamos M. M. O noBpexnenun HpaBoB B Poccuu / M. M. lllep6atoB. [DnekTpoHHBII
pecypc]. bubmuorexka LibKing. Pexum moctyma: https://libking.ru/books/sci-/sci-
history/79232-mihail-shcherbatov-o-povrezhdenii-nravov-v-rossii.html. (Hata
obparmenus 06.03.2020).

3. Tloxkposckuti B. U. 1lleromu B catupuueckoit nmureparype XVIII Beka [Tekct] / B. U.
[Toxporckmii. M.: YauBepcurerckas tunorpadus. Mznanne Mmneparopckoro ObmecTa
HCTOPHUU U IPEBHOCTEN poccuiickux mpu MockoBckoM YHuBepcurere, 1903. 228 c.

4. Cymapoxkos A. I1. Hapuucc / A. I1. CymapokoB [DnekTpoHHBIN pecypc]. Pexum mpocryma:
http://homlib.com/read/sumarokov-ap/narciss. ([ara obpamenus 06.03.2020).

5. Kwusaocnun A. b. I36pannoe [Tekct] / 5. b. Kasokaun . M.: [Ipasna, 1991. 384 c.

6. Counnenuss umneparpuubl Exarepunsl II. IlpomsBenenus nureparypHsle. MIMEHHHBI
TOCIIOKHU Bopuankunoii. [OnEeKTpOHHBIH pecypc]. Pexxum JOCTYyIIA:
http://az.lib.ru/e/ekaterina_w/text 0120oldorfo.shtml. ([{aTa o6pamenus 01.03.2020).

7. HAmumpues . M. Monnasi sxera / U. U. JImutpues [ DneKTpoHHBIN pecypc Pexum nqocrymna:
https://rvb.ru/18vek/dmitriev/01text/07tales/064.htm. ([daTta o6pamenns 04.03.2020).

8. Cospemennuk. 1847. Ne 1 C. 2-3 (Mogpr). Unrepuer-Bepcusi — WM. Pemu3zosa.
[OneKTpOHHBII pecypc]. Pexum JOCTyIIa: https
http://memoirs.ru/texts/fash_Sov47T1.htm. ([lara o6pamenuns 06.03.2020).

9. bBaxcm JI. C. Mopa // TlerepOyprckas razera. 1914. 20 deBpans. C. 9. [DnekTpoHHBII
pecypc]. Pexxum pocrtyma: https://artsandculture.google.com/asset/. ([lata oOparnenus
06.03.2020).

159


https://rvb.ru/18vek/krylov/01text/vol1/01prose/001.htm
https://libking.ru/
https://libking.ru/books/sci-/sci-history/79232-mihail-shcherbatov-o-povrezhdenii-nravov-v-rossii.html
https://libking.ru/books/sci-/sci-history/79232-mihail-shcherbatov-o-povrezhdenii-nravov-v-rossii.html
http://homlib.com/read/sumarokov-ap/narciss
http://az.lib.ru/e/ekaterina_w/text_0120oldorfo.shtml
http://memoirs.ru/texts/fash_Sov47T1.htm
https://artsandculture.google.com/asset/

0O.V. Chudosvetova
Saint-Petersburg State University of Industrial Technologies and Design, Russia, Saint-
Petersburg. Ph.D, Associate professor. E-mail: superarka@mail.ru

FORMATION OF THE FASHION PUBLICATION INDUSTRY IN RUSSIAN
JOURNALISM OF THE XVIII - EARLY XX CENTURY

In the article the history of development of fashion periodic magazines in Russia of pre-
revolutionary period is described. The problem of aesthetic taste in clothes is examined; the
selected fashion magazines of XVIII — beginning of XX century are briefly characterized.
Keywords: the phenomenon of fashion, history of fashionable magazines, aesthetic taste,
woman emancipation.
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APXETUII MATEPU B PEKJIAME UHAYCTPUU MO/IbI

B nanHOM HCcnenoBaHMM PacCMOTPEH BH3YaJbHBIM MPUEM (apXETHUIl MaTepH) B PEKIaMHOM
rpagu4eckoM Ju3aiiHe TEKCTWJIBHOW W JIETKOM TPOMBINUICHHOCTH. JlaHHBIN mnpuém
IPUMEHAETCI B KOMMEPYECKOW peKilaMe€ WHAYCTPHUHM MOJBI M COLMAIBHOM peKilaMe, TIIe
3aTpoHyTa Mpo0ieMa HE3aKOHHOM 3KCIITyaTalluy JETCKOTo TPy/ia Ha TEKCTHUIIBHBIX (habpuKax
B 9KOHOMMYECKH HEOJIaronoIy4YHbIX CTPaHaX.

Knrwoueewte cnosa: iHTyCTpHsi MOJIbI, peKJIamMa, COLIMAIbHAs peKiiamMa, TeKCTUIIbHBIE (PaOpuKH,
rpadu4ecKuil 1U3aiH, TEKCTUIIbHAS IIPOMBIIUICHHOCTb.

B HacTosmemM uccinenoBaHUM PacCMOTPEHBI PEKJIAMHBIE COOOIICHHUS, C
UCIIOJIb30BAaHUEM OJHOTO W3 NMPUEMOB BU3YAIM3ALUH — apXETHI MaTepHu, Ha
npuMepe peKIaMHOTO Trpaduueckoro au3aiiHa TEKCTHUJIBHOW U JIETKOM
npoMbIIIIIEHHOCTH XX — Havane XXI BeKoB. ApXETHIIbl BIMSIOT Ha BOCIIPUATHE
YeJIOBEeKOM ToJlydaeMoM HH(OpMalMK, YTO CBSA3aHO C “‘KOJUIEKTUBHBIM
Oecco3HaTeNbHBIM’, TaK KaK OHO SIBJISIETCSI UTOTOM JKU3HU POJIa, TIPUCYIIE BCEM
JFOSIM, TIEPENAETCS M0 HACIEICTBY U SIBISIETCS TEM OCHOBAaHUEM, HA KOTOPOM
BBIPACTAET WHIAMBUJyallbHasl IMICUXUKA. VICHNOMb30BaHME apXEeTUNMUYECKUX
00pa3oB B pekiiamMe MoOYyIUT MOTEHIMAIBHOIO KIMEHTA CIeNaTh CBOM BHIOOD B
MOJIb3Y PEKJIaMUPYEMOTO TOBapa. B KOHTEkcTe HCClenoBaHUs apXETHUIIOB B
peKiiaMe 11e1eco00pa3Ho, MPEkKIE BCEro, OOpAaTUTHCS K TEM YHHUBEPCAIbHBIM
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apxerunaMm, kotopeie Bbiaenwn K. I'. FOHr B cBoux uccienoBanusix. Takue
apXETUIIbl CEroAHs UIMPOKO HCIOJNb3YIOTCSI B MEXIYHAapOJIHON pekiame,
BO3HUKILIEH C HACTYIUIEHHEM 3PBbI TJI00aTbHOTO MAPKETUHTa U OPUEHTUPOBAHHOMN
OJIHOBPEMEHHO Ha MPEACTABUTENEHN pA3IUYHBIX KYJIBTYD.

B nauane XX Beka B [lapuxe nosaBuimch nepsbie JloMa MOJI 1 HA MAPOBYIO
apeHy MOJbl BBIIUIM TJIaBHBIM 00pa3oM (paHIly3cKhe MOJeNbepbl. Takum
oOpa3om, B Hauane XX Beka, (paHIly3CKHUE >KypHaiabl MOJ, ObLTH TJIABHBIMHU
pacmpoCTpaHUTENIMA MOJHBIX 00pa3loB OJeXbl BO BceM Mupe. Poxnenue
mudppoBort  ¢otorpapun B koHHe 90-x romoB XX Beka W pa3BUTHE
CHEIHAIM3UPOBAHHBIX KOMITBIOTEPHBIX CHUCTEM C OOBEMHBIM IMPOTPAMMHBIM
obecnieyeHueM 1o rpaduueckoil oopadoTke poromaTeprana pe3Ko paclIupUIH
BO3MOYKHOCTH HCIOJIb30BaHUsI (POTOM300paKeHU B *KypHanax moja u Internet,
COKpaTHJIM BpeMsi OT Hauyaja (GOTOCHEMKH A0 MONAUrpaduyecKod MeyaTd WM
nyOJuKaIKy B CeTeBBIX pecypcax. B koHie XX Beka pekiaMHbIE€ areHThl CTalu
YACIATh CEpPbE3HOE BHUMAHHUE K BH3yaJlbHOMY psiAy, U HayuyHble Tpyasl K.I'.
FOHnra ObuT BHeApEHBI B peKJIaMHBIA TpaduyecKuil Ou3aiiH, 4TO MOBBICUIIO B
HECKOJIbKO pa3 NpOoJaXH NPOAYKIIMH Kjlacca JIFOKC.

B pesynbrare wucciaenoBaHus ObUIO BBISBIEHO, YTO B PEKIAMHOM
rpaduueckoM Au3aiiHe TEKCTUIBHOM U JErKOM MPOMBIIIUIEHHOCTH UCTIOIb3YIOTCS
Yarie BCEro HECKOJIbKO MCUXOJIOTHYECKUX apXETUIIOB B U300pa’KEHUHU >KEHIIUH-
Mojiesiel, B JaHHOM MCCIIEIOBAaHUU TI0JIpOOHO paCCMOTPUM OJIMH U3 HUX:

ApxeTun matepu, KOTOPBIM dYallle BCEro BU3YaTU3HPYETCS B oOpazax
NOKPOBUTENBHUIIBI ~ —  JIIOOBM, HOPUPOJBI,  KPacoTbl, JAETOPOXKICHUS,
n300paxkaeMOi MOJIOION KEHIIMHBI. APXETUIl MaTepH B KypHaJlaX MOJ| 4acTo
MCIOJIB3YETCS B PEKJIaMe U3JICJINI TEKCTUILHOM U JIETKOW MPOMBIIIIIEHHOCTH. OH
BBIPAKAET BEUHYIO U 0€CCMEPTHYIO0 OECCO3HATENbHYIO MPUPOJHYIO CTUXUIO [1,
c.180].

Apxerun «MatTb» BbIpaXKaeT BEUHYIO U OECCMEPTHYIO 0€CCO3HATENBHYIO
CTUXMIO. DTOT apXETHUI MMEET MHOYKECTBO aCIEKTOB, HO HAC MHTEPECYET €ro
CMBICT Kak “OormHs, 0COOCHHO, MaTh Oora, JeBa (Kak IIOMOJIOJICBIIAS MarTh,
Hanpumep, Jemerpa u Kopa). Kak numer E. M. Menetunckuii, tTun Kopsl
(ITepcedonnr) kak mudonoruueckoit “nouepu’” K.I'. FOHT ananuzupyer BMecTe C
o0pa3om JleMeTphl Kak CBO€OOpa3HyI0 Mapy ‘“‘MaTh-704Yb’, UTPAIOIIYI0 OCOOYIO
pOJIb B dKEHCKHUX KyJbTax. MaTh U 10Yb 3/1€Ch MBICIATCSA KaK BBIPA)KEHUE CMEHBI
MOKOJIeHUH [2].

B 1890 roay B Ilapmwxke nosiBuiics nuisanueiii 6ytuk « LANVIN». B 1909
roay nepsble miarbs JKaHHbl JIaHBAH mocTynwin B npoaaxy. Ee marasmHbl
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Ha3plBIM «Marasuasl Mambl W J104ku». JKanHa JlaHB3H crama — mnepBou
KEHIIMHOM, MOMyJsipuU30BaBIIeH naeTcKylo mony ‘“hautecouture”. Heckonbko
no3xe JKanHa JIaHBOH cTana U3BECTHA KaK IEPBBIM AU3aWHEP BBICOKOM MO/IBI,
CO3JAK011asi, HE TOJBKO KOJUIEKIIUU JIETCKOM, dKEHCKON U MYKCKOU OJEHKbI, HO U
AJIEMEHTHI JOMAIIHETo JAekopa U Oenbs s Beet cembu. C 1918 mo 1939 roawr
Homom moael « LANVIN» Obu1o mpeacTaBieHo OoJiee 16 ThicsSd Mojenei He
TosibKO B [laprke, HO 1 3a pyOesxom [3].

B 1922 rony xynoxxuuk [lons Upub, uzBectHsiii cBoumu pabotamu ¢ Koko
[[Tanens u Ilomem Ilyape, a Takke Kak aBTOp KOCTIOMOB M JEKOpauud IJIs
KUHOKapTHH TOJUTUBYIcKO cTyanu « ParamountPicturesy, HapucoBasl HECKOJIBKO
PUCYHKOB, n3o0paxasiuunx JKanny u ee 1oub Maprapurty. OJiuH U3 €ero puCyHKOB
OblT BBIOpAaH Kak JIOTOTHI, KOTOPBIM ¢Gupma u3zo0paxkana Ha STUKETKaX,
ynakoBkax u nappromepun Jloma «LANVIN». Kanuoit JlansH Obu1 HalifieH
HEMOBTOPUMBIN ToJyOOHM 1IBET OTTEHKA JIABAH/Ibl, CTABIINI (PUPMEHHBIM LIBETOM
Homa moaet « LANVINY [3] (puc.1).

C nayana ocHoBanust JJom Mozl « LANVINY my6nukoBan B )KypHajgax MOA
aKBapelbHbIE W TyalleBble WUIIOCTPALUU, T/I€ CIOKETOM OBbUIM CBETCKHE
MEpONPUATHS MOJIOI0M MaMkblI ¢ IeTbMH. Ho mocTenenHo nanHbIi 00pa3 u npuém
BU3YyaJIM3allMM — apXEeTUIl MaTepu OCTajlCs TOJbKO Ha HW300pa3uTeIbHOM
joroture (puc.l).

Puc. 1. Unmroctpanus [Tons Upuba, mocimyXKuBIue MpOTOTUIIOM JIJIsl TOBApHOTO 3HaKa /[oma
Moabl «KLANVIN», 1922 r., u nmmroctpanus B )xypHaie moj «Le Gazette De Bon Tony, 1923
T.
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B nn3aline ynakOBKH MCIIOJIB30BaH apXETUIl MATEPH, KOTOPBIN Yalle BCETO
BU3YAIIM3UPYETCS B 00pa3ax MOKPOBUTEIHHUIIHI JIFOOBH, MPUPOJIBI, KPACOTHI,
JETOPOKICHUSI. APXETHUIl MATEPH OYEHB YaCTO HCIOJIB3YETCS B pEKJIaMe U3EIUI
TEKCTWJIBLHOM W JIETKOW mpombliuieHHocTH [ 1, ¢.180].

CroxeT ¢ n300pakKeHUEM MOJIHBIX J1laM C MOJHO OJIETHIMU JAETbMH Ham
U3BECTEH enle ¢ cepenunbl XIX Beka, Korjia MaTepUHCTBO CTaI0 U3I00JICHHBIM
n300pakeHreM Ha cTpaHnukax moj. Ho B mepBoit nonosune XX Beka, B IepUOT
MEXIY NIBYMsI MUPOBBIMH BOMHAMH, ITOT CIOKET OBbLT OCOOCHHO aKTyalieH,
JKanna JlanB3H, BBENa MOJly Ha JETCKUUA KOCTIOM, OTJIMYHBIM OT KOCTIOMA JJIsI
B3pPOCJIBIX, YTO OTPAXKAJIO CMEHY ITOKOJIEHUH [4].

B nepuon ¢ 1930 no 1960 roawsl B pexiiame Joma moabl «LANVIN»
XYJOKHUKH OO0palllaiiCch K KIACCHMYECKOMY BHJIy MCKYCCTBa — CKYJBITYpE,
pa3iiMyHble W3BasHUA TJIABHOrO cuMBoJia J[oMa Moabl — Marepu M peOEHKa.
PucoBannas wittoctpanus, uinu ¢otorpadusi ¢ u300pakKeHUEM MOJEIU B
AHTUYHBIX OEJIbIX OJIeXkTaX, HAIOMUHAIONIASA JIPEBHIOI CTaTylo, JACpKalled B
pykax (JIaKoH IyXOB, WM MHUHHUATIOPHBIA 3MOJEMHBIA H300pa3uTEIbHBIN
JIOTOTHI, WJIM CKYJIBITYpa UTPAOIIEH ¢ peOEHKOM MaTepu y 6epera Mopsi.

[TocneBoeHHOE BpeMsi OKa3anoch CIOXKHbIM 115 JJoma Mojibl «K LANVIN.
B 1946 roay B Bo3pacte 79 ner ymepna ocHoBarenbHuLa JJoma Moabl — XKanna
JlanBaH. E€ nmoub — Mapraputa He cMoria npoaokuTh ousnec. B 1950 roay
pykoBoautesiem {oma moasl «LANVIN) crtan ucnanckuii au3zaiitHep AHTOHHO
KanoBacnens KocTuinpo, ¢ Te€X MOp apXeTUIl MATEpU MPAKTHYECKU HE
UCIIOJIB3YETCSI B PEKJIAMHBIX COOOmIeHHsIX J[oMa MOJbI, HO JIOTOTHI OCTAJICS
TPAAUIIUOHHBIM [3].

Cawmpble nomnysisipabie OpeHibl BhICOKOH MOJIbI B TEUEHHE TOCIIETHUX TPEX
JNECATWIETHN HUCIONb30BAIM MNPHUEM BHU3yaIU3ALNN «apXETUIl MAaTepu», HO C
0COOBIM JIeJIUKATHBIM OTHOIIEHUEM K 00pa3y, IpeCTaBIsis ONpeAesIEHHbIN 00pa3
KU3HU OOecreueHHbIX Jrojed. Takke B JaHHOM peKjamMe MPUCYTCTBYET
KyJbTYPHBIN apXeTun — ‘“00KeCTBEHHbIN pPEeOEHOK’, YTO CBUIECTEIBCTBYET O
HEKOM BOJIIEOCTBE, KOTOPOE JAOJIKHO MPOU30NTH UMEHHO Onaromapst peoeHKy.
ApxeTun Marepu, NPUKUMAIOLIEH K TpyAu peOeHKa, OJULETBOPSIET COOOM MX
€UHCTBO U [TOATOMY BbI3BIBAET Y MOTCHIIUATBHBIX KIIMEHTOB YMUJICHUE U JIPYTHE
MOJIOKUTEJIBHBIE SMOLIUH.

O6pa3 boromarepu H3MIOOJICHHBIH CIOXKET HE TOJIBKO Yy MAacTepoB
VMKOHOIIMCU M KJIACCUYECKOM >XKMBOMUCH, HO M Y XYyJOKHHUKOB-MOJIEIHEPOB.
KynbrypHoit Moaudukaiueil apxetuna MaTepu SBISETCS apXETHUIl ‘CUACTINBOMN
MOJHOLIEHHOM ceMbU’ — OTIA, MaTepu U aeteu (puc. 2-3).
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DOLCE. GABBAN

-~

Puc. 2. Pexnamuas kamnanus Jloma mozst «Dolce & Gabbanay

S

Puc. 3. Peximama Jloma monsl ««Dolce & Gabbanay

PaccmoTpum HEKOTOpBIE SIpKHE INpUMEpbl Takux JloMOB Moxa, Kak
«Hermes», «Jean Paul Gultier», «Dolce & Gabbanay, «Armani», «GRAFF» B
KOTOPBIX apXETUIT MaTepHu U300paKEH HE TOJBKO B 00pa3e “Marh U IUTA , HO H
KaK KEHIIMHA-OOTHHS, TJ€ B Cpele XUBOW TMPHUPOILI BCE OKPYKAIOIIHNE €
NOKJIOHSIIOTCSA.  M300paskeHne TpUPOAHONW CTUXHUH SIBISIETCS HEOThEMJIEMOM
YaCThIO CIOKETa apXxeTula MaTepd BO MHOTMX PEKJIAMHBIX KaMITaHMX
3HaMEHMTHIX JJoMOB Mo1. B MupoBoit uctopuu apesHei MUGOIOTUH CYIIECTBYET

164



MHO>KECTBO JIET€HJI 0 OOTHHSX, YTO TAKXKE OTPAKEHO B KYJIbTYpPOJIOTHUECKUX
apxeTurnax B COBPEMEHHOM PEKJIAMHOM rpapuueckoM ru3aiiHe HHLyCTPUU MOJIbI

(puc.4).

Puc. 4. Pexnamuas kammnanus 10BeIupHoro Jomos «GRAFF»

B comnmanpHOW pekiaMe apXeTHI MaTepu MPEICTABISETCS — Kak
JIETKOMBICJICHHAsI MOJHHIIA M YY)XOH PEOCHOK HaXOMSLIMWCS BHYTPH He€, B
HEBOJIE, CIIOBHO B KIJIETKE, OTINMBAs IUIAThe, B IIOTOHE 3a EKEMECSYHBIM
oOHOBJIEHHEM KoJuleKuuu. MeTadopa crokera - HeKas Mpockda 3aayMaThCs
MOJIOJBIM JKEHIIMHAM O TOM, KEM CIOUT WX KOCTIOM, W WTHOPHPOBATH
TPETIOKEHUS TaK 4YaCTO OOHOBIISIIONIETO KOJUISKIIMH MaccMapkera (puc. ).

TUNIC SO0 L% T COST 4 U LIRS @._......_ & THRESS S LOS T 0T & L0 m\-__

Puc.5.ConnanpHas pekiama o mpooyieMax AETCKOTO TPY/a B TEKCTHIIBHOW MTPOMBIITUICHHOCTH
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Peknama, myOnukyemas B )KypHajiax MOJI, ¥ B ceTu Internet, — coBnaiaer B
npuémax u300pakeHus. MeToabl pactpoCTPaHEHUsST HECKOJBKO OTIMYArOTCS.
Kypnaibr Mo SBASIOTCS OAHUM U3 3P (HEKTUBHBIX HOCUTENICH PaCIpOCTPAHEHUS
pexnamuoi nHopmaruu. [IpeumyiiecTBa pekyiamMmbl B )KypHaiIax MOJ SBJISETCS:
TUpaX, OMpEACJICHHas 4YuTaTelabcKas ayauTopus, d3(dekTHas pekiama.
OCHOBHBIMM XapaKTEPUCTUKAMU U OCOOECHHOCTSMH PACIIPOCTPAHECHUS PEKIIaMbI
B ceTH Internet ABISAIOTCA: BBICOKAst KOHUEHTPUPOBAHHOCTH LEJIEBOU ayIUTOPUH,
KOHKPETHBIE JIMYHOCTH JJII TOYHOM KOMMYHHKAIIMW, KOHTPOJb  HaJ
9 (HEKTUBHOCTHIO PEKIAMHOM KaMmMmaHUM B 11eJoM. [IOMCKOBBIE CHCTEMBI,
COIMATbHBIC CETH, OaHHEPHI, Web-CalThI, JJIEKTPOHHAS TI0YTa, CITUCKHU PACCHIIOK,
OBICTPBI KOHTAaKT C TOMOIIbIO MOOWIBHBIX MPUIIOKEHUNW B CcMapTQoHaX.
[IpuMeHsieMble TIPUEMBI BU3yaU3allMd B PEKIAMHOM TpadUyecKoM aHu3aifHe
uaayctpur Moa XX-XXI BB. Kak B NMEPUOAUUECKUX MEYATHBIX M3JAHUAX, WU
cetu Internet, Tak)ke IPUMEHUMBI U B BUACO-PEKIIAME.

B pesynbrare mpoBeneHHOTO HCCIEAOBAaHUS ObUTH CHEJIaHbI CIIEeAYIOIINe
BBIBOJIBI — APXETUI MaTePH B PEKIIAMHOM TpapUIECKOM THU3aiiHE TEKCTUILHOUN H
JErKON MPOMBIIIEHHOCTH OBbLT BIEpBble MpUMEHEH emé B Hayane XX Beka —
MojzenbepoM JKanHoi JIaHB3H, yel Jiorotun «MaTthb M J0Yb» CTaJl Ha4yajiom
CYIIECTBOBAHMS JaHHOTO CHOKETa B PEKJIaMHOM TIpaduyeckoM Ju3aiiHe B
MHIYCTPUM BBICOKONW MOJbl. APXETHIl MaTE€pu TAKKE BOCCO3JaH BO MHOTHUX
PEKJIaMHBIX KaMIIAaHUAX 3HaMEHUTHIX JloMOB Moj cTpaH 3anagHoi EBporibl
BMECTE C apXeTUIaMu — “00KECTBEHHBIH PeOCHOK™ U “‘CUacTIMBas CEMbs :

— MaTh M AUTA JIOJKHBI BBICTYNATh B KAUY€CTBE €IMHOTO LI€JIOT0, aKI[EHT
JIOJDKEH OBITH CAeJIaH Ha NX MUMHKE U IBH)KCHUSX

— PpOJIb MaTEpU C MJIAJCHIIEM B pekiamMe /JoMOB MOJ JOMKHA MCIOJIHATh
MOJIOAAs1, MPUBJIEKATEIbHAS KPACUBO OJI€Tasl )KEHILUHA,;

— 1BeTa, mpeobiagariire B pekiaaMe JOJIKHBI OTHOCHUTHCS K CIIEKTPY
TEIJIBIX TOHOB U W300PAKEHHWIO M COYHOM MBETymIeHd (IOpBI, YTO SIBISETCS
CBUJIETEIBCTBOM ILUIOJIOPOAMS U PACIIBETA,;

— CaMbIM yJAa4HBIM (POHOM JIJTSI N300paKEHUS apXETUTIa MATEPH B PEKIaMe
JIOMOB MO/ SIBJISTFOTCSI: YIOTHAsI JOMAIITHSSI 0OCTAaHOBKA WJIW JICTHUN TTEH3aK;

— yyacTh€ OTIa W JIPYTHX YJIEHOB CEMbU JOIMOJHHUT IEJIOCTHBIA 00pa3s
TTOJTHOIICHHOM CEMbH;

— 11e51ec000pa3HO UCTOIB30BaTh U300paKEHUE CIOKETa apXETUTIAa MATEPH,
B KOTOPOM TIOKa3aH HETOCPEACTBEHHO IMPOIIeCcC JIOOBHU M 3a00ThI O MIOTOMCTRBE,
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YTO TAKXKE JOJDKHO OBITH OTPAKEHO C TTIOMOIIBI0 00ECTICYCHHS BRICOKOTO YPOBHS
KU3HH, OICBAsi BCEX WICHOB CEMbU B KOCTIOMBI MOIYJISIPHBIX OPEH/IOB;

— B COIMAJIbHOM pekiamMe O ImpobiieMax B TEKCTUIBHOW M JIETKOM
IPOMBIIIUIEGHHOCTH  00pa3  Marepu MOXeT ObITh  MpEACTaBI€H  Kak
JIETKOMBICJIEHHOM, HE MYAPOH, MOJIOJIOW KEHILIUHBI.
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PaGota  coBpeMEHHBIX  JM3allHEPOB M  MOJEIBLEPOB  Tpedyer
XYJ0’)KECTBEHHOIO MMOJX0Ja, Kak M paboTa UMHUIHKMEHKEPOB, KOTOpHIE
IPOJBUTAIOT OPEH]I TPU MOMOIIM BU3yallbHOM KOMMyHuKaiuu. [logxon k nemy
KaK K UCKYCCTBY — 3TO Ba)KHas 4YaCTh KOMMYHUKAIIMOHHON CTPAaTETUU MOJHBIX
JTOMOB U OpeHZ0B. BMecTte ¢ Tem, OHa y4YUTBHIBA€T, YTO B HACTOSIIEE BpPEMs
MOJHBIA TIOKa3 JIOJDKEH YAA4HO BIIMCATHCS B KOHTEKCT ITU(POBBIX Meua,
KOTOpbIE C KaXKIbIM JHEM Bce 00Jiee HaCTOMYMBO YKa3bIBAIOT, Kakou (opmar
«coObITUs» (hopMa, TEMIOPUTM) TOAXOAUT JJII TOro, YTOOBl (OTO- H
BUJICOPETIOPTAXKH, OTUETHI MONAIM B CETh U BBI3BAINA OTKIHUK Y IMOJIb30BaTENEH
COIMAJIbHBIX MEHA.

B naHHOM cTaThe MBI PacCMOTPUM CBSI3b MEXIY MOJIHBIM HJ€ajioM M
npwIokKeHus Instagram, mpoaHaaIM3upoOBaB PUTOPUKY TTOCTPOCHUS COOCTBEHHOTO
obpasa y uncrarpam-6sorepoB. [IoaToMy HadHEM C TOTO, UTO MPOAHATUZUPYEM
Instagram kak miatdopmy U caMo SIBIIEHWE MUHCTArpam-0JI0TOB B PsAy APYTUX
1UPOBBIX HOPM KYJIBTYPBI MOBI, IPEXK]IE BCETO, COOCTBEHHO OJ10TOCGhEPHI.

B 2010 rony namapuuku KeBun Cuctpom m Maiik Kpurep coznanmu
npuwioxenue Instagram, npucnocoOieHHOE i1 MOOWJIBHBIX YCTPOWCTB H
MO3BoJIsIONIEe JeauThes GpoTorpadusmu. [lonaranock, 4To Moab30BaTENH OYIyT
BBIKJIQJIBIBATh CHeJaHHbie C TenedoHa Qororpaduu, peaaKTUPOBATh UX,
MPUMEHSIS OJTUH U3 JOCTYITHBIX (PMUIBTPOB B IPHIIOKEHUH, U ITyOJIUKOBATh, YTOOBI
UX TOANUCYUKHA MOTJIM IOCTaBUTh «JIAWK» WIIM HAMMCATh KOMMEHTapui [ 1].

Ha utonb 2018 ropa Instagram goctur 1 Muiuinapa 3aperucTpupoBaHHbBIX
nosb3oBatenent. [Ipunoxenue mo3BoJisio myOoaukoBaTh hoTorpaduu B XopoIiiem
KauyeCTBE M CTABHTh XCIITETH, KIIMKHYB HAa KOTOPBHIC YMTATEIIN MOTYT HAlWTH BCE
nyoJIMKallMM Ha COOTBETCTBYIONIYIO TeMmy. B cBs3u ¢ 3TUM OpeHs
3aMHTEPECOBANIUCh JIAaHHOW TUIOMIAJIKOM, KOTOpas JaBaja BO3MOXKHOCTh
B3aMMOJICUCTBOBATH C MOTEHIMAIBHBIM KIMEHTOM. MHAyCcTpus MOl BOIILIA B
CITUCOK TE€X, KOTOPhIE CTaIM Hanbojee aKTUBHO MOJIb30BATHCS MPHUIIOKEHUEM C
IIEJIBIO TPOBEICHHS OO KETHBIX MAPKETHHTOBBIX KammnaHui. [1o moacueram The
Business of Fashion, k mapty 2018 roga 98 % MonHbIX OpeHJ0B 003aBENUChH
akkayHTOM B Instagram’e. Ha cerogHsmHuii neHb B MPUIOKEHUU MOXKHO
YBUJIETh HE TOJIBKO JTMYHbIE CHUMKH, HO TaKxke npodeccuoHanbubie hoTorpapuu
U OpeHIUPOBaHHbBIN KOHTEHT (Kak (oTo, Tak ¥ BUAEO) [2].
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B pa3Butum Instagram’a xkak MapKeTHHIOBOT'O MHCTPYMEHTA WHIYCTPHUH
MO/JIbI KJIFOUEBYIO POJIb ChITPAIM UHCTArpamM-0a0repsl — myOJIMYHbIe TUYHOCTH, Y
KOTOPBIX MHOTO TIOJJIMCYHUKOB B COLIMATIBHBIX CETSIX U KOTOPBIE UCIIOIB3YIOT CBOU
aKKayHTbI, YTOOBI 3CTETH3UPOBATh CBOM 00pa3 KM3HM W, TaK WM HHAYe,
U3BJIEKaTh U3 HEro BbIroay. OHU MyOJUKYIOT OIIaY€HHBIN KOHTEHT, peKiiamy U
CBSI3aHHBIC C HEH CCBUIKM U COTPYAHUYAIOT C OpeHaamu, UHGOOPMUPYS CBOUX
yUTaTeNe O CYyIIECTBOBAHMU HTHUX OpPEHIOB M TOOMHIPSAs MOKyHaThb HX
OpOAYKIHIO. biorepsl cTanu nocpeAHUKaMU MEX]Ty TPOU3BOAUTEISIMU OJI€HKIbI
U UX LIeJeBOM aynutopuel, GopMHpysl ONpeAesIeHHBI crnocod moTpedieHus
KOHTEHTA, CBSA3aHHOT'O C MOJIOM U KPacoTOil.

Komnanust Launchmetrics, paspabarbiBaroias MIPOTPaMMHOE
obOecrieueHre M METOJABl aHaluM3a JAHHBIX JJIs MapKeTHHra B cdepe MO,
BBIJICTISIET YETHIPE YPOBHsI OJIOTEpOB, KiIacCH(UIMPOBAB UX B 3aBUCUMOCTH OT

KOJIMYECTBA MOJMUCUUKOB (mab. 1).
Ta6auna 1. Knaccudukaius 610repoB B 3aBUCUMOCTH OT KOJIHYECTBA TOMUCYUKOB

HasBanue ypoBHs KonnuecTBo moAnMcYMKoOB
bioreppi-3HaMeHUTOCTH > 1.5 mutH.
Merab6orepbl 501 TBIC. — 1.5 MITH.
Makpobiorepbl 101 — 500 ThIC.
Muxkpobiorepsr 10 — 100 TsbIC.

brorepoB HaspiBaroT nH(IIOEHCEpamu (0T aHTi. Influence — «BUATHY), U,
XOTS 3TO CKOPEE CBOETO POJia MOJIHBIN KaproH, LeJb KOTOPOro — MPOU3BECTH
BIICUATJIICHUE, BIUSHUE JICUCTBUTENBHO WIPAET ONPEACISIONIYI0  POJb.
YnomuHanue 0yiorepoM Kakoro-iu0o OpeHJia JAOJDKHO B Hjealie MPUBECTH K
OOJBIIIOMY KOJIMYECTBY TMEPEXOJ0B IO PA3MEIICHHBIM CChUIKAM W TMOCEIICHHMA
caiiTa aToro 6peHza, K pocTy MpoAaxk UM XOTs Obl KO MHOKECTBY IPOCMOTPOB U
«JIAMKOB» PEKIIAMHOTO MOcTa. /[anpHenne mocaeCcTBUs U Mepa 3TOr0 BIUSHUS
MOTYT OBITh Pa3HBIMHU: pa3MEUICHHbIE HEKOTOPBIMU OJorepaMu H300paKeHUs
MOTYT OCTaThCsl B MOJAOOpKE OpeHJa U MOCIYXKUTh OCHOBOM JIS CIEAYIOIIeH
KOJUIEKIMU; Onarogapst ApyruMm Ojorepam MpEeACTaBUTENM OTPAacid Y3HAIOT O
MOJAOIIMX HAaAeXAbl au3aitHepax [3]. [loaToMy B paMKax MOJHON WHIYCTPHUH
OJoTephl MOTYT HAIPaBJISTh MHTEPEC CBOUX IMOJMUCYUKOB K OMPEICICHHBIM
OpeHaaM, CBOMMH IMOCTaMU OOy K1ast YuTaTeNIe uACHTU(DUIIUPOBATHCS C HUMH,
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CTPEMHTHCSI K TAKOMY K€, KaK y HUX, 00pa3y *KU3HU U MOJIpakaTh UM, BEIOMpAs
ONPE/ICIICHHBIE TOBAPHI.

biiorepsl, 4el yHUKaJIBbHBIM CTATyC MO3BOJSAET UM M3BJIEKAaTh BBITOJY W3
KUBOT'O M HEMOCPEACTBEHHOTO OOIICHUS C €JUHOMBIIIICHHUKAMH, KOTOPOE
MPEANOIATal0T COLMAIBHBIE CETH U KOTOPOE TAET BO3MOKHOCTb BO3/IEVICTBOBATH
Ha JPyTUX JoJe Ha OOJBIIOM pPACCTOSIHUHM, MPOBOAAT MAapPKETUHIOBBIC
KaMIaHWH, aJ[peCOBaHHBIC HAIpPsMyI0 MOTpeduTento. OHU 3aHUMAIOT JIBOSIKOE
MOJIOKEHUE B MHUPE MOJbI, SBISACH NpodeccHoHaIaMu U JTFOOUTEIISIMH
OJIHOBPEMEHHO: OHU CO3JaI0T KOHTEHT MPO(PECCHOHATBHOIO YPOBHS, IO CBOEMY
0OpMIICHUIO, CTUJIMCTUKE W PUTOPUKE HMHUTHPYIOMUNA TPO(eCcCHOHATBLHbIC
U3JIaHUS O MOJIE, HO TIPU 3TOM OOJIBIIMHCTBO U3 HUX paHblIEe He padoTajo B ATOU
chepe.

Mopnbie Osorephbl JAOJXKHBI aKKYpaTHO BIUIETaTh PEKJIAMHBIC MPUEMbI B
CBOM KOHTEHT, UYTOOBI HE Pa3pylIUTh BIEYATICHHUS OT TOTO BHEIIHETO JIOCKa
CBOEH JKM3HU, KOTOPBII OHU JAEMOHCTPUPYIOT uuTaTeasiM. OHM COMPOBOKIAIOT
OTUTAYEHHBI KOHTEHT CaMOYHUYIDKUTEIBHBIMU WM OOCIIAIOIIUMHI  HEKOE
OTKPBITUE KOMMEHTApHUsIMU, KOTOPBIE 3aCTaBJISIIOT TOr'0, KTO €0 IPOCMAaTPUBAET,
MOYYBCTBOBATh C€0s1 YUaCTHUKOM MPOUCXOJISIIET0, — 3TA CBA3b €I YCUINBACTCS
3a CYET TOTO, YTO OHHU JUOO CaMU MPUCYTCTBYIOT Ha CHHUMKE, — TaK 4TO HaIle
BHUMAaHHE COCPEIOTOYEHO M Ha OJiorepe, U Ha TOCTUHUIE, B KOTOPOW OH
OCTaHOBWJICA, — JMOO MO YMOJYaHUIO OCTAlOTCAd 3a KaJpoM B KauecTBe
dotorpada. B pesynbrare rpaHuiia Mexmay HaOIOIaTEIeM U HAOIIOJAEMBIM,
TE€M, KTO MPOJAET, U TEM, KTO MOKYNAET, MEYTON ¥ OBCETHEBHOCTHIO CXOIUT Ha
HET.

®doTtorpadun B 6;10rax Mo CBOEH CTUIIUCTUKE OOJIBIIIE BCETO MOX0XKHU Ha T€,
YTO MOXKHO VyBUJIETb B TMOMYJSPHBIX MOJIHBIX JKypHajax, TaKUX Kak
amepukanckuii Vogue, Elle wmm Harper’s Bazaar. IlogobHo MomensMm,
MO3UPYIOIIUM JIJISI 3TUX U3JaHUN, OJorephl, O KOTOPBIX 3JE€Ch HUJIET peyb,
OJIUIIETBOPSIIOT COBPEMEHHBINA MOJTHBIN Hjea, chopMUpoBaBIuiics B mpecce XX
BEKa: OHU CTPOWHBI, 00Jaal0T XOopolieil (GUrypoi, KpacuBbl WU MOJIOJBI; B
KaXJIOM UX IOCT€, KaK Ha CTpPaHUIIE MOJHOTrO JKypHaja, YuTaTelb BUIUT, KaK
TEJIO0 ¥ ABUKEHUSI COBPEMEHHOIO YEJIOBEKa JOJKHBI B3aMMOJEHCTBOBATh C €T0
onexou [4].

MopanomMy uaeany, Kak U B IE€JIOM TOCHOJCTBYIOIIEMY B MHPE MOJIbI
NPEACTABICHUIO O KpacoTe, MPUCYIIAa Ta K€ TEHAEHUUS K OOHOBICHUIO H
mpeo0pa3oBaHUI0, KOTOpasi 3aCTAaBISIET MOy TIOCTOSIHHO MEHAThCA. B mone He
CyIIeCTBYeT a0COJIIOTHOIO Hjeaja — OH CKOpee MpUHUMAET (QopMy
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MEPEMEHYHMBBIX KOHTYPOB Teia U (acOHOB OJESKIBI, YaCTO PACCMAaTPUBAEMBIX
KaK 4acTh Ipoliecca ucropuyeckoin «apommonum». C XX Beka BOIUIOUIEHHUEM
yjiealia CTallh, MPEkKJIEC BCEro, MOJECIN C UX «TECHETUYECKUMH aHOMAaJIUsIMMN,
KOTOpblE Mbl BUIUM Ha (ororpadusx B MOJHBIX XKypHajaX U Ha MOAUYME:
Xyz100a erie 60Jee MoAYEPKUBAET UX BHICOKUN POCT, OHU OCIIEMTUTEIBLHO KPACHUBbI
U MoJIo/ibl. BorutomenueM ujeana MOTryT ObITh U «BIIOJIHE KOHKPETHBIE JIFOIM —
Ha MOpTpeTax MPOIUIOro, Ha KPACHOU TIOPOXKKE, Ha TIOOUTEITHCKIX CHUMKAX, Ha
yJIMIIE, B aBTOPCKHUX OJIOTaxX O CTHJIC KU3HHU U, KOHEYHO, B COIMAIBHBIX CETSX,
TakuX Kak Instagram.

brmorep kak onuIETBOPEHHE MOJHOTO Wjealia, MOAO0OHO MOJCIH,
MO3UPYIOIIEH ISl TPAJAUIMOHHBIX MEAHWa, JOJDKEH JIEMOHCTPUPOBATH CBOIO
Oy BILUIOTH 10 MEJIbYANIIINX JIETATECH, TOJUYEPKUBAS €€ UICAUTU3UPOBAHHYIO,
ACTETUYECKYI0 CTOPOHY W wu30eras CKy4YHBIX ONHCaHUM, OyATO B3SATHIX U3
Karajora.

[IponucThIBaHKE MOCTOB MOJHBIX HHCTArpaM-0JI0T€pOB MOXKET IMOKA3aThCS
BeChMa OJHOOOpa3HBIM 3aHATHEM. B oTiMmumWe OT TpaguIMOHHONH MOIHOM
dboTorpaduu, KoTopas B TaJaHTJIMBBIX PyKax BCETJa MarmdecKuMm 00pa3oMm
coueTasia B cebe MOJJIMHHOE UCKYCCTBO, (DYHKIIMOHATIBLHOCTh U KOMMEPUYECKYIO
dbopMy, 37eCh pEIKO BCTPETHUIIbL HEUTO PEBOJIOIMOHHOE, TBOPYECKOE,
HETPUBUAIIBHOE WJIM NPEIHA3HAYECHHOE [UIA Y3KOro Kpyra ILeHuTenen. B
OOJIBIIIMHCTBE CBOEM TaKHE MOCTHI MIA0JIOHHBIE U CTPOSATCS 1O OJHOM U TOM Ke
CXEMe€, BOCIPOU3BO/Isl 3HAKOMBIE KIIUILIE U TEMBI, KOTOPBIE, HECMOTPS HA TO YTO
AKOOBI OTPaXKaIOT MOBCEIHEBHOCTh, BCE PABHO UMUTUPYIOT PEKIIAMHBIC TIPUEMBbI
NOMyJIIpHOW MoOJHON (oTorpadun M ee yIOTHO-TPUBBIYHBI MUP POCKOIIH,
HMCKYCCTBEHHOCTH M XenaHus [5]. Mecra, rae chaenaHbl 3TH CHUMKH, TOXE
Y3HAaBa€Mbl: IUISIK, TOPOM, OTENb, CEIbCKasi MECTHOCTh, YJIUIA, — U B KaXKJIOU
noA0OpKe Mbl HaXOAUM OECUMCIICHHBIE KPAaTKUE UCTOPUH, B KOTOPBIX, IO CyTH,
pacckasbiBaeTCsa 00 OJHOM M TOM K€ CPEJICTBAaMU TPEX OCHOBHBIX JIEMEHTOB —
OJICKJIBI, TEJIa M aHTypaXka. B mieHTpe — cam Gorep, Ha KOTOPOM COCPEIOTOUYCHO
Hallle BHUMAaHUE, Ha ()OHE HEKOETO MPOCTPAHCTBA, KPYMHBIM IJIAHOM WJIU B
MIOJIHBIN POCT; OHA TO3UPYET WIH «3aCTUTHYTA BPACIUIOX», YIBIOAETCS, CMEETCS
WM XMYPUTCS, HaKpalieHa Win «0e3 rpuMay, UAeT M0 HAMpaBICHUIO K Kamepe
WJIU yJIaJisieTcsl OT Hee, OallaHCUpYeT Ha CKaJie WM UJIeT IO MPUOpPEKHOIM moJioce.
Jaxe xorna 6J0rep CTOUT HEMOJBUXKHO, €T0 TEJO0, B IyX€ HOBOTO Ujcana MOTHOM
dbotorpaduu, BozHukIiero B 1960-e rojipl, «Bceraa B IBUKEHUN», — OH 3aHST TEM,
YTOOBI 3aMeyaTyieTh CTATUYHYIO KapTUHY JKU3HHU, KOTOpasi MPOTEKAET B Pa3HBIX
YTOJIKax MUpPA U BCETJa M300paXKaeTcsi CKBO3b MPU3MY MOJIBI.
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brorepoB BocipuHUMAIOT KaK BOILIOLIEHHE HEOIUOEepaIbHBIX IEHHOCTEH
HAIIETO BPEMEHM, B KOTOPBIX NPECTHKHAsI U CBOOOJHAS OT >KECTKHUX PaMOK
IPEANPUHUMATENBCKAS IEATEILHOCTh COYETAETCSI C COBPEMEHHOM Bapranuuei Ha
TEMY «IPa3qHOr0 U PACTOUUTEIILHOTO 00pa3a KU3HW», KOTOPbIA HEKorna OblLl
IOPUBWIETHEN BBICIIMX KJAccoB. biorepbl kak OyATO JHUIIEHBI (DU3HMYECKHUX
HNOTPEOHOCTEMN: OHU YACTO MO3UPYIOT C €10i, HO MBI PEAKO BHJUM, YTOOBI OHU
elld; OHU CUJAST Ha KpOBaTH B OTelie, HO Ha QoTorpadgusx peaKo U300paskeHbI
cosimmMy. Bo3HukaeT omryiieHue, 4To oHM Aper(yoT B MPOCTPAHCTBE MHPA,
COXpaHsisd B TailHE MPUKIIAIBIBAEMBbIE MU YCHIIHASA, IO3TOMY HX Tejla KaXyTcs
HeMaTepuaIbHBIMU, HACKBO3b BOOOpakaeMbIMU. B pe3yibTaTe 3TON MOCTOSTHHON
JEeMOHCTpaluu ce0sd  OKpyXkaromas HuX O0OCTaHOBKAa CMEIIMBACTCS C
HApUCOBaHHBIM UMM 00pPa30M.

brorepel B pa3MeniaeMoM HMMH KOHTEHTE BOCHPOU3BOMST CTpaTeruu
NOMYJIIPHOTO ~ MOJHOTO  YypHaja, KOTOpble JIOJDKHBI — CIIOCOOCTBOBATH
(GbOopMHUPOBAHUIO ayIUTOPUN TTOTPEOUTENEH MO BUIOM CTPEMIICHUS pa3Biedb UX
3aHUMATEIbHBIMU UCTOPHSIMH.
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FASHION IDEAL IN THE AGE OF DIGITAL MEDIA

In our time of accelerated globalization and new ways of communication, diverse types of
alternative ideals flourish, gaining meaning in the context of various visual modes of social
networks and blogs.
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The evolution of digital technologies, increased sophistication of visual imagery and growth in
the use of virtual worlds and gaming present opportunities for luxury fashion to take a creative
lead in digital brand engagement. The ability of consumers to download huge amounts of data
very quickly means brands now have the opportunity to be more adventurous in working with
digital design, especially in respect of aesthetics and complex 3D structures. Millennials and
Gen Z are increasingly familiar with avatars through gaming and virtual world entertainment
and some researchers believe that within ten years the entire Internet and the way we interact
with the world, will be dominated by virtual humans.

Mora E.

THE FASHION ATMOSPHERE

The article is devoted to the actual problem of understanding how the modern fashion
industry is created, and how it should be developed in the future. The subject of forming the
real needs of the consumer, his authenticity in connection with the problems of fashion industry,
is analyzed. The emphasis is on the importance to understand that person’s identity is built of
his personal free decisions, free choices and real actions, which influence on the future, and
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sustainability as well. The idea is that for the fashion industry to be able to become sustainable
it must redefine society and the role of the people in it.

Lyubimenko A. L.

TECHNOLOGIES FOR SOLVING ENVIRONMENTAL PROBLEMS

IN THE FASHION AND DESIGN INDUSTRY

The problem of environmental protection has become global as a result of the
globalization of production and consumption. The fashion and design industry accounts for a
significant portion of the harmful impact on the surrounding ecosphere, so the search for
technological solutions to reduce the negative impact is particularly relevant.

Karaseva A. L., Kostyleva V. V,, Sineva O. V.

TRANSFORMER DESIGNS AS A TREND

IN THE MODERN FOOTWEAR MARKET

The variety of models presented on the world market of shoes, clothing and accessories
indicates the relevance of transformed products, which inspires specialists to create new
designs-transformers. The article presents some results of a study to determine the attitude of
consumers to transformable shoes.

Meshkova G. Y.

NON-TRADITIONAL MATERIALS AND TECHNOLOGIES

IN MODERN DESIGN OF BELARUS

The article for the first time describes innovations in Belarusian clothing design when
using the new materials: fiber, silicone, polymers, etc.The first developers who actively use
"smart" fabrics are characterized by the example of the Bobruisk garment factory "Slavyanka".
Conclusions are drawn about unlimited prospects for the development of such an innovative
direction in fashion design.

SECTION 2. PSYCHOLOGY IN FASHION INDUSTRY

Gordienko N. N.

REFLEXIVE EXPERIENCE OF CREATIVITY RESEARCH

IN PROFESSIONAL ACTIVITY

The article is devoted to the analysis of the different creativity aspects in the professional
activity of designers. We present the research results and specific of designers’ understanding
the creativity in fashion industry, implemented on the basis of the international exhibitions
“SUPER, "WHITE Milano" and "TheOneMilano" in the frame of Fashion Week 2019-2020 in
Milan. We have revealed the approaches to the content of creativity from the position of
professionals’ reflexive experience and modern requirements for the designer's activity in
fashion.
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Smirnova V. V.

COMMUNICATIVE COMPETENCE IN THE FASHION INDUSTRY

Communicative competence is an important component in brand development in the
fashion industry. Ineffective, conflicting communication is damaging the image of fashion
houses.

Savrilova N. S.

PSYCHOSEMANTIC APPROACH

TO THE FASHION DISCOURSE RESEARCH

The article presents theoretical bases of research the fashion discourse formation using
the methods of experimental psychosemantics.

Hannanova-Fakhrutdinova L. R., Kosolapova D. D.

THE PROCESSES OF FASHION FORMATION

AND ITS INFLUENCE ON CHILD PSYCHOLOGY

The article describes the influence of fashion on the psycho-emotional state of a child
from the birth to 3 years. The authors have revealed the results of the analysis the colores impact
chosen for children's clothing, on the child's mental state.

SECTION 3. MANAGEMENT AND MARKETING IN FASHION INDUSTRY

Khvorostyanaya A. S.

FASHION INDUSTRY ENTERPRISES CORPORATE STRATEGIES

COMPARATIVE ANALYSIS

The developed strategy plays a fundamental role in the industrial enterprise. It helps the
organization identify the most important internal and external factors, focus on its unique assets
and identify strategic opportunities. Given the volatility of creative industries, strategy is the
foundation of long-term growth. Creating a fashion industry commercial product requires
considerable effort: a creative designer vision, technological innovation, taking into account
industry and consumer trends. All these aspects are reflected in the enterprise strategy. This
article identifies and compares corporate strategies used by industry leaders - LVMH and
Kering groups of companies.

Papa F.

THE COMPETITIVE ADVANTAGE OF MADE IN ITALY

SMALL AND MEDIUM ENTERPRISES

FOUR SUCCESFUL BUSINESS CASES

In eighth place for Gross Domestic Product (GDP) and with an economy made up of
96% Small and Medium Enterprises, Italy has always been considered a reference point for the
high added value of its products. In this context, the present document intends to offer an in-
depth analysis of four Italian companies — Nol-Tec Europe S.r.l., Triulzi Cesare Special
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Equipments S.r.1., Lumina S.r.l., Foppoli Bramin S.r.1. — belonging respectively to the following
sectors: (i) process industry (ii) mechanical engineering (iii) agro-food (iv) wood industry.
Despite the different areas in which they operate, these companies share some elements that are
often found among the Made in Italy excellence cases. These aspects will be thoroughly
analysed in this paper.

Mynbayev M. T., Nurmukhambetova A. T., Omarbekova M. T.

DESIGN CONCEPT OF SPECIAL CLOTHING

FOR EMPLOYEES OF THE METALLURGICAL INDUSTRY

The article discusses the features of designing the design concept of workwear with the
goal of creating safe and healthy working conditions for workers in the metallurgical industry.

Safina L. A., Tukhbatoullina L. M.

RESEARCH RESULTS OF FASHIONABLE OFFERS

AND CONSUMER PREFERENCES OF THE MARKET OF ADOLESCENT

AND YOUTH CLOTHING

The article presents data from marketing research in the field of production of children's,
teenage and youthful clothes. The discrepancy between the manufactured products and existing
consumer expectations is revealed. The reasons for this discrepancy are disclosed and the results
of our own research on segmentation of the consumer market for teenage and youth clothes are
presented, including a description of each group and recommendations for choosing style
solutions.

SECTION 4. MODERN EDUCATION AND TRAINING OF THE FUTURE
SPECIALISTS IN FASHION INDUSTRY: PROBLEMS AND PERSPECTIVE

Khristoforova I. V.

PERSONAL MARKETING:

HOW TO BUILD A SUCCESSFUL CAREER CLOTHING DESIGNER

The article discusses the features of the implementation of personal marketing of
designers specializing in the fashion industry. The role of professional competencies in building
a career and shaping the competitiveness of specialists is evaluated. The influence on the
employment and career advancement of the state and development trends of the domestic
clothing industry and specialized education is analyzed.

Ezhikova E. L.

CURRENT TRENDS AND SPECIFIC OF PREPARATION THE MODERN

SPECIALISTS IN FASHION INDUSTRY

The article discusses the state and development trends of the fashion industry, the
possibilities of educational methods for obtaining successful practical results by clothing
designers.
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Emelyanova N. M.

IMPLEMENTATION OF INTERSUBJECT COMMUNICATIONS AT

STUDYING THE DISCIPLINE "FUNDAMENTALS OF PRODUCTION

EXCELLENCE" AT THE DEPARTMENT OF "FASHION DESIGN" AT THE

URAL STATE UNIVERSITY OF ARCHITECTURE AND ART

The article reflects the many years of experience in the comprehensive work of teachers
of the department of “Fashion Design” to consolidate professional skills in performing a real
project assignment on the subject “Fundamentals of Production Excellence”.

SECTION 5. INTERCULTURAL COMMUNICATIONS
IN FASHION INDUSTRY

Vilchinskaya-Butenko M. E.

STREET ART AND STREET FASHION

The article considers the influence of street art on the formation of associated street
fashion, which is inherent in most major youth subcultures, and then-the assignment of
mainstream fashion trends to street fashion.

Manasyan L. Y.

THE EXHIBITION “FASHION IN MODERN SERBIA: FASHION IN SERBIA

IN THE 19™ AND EARLY 20™ CENTURIES IN THE COLLECTION OF

THE MUSEUM OF APPLIED ART IN BELGRADE”

The article outlines information on the exhibition “Fashion in Modern Serbia”, which
was dedicated to fashion in Serbia in the 19" and early 20™ centuries. The exhibition was
inaugurated on 6 November 2019 on the occasion of the celebration of the Day of the Museum
of Applied Art in Belgrade, Serbia.

Murtazina S. A., Zalyalyutdinova G. R.

ETHNIC STYLE AS AN ACTUAL TREND

IN MODERN FASHION DESIGN

The article discusses the ethnic style, which is widely used in modern costume design.
Ethnics in costume is not a direct copy of national clothes, but the use of some of its elements
and adaptation to modern requirements.

Khannanova-Fakhrutdinova L., R., Arzhantseva H. S.

RELIGIOUS TRADITIONS OF WEDDING DRESS

IN THE MODERN FASHION INDUSTRY

The main task of the clothing industry is to meet the needs of people in clothing of
high quality and a diverse range. The modern clothing industry should be characterized by a
high level of equipment and sewing technologies.

177



SECTION 6. COMMUNICATIONS AND MEDIA IN FASHION INDUSTRY

Boeva G. N.

FROM RASPBERRY BERET TO SWEDISH GLOVES:

SEMANTICS OF FASHION ACCESSORIES IN ARTISTIC TEXT

The article traces the functional and semantic diversity of the details in an artistic text,
which represent a fashionable accessory or an item of the wardrobe. On examples from the
works of classics of the nineteenth century and writers of the Silver Age, it is shown that the
«fashionable detail» is able to help depict the psychological state of the character and his / her
social status, convey the author’s ideas, participate in the plot formation, and also become a
metonymic substitute of the character or a symbol that can be interpreted in a wide variety of
ways, including Freudian ones.

Chigirinova M. V.

MODERN ASPECTS OF COMMUNICATIONS IN FASHION

The article is devoted to the aspects of coding information in the process of
communication in fashion by creating mental constructs that influence the formation of
behavior and attitudes of target audiences. This approach, at the present stage, is effectively
implemented on the basis of blogging.

Chudosvetova O. V.

FORMATION OF THE FASHION PUBLICATION INDUSTRY IN RUSSIAN

JOURNALISM OF THE XVIII - EARLY XX CENTURY

In the article the history of development of fashion periodic magazines in Russia of
pre-revolutionary period is described. The problem of aesthetic taste in clothes is examined;
the selected fashion magazines of XVIII — beginning of XX century are briefly characterized.

Arkhipova N. A.

THE "MOTHER" ARCHETYPE IN FASHION INDUSTRY ADVERTISING

The present study examines visual inspection of the mother archetype in advertising and
graphic design textile and light industry. This technique is used in commercial advertising
fashion industry and social advertising, which refers to the problem of illegal exploitation of
child labour in the garment factories in economically disadvantaged countries.

Kamalova E. R., Arzanyaeva V. L.

FASHION IDEAL IN THE AGE OF DIGITAL MEDIA

In our time of accelerated globalization and new ways of communication, diverse types
of alternative ideals flourish, gaining meaning in the context of various visual modes of social
networks and blogs.
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